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(NAPSA)—Several years ago,
Bill Davidson found he was not as
happy as he wanted to be. 

“Physically, I felt young and
healthy, but I wasn’t enjoying life
like I used to,” he said. “I love
talking and going to eat with
friends and family, but I felt self-
conscious because of my teeth.”

Davidson, now 71, is not alone.
Despite improved dental care, by
age 50 the average American is
missing 12 teeth, according to the
U.S. Surgeon General. One-third
of those over 65 are missing all of
their teeth. As boomers look for
better ways to regain their smiles,
dental specialists are perfecting
new technologies, such as dental
implants, that look, feel and func-
tion like natural teeth. 

Dental implants are anchored
in the jawbone as replacement
roots and act as permanent teeth.
The entire process takes three to
six months and results can last for
more than 30 years, much longer
than traditional dentures which
place false teeth on top of gums
with adhesives.

“A smile can affect your outlook
on life,” said Dr. Thomas McGarry,
prosthodontist and member of the
American College of Prosthodon-
tists. “Dental implants work for
anyone, whether they are 18 or 80.
I’ve seen the joy patients experi-
ence after receiving dental im-
plants—they get the courage to
live the lives they’ve wanted.”

Offering benefits such as
improved speech and security, the
use of dental implants is on the
rise. Additional benefits include:

• Improved Eating—There is
no need to worry about certain
foods; chewing with dental im-
plants is like chewing with nat-
ural teeth.

• Appearance—With tradi-
tional dentures, the jaw can
shrink due to lack of use; implants

actually stimulate bone growth by
keeping the jaw active.

• Comfort—Moving dentures
sometimes irritate or injure gums.

According to dental implant
recipients, however, the greatest
benefit is self-esteem. “I would
have done it years ago if I knew
how great I would feel,” said
Davidson. “I don’t have to worry
about my teeth any more, and it’s
a wonderful sense of freedom.” 

The cost for dental implants
varies. It is important to check
with your insurance company
before planning to undergo the
procedure, which is best if per-
formed by a dentist who has
received special training. Prostho-
dontists have received an addi-
tional three years of rigorous
training following dental school
and are particularly skilled at
determining the right angle and
placement of the implants, as well
as creating replacement crowns
that look just like natural teeth.

To find a prosthodontist in
y o u r  a r e a ,  v i s i t  w w w. f i n d a
prosthodontist.com or contact the
American College of Prosthodon-
tists at 800-378-1260.

Dental Implants Bring Joy Back To Life
More Stable, Healthy Than Traditional Dentures

Dental implants help anchor
dentures to the jaw, making the
dentures feel and function like
real teeth.

Fragrance Gift Giving
(NAPSA)—Don’t get caught up

in the hustle and the bustle of the
holiday shopping. Keep it simple
and easy when shopping for the
men in your life. Head to the fra-
grance counter of your favorite
store and decide between two very
pleasing scents.

Either of these appealing scents
can make a special holiday gift.

If he’s active, young at heart, a
little daring and loves to wear a
clean fresh scent, then Michael
Jordan cologne will probably be a
scent-sational gift choice.

If he’s fond of the classics,
refined and masculine, he may be
more comfortable wearing Royal
Copenhagen cologne or after-
shave.

Each scent can also be found in a
specially designed gift set contain-
ing fragrance, soap and body care
products.

Did giving the gift of fragrance to
the men in your life just get eas-
ier? You decide.

(NAPSA)—The “face” of family
businesses is changing—and it’s
definitely becoming more feminine.

According to a new study,
Women in Family-Owned Busi-
nesses, woman-owned family busi-
nesses are not only a growing seg-
ment of the U.S. economy—they’re
also on average more productive
than those run by men, are a
decade younger, and are more
likely to be a “good corporate citi-
zen.” Female owners also tend to
pay greater attention to planning
leadership succession.

The study is sponsored by
MassMutual Financial Group and
Babson College.

The study indicates woman-
owned family businesses had
average annual revenues of $26.9
million in 2002. Some reported
annual sales as high as $1 billion.
Most woman-owned family firms
are in the second generation of
operation. They are primarily
active in the same industries as
male-owned firms: manufactur-
ing, wholesale, retail, service and
construction.

Highlights of the study show
t h a t  w o m a n - o w n e d  f a m i l y
businesses:

• Have increased by 37 percent
in the last five years, to 15.6 per-
cent across the U.S.

• Place greater proportionate
emphasis on social responsibility,
directing their philanthropic focus
toward educational and commu-
nity organizations.

• Are more than six times as
likely to have a woman chief exec-
utive officer (roughly half are led
by females). While woman-owned
family businesses are typically 10
years younger than those owned
by men, the average age of their
owners is nearly identical.
Nonetheless, female owners

assumed leadership at an age five
years older than their male coun-
terparts.

• Focus more carefully on CEO
succession planning and are more
likely to have chosen a follow-on
chief executive.

• Tend to be more fiscally con-
servative. More female-owned
family businesses carry less debt
than male-owned firms.

“Family-owned businesses are
the lifeblood of the American econ-
omy and, increasingly, women are
playing leadership roles,” said
Susan Sweetser, second vice presi-
dent of the Massachusetts Mutual
Life Insurance Company (Mass-
Mutual). “Clearly, as the Babson
College/MassMutual Financial
Group report demonstrates, wo-
men are making great strides in
the business world and they are
building on their successes at a
tremendous pace.”

MassMutual Financial Group
is a global diversified financial
services organization whose
member companies have over
$240 bil l ion in assets under
management. 

To learn more, visit the Web
site at www.massmutual.com.

Women Are Changing The Way Family Firms Do Business

The number of woman-owned
family businesses has increased
by 37 percent over the last five
years.

(NAPSA)—If you’re like most
women, you’re wearing the wrong
size bra.

According to some studies,
seven out of ten women put up
with bra discomfort, strap pulling
and adjusting on a daily basis. 

Taking a cue from the shoe
industry, one of America’s leading
intimate apparel brands has come
up with the idea of 1/2 sizes. 

“That’s only half the story, how-
ever,” explains fashion expert and
red carpet celebrity reporter
Melissa Rivers. “The other half is
fashion—there are styles and colors
that range from classic to fun and
flirty, depending on your mood.”

These bras can all be found in
the Playtex Thank Goodness It
Fits collection, which features
sizes from Nearly A to Nearly C.
It’s the only bra collection with
twice as many cups to choose from
for a more perfect fit. The bras
also feature stay-put straps and
options for padding, underwire
and wire-free. They’re available at
department and clothing stores
nationwide.

Here are a few more tips to
help you have a bra to embrace:

• Try on a bra before you buy it
and ask yourself these questions.
Does it feel comfortable? What
will I be wearing it with? Does it
make me look my best in clothes? 

• Remember bra sizes change.
Get fitted at least once a year. Get
fitted again if you lose or gain
weight, have a baby, go through
menopause or change the amount
of exercise you do.

• If breast tissue bulges at the

center, the cup size may not be
big enough. Try a bra with more
coverage. 

• Make sure that the center of
the bra lays flat against the
breastbone and the bra doesn’t
ride up in the back. 

• If your bra rides up in back,
it may be because the straps are
adjusted too short or the bra may
not be tight enough. You might
also try a smaller band size (i.e. a
36 instead of a 38). 

• If the bra does not lie flat or
the cup wrinkles, it’s probably the
wrong size. For a better fit, try
Playtex Thank Goodness It Fits
1/2 size bra. 

You can learn more about how
to get the bra fit for you online at
www.playtexbras.com.

Improving Fit A Half A Step At A Time

Sometimes something as simple
as a well-fitting bra can make a
big difference in your appearance.

(NAPSA)—According to the
American Cancer Society, one out
of nine women will develop breast
cancer in her lifetime. Fortu-
nately, if detected and treated
early, breast cancer is shown to be
curable in 90 percent of cases.

Although mammography is
the gold standard in visualiza-
tion, magnetic resonance (MR)
has a growing role in improving
breast cancer visualization and
monitoring. Recent research with
Siemens’ MAGNETOM MR system
has shown that MR breast imag-
ing is excellent in identifying and
characterizing lesions. This clini-
cally proven approach is non-
invasive, radiation-free and can
serve as a valuable adjunct to
improve the accuracy of an am-
biguous mammogram.

In addition, women accustomed
to the discomfort of a mammo-
gram—in which the breast is com-
pressed between two plates—are
likely to prefer the non-invasive
MR technique. Because MR uses
powerful magnetic fields and radio
waves to create images of the
breast, the patient simply lays face
down on the scanning table while
the machinery does the work.

MR breast imaging is also pow-
erful in providing a road map for
surgery and treatment once
patients are diagnosed, and it
helps physicians better determine
the extent of cancer. Due to its 3D
high-resolution capabilities, it is

particularly useful in patients
who have undergone breast recon-
struction, have had questionable
recurrent cancer and for women
with high-density breast tissue.

Treatment for the disease still
includes many of the tried-and-
true methods: surgery, chemother-
apy and hormonal therapy, among
them.

Patients are encouraged to
speak with their doctors about the
latest diagnostic and treatment
methods, to determine the best
possible course of action. For addi-
tional information, visit the Web
site at www.siemensmedical.com.

New Technology For Breast Cancer Detection

For breast cancer patients, early
diagnosis—including the extent
of cancer—can literally be a mat-
ter of life or death.

***
Don’t dress a simple idea in com-
plicated language.

—Edwin Newman
***

***
My best friend is the one who
brings out the best in me.

—Henry Ford
***

***
An actor is a sculptor who
carves in snow.

—Edwin Booth
***




