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(NAPSA)—A regular mammo-
gram is the best way to detect
breast cancer, giving a woman
options she might not have other-
wise had if her cancer was not dis-
covered in its earliest, most cur-
able stages. 

That’s the long-standing posi-
tion of the National Cancer Insti-
tute, and today, routine mammog-
raphy screenings are considered
part of good and reasonable med-
ical practice. New technology and
a greater emphasis on technolo-
gist education are helping make
this procedure even more reliable,
convenient and effective. 

The benefits of mammography
screening have been clearly shown
in randomized, controlled trials in
both the United States and
Europe. While breast cancer re-
mains the second largest cause of
cancer deaths in the United
States, the decline in the number
of breast cancer deaths since 1989
corresponds directly to an in-
crease in routine mammography
screening. 

In addition, medical experts
now agree that correct patient
positioning during the exam plays
an extremely important role in
the detection of tumors—even
more important than image
sharpness. 

“There are a number of differ-
ent factors that affect correct posi-
tioning, including breast size,
mobility of the patient and breast
augmentation,” says Joanne Scott-
Santos, Women’s Health Manager
of Siemens Medical Solutions, a
manufacturer of mammography
products. “Each presents a specific
challenge to technologists that, if
dealt with correctly, can avoid
false positive or false negative
readings on the mammography
film.” 

The American College of Radi-
ology, along with the American
Cancer Society, the Society of
Breast Imaging, the American
Medical Women’s Association and
numerous other national women’s
groups, stand by its recommenda-
tion of annual mammography

screenings and yearly clinical
breast examinations beginning at
age 40. 

“Mammographic screening
works,” said Dr. Stephen Duffy of
the Imperial Cancer Research
Fund in Britain. “It reduces the
chances of dying from the disease.
It is not the entire answer for con-
trolling breast cancer, but it is an
important tool.” 

Meanwhile, companies such as
Siemens Medical Solutions con-
tinue to invest significant re-
search and development dollars
into the search for new technolo-
gies that will improve the detec-
tion and treatment of breast can-
cer. Siemens also offers education
and training for technologists in
subjects such as patient position-
ing to improve the success of
existing technologies, and the
company’s sponsorship of several
regional Komen Race for the Cure
events supports that organiza-
tion’s efforts to raise awareness of
breast cancer. 

“Siemens understands that as
more women are educated about
the kinds of diagnostic and treat-
ment options available to them,
more will get the screening and
healing they need to survive this
disease,” said Scott-Santos of
Siemens. 

For more information about the
early detection of breast cancer,
call  1-800-227-2345 or visit
www.SiemensMedical.com and
www.imaginis.com.  

Regular Mammography Screening Saves Lives
Medical Experts Stand By Screening Recommendations

Hang Up On 
Telephone Fraud
(NAPSA)—You can protect

yourself from becoming a victim of
a telemarketing fraud by remem-
bering these tips from the United
States Postal Inspection Service: 

• The offer sounds too good to
be true. An unbelievable sounding
deal probably is not true.

• Insistence on an immediate
decision. A swindler often refuses
to take no for an answer.

• You are just one of a few people
eligible for the offer. Don’t believe it.
Swindlers usually give a reason
like, “The offer will expire soon.”

• Your credit card number is
requested for verification. Do not
provide your credit card number
(or even just its expiration date) if
you are not making a purchase,
even if you are asked for it for
“identification” or “verification”
purposes.

Last year, the Postal Inspection
Service responded to 66,000 mail
fraud complaints and arrested
1,691 mail fraud offenders.

If you have been victimized or
want more information, call the
Federal Trade Commission toll-
free at 1-877-987-3728 or visit
www.usps.com/postalinspectors. 

If someone contacts you or a
loved one with an unsolicited
offer, don’t be pressured into giv-
ing away financial information.

(NAPSA)—When Timmy Kelly
is around, music can be heard in
the central activity area at the
Philadelphia Shriners Hospital,
where patients, staff and families
gather to hear the talented young-
ster belt out Broadway tunes. One
day in January, he astounded the
crowd with surprise songs dedi-
cated to Randal R. Betz, M.D.,
chief of staff, during his surprise
birthday celebration. 

An outgoing 9-year-old, Timmy
has been a patient at the Philadel-
phia Shriners Hospital since he
was 18 months old. He was born
prematurely at 26 weeks, diag-
nosed with mild cerebral palsy
and retinopathy of prematurity
(both retinas were detached). 

He spent more than four
months in intensive care after
coming into the world. At birth, he
weighed slightly less than two
pounds. Today, though, he is a
burst of sunshine whenever he
returns to the hospital for addi-
tional treatment.

His most recent visit to Shriners
was for surgery on his hamstrings.
Releasing the hamstrings allows
him to walk better and straighter.
His follow-up therapy sessions are
special treats for everyone, because
he never leaves without singing a
song or two. After hearing him
carry a tune, an employee com-
mented, “This kind of therapy is
beneficial for all of us.”  

Timmy started taking voice
lessons about one-and-a-half years
ago after attending his first
Broadway performance. He saw
Disney’s Beauty and the Beast,
starring Andrea McArdle. After
the show, Timmy had the opportu-
nity to meet McArdle backstage,
where he sang for her. Once she
heard his voice, she recommended
that Timmy take lessons with her
voice coach in Philadelphia.  

Timmy’s personal appearances
have taken off. One of the high-
lights has been singing the
national anthem at the home
opener of the Camden Riversharks
baseball team at Campbell Field in
New Jersey. 

He also auditioned to sing at the
home games of the NFL Philadel-
phia Eagles and was selected as an
alternate from a pool of more
than 400 people. Besides that, he
recently participated with the
Philadelphia Shriners Hospital
staff on radio station WNWR
(1540-AM) during the taping of a
special needs program. 

For more information on
Shriners’ network of 22 hospitals
that provide medical care and
services totally free of charge to
children with orthopaedic prob-
lems, burns and spinal cord
injuries, write to: Shriners Inter-
national Headquarters, Public
Relations Dept., 2900 Rocky Point
Dr., Tampa, FL 33607, or visit the
Web site at www.shrinershq.org.
Treatment is provided to children
under age 18 without regard to
race, religion or relationship to a
Shriner.

If you know a child Shriners
can help, call 1-800-237-5055 in
the United States, or 1-800-361-
7256 in Canada.

A VOICE THAT WOWS THEM WHEREVER HE GOES

Recuperating from surgery,
Shriners’ patient Timmy Kelly ser-
enades Randal Betz, M.D., on his
birthday.




