
16

(NAPSA)—On an icy ski hill in
Colorado in 1994, sixth-grader
Alexis Malkin began the long, dif-
ficult journey through years of
severe pain when she fell and
injured her knee. Two surgical
procedures later, her leg pain was
agonizing.

“I had constant, burning pain,”
recalls Malkin. Her doctor pre-
scribed several different types of
medication, but they were either
ineffective or caused nausea,
weight gain, insomnia, sleepiness,
or allergic reactions.

Months later, another doctor
diagnosed her condition as com-
plex regional pain syndrome—a
disorder caused by trauma and
marked by swelling and excruciat-
ing pain. Malkin’s doctor adminis-
tered nerve blocks—injections
near the nerves in her spinal cord
designed to relieve pain. They 
didn’t help and were extremely
painful for her. 

Physical therapy helped only
marginally. Antidepressants and
counseling helped intermittently
through years of misery. “It’s not
the kind of thing you want to deal
with when you’re just trying to be
a normal high school kid,” says
Malkin.

She entered college at Emory
University in the fall of 2000. Her
doctor in Atlanta continued to try
medications and nerve blocks. Her
pain continued unabated. “I had a
lot of problems in college such as
trying to get tests rescheduled and
missing classes,” she says. 

Years of medications resulted
in inflammation of the stomach,
and during an examination proce-
dure for this, Malkin developed
inflammation in the vein where
an intravenous line was placed.
The diagnosis was again complex
regional pain syndrome. 

In 2001, she was scheduled to
undergo a procedure to burn
nerve tissue when fortune inter-

vened. Through a family friend,
Malkin talked with Jeffrey
Wasserman, MD, medical director
at Dallas Pain Medicine Special-
ists in Dallas, TX. 

“Alexis was in severe arm and
leg pain,” says Dr. Wasserman.
“She couldn’t walk for any signifi-
cant length of time and she was
extremely limited, given her age.”

Malkin spent many hours on
the phone with Dr. Wasserman.
He suggested neurostimulation
because all other treatments had
been ineffective.

“She wanted to be active again,
and neurostimulation is a great
modality for treating this type of
pain,” says Dr. Wasserman. “I sug-
gested Medtronic’s Synergy Ver-
sitrel™ neurostimulator because it
has two leads and it is small—
which is good because Alexis is
petite.”

Neurostimulation delivers
electrical impulses to the spinal
cord to block pain messages from
reaching the brain. The impulses
are administered through an insu-
lated medical wire called a “lead.”
Instead of pain, the patient feels a
“tingling” sensation. The lead is
connected to an implantable neu-

rostimulator, which has a battery
and electronics. 

“Dr. Wasserman knew that I
had tried every recommended
medication out there,” says Mal-
kin. “I didn’t want to be on nar-
cotics; I wanted to live my life.”

Malkin’s family flew to Dallas
for the neurostimulation trial,
when Dr. Wasserman placed sepa-
rate leads for both her arm and
her leg. “It worked great,” says Dr.
Wasserman. “She had complete
coverage of all areas of pain.” 

“We spent almost a full day at
the mall,” says Malkin. “We
walked for miles and I was com-
peltely fine.”

On January 2, 2002, Malkin
became the first patient in the
world to receive a Synergey Ver-
sitrel neurostimulator (thousands
of patients worldwide have
received other types of Medtronic
neurostimulators). 

Malkin now attends classes, vis-
its friends, shops and dances like
any 19-year-old. “About a month
ago, one of my friends said, ‘You
know, you just seem so much hap-
pier this semester. It’s like a huge
load has been taken off your shoul-
ders,’” notes Malkin. “When other
people actually notice you’re doing
better, that really says something.” 

Although Malkin hasn’t experi-
enced any side effects from neu-
rostimulation, they are possible.
Because the system is surgically
placed, risks of infection do exist.
Device complications, such as lead
displacement causing an interrup-
tion in pain relief, also exist.
“Alexis has dramatically reduced
her oral medications and she’s
doing wonderfully,” says Dr.
Wasserman.

For more information about
severe pain and Medtronic’s neu-
rostimulation systems, talk with
your  doc to r  and  v i s i t  www.
medtronicpain.com, or call Patient
Services at 1-800-510-6735.

Using Neurostimulation To Treat Complex Regional Pain Syndrome

Thanks to neurostimulation,
Alexis Malkin is now able to par-
ticipate in college life like any 19-
year-old.
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(NAPSA)—Sir Isaac Newton
came up with the principle of
gravity while napping under an
apple tree. Christopher Columbus
sailed off for India and ended up
discovering America. Sir Alexan-
der Fleming discovered penicillin
because he let petri dishes stack
up in the laboratory sink. 

These serendipitous events,
these instances of goofing off,
demonstrate the goof off mantra:
Never expend more energy than
you need to accomplish your goals.

In the same spirit ,  Larry
Owens was trying not to expend
more energy than needed while
he was trying to accomplish his
goals.  In 1965, Owens was a
physics student at Georgia Tech
and was supporting a family. He
saw a job opportunity cleaning
up newly constructed apartment
complexes. He started out clear-
ing construction debris and
cleaning bathrooms, kitchens,
windows and carpets in new
apartments, finishing off the job
with a fresh coat of paint. Soon,
he had 40 employees.

Owens started formulating his
own cleaning supplies to hold
down costs, but one persistent
problem he had was in removing
latex paint drips and overspray.
Old, dried paint was virtually
impossible to remove from var-
nished or oil-based surfaces with-
out damaging the surface. 

So Owens went back to his
knowledge of chemicals and came
up with a cleaner that removed

dried latex paint without harming
the finish. Better yet, he and his
workers found that the product
could be used to remove pen and
marker ink, sticker residue from
refrigerators and bathtub decals,
chewing gum and even candle wax
from floor and carpets.

Owens called his product Goof
Off, and it has become an indispens-
able tool for solving a multitude of
goofs with paints, inks, and other
household items. Goof Off is now
part of a line of cleaning products,
including Low Odor Goof Off 2,
Goo Remover and Goof Off Hand
Cleaners.

Goof Off is available in cans
and an aerosol spray. It is pro-
duced by the Architectural Divi-
sion of the Valspar Corporation in
Wheeling, Ill. Goof Off is available
nationally. 

Many A Great Idea Started With a Goof Off

Getting paint and messes off
walls and floors can be easier.

(NAPSA)—One of the newest
competitive crazes is actually one
of the oldest—a strategy game
that’s been around for about 4,000
years, one that players claim is
much deeper, more challenging
and more fulfilling than chess.

Go was invented in China, and
throughout much of Asia it’s as
popular as poker or Scrabble here
in the U.S. In China it’s known as
weiqi, Koreans call it Baduk and
in Japan, where it’s the national
game, it’s known as I-Go.

A key impetus for the resur-
gence of Go in this part of the world
is the success of the award-winning
film A Beautiful Mind, which has
arrived on DVD and home video. In
it, graduate student John Nash
(played by Russell Crowe) partakes
in a high-intensity game of Go in a
Princeton courtyard.

What many people may not
realize—especially those who are
just picking up the stones for the
first time—is that Go has always
had a strong following in the U.S.
The American Go Association has
local clubs all over the country,
and members usually meet to play
at cafes, coffee shops or game cen-
ters; the best players compete in
tournaments.

Go’s lasting appeal has to do
with the fact that it’s a game of
simple rules but complicated
strategy. To borrow the slogan of
another puzzler that’s joined the
growing list of long-since-forgot-
ten fads, Go takes “minutes to
learn, a lifetime to master.”

A Beautiful Mind, the powerful

story inspired by events in the life
of Nobel Prize-winning mathemati-
cian John Forbes Nash, Jr., is an
inspirational testimony of the
courage of the human spirit. This
$175 million box office smash
directed by Ron Howard—which
won four Golden Globes and four
Academy Awards®, including Best
Picture—comes in a special Awards
Edition two-disc DVD set and
video cassette.

Released by Universal Studio
Home Video, the DVD features
over six hours of captivating enter-
tainment hosted by Best Director
Ron Howard and producer Brian
Grazer, including a 22-minute fea-
turette “Inside A Beautiful Mind”
offering behind-the-scenes inter-
views, never-before-seen deleted
scenes, the groundbreaking Total
Axess™ DVD-ROM element, exclu-
sive interviews with John Nash
himself and much more.  

To learn more, visit the Web site
at www.universalhomevideo.com.

Ready, Set, Go! A Classic Game Takes Off

A classic strategy game serves
a key scene in the Academy
Award winning film A Beautiful
Mind.

(NAPSA)—People, ideas, know-
how, relationships, work process.
In business, those things which
are hardest to identify, sometimes
weigh most heavily on profits and
success.

According to authors Jonathan
Low and Pam Cohen Kalafut, it’s
these intangible assets that drive
a company’s economic perfor-
mance. In their new book, Invisi-
ble Advantage (Perseus Publish-
ing, $27.00), Low and Kalafut
discuss how important intangibles
have become in today’s market-
place and how companies can
begin to manage them.

The book provides examples of
intangible management in action
and reveals little-known insights
about why such companies as
McDonald’s and Dell outpace their
competitors. In addition, it identi-
fies 12 intangibles—from corpo-
rate reputation to intellectual cap-
ital—that are vital to a company’s
future health.

Topics include:
• Why the volatility of the past

decade has made execution of
strategy more important than
quality strategy.

• How brand equity can be
managed to contribute to financial
market value. 

• Why reputation has grown in
importance as a recruiting, mar-
keting and financing tool.

• How “people are our most
important asset” has become a

popular CEO cliche—and why so
few companies get it right. 

Low and Kalafut say the book
can serve as a tool managers can
use to effectively compete in a
world where companies must find
ways to differentiate themselves
from their competitors and where
experiences and relationships can
be more important than products.

For more information go to
www.perseuspublishing.com.

Understanding The Intangibles Of Business

A new book explains how
“intangibles,” such as relation-
ships between workers, may be
just as vital to a company’s suc-
cess as the products it makes.

The United States Fire Admin-
istration (USFA) at www.usfa.
fema.gov.
The Asthma and Allergy Founda-
tion of America at www.aafa.org.
The Arthritis Huddle osteoarthri-
tis campaign at www.arthritis
huddle.com.
The Water Infrastructure Net-
work at www.win-water.org. 
The Sixth Annual Ultimate
Drive for the Susan G. Komen
Breast Cancer Foundation at
www.bmwusa.com.
PGA Assistant Golf Profession-
als at www.PGALinks.com. 
Real Estate Buyer’s Agent Coun-
cil at www.rebac.net.
The Scleroderma Foundation at
www.scleroderma.org.
The 35th Annual Hampton Jazz
Festival at www.hampton jazz
festival.com.

Check Out
These Web Sites:

***
Resolve to be thyself; and know
that he who finds himself loses
his misery.

—Matthew Arnold
***

***
It is wise to apply the refined
oil of politeness to the mecha-
nism of friendship.

—Colette
***




