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(NAPSA)—There’s good news
for some victims of foreclosure.
They now have until December 31
to request a free review and could
receive compensation if errors are
found.
Ordered by federal bank regula-

tors—the Office of the Comptroller
of the Currency and the Board of
Governors of the Federal Reserve
System—consultants will review
each file to identify borrowers who
suffered financial injury as a result
of foreclosure errors. Where finan-
cial injury is found, regulators have
directed mortgage servicers to fix
the errors and provide compensa-
tion or other remedy. Regulators are
overseeing the reviews and will
approve plans to compensate
affected borrowers.
Can I Request a Review?
To be eligible, the mortgage

must have been in the process of
foreclosure in 2009 or 2010, in-
volve your primary residence, and
serviced by one of the companies
listed at independentforeclosure
review.com. You do not need to
have lost your home to participate.
What Kind of Errors Result
in Financial Injury?

Some examples include:
•Foreclosing in violation of the

Servicemembers Civil Relief Act
or federal bankruptcy laws;
•Foreclosing on a borrower not

in default;
•Failing to convert a qualified

borrower to a permanent modifi-
cation after successfully complet-
ing a written trial plan;
•Foreclosing prior to expira-

tion of a written payment plan,
while the borrower was meeting
the terms of that plan;
•Rejecting a loan modification

application that should have been
approved;
•Charging a higher interest

rate in a loan modification than
should have been charged; and
•Failing to provide proper noti-

fication during foreclosure.
What Could I Get?

In June, regulators published

possible compensation. For cer-
tain errors, compensation may
include payments from $500 for
smaller errors involving
improper fees to $125,000 plus
equity for the worst cases involv-
ing the loss of the home. Other
remedies may include suspend-
ing or rescinding a foreclosure,
reimbursing fees, modifying a
mortgage loan and correcting
credit reports.
How Can I Participate?
Borrowers can check eligibility

and request a review at indepen
dentforeclosurereview.com or call
(888) 952-9105 to request a form
and return it by mail.
How Long Do Reviews Take?
More than 225,000 people have

requested a review. Reviews are
detailed and will take several
months to complete. Not all fore-
closures involve errors and not all
errors lead to compensation. You
give up nothing by requesting a
review and do not waive any
rights to additional action by
accepting compensation through
this program. Remember, reviews
are free, fair and impartial.
Get more information at inde

pendentforeclosurereview.com or
www.occ.gov/independentforeclosu
rereview, from the Office of the
Comptroller of the Currency, a
bureau of the U.S. Department of
the Treasury.

Deadline Extended For Free Foreclosure Review

Borrowers now have until
December 31, 2012 to request an
independent foreclosure review.

(NAPSA)—Hearing that you or
someone you love has been diag-
nosed with a brain tumor is life-
changing news. It is common for
new patients to feel they have
more questions than answers, and
the one place many people with
brain tumors turn to is The Uni-
versity of Texas MD Anderson
Cancer Center in Houston.
Here is some guidance for both

patients and caregivers from
Franco DeMonte, M.D., professor
in MD Anderson’s Department of
Neurosurgery and specialist at
the Brain and Spine Center.

Take A Deep Breath
According to DeMonte, it can be

natural to feel frightened, disori-
ented and confused; however, he
believes it is important to stay
calm. He says that patients often
report that they feel better once
they take a few steps back, process
what they have just heard and
start to research their options.

Knowledge Is Power
Reliable information is key for

patients. Established websites, such
as the American Brain Tumor
Association and theAmerican Cancer
Society, can provide you with infor-
mation that can be ammunition in
your battle with a brain tumor.
This applies not just to patients,

but caregivers as well. “Caregivers
see things from a different perspec-
tive, so it is important for them to
be informed and learn as much as
they can,” DeMonte explains.

Get A Second Opinion
Ask your doctor if you have

time for a second opinion because
chances are, you do. “We encour-
age second opinions, because if
you are the patient, you have to be
comfortable with your decision,”
DeMonte says.

He also advises that as you
talk with different doctors, it is
important to ask the same ques-
tions so you can compare their
answers. DeMonte suggests that
you ask physicians about their
experience with brain tumors,
how often they see cases like
yours, how soon treatment can
begin and whether or not they
work on a multidisciplinary team.

Evaluate Your Options
When it is time to make a deci-

sion, DeMonte thinks there are
specific things to look for, such as
patient volume and the types of
brain tumors treated.
He also feels that finding a cen-

ter with clinical research pro-
grams, support programs and
brain tumor specialists (neurosur-
geons, neuro-oncologists, neuro-
radiation therapists and patholo-
gists) can be a plus.

Stay Informed
DeMonte believes that patients

should become their own advo-
cates and ask for digital copies of
all records, including MRI and CT
scans.

More Information
For further facts on brain tu-

mors, visit MDAnderson.org/Brain.

What To Do IfYou Or A Loved One Is
DiagnosedWith A Brain Tumor

Franco DeMonte, M.D., provides
personalized, compassionate
care for brain tumor patients.

(NAPSA)—Giving can come in
many forms. Some choose to give
money to charitable organizations
while others may give tangible
gifts. Still more people give the
gift of their time, which in many
ways holds as much or more value
than financial support can
provide.
In the past decade, corpora-

tions across America have adapted
to a new, more altruistic genera-
tion of consumers, shareholders
and prospective employees that
has high expectations when it
comes to community and responsi-
bility. In response, many compa-
nies have increased their commit-
ment to social responsibility, in
part by trying to incorporate vol-
unteerism and philanthropy into
their company cultures.
Contributing Is Important
According to a recent blog post-

ing on the Harvard Business
Review, data produced by the Cen-
ter for Talent Innovation (CTI)
finds that 91 percent of Gen X
women and 76 percent of Gen X
men, along with 90 percent of
female and 79 percent of male
baby boomers, feel it is important
to contribute to their community
or the wider world through their
work.
In addition to being a way to

measure the value that a company
places on social responsibility, vol-
unteerism is also proving to be a
factor in employee recruitment
and retention.

According to the Deloitte Vol-
unteer IMPACT Survey released
in 2011, 71 percent of employees
are somewhat or very likely to
choose one job over another—
assuming all other factors are
equal—based on the company’s
commitment to the community.
Another 51 percent of respon-

dents said that it is important that
employee volunteer efforts benefit
them professionally. More than half
of those surveyed indicated that they
participate in employee volunteer
efforts offered by their company at
least sometimes.
Growing In Importance
With these statistics in mind,

companies like VolunteerMatch.org,
the Web’s largest volunteer engage-
ment network, are growing in impor-
tance as they help corporations
establish solid volunteer programs.
Such programs are something

that companies often present to
employees and prospective em-
ployees as an example of how they
are different from other compa-
nies. At the same time, it can
highlight the company’s civic
involvement to customers and
potential customers.
AWay To Target Giving
Corporations such as Target

and Coca-Cola use Volunteer-
Match to bolster their social
responsibility programs, as does
Aflac, the leading provider of sup-
plemental insurance in America.
The company most known for

its boisterous spokesduck has
recently launched an online plat-
form through VolunteerMatch con-
necting employees and sales
agents—and anyone, for that mat-
ter—across the nation with oppor-
tunities to serve with nonprofit
organizations in their communi-
ties. The company sees it as a great
way to target its giving in ways
that are aligned with its philan-
thropy and business models.
Aflac.volunteermatch.org tar-

gets people most interested in
serving in the area of children’s
cancer, which is the company’s
primary philanthropic cause.
Since 1995, the company has
raised and contributed more than
$75 million to research and treat
childhood cancer, a disease that
sees an average of 12,000 children
diagnosed each year.
To learn more, go to

Aflac.volunteermatch.org.

More Companies See Volunteerism As A Key Ingredient In Success

Each month, Aflac sponsors a trip
to Atlanta for employees like
Denise Buckner to volunteer with
children at the Aflac Cancer
Center.

(NAPSA)—The all-natural ho-
meopathic products Hyland’s Arnica
30x and Bioplasma Sport—for
replenishment and recovery—and
Leg Cramps can be useful for ath-
letes. They are effective solutions
for aches and pains without the side
effects of stronger medicines. Learn
more at www.hylands.com.

* * *
Parents who help their children

have healthy sun behaviors are help-
ing their kids reduce their chances
of skin cancer for their entire lives.
That’s the word from the U.S. Pre-
ventive Services Task Force. For
more information about the USP
STF, visit www.uspreventiveservices
taskforce.org.

* * *
For the hundreds of thousands

of men battling prostate cancer,
robotic treatments such as the
CyberKnife System are becoming
increasingly popular, tripling
their use in the treatment of
prostate cancer over the last five
years. For more information, visit
www.cyberknifeforprostate.com.

(NAPSA)—When it comes to
eye allergies, the most effective
way to minimize and relieve
symptoms may be a three-step
approach. Those steps include:
•removing allergens from your

eyelids,
•lubricating your eyes, and
•relieving the symptoms.
Itchy, irritated eyes are one of

the most annoying symptoms of
allergies to pollen, ragweed,
grass, animal hair and dander.
While the main symptom is itch-
ing, others may include tearing,
burning, mucus discharge and
swollen eyelids.
Fortunately, there are steps you

can take to reduce exposure to eye
allergens, including wearing sun-
glasses or hats and making sure to
shower and wash your hair before
sleeping to remove allergens from
the body and eye area.
Now there is a way to take a

systematic approach to relieving
allergy symptoms. The Thera-
Tears® Allergy Eye Itch Relief Sys-
tem™ includes three products
(SteriLid® Eyelid Cleanser, Thera-
Tears® Allergy Eye Itch Relief,
and TheraTears® Lubricant Eye
Drops) that can be used together
to maximize symptom relief.
Washing your eyelids and the

area around your eye with a qual-
ity cleanser, such as SteriLid®
Eyelid Cleanser, during allergy
season helps remove any addi-
tional allergens that may have
accumulated around your eye dur-

ing the course of the day. This is
particularly important for contact
lens wearers, who should remem-
ber to use the cleanser prior to
inserting their contact lenses.
TheraTears® Allergy Eye Itch

Relief with ketotifen is an anti-
histamine drop designed to pro-
vide relief from itchy allergy eyes
in minutes.
Just like your own natural

tears, lubricant eye drops can help
flush out any allergens from your
eyes and also provide relief from
dry eye symptoms. TheraTears®
balanced formula matches the
human tear film, which may im-
prove eye comfort.
You can use any of the products

alone or together in a treatment
system. Symptoms vary, and if
they persist, check with your
optometrist or ophthalmologist for
proper diagnosis and treatment.
For more information, visit

www.theratears.com/eyeitch or
call (800) 579-8327.

Treating Eye Allergies In Three Easy Steps




