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(NAPSA)—There are more
than 5 million stroke survivors in
the United States, and this num-
ber is expected to grow as our pop-
ulation ages. Stroke is a devastat-
ing event that kills more than
160,000 Americans a year, but an
additional 500,000 Americans suf-
fer a stroke and survive. Some of
these people will end up in nurs-
ing homes, some will fight back
and achieve some degree of recov-
ery, but all will find their lives
have changed. 

Leading Cause Of Disability
Stroke is the leading cause of

chronic disability that requires
care and support. Suffering a
stroke is also the No. 1 risk factor
for suffering a second one, which is
usually much worse than the first. 

To better understand the
effects of stroke on those who’ve
survived one and on those who
care for them, Boehringer Ingel-
heim Pharmaceuticals, Inc. has
commissioned a new research
study called Second Chances™.
The Second Chances study was
developed to better understand
the burden of surviving a stroke
and to highlight the need for sec-
ondary stroke prevention and edu-
cation for stroke survivors and
their families.

Second Chances™ Study
The Second Chances study is

being conducted by the Center on
Outcomes, Research and Educa-
tion at Evanston Northwestern
Healthcare and the Rehabilitation
Institute of Chicago.

Mark McEwen, former CBS
“Early Show” co-host who suffered
a near fatal stroke while on an
airplane in 2005, is now two years
into his rehabilitation and spoke
about his commitment to stroke
awareness and prevention at the
announcement of the study in
New York City. 

“I am excited about the Second
Chances study,” said McEwen. “As
a stroke survivor, I know how dev-
astating stroke can be. I want
other stroke survivors to know
they aren’t alone, and no matter
how big a challenge it is to come
back from stroke, it can be done.

With more stroke survivors in
America than ever before,
National Stroke Association is
also supporting this effort to com-
municate the urgent need to fur-
ther understand how your life can
be changed after stroke and how
to prevent stroke from happening. 

“If you’ve had one stroke,
you’re more at risk for another,
and we strongly encourage people
to become familiar with how to
reduce stroke risk,” said Diane
Mulligan-Fairfield, National
Stroke Association.

Reducing Stroke Risk
There are many things you and

your family can do to reduce
stroke risk. Most importantly, get
regular checkups for high blood
pressure and cholesterol, eat a
healthy diet low in salt, sugar,
and saturated fats, do not smoke,
avoid excessive alcohol intake,
and exercise regularly. 

To learn more about the Sec-
ond Chances study and the chal-
lenges of life after stroke, visit
www.SecondChancesStudy.com.

Study Focuses On Stroke Survivors

There are more stroke survivors
in America than ever before. 

(NAPSA)—According to a recent
national health survey, most
Americans are unaware of the risks
associated with age-related eye dis-
eases—despite a projected 65 per-
cent spike in those conditions by the
year 2020. Overall, most Americans
rank blindness and vision loss rel-
atively low on their list of health
concerns.

The survey, conducted by
Greenberg Quinlan Rosner Re-
search, finds that only 11 percent
of Americans perceive themselves
at high risk for eye disease. While
Americans age 65 and over are the
most at-risk population, only 10
percent believe they are personally
at risk and more than a third of
those in this age group do not even
get annual eye examinations.

Another high-risk group, those
with a family history of eye dis-
ease, knows strikingly little about
specific risk factors and is no more
likely to get screened than people
without a family history of eye
disease. Only 15 percent of all
respondents were correctly able to
identify half or more factors from
a list of risk factors for age-related
macular degeneration, cataracts,
diabetic retinopathy, glaucoma
and dry eye.

To that end, the American
Academy of Ophthalmology
(AAO)—the world’s largest associ-
ation of eye physicians and sur-
geons—is issuing a new eye dis-
ease screening recommendation
for aging adults and is launching
a new public initiative called Eye-
Smart to educate Americans about
the risks they face.

Age-related eye diseases are
expected to dramatically in-
crease—from 28 million today to
43 million by the year 2020. Left
untreated, these diseases can

cause serious vision loss and
blindness. At the heart of this
upsurge lie America’s 78 million
baby boomers, who will increas-
ingly face the effects of eye dis-
eases as they get older.

Despite these statistics, Ameri-
cans remain relatively unconcerned
about vision loss. The survey
reveals that less than a quarter of
Americans (23 percent) are very
concerned about losing their vision,
while a majority feel weight gain or
joint and back pain are of greater
concern than vision loss. 

“The stark reality is that mil-
lions of people will suffer signifi-
cant vision loss and blindness
because they don’t know the risks,”
said H. Dunbar Hoskins Jr., M.D.,
executive vice president of the
AAO. “We’re taking action against
this pending epidemic by educating
the American public on the steps
they can take to prevent vision loss
and blindness.”

AAO now recommends a base-
line eye disease screening for
everyone at age 40. Much like reg-
ular mammograms and diabetes
screenings, eye disease screenings

will help identify signs of disease
at an early stage, when treatment
is likeliest to have its greatest
impact. AAO also recommends
that individuals at risk of eye dis-
ease see their ophthalmologist,
who will develop an individualized
schedule of exams to closely moni-
tor potential disease progression. 

EyeSmart will support the new
eye health recommendations by
empowering individuals and fami-
lies to take charge of their eye
health. AAO is partnering with
EyeCare America, a program of
the Foundation of the American
Academy of Ophthalmology, on
the effort. The EyeSmart Web
site, www.geteyesmart.org, deliv-
ers eye disease and risk informa-
tion and a searchable database of
local ophthalmologists.

EyeSmart aims to reach people
who don’t traditionally consider
themselves at risk, such as indi-
viduals who do not wear glasses
or contacts. The survey revealed
that 96 percent of individuals
without glasses or contacts do not
think they are at high risk for eye
disease. Wearing glasses or con-
tacts has no impact on contracting
age-related eye diseases.

“The fact is that everyone is at
risk. More than half of all Ameri-
cans will have some form of eye
disease as they get older,” Dr.
Hoskins said. “We believe that if
Americans know their risks, they
will take the steps necessary to
maintain good eye health. We
want Americans to get EyeSmart
to help reduce severe vision loss
and blindness.”

To learn more about the Eye-
Smart campaign, visit the Web
site at www.geteyesmart.org. For
additional information about
AAO, visit www.aao.org.

Eye Disease On The Rise Among Older Americans, Few Realize Risk

Many Americans are unaware of
the risk factors for age-related
eye diseases.

(NAPSA)—Going “green” is a
very hot topic this year. For home-
owners, choosing green products
can be very complicated with so
many on the market—not to men-
tion expensive. However, there are
several products now available
that make green-themed design
and decorating simpler than ever.
Indeed, homeowners looking to
brush up on paints and change
the look of their home now have
the option of using environmen-
tally preferred products that do
not release harmful chemicals into
the environment. 

Paint Virtually Odor Free 
With all the new technology

supporting “green,” it is now pos-
sible to paint virtually odor free.
Painting with zero volatile organic
compounds (VOCs) not only helps
the environment, but it helps fam-
ilies as well. Many homeowners
avoid painting due to struggles
with allergies, having young
infants and children in the home
or just wanting to avoid inhaling
harmful fumes and a terrible
headache. Olympic Premium Inte-
rior Paints eliminate a majority of
the unsafe fumes and lingering
odor that typically accompany
painting. 

“Painting is one of the easiest
and most cost-efficient ways to
redesign a home. With Green Seal
Certified Olympic Premium Inte-
rior Paints, you can paint any
time of the year without having to
open your windows or leave your
home due to paint odors,” said
Eileen Schnorr, Olympic Paints

brand manager. “Better indoor air
quality after painting translates
into a happier and healthier envi-
ronment for our consumers and
their families.” 
How To Find Environmentally

Friendly Products 
An easy way to find products

that are environmentally pre-
ferred is to look for the Green Seal
Certification, such as that located
on the Olympic Paint label. Green
Seal is an independent nonprofit
organization dedicated to safe-
guarding the environment and
transforming the marketplace by
promoting the manufacturing,
purchase and use of environmen-
tally responsible products and ser-
vices. Its certification program
ensures that the product meets
the strictest  environmental
requirements.

Going “Green” With Paints That Are Eco-Preferred

Using “green” products is a
growing trend in home decor, as
Americans spend more than $200
billion a year on green goods.

(NAPSA)—One of the quick-
est—and cheapest—ways to add
value to your home is to add
color to your walls. With Paint
Your Place™, you can get an idea
of what various Behr paint col-
ors will look like. For more infor-
mation or to subscribe,  visit
www.behr.com.

**  **  **
A company called OpenMar-

ket is paving the way for innova-
tion in the mobile commerce
market, allowing consumers to
do everything from locating a
business to checking their bank
balances with text messages. For
additional information, visit
www.openmarket.com.

**  **  **
A small number of versatile,

well-engineered and high-quality
tools, such as Cooper Hand Tools’
Crescent brand, that you can pur-
chase at any home center or hard-
ware store, can help with 90 per-
cent of common household tasks.
For more information, visit
www.crescent100years.com.

**  **  **
A new Visitor Information

Center in downtown Louisville
has extensive information avail-
able on the Bourbon Trail and
the tourist packages available to
those who choose to make the
trek. To learn more, call (888)
LOUISVILLE or visit www.bour
boncountry.travel.

**  **  **
Compared to other national

networks, voice calls on the Veri-
zon Wireless network are more

likely to connect and stay con-
nected for the duration of the
call.  To learn more, visit
www.verizonwireless.com.

**  **  **
Widely available, urinary-spe-

cific OTC pain relievers like AZO
Standard® can work on urinary
tract infections in as little as 20
minutes. For tips on talking to
your daughter about this issue,
visit www.utifacts.com/nextbig
talk.

**  **  **
Provigil (modafinil) Tablets

[C-IV] from Cephalon, Inc. are
the standard of treatment for
excessive sleepiness associated
with narcolepsy. More informa-
tion can be found at www.
Provigil.com or 1-800-896-5855.

**  **  **
To help parents plan for safe,

memorable trips, the Interna-
tional Association of Amusement
Parks and Attractions (IAAPA)
created a Web site—www.ticket
forfun.com—that offers an attrac-
tions locator, safety tips and more.

***
Never do anything against con-
science, even if the state
demands it.

—Albert Einstein
***

***
When leaders act contrary to
conscience, we must act con-
trary to leaders.

—Veterans Fast for Life
***

***
It is dangerous to be right in
matters on which the estab-
lished authorities are wrong.

—Voltaire
***

***
If we desire respect for the law,
we must first make the law
respectable.

—Louis D. Brandeis 
***

***
Laws control the lesser man.
Right conduct controls the
greater one.

—Chinese Proverb
***




