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(NAPSA)—There may be good
news for parents and others look-
ing to treat bacterial conjunctivi-
tis, sometimes called “pinkeye.” A
newly approved treatment could
cut the amount of eyedrops they
use by more than half. Here’s a
closer look: 

A Common Problem 
Conjunctivitis is an inflamma-

tion of the conjunctiva, which is
the mucous membrane covering
the whites of the eye and the
inner side of the eyelid. Causes of
conjunctivitis can include aller-
gies, chemicals, and viral or bacte-
rial infections. Bacterial conjunc-
tivitis is a common form of
conjunctivitis that may be conta-
gious and is common in children. 
A More Convenient Treatment 

Typical treatments for bacte-
rial conjunctivitis require a high
number of eyedrops administered
over a period of time. However, a
treatment recently approved by
the FDA, called AzaSite™

(azithromycin ophthalmic solution
1%), may make dealing with the
problem easier. Doctors say Aza-
Site’s convenient dosing schedule
is expected to allow for improved
patient compliance, and it can be
used on children as young as 1
year old. In clinical trials, the side
effect of eye irritation occurred fol-
lowing AzaSite administration in
1-2 percent of patients.

“The treatment is formulated
with the broad-spectrum antibiotic
azithromycin and has a more con-
venient dosing regimen, requiring
less than half the number of drops
for effective treatment compared
to the most prescribed treat-
ments,” said Terrence P. O’Brien,
M.D., Professor of Ophthalmology
and Charlotte Breyer Rodgers Dis-
tinguished Chair in Ophthalmol-
ogy, Bascom Palmer Eye Institute
of the University of Miami. “These
attributes are particularly impor-
tant when treating young children
and busy adults.” 

Pinkeye Symptoms 
People with bacterial conjunc-

tivitis typically suffer from: 
• Mucous discharge that may

cause the eyelids to stick together 
• Swelling of the conjunctiva 
• Irritation 
• Itching 
• Foreign body sensation 
• Tearing 
• Redness. 

More Information 
If you or a loved one has symp-

toms of bacterial conjunctivitis,
talk to a health care professional.
For more information on treat-
ments, visit www.inspirepharm.
com or call 1-888-881-4696. 
Important Safety Information

AzaSite is indicated for the
treatment of bacterial conjunc-
tivitis caused by the following
organisms: CDC coryneform
group G, Staphylococcus aureus,
Streptococcus mitis group, Strep-
tococcus pneumoniae and
Haemophilus influenzae .  The
recommended dosing regimen for
the product is one drop twice a
day for two days, followed by one
drop once a day for the next five
days, for a total of nine drops per
affected eye. AzaSite should not
be injected subconjunctivally or
introduced directly into the ante-
rior chamber of the eye or other-
wise administered systemically.
In clinical trials, the most com-
mon adverse event in patients
receiving AzaSite was eye irrita-
tion, which occurred in 1-2 per-
cent of patients.

New Ways To Treat Pinkeye 

New treatments may make pink-
eye easier to deal with.

(NAPSA)—As the globe warms
and energy costs soar, eco-friendly
design has become a hot topic. It’s
also a great way to save money. A
good place to start looking at
reducing energy consumption is
at the window.

Here’s why:
It’s a simple scientific fact—

heat moves toward cold. In winter
months, heat is drawn to the cold
glass of windows to escape a
home. In warmer months, heat
moves toward the windows so that
air conditioners have to work two
to three times harder. 

In addition to being fashionable,
highly functional and operable at
the touch of a button, window fash-
ions from Hunter Douglas can pro-
tect against heat loss in winter and
heat gain in summer, while reduc-
ing heating and cooling costs by as
much as 25 percent. This leading
manufacturer of custom window
fashions has been pioneering
energy-saving solutions at the win-
dow for decades. 
The Energy-Efficient Answer

The concept for Duette® shades
—the first highly efficient yet
fashionable window covering, in-
troduced in 1985—was developed
during the energy crisis of the late
1970s when Wendell Colson, now
senior vice president of product
development for Hunter Douglas,
was a young architect and inven-
tor in Massachusetts. “One night,
as I was shivering in bed, a double
curtain came together in a regular
folding pattern with a honeycomb-
like configuration, capturing air
between the folds,” said Colson. “I
saw this vertically, but I thought
if we put it together horizontally,
you would have a highly energy-

efficient treatment because air
would literally be trapped in the
honeycomb cells.”  

In light of the recurrence of the
energy crisis, Hunter Douglas has
introduced the Duette® Architella™

Collection. It features a unique
patented construction consisting
of a honeycomb nestled within a
honeycomb. This revolutionary
technology provides two more air
pockets than traditional honey-
comb shades, thus dramatically
increasing energy efficiency. 

The Ultraviolet Answer
Ultraviolet literally means

“beyond the violet” in the visible
spectrum of light. It enters the
house as sunlight but will eventu-
ally fade floors, furniture, uphol-
stery and drapery fabrics, carpet-
ing and valuable artwork. Certain
Hunter Douglas window fashions
can block up to 99 percent of UV
rays. Look for a “0⁄0 UV blockage”
rating. The higher a product’s rat-
ing, the better the protection.

For more information, visit
www.hunterdouglas.com or call
(800) 274-2985. 

The Window Is Open For Saving Energy

Not only beautiful to look at and
look through, these window fash-
ions are energy efficient. 

Amazing Origins
(NAPSA)—It all had to start

somewhere—the clothes people
wear, the food they eat, the lan-
guages they speak and the things
they use—but some of these ori-
gins may surprise you.

“The Book of Origins,” a new
book by Trevor Homer, contains a
treasure trove of trivia about the
origins of just about everything—
from pencils to fortune cookies to
the electric chair. 

For example,
did you know
the fortune
cookie was not
eaten in China
until 1990 when
it was adver-
tised as “Gen-
uine American
Fortune Cook-
ies”? Or that the
earliest fad diet

was followed by William the Con-
queror, who became so fat he
decided to skip food and consume
only alcoholic drinks? 

Or that glass was first manu-
factured in 5000 B.C. and is actu-
ally not a solid but a supercooled
liquid? Or that an actress from
New York became the first female
spy during the Civil War?

The book celebrates the work of
explorers, scientists and inven-
tors—pioneers who wanted to go
further than anyone had gone
before them, people who wanted
to know what was over the next
hill or beyond the ocean, people
who wanted to know how the
world works and ended up discov-
ering or inventing something no
one had seen before. 

The book, published by Plume,
is available where books are sold
and at www.penguin.com.

(NAPSA)—More drivers may
soon know the benefits of car club
membership thanks to the steer-
ing talent of a popular NASCAR
racing TV personality, radio host
and best-selling author.

Liz Allison is revving aware-
ness and accelerating exposure of
Affinion Group’s AutoVantage dis-
count automobile membership
club. Allison will write a series of
monthly columns called “In The
Driver’s Seat With Liz Allison,”
which will offer driving tips, auto-
motive maintenance tips, new-
and used-car-buying tips and
advice on keeping your car in
championship condition. 

“Together, we will shift into
high gear and strive toward the
highest driving standards in
America, as well as provide a
brand-new era in customer ser-
vice,” said Allison. “Automobiles
are an investment whether new
or used and it is up to each one
of us to make the most out of our
investment, and the best way to
do that is to take care of our
cars.”

Allison has served as a racing
analyst for TNT, CNN/SI, TNN,
CNN, ESPN and ESPN2. She has
appeared on NBC’s “Today Show,”
“Fox and Friends,” “Fox News
Weekend Live,” ABC’s “Street
Signs,” MSNBC and the Speed
Channel. She is host of the No. 1
NASCAR radio show in Nashville,
called “The Drivers Zone,” on
WGFX-FM. 

Allison has served as host and
track announcer for the Nashville
Superspeedway since 2004, the
first woman to serve in this role.
She is the best-selling author of

“The Girl’s Guide to NASCAR”
and has written two sequels for
Center Street, a division of Time
Warner Books, to be released in
2007. 

Allison is also writing three
NASCAR Harlequin Romance
novels, the first slated for 2007
publication. She has penned arti-
cles for USA Today, NASCAR
Scene, NASCAR Illustrated,
NASCAR.com, MSN.com and
FoxSports.com. 

AutoVantage members can
save from 5 to 20 percent at par-
ticipating service locations. The
club also offers 24-hour nation-
wide emergency towing, roadside
assistance and lockout protection
from its network of more than
10,000 emergency roadside assis-
tance providers. 

For more information, visit
www.autovantage.com or call
(800) 876-7787.

A New Woman In The Driver’s Seat

NASCAR Racing analyst Liz Alli-
son is part of a new partnership
that’s shift ing into gear and
striving toward higher driving
standards in America.

(NAPSA)—“Maya & Miguel,”
developed by Scholastic Media, is
unique among other children’s
programs in that it addresses the
growing need in the U.S. for posi-
tive media representations of His-
panic children. To learn more,
visit www.scholastic.com.

**  **  **
Every week for a year, the

Avon Hello Tomorrow Fund will
award $5,000 to a U.S. individual
to help realize a program, project
or idea to empower women. Appli-
cations and guidelines are avail-
able online at www.avon.com/
hellotomorrowfund.

**  **  **
Sentry Group, a leader in resi-

dential and small-office security-
storage containers, recently
launched 10 new products to help
consumers organize their papers
and digital assets to keep them
away from prying eyes and poten-
tial identity thieves. To learn
more, visit www.sentrysafe.com.

**  **  **
The Avon Walk for Breast Can-

cer is a series of noncompetitive
walks held nationwide. They offer
the choice of walking a marathon or
a marathon and a half over a week-
end to raise funds and awareness to
fight breast cancer. Visit www.avon
walk.org or call (800) 510-WALK. 

**  **  **
Olives by Lindsay Olives add a

nutty taste and a firm, crunchy
texture to grilled vegetables,
chicken, fish, pork or beef. For

delicious olive recipes, check out
www.lindsayolives.com.

**  **  **
“It is important to identify hear-

ing loss early,” said Alison Johnson,
acting director of the Centers for
Disease Control and Prevention’s
(CDC’s) National Center on Birth
Defects and Developmental Disabi-
lities. If you have concerns about your
baby’s hearing, call (800) CDC-INFO
or visit www.cdc.gov/ncbddd/ehdi.

**  **  **
American Express Travel offers

specialists for a variety of European
destinations. A full list is available
at www.americanex press.com/travel
in the Find a Travel Specialist sec-
tion. The Web site also lists special
packages and deals.

**  **  **
Termites, which can live in

colonies of up to several thousand,
have proven to be one of home-
owners’ greatest adversaries. No
one is safe from a termite invasion
without proper preventive mea-
sures. For more information about
protecting your home against ter-
mites, visit www.orkin.com or call
(800) 800-ORKIN.

**  **  **
The Centers for Disease Con-

trol and Prevention (CDC) pro-
vides access to free or low-cost
cancer screening to Americans
who are under- or uninsured. To
learn more about the programs
and about cancer prevention and
control, call (800) CDC-INFO or
visit http://www.cdc.gov/cancer. 

***
The important thing to recog-
nize is that it takes a team, and
the team ought to get credit for
the wins and the losses.
Successes have many fathers,
failures have none.

—Philip Caldwell
***

***
The measure of success is not
whether you have a tough prob-
lem to deal with, but whether
it’s the same problem you had
last year.

—John Foster Dulles
***

***
Everything that irritates us
about others can lead us to an
understanding of ourselves.

—Carl Jung
***

***
Work is love made visible.

—Kahlil Gibran 
***




