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(NAPSA)—According to the
United States Olympic Commit-
tee, many U.S. Olympic athletes
cite “support of family and friends”
as their number-two success fac-
tor, second only to their training
regimens. And thanks to a special
form of corporate sponsorship,
America’s representatives will
have their support network with
them this winter in Torino, Italy.

First offered in Athens in 2004,
the Bank of America Hometown
Hopefuls® program will provide the
families and friends of more than
230 qualified U.S. Olympic athletes
with access to exclusive discounted
accommodations and complimen-
tary amenities, making their visit
to Torino more affordable and, in
some cases, even possible.

“We are proud to support the
athletes who represent our coun-
try in Olympic competition. They
are truly America’s team,” says
Cathy Bessant, global chief mar-
keting officer for Bank of America.
“The Olympic games have a rich
and important heritage and exem-
plify what it means to constantly
raise the bar.”

The program also provides ath-
letes and their family members
with full use of the Bank of America
Hometown Hopefuls Family Center
during the 17 days of Olympic com-
petition. Located in the heart of
Torino, the Family Center offers
many of the comforts of home
including: complimentary lunch,
dinner, snacks and other refresh-
ments; wide-screen televisions with
closed-circuit coverage of Olympic
competition; information services;
and an Internet lounge for athletes,
family and friends who are eager to
stay connected with others back
home in the United States. In addi-
tion, Bank of America is providing
complimentary tickets to an Olym-
pic event for each of the four family

members or friends that each U.S.
Olympic athlete selects to partici-
pate in the Hometown Hopefuls
program.

“We know that behind every ath-
lete who makes the U.S. Olympic
team, there are families and friends
who have made personal sacrifices
to support and encourage that
athlete’s Olympic dream,” adds
Bessant. “Bank of America is proud
to recognize these very special peo-
ple, and we hope that participation
in the Hometown Hopefuls program
adds to their enjoyment of watching
America’s team in their quest for
gold.”

“At an Olympic games, athletes
are focused on their performance.
The Bank of America Hometown
Hopefuls program allows them to
have peace of mind with regard to
their families’ Olympic experi-
ence,” says USOC Chief Executive
Officer Jim Scherr. “In addition to
providing a centralized location
for the families of U.S. Olympians,
the program affords America’s
Olympic athletes a place to inter-
act and celebrate their success at
the Games.”

To learn more, visit www.
bankofamerica.com.

Supporting U.S. Olympic Athletes And Their Families

One corporate sponsor helps
ensure U.S. athletes’ families can
share in their Olympic dreams.

OF SPORTS

(NAPSA)—During the school
year is a great time to focus on
ways to open students’ eyes to
more learning success. With one
in four children having an undiag-
nosed vision problem that can
interfere with learning and lead to
other academic challenges, now is
the time to give students a clear
vision for their future.

In fact, an eye exam may be
one of the best ways to boost
your child’s opportunities in the
classroom.

This year alone, 10 million chil-
dren will go to school with a vision
problem that could interfere with
their learning ability, contribute
to disciplinary problems and put
them at risk for permanent vision
loss, according to the College of
Optometrists in Vision Develop-
ment (COVD). The group also
warns that when vision problems
go undetected, students have trou-
ble reading and doing schoolwork
and may display fatigue, fidgeting
and frustration in the classroom.
A full 70 percent of school-age
children who have a learning dis-
ability in reading have some sort
of visual problem, according to the
COVD. 

Early diagnosis and treatment
of children’s vision problems is a
necessary component to school
readiness and academic learning,
according to the National Parent
Teacher Association. Comprehen-
sive eye and vision examinations
are important for all children
entering school and regularly

throughout their school-aged years
to ensure healthy eyes and ade-
quate visual skills essential for
successful academic achievement,
according to the Association.

To help, a health care discount
program called HealthSaver offers
discounts of up to 50 percent on
vision care, as well as discounts of
up to 50 percent on prescriptions at
participating pharmacies, and up
to 30 percent off complementary
and alternative health care treat-
ments and fitness club benefits.
Members can also save from 5 to 50
percent off vitamins and supple-
ments by mail. 

Discounts are based on rea-
sonable and customary costs or
manufacturers suggested retail
price and are available from par-
ticipating providers. Health-
Saver is not an insurance prod-
uct or service. Learn more at
www.healthsaver.com or call 1-
800-7HEALTH (1-800-743-2584).

Vision Checkups Open Eyes To Learning Success

Inattention or poor handwriting
could indicate vision problems.

(NAPSA)—While many Ameri-
can adults say they perform regu-
lar tune-ups on their cars (54 per-
cent) or update their wardrobes to
reflect the season (49 percent),
they often overlook the need to
revamp their medicine cabinets on
an annual basis. By ignoring this
fairly simple task, consumers may
be putting their health at risk.

“It is very important to thor-
oughly review the contents of your
medicine cabinet on an annual
basis,” said Jan Engle, Associate
Dean for Academic Affairs and
Clinical Professor of Pharmacy
Practice at the University of Illi-
nois at Chicago College of Phar-
macy. “This annual review serves
three purposes. It allows con-
sumers to make sure that they
have the most appropriate and
effective products on hand to treat
a variety of ailments. It also pro-
vides an opportunity to make sure
that products are stored properly
and have not expired. It’s impor-
tant for people to realize that
ignoring the expiration and stor-
ing instructions on their medica-
tions may pose a potentially
harmful risk to their health.” 

According to a recent survey
commissioned by McNeil Con-
sumer & Specialty Pharmaceuti-
cals, a division of McNeil-PPC,
Inc., and conducted by Harris
Interactive, only 31 percent of
American adults report cleaning
out their medicine cabinets annu-

ally. The U.S. Food and Drug
Administration provides helpful
information to consumers about
over-the-counter (OTC) medica-
tions through informative Web
sites that remind patients to
check expiration dates frequently.
Alarmingly, survey findings indi-
cate that nearly half of American
adults have knowingly taken an
expired OTC medication. 

“People tend to keep them-
selves busy with everyday house-
hold management activities, like
doing the laundry or picking up
groceries, and updating their med-
icine cabinets is certainly not a
number-one priority,” said
Genevieve Gorder, a makeover
guru who is speaking out to edu-
cate Americans on how to take

control of their medicine cabinets.
“Something as simple as cleaning
out your medicine cabinet
monthly to toss expired medicines
and restock essential remedies
makes a world of difference.”

It is important to know where
OTC and prescription medications
should be kept in the home. The
American Pharmacists Association
claims that overexposure to mois-
ture, heat and humidity may
change the potency of certain
drugs. Therefore, keeping certain
medications in a bathroom or
kitchen cabinet is not always rec-
ommended. Additionally, medica-
tions should always be kept in their
original packaging. This ensures
that the full dosing instructions,
drug interactions, expiration infor-
mation and storing conditions are
available at all times. Medications
should never be combined into one
bottle for easier storing. 

Must-haves for every medicine
cabinet include pain relievers like
Tylenol®, antacids such as Pepcid
Complete® and first-aid items like
Band-Aids®. Survey findings also
indicate that antacids/anti-diar-
rheal products and low-dose
aspirin, such as Imodium A-D® and
St. Joseph® 81-mg Adult Aspirin,
are among the common products
that adults who have a medicine
cabinet tend to keep in theirs.

For more information on how to
maintain a healthy medicine cabi-
net, visit www.mymedcab.com.

Medicine Cabinet Makeovers A Must

HAS YOUR MEDICATION EXPIRED?—
An annual checkup of your med-
icine cabinet is a healthy idea.

(NAPSA)—Tired of holiday
crowds, rampant commercialism
and last minute shopping for
hard-to-please people? This year
skip the stores and try something
different. Make a donation in
someone’s name to help animals
around the world. It’s the perfect
gift for animal lovers and those
looking for a meaningful way to
celebrate this holiday season.

A gift from the International
Fund for Animal Welfare (IFAW)
is two gifts in one: a present to a
friend or loved one and a gift to
help an animal in need. 

Choose from five unique ways
to give:

• Protect baby seals from the
annual slaughter of Canada’s com-
mercial seal hunt.

• Nurse orphaned bear cubs
back to life.

• Protect endangered ele-
phants from poachers.

• Rescue animals from disas-
ters around the world.

• Provide desperately needed
veterinary services to dogs and
cats in the world’s poorest commu-
nities.

Why buy an alternative gift?
Original holiday presents are

hard to find and many presents
end up in basements and attics.
IFAW offers interesting and
unique gifts that help a good

cause at the same time.
How it works:
1. Log on to www.animalgift.

org. 
2. Choose your gift(s) by select-

ing from a variety of gift options
within each campaign to save ani-
mals and then add to your shop-
ping cart.

3. Check your mail. You’ll
receive a gift card package con-
taining a full-color pamphlet with
the story behind the animal your
gift helped, plus a distinctive gift
card and envelope to send to the
gift recipient.

4. Rest assured. Your gift goes
directly to help animals in need
around the world.

It’s that simple.

Stocking Stuffers For Animal Lovers

Unique holiday gift idea: Add
meaning to the season by giving
a gift that helps animals.

(NAPSA)—One of the hottest
lines of toys for girls, and collec-
tors, may have a familiar face.
The “just like me” dolls are cre-
ated by artisans at My Twinn to
look like individual girls ages 3-
12. A customer can contact the
company and order a doll cus-
tom-made to look like his or her
child. For more information, visit
www.mytwinn.com or call 1-800-
4-MY-TWINN.

Direct deposit, the electronic
transfer of a payment from a com-
pany or organization into an indi-
vidual’s account, is used by more
than 70 percent of Americans to
receive payments regularly. Many
people, however, don’t realize
they can divide these payments
among different accounts, such as
a checking and savings account,
so as to “pay themselves first”
automatically. To learn more,
visit www.directdeposit.org and
www.directpayment.org. 




