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(NAPSA)—Babies begin to
develop speech and language from
the time they are born. They learn
by listening and interacting with
the sounds and voices around
them. But when a baby is born
with hearing loss, many sounds
and voices are not heard, and the
child’s speech and language devel-
opment can be delayed. 

Each year in the United States,
as many as 12,000 babies are born
with a hearing loss. The cause of
hearing loss for many babies is
not known and hearing loss can go
unnoticed for years. Fortunately,
almost all states, communities
and hospitals now offer hearing
screening for all babies. The hear-
ing screening is easy and painless
and can identify whether more
testing is needed. In fact, babies
are often asleep while being
screened. It takes very little
time—usually only a few minutes. 

“It is important to identify
hearing loss early,” said Alison
Johnson, acting director of the
Centers for Disease Control and
Prevention’s (CDC’s) National
Center on Birth Defects and
Developmental Disabilities.
“Early identification allows fami-

lies to make decisions about their
child’s care that can affect speech,
language, cognitive (thinking) and
social development.” 

All infants should be screened
for hearing loss before 1 month of
age. It is best if they are screened
before leaving the hospital. If the
baby does not pass the hearing
screening, it’s very important to
make an appointment for a full
hearing test and any needed med-
ical tests before the baby is 3
months of age.

A professional trained to test
hearing loss, such as an audiolo-
gist, or an ear, nose and throat
doctor, will be able to perform

these tests. The baby’s doctor
should perform or order any
needed medical tests to find out
the cause of the hearing loss.
Because a newborn baby can pass
the hearing screening and still
develop a hearing loss, the baby’s
doctor should routinely follow the
baby’s general health, develop-
ment and well-being. 

“The goal for every newborn
child with hearing loss is to receive
medical, audiologic, educational
and support services no later than
6 months of age,” said Johnson.
“Receiving services at an early age
will help the child develop commu-
nication and language skills that
will last a lifetime.” 

Every state has an Early Hear-
ing Detection and Intervention
(EHDI) program that works to
identify infants and children with
hearing loss and promotes timely
follow-up testing and services for
any family whose child has a
hearing loss. If your baby has a
hearing loss or if you have any
concerns about your baby’s hear-
ing, call (800) CDC-INFO toll-free
or visit www.cdc.gov/ncbddd/ehdi
to learn more about this topic and
available services.

Hearing Screening For Newborns Important For Development

(NAPSA)—A quick way to put
zip in any barbecue is with a
marinade or rub. Among U.S.
adults whose families barbecue
during summer months (90 per-
cent of all U.S. adults), nearly 65
percent use a marinade, paste or
rub and about one in four (23 per-
cent) expressed interest in trying
a new one made with olives,
according to a survey commis-
sioned by Lindsay Olives and con-
ducted by Harris Interactive®. The
same survey revealed that nearly
half (48 percent) of U.S. adults
say their families barbecue at
least once a week between Memo-
rial Day and Labor Day.

Olives add a nutty taste and a
firm, crunchy texture.  For a
quick, tangy boost to grilled veg-
etables, chicken, fish, pork or
beef, spoon on this zesty vinai-
grette while barbecuing or the
moment the meal comes off the
grill. It’s quick to prepare, cho-
lesterol-free, versatile and can be
used for up to two weeks, i f
refrigerated. 

Citrus Olive 
Vinaigrette Drizzle

Makes about 1 cup
Prep time: 5 minutes

2⁄3 cup canola oil
3 tablespoons fresh lemon

juice
1⁄4 cup Lindsay® Spanish

Olives Stuffed with
Pimiento

1 tablespoon grated lemon
zest

1 clove garlic, minced
Salt and pepper to taste
(optional)

Place all ingredients in a
food processor or blender and
process until olives are finely
chopped. Use right away or
store in the refrigerator for up
to 2 weeks. 

Another great way to enjoy the
flavor and crunch of olives is in
this delicious salsa—the perfect
accompaniment to perfectly
grilled pork chops.

Grilled Pork Chops with
Squash and Olive Salsa

1 tablespoon lime juice
11⁄2 teaspoons ground cumin

1⁄2 teaspoon salt
4 (5 to 6 oz.) well-trimmed,

center-cut pork chops, cut
3⁄4 inch thick 

2 teaspoons olive oil
1⁄2 cup diced red onion
1 large (8-oz.) zucchini

squash, cut into 1⁄2-inch
chunks

1 large (8-oz.) yellow summer
squash (crookneck), cut
into 1⁄2-inch chunks

1⁄2 cup bottled chunky salsa
1⁄2 cup thickly sliced Lindsay®

Spanish Olives Stuffed
with Pimiento or Lindsay
Black Ripe Olives
Optional garnish: chopped
cilantro and lime wedges

Prepare grill or preheat
broiler. Sprinkle lime juice,
cumin and salt over pork chops.
Grill over medium-hot coals or
broil 4 inches from heat source
5 minutes per side or until
chops are barely pink in center.

Meanwhile, heat oil in a
large nonstick skillet over
medium heat. Add onion; cook
2 minutes. Add squash; cook
10 to 12 minutes or until veg-
etables are tender, stirring
occasionally. Add salsa and
olives; heat through. Transfer
to serving plates; top with
pork chops. Garnish with
cilantro and lime wedges if
desired. Makes 4 servings.

For more delicious olive recipes,
check out www.lindsayolives.com.

Get Grilling...BBQ Season Is Here!

Olive salsa is a delicious com-
plement to grilled pork chops.

(NAPSA)—A new study says
that America’s poorest families
will be the hardest hit by skyrock-
eting energy costs. In fact, the
study, “The Rising Burden of
Energy Costs on American Fami-
lies, 1997-2007,” predicts that the
residential and transportation
energy bills of America’s poorest
families will rise from 23 percent
of after-tax income in 1997 to an
astonishing 46 percent in 2007.

“The prices of most consumer
energy products have doubled in
the past five years. In 2007, the
61 million American households
with annual incomes of $50,000
or less—the majority of American
households—will spend nearly 20
percent of their after-tax income
on energy,” said Joe Lucas, execu-
tive director of Americans for
Balanced Energy Choices, the
group that released the study. “In
1997, energy consumed just 10
percent of the after-tax income of
these working families. Only
electricity, produced mainly from
domestic coal, has maintained a
stable price trend over the past
decade.

“Our elected officials need to be
very careful as they start crafting
potential climate change legisla-
tion that they don’t inadvertently
seriously hurt Americans most
susceptible to increased energy
costs because of overly ambitious
programs,” Lucas added.

Key findings include: 
• For a majority of low- and

middle-income families, energy
costs are consuming nearly one-
fifth of after-tax household
income, an amount traditionally
spent on major categories such as
food, housing or health care. 

• Between 1997 and 2007,
average energy bills for American
working families earning between

$10,000 and $50,000 per year
have nearly doubled, from $2,401
in 1997 to an estimated $4,468 in
2007. Most of this increase is due
to higher costs for gasoline.

• Residential electric bills for
working families earning between
$10,000 and $50,000 are projected
to increase modestly, from $811 in
1997 to $1,088 in 2007. 

• The transportation share of
total energy bills for the 61 mil-
lion families earning less than
$50,000—the majority of Ameri-
can households—will rise from 44
percent in 1997 to 56 percent in
2007. Residential electricity costs
will decline from 36 percent of the
energy budgets of these families
in 1997 to an estimated 26 per-
cent in 2007, due to the relatively
low rate of price increase for resi-
dential electricity compared to
other energy sources. Coal has
played a large part in stabilizing
these prices. 

• The poorest families, well
below the federal poverty line and
earning less than $10,000 per
year, are being squeezed the hard-
est by recent energy cost
increases.

To see a full copy of the report,
go to www.balancedenergy.org.

Escalating Energy Prices: Who Gets Hurt Most

Hot Under The Collar—Low- and
middle-income families will feel the
heat of rising energy prices most.

(NAPSA)—Identity theft is the
fastest-growing crime in the
United States, accounting for
more than 42 percent of all com-
plaints filed with the Federal
Trade Commission. In more than
50 percent of reported identity
theft cases, the victims knew or
were related to the thief.

With identity theft occurring
more often, consumers are in-
creasingly aware that credit
cards, bills, Social Security cards
and important hard-copy docu-
ments such as financial state-
ments and receipts must be safely
stored.

Sentry Group, a leader in resi-
dential and small-office security-
storage containers, recently
launched 10 new products to help
consumers organize their hard-
copy and digital assets while at
the same time keeping them in a
securely locked storage container,
away from prying eyes and poten-
tial identity thieves. 

The new line of Sentry® Safe
chests, files and safes features
advanced lock options, including a
biometric “fingerprint” lock; fire
and water protection on many
models; versatile interior organi-
zational features; in-lid holders
for digital media including CDs
and DVDs; and even a laptop safe
with access for a power cord. 

For example, the water-resis-
tant FIRE-SAFE® Fingerprint Safe
DA3930 comes with a dual-lock
option—consumers can operate
the safe with either a fingerprint
swipe or electronic code, both of
which consumers program them-

selves. The lock allows for up to
seven users and stores up to 14
fingerprints. In addition to
securely storing digital media, the
interior holds standard papers
and binders and includes a multi-
position tray, key rack and com-
partment for small items, and a
door pocket.

The FIRE-SAFE® Waterproof
Chest and File models HD2100
and HD4100 contain an in-lid
organization system for digital
media such as memory sticks,
CDs and USB drives. Both safes
securely fasten with a privacy key
lock and are UL classified for half-
hour proven fire protection, ETL
verified waterproof, and ETL veri-
fied for half-hour fire protection
for digital media up to 1,550° F.

And to help protect consumers’
assets, two FIRE-SAFE® Waterproof
Chests, the H1100 and H0100,
securely store valuable personal
documents and items.

Sentry® Safe products are
available in-store or online at
many leading retailers. For more
information, shoppers can visit
www.sentrysafe.com.

Securing Valuables, Protecting
Against Identity Theft

Securing valuable items—partic-
ularly personal data—can help
prevent identity theft.

(NAPSA)—You can put the
brakes on skyrocketing gas prices
by taking control of your vehicle’s
unnecessary fuel consumption.
According to the Car Care Coun-
cil, loose or missing gas caps,
underinflated tires, worn spark
plugs and dirty air filters all con-
tribute to poor fuel economy.

**  **  **
According to a recent Red

Cross poll, only 7 percent of
Americans have taken the steps
necessary to be properly prepared
for an emergency or natural dis-
aster. For more information,
including downloadable re-
sources, visit www.redcross.org/
BeRedCrossReady or contact your
local Red Cross chapter.

**  **  **
Experts say paying attention

to diet and lifestyle may reduce
inflammation and promote
healthier joints. For example,
Celadrin, a blend of special fatty
acids, is said to be an effective,
natural anti-inflammatory
cream. To learn more, visit
www.celadrininfo.com.




