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(NAPSA)—Every 42 seconds,
someone in the U.S. has a heart
attack—but you needn’t be
among them.

Consider this: Julie Kubala
was one of those statistics. She’s
working now to ensure she doesn’t
become a different stat—about 21
percent of women and 17 percent
of men age 45 and older will have
another heart attack within five
years of their first one.

To help, the American Heart
Association (AHA) launched a
new educational campaign aimed
at reducing the number of repeat
or recurrent heart attacks by
arming survivors with simple but
effective steps.

“Our message is simple: Don’t
wait for a second heart attack,”
said Alice Jacobs, M.D., former
AHA president and chair of the
advisory group overseeing the new
initiative. “Research shows there
are some very clear things you can
do to lower your chances of having
another event.”

•Take medication as directed
—More than a third of heart disease
patients don’t follow their medication
treatment plans; more than a third
of medication-related hospital read-
missions are caused by people not
taking their medicine as they should.

•Have a follow-up doctor’s
appointment—Heart attack sur-
vivors who don’t have a timely fol-
low-up with their doctor may be
up to 10 times more likely to be
rehospitalized.

•Complete a cardiac reha-
bilitation program—One study
found that heart patients who com-
pleted cardiac rehab were 42 per-
cent less likely to die of a second
heart attack than those who didn’t.

•Manage risk factors—Re-
ducing risk factors such as physi-
cal inactivity, high blood pressure,
high blood cholesterol, diabetes,
smoking and obesity lowers the
chance of having a heart attack or
needing heart surgery.

•Develop a strong support
system—People with low per-
ceived social support have worse
outcomes after a heart attack.

Kubala goes to cardiac rehab
and is learning the importance of
being proactive to take control of
her health.

“I knew my family history of
high blood pressure, high choles-
terol, diabetes. What hadn’t really
hit me was our family history of
heart disease or how all of that
can be related,” she said. “I could-

n’t see the forest for the trees.
Now I’m determined to do all I
can to get healthy and to stay
healthy, but it’s not easy to keep
on top of everything.”

Dr. Jacobs, Professor of Medi-
cine and Vice Chair for Clinical
Affairs in the Department of Med-
icine at Boston University Medical
Center, said making it easier for
patients and their health care
providers to know, understand
and follow research-based clinical
guidelines is a key element of the
association’s Guideline Transfor-
mation and Optimization initia-
tive, under which the new heart
attack campaign falls.

“Having a heart attack can
obviously be very traumatic, and
afterward, patients and families
can have a difficult time process-
ing all that has happened and all
that needs to happen to get bet-
ter,” Dr. Jacobs said. “All the ques-
tions to answer, the instructions
to remember and the medical
terms to understand can be over-
whelming. We want to help by
providing simple, easy-to-follow
steps, easy-to-use tools and track-
ers that can help people not just
recover fully from this heart
attack but prevent a future one.”

Information and tools for patients,
their families and their health care
teams are developed at www.Heart.
org/HeartAttackRecovery.

The American Heart Associa-
tion’s Guideline Transformation
and Optimization initiative is a
comprehensive, coordinated ap-
proach to accelerate guidelines
into clinical practice. By activating
medical professionals to leverage
science faster and measure clinical
effectiveness, while empowering
patients and caregivers to better
manage health and participate in
care coordination, the American
Heart Association will help to
drive better health outcomes and
patient satisfaction. The initiative
is supported by an educational
grant from AstraZeneca.

New Initiative Aims To Reduce Repeat Heart Attacks

Even if you’ve had one heart
attack, reducing your risk factors
can keep you from having another.

The American Heart Association/American Stroke Association receives funding mostly from individuals.
Foundations and corporations donate as well, and fund specific programs and events. Strict policies are
enforced to prevent these relationships from influencing the association’s science content. Financial informa-
tion for the American Heart Association, including a list of contributions from pharmaceutical companies
and device manufacturers, is available at www.heart.org/corporatefunding.
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(NAPSA)—Research isn’t just
for the lab anymore. Now more
than ever, businesses use research
that’s already out there—or con-
duct research that isn’t—and
apply it to real-life business situa-
tions. Dr. Hinrich Eylers, Execu-
tive Dean, School of Advanced
Studies at University of Phoenix,
has five reasons businesses should
use research for real-life decisions.

1. Evidence-based decision
making. Research can be the key
to a company making good busi-
ness decisions. Today’s leaders
should have a strong foundation of
research skills. Even if they aren’t
doing the research themselves,
they need to understand it.

2.Learn from others’ suc-
cesses and failures. There is no
need to fly blind. You can use
existing, relevant research results
to learn from and make decisions
about your own challenges.

3.Stronger buy-in. Convince
stakeholders of the appropriate-
ness of your decisions with data
from a study applicable to the
business problem. When you can
demonstrate to your organiza-
tion’s leadership why you made a
certain decision, they are more
likely to support you or buy into
your recommendations.

4.Stand on the shoulders of
giants—don’t reinvent the
wheel. There’s an army of smart
people generating data out there;
use it to generate your business.
Don’t reinvent the wheel if there
is already relevant research that
applies to your business case at
hand.

5.Don’t be a dinosaur. Ac-
knowledge that organizations are
looking to use data.

“Today’s innovation economy
requires businesses to be nimble
and responsive to demands,
which requires leaders who pos-
sess the ability to identify new
ways to improve operations and
implement efficiencies to ulti-
mately improve a company’s bot-
tom line,” said Dr. Eylers. “In my
view, a key ingredient is compa-
nies having employees who are
trained as leaders and know how
to conduct organizational, market
and industry research that
informs creative actions to influ-
ence policy and guide decision
making.”

At the University of Phoenix
School of Advanced Studies, put-
ting research to work is some-
thing doctoral students are
empowered to do.

Take Dr. Victoria Trapp, a
change-management professional
for a leading multinational ath-
letic wear provider, for example.
After receiving a master ’s in
sports administration and juris
doctorate, Dr. Trapp completed
her doctorate in management and
organizational leadership at the
University of Phoenix School of
Advanced Studies. Throughout
her doctoral program, Dr. Trapp
focused her research on the influ-
ence of participation in organized
sports on leadership abilities of
women in the C-suite. Today, she
applies her research and educa-
tion to infuse change leadership
into her organization’s culture
and serves as a regular presenter
on change leadership. Dr. Trapp
notes her disposition to coaching
and mentorship began at a young
age and credits her education at
University of Phoenix with help-
ing her learn new ways to ap-
proach her work.

Learn More
For information about the

degree programs offered by the
School of Advanced Studies, visit
www.phoenix.edu/schoolofadvanced
studies. For general information
about University of Phoenix pro-
grams, including on-time comple-
tion rates, the median debt
incurred by students who com-
pleted the program and other
important information, please
visit www.phoenix.edu/programs/
gainful-employment. Transferabil-
ity of credit is at the discretion of
the receiving institution. It is the
student’s responsibility to confirm
whether or not credits earned at
University of Phoenix will be
accepted by another institution of
the student’s choice.

Top Five Reasons Businesses Base
Real-Life Decisions On Research

Dr. Hinrich Eylers, Executive
Dean, School of Advanced Stud-
ies at University of Phoenix, says
company leaders need to under-
stand business research.

***
Live simply that others may simply live.

—Elizabeth Seton
***

***
My green thumb only came as a result of the mistakes I made
learning to see things from the plant’s point of view.

—H. Fred Ale
***

***
Don’t wear perfume in a garden, unless you want to be polli-
nated by bees.

—Anne Raver
***

***
When you finally go back to your old hometown, you discover it
wasn’t your hometown you missed but your childhood.

—Sam Ewing
***

***
Who is rich? He who rejoices in his portion.

—The Talmud
***

***
The butterfly counts not months but moments and has time
enough.

—Rabindranath Tagore
***

***
If you haven’t any charity in your heart, you have the worst
kind of heart trouble.

—Bob Hope
***

***
There are two kinds of light, the glow that illuminates and the
glare that obscures.

—James Thurber
***

The state of Washington is the only
state to be named after a United
States president. Before it became
a state, the territory was called
Columbia, after the Columbia River.

Rhode Island never ratified the 18th
Amendment—Prohibition.

Delaware was the first state to rat-
ify the United States Constitution.
It did so on December 7, 1787.

The most heavily traveled section
of the Interstate Highway System
is thought to be the 405 Freeway
in Los Angeles, California.

Alaska has over 47,000 miles of
coastline, more than all the states
in the coastal United States.

The only active diamond mine in
the U.S. can be found in Arkansas.




