
(NAPSA)—Naming a star is a
way to give a personal gift that
lasts a lifetime. The International
Star Registry has named countless
stars for celebrities, dignitaries,
royalty and individuals. For fur-
ther information or to place an
order, visit www.star regis try.com
or call (800) 282-3333. 

**  **  **
The One World Futbol Project

has created a soccer ball that
never deflates and can play on
any surface. For every ball pur-
chased, the company donates a
second ball to a non-profit group.
For more information and to buy
a ball, visit www.oneworld
 futbol.com. 

**  **  **
Ovation, the only channel

devoted to art and contemporary
culture, hosts an annual “Battle of
the Nutcrackers” programming
event every December. For a
week, the network runs various
productions of the ballet and asks
viewers to vote online for their
favorite. 

**  **  **
Your home’s roof is its first line

of defense. To help, there’s a free
service that assists homeowners
in finding a qualified roofing con-
tractor. It’s available from North
America’s largest roofing manu-
facturer, GAF Materials Corpora-
tion. Call (888) LEAK-SOS or
visit www.gaf.com.

**  **  **
A new video game based on a

popular television series contains a
number of surefire elements, such
as alien life-forms, an ancient arti-
fact and saving humanity from
destruction. To learn more, visit
Ben10theVideogame.com and
d3publisher.us.

**  **  **
Purchasers of the Flexjet 25

Jet Card—Napa Valley Edition,

operated by U.S. air carrier Jet
Solutions, will enjoy the very
best in private jet travel, dinner
prepared by a celebrity chef and
fine wine, all while helping to
raise money for charity. For more
information, call (888) 240-2108
or visit www.flexjet25. com/
 napavalley.

**  **  **
Dirty ductwork and coils can

block airflow through heating and
cooling systems, increasing your
energy bill and shortening the
equipment’s life. To find an Air
Systems Cleaning Specialist near
you and have your heating and
cooling system cleaned, visit the
National Air Duct Cleaners Asso-
ciation at www.nadca.com.

**  **  **
NewStyle® hybrid shutters

from Hunter Douglas are highly
energy efficient in both winter
and summer. The new
UltraGrain™ finish makes them
the only hybrid shutters to offer
the color and grain pattern of real
stained wood. For more informa-
tion, visit www.hunter douglas.
 com or call 800-274-2985.
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(NAPSA)—Cancer  o f  the
pros tate is the second leading
cause of cancer deaths in men in
the United States, and every year,
approximately 8,000 cases of
prostate cancer are diagnosed at
an advanced stage. Prostate can-
cer is considered to be advanced
once it has spread beyond the
prostate region. This year, roughly
32,000 men are projected to die
from the disease in the United
States, enough men to fill approxi-
mately 400 metropolitan buses,
including standing passengers. 
Men who are diagnosed with

advanced prostate cancer and
those who love them may not be
sure where to turn for information
to help them cope with advanced
disease. This uncertainty can add
to their emotional burden and
cause confusion. 
To address these needs, Cento-

cor Ortho Biotech Inc., in partner-
ship with the non-profit organiza-
tion Us TOO International
Prostate Cancer Education & Sup-
port Network, has introduced a
new, educational program called
My Prostate Cancer Roadmap. 

My Prostate Cancer Roadmap
(www.MyProstateCancerRoadmap.
com) offers resources and informa-
tion specific to advanced prostate
cancer patients and those who
love them, as well as a wide range
of information and features rele-
vant to daily living with advanced
prostate cancer. 
The information on the Web

site is presented visually as a
road map and visitors can navi-
gate various “stops,” each of
which provides unique, current
information from experts. Topics
include health and wellness,
work, relationships, and sex and
intimacy. Although any man can
develop cancer of the prostate,
there are certain factors that
increase the risk. These include
age, family history, pre-cancerous
prostate changes, genetic abnor-
malities and ethnicity, where
African-Americans are at the
highest risk. My Prostate Cancer
Roadmap provides information
for these high-risk populations.

Each stop on the journey offers
a choice of two paths—one for
men with advanced prostate can-
cer and the other for family,
friends and caregivers—to help
address their overlapping but also
different needs.
World-renowned golfer Arnold

Palmer knows first-hand about
navigating prostate cancer. Diag-
nosed with prostate cancer in
1997, Palmer has worked as an
advocate for people affected by
prostate cancer for more than a
decade. He is helping to launch
the My Prostate Cancer Roadmap
program to raise awareness of
advanced prostate cancer and the
new support resource. 
“Often, men don’t reach out for

support, or they feel that being
strong means that they have to
face this disease on their own,”
said Palmer. “Having information
and support to help navigate
every part of the journey is criti-
cal, especially to men facing
advanced disease, where compre-
hensive information can be more
difficult to find.” 
As a resource for advanced

prostate cancer patients and their
loved ones, MyProstateCancer
Roadmap.com will continue to
offer new content based on their
feedback and input, along with
insights and expertise of scien-
tists, clinicians, nurses, social
workers and other experts. Visi-
tors can register to receive alerts
when new information is posted.

My Prostate Cancer Roadmap Educational Program Launched to Support
Advanced Prostate Cancer Patients and Their Loved Ones

Arnold Palmer, Golf Champion and Prostate Cancer Survivor, Joins the Effort

Prostate cancer survivor Arnold
Palmer joins Centocor Ortho
Biotech and Us TOO International
to launch MyProstateCancerRoad
map. com, an educational program
for men with advanced prostate
cancer and their loved ones. 
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My Prostate Cancer Roadmap campaign is brought to you by Centocor Ortho Biotech Inc. in partnership with the non-
profit organization Us TOO International Prostate Cancer Education & Support Network. Arnold Palmer was compensated
for his time in preparing for and participating in the My Prostate Cancer Roadmap program and was reimbursed for travel
expenses related to the program. Centocor Ortho Biotech Inc. provided sponsorship funding to Us TOO International in sup-
port of the My Prostate Cancer Roadmap program and other education and support initiatives benefitting prostate cancer
patients and their families.

(NAPSA)—The germiest spot
you’re apt to encounter on an
average day probably isn’t where
you think.
It’s not an airport bathroom...It’s

not a public water fountain...And,
no, all the throw-the-bums-out fer-
vor notwithstanding, it’s not on the
floor of Congress either. 
It’s your very own kitchen sink—

where more than 500,000 bacteria
per square inch are likely lurking
this very second in the drain alone.
In fact, according to the ex -

perts, the kitchen as a whole is
the most bacteria-ridden room in
a home. Meaning, if you’re wor-
ried about catching a cold or the
flu—or worse—it’s the likeliest
spot for infections to spread as
germs are transferred from a cont-
aminated item (e.g., a cutting
board) to your hands and then on
to other parts of your body.
“Bacteria couldn’t ask for a bet-

ter place to grow,” Charles Gerba,
a professor of environmental
microbiology at the University of
Arizona who’s also known as “Dr.
Germ,” has said.
So which other code-red kitch -

en items should you be preparing
to wage germ warfare against?
Read on.
• Sponges. The moist micro-

crevices that make them so effec-
tive at cleaning up messes also
mean they’re a breeding ground for
bacteria—especially if they sit wet
for days with bits of food on them.
If you must use them, Dr. Neil
Schachter, author of “The Good
Doctor’s Guide to Colds and Flu,”
advises: “Wet your sponge and then
pop it in the microwave for two
minutes to eliminate germs.”
• Cutting boards. Not to

freak you out, but they average
about 200 percent more fecal bac-
teria than the typical toilet seat,
according to Gerba. At the very
least, use separate boards for raw
meat, say, and salad. 

• Dish towels. Yes, they’re
pretty, but the E. coli and staph bac-
teria they’ve been linked to aren’t.
Washing them with bleach—the
key ingredient, by the way, recom-
mended for cleaning those afore-
mentioned icky kitchen sinks—has
traditionally had an obvious
 drawback: The towels needed to be
replaced more frequently. Well,
now even tightwads can feel free to
bleach away. Thanks to the same
technology high-end salons, spas,
restaurants and coffeehouses have
been using for years to pass
muster with the health police, a
new line of 100-percent cotton
BleachSafe® Home kitchen towels
from Blu Sand lets you easily
remove germs (and stains) without
fading or damaging the fabric’s
color (www.Bleachsafehome.com or
1-800-600-4111). Plus, 5 percent of
sales go to the Dr. Susan Love
Research Foundation to help fight
breast cancer.
• Faucets. You know that

metal aeration screen at the end
that’s supposed to be so good for the
environment because it reduces
water flow? (Trust us: It’s there.)
Touch it with dirty fingers or food,
and we’re talking a potential wall
of pathogens called biofilm. 
Still think your kitchen is the

exception? Ninety percent of sinks
harbor salmonella, et. al., that can
make you one sick puppy.

Your Kitchen—Yes, Yours—Is Teeming With Germs

Sinks are particularly bacteria-
ridden.

Note to Editors: October is Breast Cancer Awareness Month.
�

(NAPSA)—Finding the latest
celebrity inspired fashion looks and
trends just got easier. People
StyleWatch—one of the world’s fastest
growing fashion magazines—is now

selecting “Must
Have” items from
JCPenney’s Wom -
ens and Juniors
ap parel, accesso -
ries and foot wear
assortments. 
With the mag -

a zine’s hand-
picked favorites
clearly high-
lighted at the
department store

with a special icon, you’ll feel like
you’re shopping with a fashion edi-
tor at your side, ensuring your look
is trend-right. 
According to the magazine’s

editors, “Must Haves” for your
wardrobe this season include a
military jacket, drapeneck sweater
dress, studded cuffs, pencil skirt,
sheath dress, camo pants, velvet
jacket and leopard pumps. 
Along with making fashion

trends accessible, affordable and
fun, the collaboration is also
bringing light to an important
cause. Beginning this February,
customers can help children in

need by  pur chasing a special in-
store subscription offer to popular
Time Inc  publications—including
People  StyleWatch, People and
InStyle—in all JCPenney stores. 
A portion of the proceeds from

the sale of the subscriptions will
go toward providing children
access to life-enriching after-
school programs that inspire them
to be smart, strong and socially
 responsible.

Finding The Hottest Fashions Just Got Easier

Look for items
tagged with this
icon.

A “Must Have” this season—an
’80s-esque drapeneck sweater
dress.




