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(NAPSA)—For high school se-
niors, the coming year marks a
pivotal time for them to plan and
prepare for the next leg of their
educational journey: college.

“Students and families have a
wealth of college-planning infor-
mation at their fingertips,” says
Martha Holler, spokesperson for
Sallie Mae, the nation’s leading
saving- and paying-for-college
company. “Doing your planning-
and paying-for-college research
early pays dividends in the long
run. The more you know about
where you want to go to school
and how you are going to pay for
it, the better off you’ll be at deci-
sion time.”

Sallie Mae’s CollegeAnswer.com
Web site offers an array of
resources to help students use
their senior year in high school as
an opportunity to better plan for
college. In addition to providing
information and interactive tools
on college preparation, evaluation,
selection, application and financ-
ing online, College Answer has a
special section dedicated to high
school seniors, with insights and
tips from current and former col-
lege students on how to prepare
for college while in high school, as
well as what to expect in the first
year of college. 

In addition, College Answer
offers:

• Content in English and
Spanish for both students and
parents;

• Assistance in preparing for
college entrance tests; 

• Helpful college-planning
tools, including checklists, a
school-comparison tool, a school-

affordability analyzer and a vari-
ety of interactive calculators for
budgeting and estimating;

• Information on financial
planning, locating scholarships,
understanding award letters,
financing options and repaying
student loans;

• Access to the largest scholar-
ship database containing more
than 2.8 million scholarships
worth more than $16 billion in
funds;

• Detailed information on what
to look for in schools, public ver-
sus private institutions, and the
application process, what schools
look for in applicants, tips on writ-
ing admissions essays, obtaining
recommendations, understanding
the admissions process and man-
aging deadlines; and

• Free going-to-college materi-
als and publications.

“The last year of high school is
indeed an exciting time for stu-
dents,” adds Holler. “It’s also the
time to begin planning in earnest
for higher education. With a little
research and organization, you
can do both—create high school
memories and get off to a great
start for college.”

Final Year Of High School Is The Time 
To Get Plans In Order For College

Doing your planning- and paying-
for-college research early pays
dividends in the long run.

Timeshare Topics
(NAPSA)—The popularity of

vacation ownership, also known
as timeshare, is at an all-time
high, with over 4 million owners
in the United States. To help you
better understand all the options,
the experts at the American
Resort Development Association
(ARDA) offer the following tips:

• Visit a timeshare resort on
your next vacation and talk to
owners.

• Read all documents carefully
and understand what type of
product you’re offered, including
exchange options.

• Ask if the resort is an ARDA
member. 

• To maximize your opportuni-
ties for exchange, buy the most
desirable unit in the most popular
season.

• Make sure the resort is regis-
tered. Vacation ownership is one
of the most highly regulated vaca-
tion products in the marketplace.

For more tips, including a free
guide, visit www.arda.org.

Consider your vacation owner-
ship as an investment in future
vacations, not as a real estate or
other type of financial investment.

(NAPSA)—Regardless of how
dog-eat-dog some may feel the
working world seems, employers
are increasingly looking out for
their workers’ pets.

That’s the word from business-
trend watchers who say that more
companies are offering pet health
insurance as part of their volun-
tary employee benefits package.

The insurance can be used to
cover qualified medical expenses
for pets—a cost that can rapidly
add up over the lifetime of a dog
or cat. 

In fact, the American Pet Prod-
ucts Manufacturers Association
(APPMA) reports that routine vet-
erinary visits cost an average of
$211 for dog owners and $179 for
cat owners each year. 

In addition, emergency surgery
and emergency veterinary visits
(which one in three pets needs
every year) cost, on average, $575
for dogs and $330 for cats.

Implementing A Plan
Generally, when companies

include pet health insurance as
a voluntary benefit, employees
who enroll receive a 5 percent
discount on their base medical
plan, in addition to any multiple
pet discounts. Also, most compa-
nies let workers deduct their pet
premiums directly from their
paychecks. 

Companies such as VPI Pet
Insurance eliminate much of the
traditional costs and overhead
faced by employers looking to
implement new benefits by han-
dling all of the back-end adminis-
tration for them. 

The company’s pet medical
plans—which are the only ones in
the nation to include birds and
exotic pets—cover a multitude of
medical conditions as well as
optional Pet WellCare ProtectionSM

for routine care. 
Healthy Pets, 

Happy Employees
There are more than 70 million

dogs and 90 million cats in the
U.S. Surveys show that, increas-

ingly, their owners consider them
part of the family—especially
young professionals without chil-
dren and older workers whose
children have left home. 

Employers are introducing pet
insurance as a low-cost way to
attract and retain many of these
employees. 

The number of companies offer-
ing VPI Pet Insurance, for exam-
ple, has increased from 800 to
more than 1,600 since 2003, and
companies ranging from Washing-
ton Mutual and Viacom to Ford
Motor Co., Navy Federal Credit
Union and the National Associa-
tion for Female Executives, now
offer the insurance.

“Everyone who has it, including
myself, finds it valuable and easy
to use,” explains Ann Dowell, exec-
utive director of human resources
for Chipotle Mexican Grill, Inc., a
company that’s offered pet insur-
ance to employees since 2005. “It
offers great peace of mind for any
health issues affecting our furry
family members.”

Finding Pet Insurance
To learn how your company can

begin offering pet insurance as an
employee benefit, call (866) 838-
3467. Employees of companies
currently offering VPI Pet Insur-
ance can enroll by phoning (866)
838-3469.

Employee Benefits Going To The Dogs (And Cats)

Pet insurance is increasingly
being offered by employers as a
way to attract and retain talented
workers.

(NAPSA)—In most American
families, parents juggle work,
school, children’s sports and a
bunch of other activities, often
making family dinner an after-
thought at best.

Studies show, however, that
families that eat dinner together
tend to do better. Here are a few
facts and figures:

• Children who eat dinner
with their family are more likely
to eat healthier foods and more
balanced meals. 

• Teenagers who have five or
more family dinners a week, com-
pared to those who have two or
less, are three times less likely to
try marijuana, two and a half
times less likely to smoke ciga-
rettes, and one and a half times
less likely to try alcohol.

• For 30 years, beginning in
the ’70s, families ate dinner
together less each year. But,
according to a Harvard study, the
trend bottomed out in 2003, as
families have rediscovered the
benefits of eating dinner together.

Making a healthy, tasty, filling
meal for your family can be more
easily said than done. In the
past, popping frozen ingredients

in the microwave often meant
soggy veggies, chewy meat and
skimpy portions.

New microwave steaming tech-
nology is beginning to revolution-
ize the microwave meal. Compa-
nies such as Hibachi House use
innovative steam packaging that
essentially serves as a modern
microwavable steam cooker,
evenly heating the meal from the
outside in and the inside out. The
result is flavorful, properly cooked
rice or noodles and meat, fish and
vegetables that are firm and juicy.

These meals generally take
only minutes to make and prevent
mealtime from falling into a
“Monday-is-mac-’n’-cheese-night”
rut.

For additional timesaving meal
ideas, visit www.hibachihouse.com.

Things Steam Up At The Dinner Table: 
Family Meals Make A Comeback

(NAPSA)—Knowing where
germs hide can help keep your
family safe. Yet a recent survey
spanning 10 countries found that
Americans are surprisingly
unaware of the places where their
kids are most likely to come into
contact with germs. 

Only 5 percent of Americans
identified the home as the place
where children are most likely to
catch an infection, when, in fact,
studies show that there is a
greater risk of transmission in the
home than outside. Worse, a mere
3 percent were aware that the
bathtub is one of the germiest
spots in the house. 

The survey was sponsored by
LYSOL® as part of a Hygiene
Council effort to educate the pub-
lic on the importance of hygiene. 

Where The Germs Are
Here’s a look at where the

Hygiene Council says germs live:
• The Bathtub: A study found

the germ most commonly respon-
sible for serious staph infections
to be in 26 percent of bathtubs
versus 6 percent of garbage cans. 

• The Kitchen Countertop:
Counters can harbor more bacte-
ria than the toilet seat. 

• The Kitchen Floor: The floors
can have more than 10,000 bacte-
ria per square foot. 

• The Bathroom Light Switch:
The switch has as many bacteria
as the garbage can. 

• The Bathroom Countertop:
The sink and faucet handle have
more bacteria than the toilet seat. 

• Toys: Toys host a dangerous
range of bacteria.

Avoiding Germs
The Council recommends the

following good hygiene practices: 

• Hand Washing—Wash hands
regularly, especially after going to
the toilet, before and after prepar-
ing food, after touching animals
and if a family member is ill. Use
soap and water and dry thoroughly. 

• Surface Disinfection—
Commonly touched surfaces should
be regularly disinfected with prod-
ucts such as LYSOL® Disinfectant
Spray. Kitchen surfaces should also
be cleaned and disinfected before
and after preparing food. 

• Proper Food Handling—To
avoid food-borne illness, cook and
store food at the proper tempera-
ture; separate raw meats from
fresh produce and packaged goods;
and regularly disinfect surfaces to
prevent cross contamination. 

Learning More
For more information, you can

access the U.S. Centers for Disease
Control and Prevention’s Ounce
of  Prevention materials at
www.cdc.gov/ounceofprevention.
You can also visit the Hygiene
Council at www.hygienecouncil.com
or visit www.lysol.com.

Knowing Where Germs Hide

Disinfecting surfaces in your
home can help keep germs at
bay—and keep your family
healthy.
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