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(NAPSA)—A bright, beautiful
smile may have more value than
many people realize. Aquafresh
White Trays—a new, over-the-
counter tooth-whitening tray sys-
tem that provides visibly whiter
teeth in as few as three days—
thinks TV star America Ferrera’s
smile is worth millions, and has
insured it for $10 million through
an exclusive Lloyd’s of London
insurance policy. While Ferrera’s
$10 million smile may be one of the
most recent celebrity body parts to
be insured, her pearly whites join
an esteemed list of famous features
protected by Lloyd’s of London that
has included Keith Richards’ fin-
gers, Marlene Dietrich’s legs and
Santa’s beard.

Ms. Ferrera and Aquafresh
White Trays want to help make a
beautiful smile accessible to the
many Americans who cannot afford
proper dental care—that’s why they
have teamed up to help Smiles for
Success, a nonprofit organization
that provides dental care to women
transitioning from welfare to work.
Aquafresh White Trays will donate
up to $100,000 to the organization.
If the goal is met, this will be the
largest corporate donation Smiles
for Success has ever received.

“It’s exciting to have my smile
insured by Aquafresh White Trays
in order to spotlight the important
work of Smiles for Success,” said
Ferrera. “I’m proud to help raise
money for this organization, which
provides free dental care for women
transitioning from welfare to work.”

To help you achieve a dazzling
smile that will make your inner
beauty shine through, here are a
few tips from Aquafresh White
Trays:

• Sport the Inside-Out Smile
• Few things are more beauti-

ful than a big, genuine smile. How
you’re feeling inside shows on the
outside. Make the choice to think
positively—you have the power to
do that! Watch how quickly you get
complimented for having “a glow.”

• Flash a Million-Dollar
Smile, Don’t Spend It 

• Professional whitening treat-
ments can get very costly. Choose a
less expensive, over-the-counter
option. And what better way to
whiten than without the hassle of
strips that can slip and messy paint-
on gels. New Aquafresh White Trays
(www.AquafreshWhiteTrays.com),
which are soft, prefilled trays that
contain the same whitening ingredi-
ent used by dentists, can help you
get whiter, brighter teeth in as little
as three days, with full results in
just seven—and you use them just
ONCE a day. 

• Pamper Your Pucker 
• The last thing you want is dry,

chapped lips taking the attention
away from your beautiful smile.
Care for your lips by using a damp
washcloth or toothbrush to gently
exfoliate them, and then apply an
effective lip moisturizer to keep
them hydrated all day long. 

• Accessorize Your Glass
• With a straw, that is. Using a

straw when drinking dark-colored
beverages can help prevent tooth
staining and keep your pearly
whites dazzling bright.

Learn about more tips for
achieving a radiant smile at
www.aquafreshwhitetrays.com. 

Tips For A Million-Dollar Smile

TV’s “Ugly Betty” star America
Ferrera flashes her radiant smile
with Aquafresh White Trays to
help Smiles for Success.

(NAPSA)—Children today are
growing up in the most diverse
culture America has ever seen. As
a result, there is a growing need
for positive media representations
of cross-cultural understanding.
While there are a number of chil-
dren’s television shows that pro-
vide high entertainment value
and educational curriculum, TV
can provide an even more power-
ful role in showing children the
strengths of a diverse society.

In the context of the country’s
demographic shifts, Scholastic
Media President Deborah Forte
conceived an original idea for a
series that would celebrate cul-
tural diversity by respecting and
validating a variety of perspec-
tives, traditions, languages and
experiences that populate today’s
world.

Since its very first season,
“Maya & Miguel” has made an
immediate and positive connec-
tion with its audience. The
series—targeted to all children,
with a special emphasis on the
Latino population—is now in its
third season and continues to be a
top-rated show on PBS KIDS GO!

“As producers of children’s
media, we bear an important re-
sponsibility to address the coun-
try’s rapidly changing demograph-
ics with programming that better
reflects the nation and the world’s
diverse population,” says Scholas-
tic’s Forte. “By doing so, we can
make a positive contribution to
children’s understanding and
appreciation of multiculturalism
and diversity.”

Taking a unique approach to
children’s programming, “Maya &
Miguel” offers appealing and
authentic role models—particu-
larly the Santos family, a modern
bicultural and bilingual family—

and provides positive portrayals of
minority groups that are often
underrepresented or misrepre-
sented in media.

“The series is all the more
meaningful to our Hispanic view-
ers, because they will see them-
selves and their life experiences
reflected positively in the world
we create, whether through Maya
and Miguel—who are second-gen-
eration Hispanics, born and raised
in this country and fully bilin-
gual—or their cousin Tito, an
English language learner from
Mexico,” adds Forte.

Media Research
Scholastic Media commissioned

its own research study (conducted
by the Michael Cohen Group) to
measure the attitudinal impact of
“Maya & Miguel” among minority
children. What the study found is
that the program has a significant
positive impact on children and
their attitudes toward learning
English, appreciation of ethnic
diversity and tolerance of non-

native speakers and English lan-
guage learners. 

In addition, the study revealed
that “Maya & Miguel” has a posi-
tive effect on children’s attitudes
toward bilingualism. Specifically,
English language learners felt
positive about learning English
and the importance of speaking
both Spanish and English.

Outreach Program
Building on the success of the

show, Scholastic Media is pursu-
ing a number of meaningful initia-
tives that effectively bring the val-
ues and lessons of “Maya &
Miguel” into communities across
the country. For example, working
with US Youth Soccer, the charac-
ters will have an active presence
at 12 Kohl’s American Cup tour-
naments across the country,
encouraging children to stay
involved in sports to meet new
friends and reinforce the impor-
tance of teamwork.

In addition, the costume char-
acters from “Maya & Miguel” are
touring the country for the His-
panic holiday “Día de los Niños”
(“Day of the Children”) to partici-
pate in kid-friendly events that
celebrate the traditions of their
Hispanic culture and heritage.

“The outreach translates the
excitement of the television show
into meaningful participatory
activities that not only help build
language skills, but also enhance
children’s understanding of and
exposure to different cultures and
ethnicities in positive, nonstereo-
typical presentations,” says Proj-
ect Director Mindy Figueroa.

To find airtimes for “Maya &
Miguel,” check local PBS listings.
For more information about the
program, as well as additional
content, visit www.pbskidsgo.org/
mayaandmiguel.

Children’s Show Speaks To A Multicultural Population

A pair of irrepressible twins is the
focus of a popular TV and book
series that fosters an understand-
ing of multiculturalism.

(NAPSA)—Modern buses now
provide more comfortable rides
using a new type of transmission
from Voith Turbo called the DIWA
automatic. Developed especially
for city buses, it delivers a
smoother ride and makes driving
the bus an easier task. Visit
www.voithturbo.com.

**  **  **
New dads are moving outside

of their comfort zone and some-
times need a little guidance on
how to contribute; that’s why
smart planning and practical
strategies are so important. For
more information about infant
feeding and care, visit
www.verybestbaby.com.

**  **  **
To find an insurance agent who

has the Chartered Property Casu-
alty Underwriters (CPCU) desig-
nation, visit www.cpcusociety.org
and access the Agent & Broker
Locator—a database of CPCU
Society members searchable by
location or company. You can also
call (800) 932-CPCU.

**  **  **
Only 40 percent of the national

parks have entrance fees; 60 per-
cent have free entry. Many
entrance fees have not increased
since 1997, so the National Park
Service is creating an entrance fee
structure where fees will range
from $5 to $12 a person and $10
to $25 per car. For more informa-
tion, visit www.nps.gov.

**  **  **
You can save money and pro-

tect the environment by using
your energy more efficiently,
according to Edison Electric Insti-
tute. To find out more  about what
you can do, get energy active
today at www.getenergyactive.org.

**  **  **
A new study says that Amer-

ica’s poorest families will be the
hardest hit by skyrocketing
energy costs. The study was
released by Americans for Bal-
anced Energy Choices. To see a
full copy of the report, go to
www.balancedenergy.org.

**  **  **
You can save money and protect

the environment by using your
energy more efficiently, according
to Edison Electric Institute. To find
out more about what you can do,
get energy active today at
www.getenergy active.org.

**  **  **
As the globe warms and energy

costs soar, eco-friendly design has

become a hot topic. It’s also a great
way to save money. A good place to
start looking at reducing energy
consumption is at the window. To
learn more, visit www.hunterdou
glas.com or call (800) 274-2985. 

**  **  **
NASCAR racing TV personal-

ity, radio host and best-selling
author Liz Allison is revving
awareness of the AutoVantage
discount automobile membership
club with monthly columns called
“In The Driver ’s Seat With Liz
Allison.” For more information,
visit www.autovantage.com or call
(800) 876-7787. 

**  **  **
A recently approved treatment

for bacterial conjunctivitis (also
known as “pinkeye”) may make
dealing with the problem easier.
Called AzaSite™ (azithromycin
ophthalmic solution 1%), doctors
say its dosing regimen requires
less than half the number of eye-
drops for effective treatment com-
pared to available products. Visit
www.inspirepharm.com or call 1-
888-881-4696. 

**  **  **
“The Book of Origins,” a new

book by Trevor Homer, contains a
treasure trove of trivia about the
origins of just about everything—
from pencils to fortune cookies to
the electric chair. The book, pub-
lished by Plume, is available
where books are sold and at
www.penguin.com.

London’s Big Ben is named after Sir Benjamin Hall, the Chief Com-
missioner of Works when the bell was cast.

It was once customary to bake a cake with a bean in it on January
6th. Whoever got the slice with the bean was believed to have good
luck all the rest of the year.

The oldest map known is a clay tablet found in Iraq. Made about
2300 B.C., it probably shows a man’s estate in a valley.




