
7

(NAPSA)—Often, changes
meant to improve a retailer’s bot-
tom line or back office can also
result in changes that put a smile
on the customer’s face. 

For example, installing infor-
mation systems that improve
inventory control, create a more
efficient supply chain and reduce
transaction times may result in
savings for the retailer that can
mean lower prices and better ser-
vice for the customer.

“Technology in the retail
industry has come to the fore-
front as a competitive tool,” said
Jeff Roster, principal analyst at
Gartner. “The rate of technology
adoption is accelerating as retail-
ers are transforming their opera-
tional systems, from supply chain
and back-office applications to
merchandising and in-store
communications technologies.”

In some circles, a drop in prices
and an increase in value resulting
from implementing new IT tech-
nology is referred to as the “Dell
Effect.” The company has been
providing retail customers point-
of-sale (POS) solutions since 2003
that are said to blend high quality
with low cost. Their products—
many of which are designed with
customer feedback in mind—are
often priced at a fraction of the
cost of competitive products.

For instance, by responding to
customer feedback and leveraging
the company’s position as the
leading supplier worldwide of
flat-panel displays, Dell was able
to design a stable touch screen
that is easy to set up and service. 

The low price point and high
quality of their 15-inch, flat-
panel, touch-screen monitor is
intended to appeal to a broad
range of retail and business cus-
tomers seeking a reliable, cost-
effective touch screen to help
reduce transaction times and
simplify PC systems interface. 

In addition, the company’s sys-
tems are said to provide an alter-
native to proprietary technology,
which typically costs more to
acquire and support and can even
lock customers into a single-
vendor solution that limits future
purchase flexibility.

“By implementing these afford-
able touch screens into new Pier 1
Kids locations as we grow, we will
save a significant amount of
money that we can use for other
technology purchases,” said Ginny
Carroll, director of information
technology at Pier 1 Kids. 

To learn more about products
and services available for retail-
ers, visit www.dell.com/retail.

Can A Better Bottom Line Benefit Customers Too?

In the retail industry, new IT tech-
nology is starting to be seen as a
competitive tool.

(NAPSA)—One of the reasons
the Florida Panhandle continues to
enjoy a wave of popularity is its
beaches, made famous by the
Travel Channel, Southern Living
magazine and Dr. Beach. 

Poised Gulf-front, Edgewater
Beach Resort offers vacationers to
the area activities that have
attracted generations to its sugary
shores. 

Golf
Edgewater Beach Resort ’s

Hombre Golf Club, consisting of
three nines—The Good, The Bad
and The Ugly—is nestled amidst
wetlands, marshes, lakes and
preserves. The course offers 27
challenging holes in a natural
woodland setting and has hosted
major golf events including PGA
TOUR Qualifying Rounds, the
Canadian Pro Am, Ben Hogan
Tour and Nike Tour stops. The
course favorite, the picturesque
2nd hole on The Ugly ,  is  a
replica of the 16th at Augusta
National, played entirely over
water and secured by bunkers on
all sides.

Beach
Guests have access to a half

mile of private, pristine white
beach at Edgewater Beach Resort,
or find a sequestered paradise at
the 1,260-acre St. Andrews State
Recreation Area, surrounded with
rolling sand dunes, woodlands,
marshes and the sparkling green
Gulf. A quick 10-minute ferry ride
from the park unveils the
secluded Shell Island. A natural,
undeveloped barrier island acces-
sible only by boat, it is home to
one of the world’s highest concen-
trations of bottle-nosed dolphins.
Here, dolphin encounters fre-
quently take place where visitors

interact with dolphins “close
enough to kiss” in their natural
habitat.

Diving
Home to hundreds of natural

reefs and wreck sites, guests of
Edgewater Beach Resort get an
up close look at sea life, from
giant Manta Rays, corals and sea
turtles to colorful sponges and
tropical fish, as well as historic
wreck sites including the famous
465-foot Empire Mica, a British
tanker sunk by a German U-boat
during World War II.

Set on a private half-mile of the
“World’s Most Beautiful Beaches,”
the resort offers a relaxed atmos-
phere with 550 full-service suites,
Hombre Golf Club’s 27 holes of
championship golf, a nine-hole
executive course, four hot tubs, 12
pools, 11 Plexicushion tennis
courts and a spa and fitness cen-
ter (and a Partridge in a pear
tree). For more information call
Edgewater Beach Resort at (800)
874-8686 or visit www.edgewater
beachresort.com.

A Beach That Has Attracted Generations To Its Shores

Making a splash with beach
lovers is the private, pristine
white beach at a popular resort
nestled in the Florida Panhandle.

(NAPSA)—One thing American
women want is comfort. Almost
nine out of ten say it’s a priority in
their lives. In fact, four out of five
chose comfort over power, fame or
wealth when asked what matters
most to them. 

According to Certified Life
Coach Jennifer Louden, author of
“Comfort Secrets for Busy
Women” and other guides to com-
fort, “Finding easy ways to seek
comfort is so important to women
today because life has become
more complex. Virtually all
women—a whopping 94 percent—
feel that they deserve to be com-
fortable, yet 41 percent don’t have
time to make that a reality.”

Adds Louden, “The sense of
touch plays a key role in being com-
fortable. Seventy-two percent of
women associate comfort with
touch and there is no fabric they
link more to comfort than cotton. In
fact, more than three-quarters of
American women chose it over any
other fabric—whether that means
snuggling under the sheets or
wrapping up in a warm towel after
a long bath.”

Louden also offers these tips to
help you get the comfort you need:

• Know yourself. Keep track of
your thoughts in a journal. Write
your dreams down on index cards
and consult these things when you
have decisions to make.

• Self-nurture is not selfish.

It’s a way to strengthen yourself
so you have the energy to create a
life you love and make a differ-
ence in the world.

• Incorporate comfort in unex-
pected ways. Great softness is
everywhere, even in monthly pro-
tection like the new, softer Always
pads, which helps provide both
comfort and confidence—attrib-
utes that women can build their
lives on.

• Practice mindful questioning.
Pause, breathe deeply three times
and ask yourself: “What do I
really need right now?”

• Let yourself be cared for.
You don’t have to do it all alone.
Be open to support and encour-
agement from family, friends and
others.

You can learn more about
women and comfort online at
www.always.com.

Your Comfort Counts
What Comforts A Woman?

• Forty percent say peace of mind or being 
at ease are the best ways to describe 
comfort. 
• Working women are a third more likely 
to say financial security defines comfort 
than women who don’t work.
• Homemakers are nearly twice as likely 
to say that spending time with friends and 
family spells comfort for them than 
women who work outside the home.

(NAPSA)—If you’re in tune
with the notion that children con-
nect with music, then you’re in
harmony with millions of people
around the world. An annual
worldwide concert is bringing
music to the ears of music lovers
from approximately 175 countries.

Aptly named “The World’s
Largest Concert,” the WLC was
created by MENC: The National
Association for Music Education
to celebrate the important role
music plays in a child’s educa-
tion. The event connects mem-
bers of school communities
throughout the world and is
meant to remind people of the
importance of music education.

“A quality music education pro-
gram should be at the core of
every child’s educational experi-
ence, at all levels of their develop-
ment,” says MENC president
David Circle. “This concert is an
excellent tool for sharing this mes-
sage within the classroom and
within the community.”

The Positive Role Of Music
Studies have shown that after

eight months of keyboard lessons,
preschoolers showed a 46 percent
boost in their spatial reasoning
IQ. In addition, it has been shown
that studying music has a positive
effect on students’ self-confidence,
socialization, discipline and abil-
ity to focus. 

The Big Show
This year ’s WLC program’s

theme is “Music: The Heart Of

Education.” The concert will
include music with an Americana
flavor. It will feature such classics
as “Home on the Range” as well as
patriotic favorites including “The
Star-Spangled Banner.”

Orchestral arrangements, vocal
music, and piano accompaniments
for the concert are available free
online, and WLC audiences around
the world will sing and play along
with the featured performers from
classrooms, gymnasiums and com-
munity centers around the world.
The WLC is broadcast on PBS and
the American Forces Television
Network to an estimated six
million people. A teacher’s guide
is available at the Web site,
www.menc.org/guides/wlc/tg05/
TeachersGuide.html. MENC’s
activities include other initiatives
to raise awareness of the value of
music education, such as The
National Anthem Project and
MusicFriends. For more informa-
tion, visit www.menc.org.

“World’s Largest Concert”Takes Center Stage

Striking a responsive chord for
those who understand the impor-
tance of music in our schools is
an annual concert that’s broad-
cast to six million people around
the world.

Planning To Help Family
( N A P S A ) — I n c r e a s i n g l y,

funeral preplanning has become a
way to put one’s affairs in order. It
can help ensure that one’s wishes
are carried out—and save loved
ones the stress of making dozens
of decisions at a difficult time.
That’s one reason consumer advo-
cates such as the Federal Trade
Commission now encourage fami-
lies to plan ahead.

“Thinking ahead can help you
make informed and thoughtful
decisions about funeral arrange-
ments,” says an FTC consumer
guide. “It allows you to choose the
specific items you want and need
and compare the prices offered by
several funeral providers. It also
spares your survivors the stress of
making these decisions under the
press of time and strong emotions.”

How should you go about mak-
ing such plans? Experts recom-
mend you sit down and put your
thoughts in writing. The Dignity
Memorial network of funeral, cre-
mation and cemetery service
providers offers a free “fill-in-the-
blank” Personal Planning Guide
that can help families think
through their wishes as they
relate to final arrangements. In
addition, the Personal Planning
Guide records important estate
information, such as ancestral
data and where vital documents
are located. Call 1-800-9-CARING
to obtain a free copy of the guide.

(NAPSA)—High school stu-
dents graduating in the year 2006
will have to take a new version of
the SAT—but educators say the
new SAT is just as coachable as
the old one, and doing well on it is
simply a matter of learning to
reason through problems. That’s
the idea behind a strategy known
mnemonically as MAPS-CATCH.
The approach, which is featured
in a book called “McGraw-Hill’s
SAT 1” (McGraw-Hill, $12.95),
teaches students to replace habits
and thinking that could impede
effective problem solving with
creativity, awareness and flexibil-
ity. For more information, visit
www.books.mcgraw-hill.com.

Dyslexia refers to a difficulty
in learning to read in a person
who has good intelligence, strong
motivation and who has received
appropriate teaching. There are
no obvious symptoms or signs of
dyslexia and as a result, it often
goes unrecognized or undiag-
nosed. A groundbreaking book
called “Overcoming Dyslexia: A
New And Complete Science-Based
Program For Reading Problems
At Any Level” (Vintage Books,
$15.95) casts much needed light
on the condition and clearly out-
lines a strategy people can use to
successfully deal with their
dyslexia or their children’s. For
more information, visit www.vin
tagebooks.com.




