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(NAPSA)—Families are facing a
communication gap when it comes
to discussing financial matters that
will affect all generations— specif-
ically, when discussing long-term
health care planning.

A recent survey sponsored by
Bankers Life and Casualty Com-
pany found that there is a distinct
gap in perception between elder
adults’ actual decisions on long-
term care issues and younger
adults’ perceptions of what their
parents’ viewpoints are. 

Significantly more younger
adults (age 35-55) believe their
parents have long-term care
insurance or admit they do not
know, while four out of five indi-
cated they discuss everything or
all important issues with their
parents. 

Another gap relates to expense
payment for parental long-term
illness. Older adults (age 66-80)
plan on paying for this them-
selves, while younger adults
believe an equal share will be paid
for between the parents, insur-
ance, and Medicare.

The survey, Aging in America,
completed in first quarter 2004,
found that 42 percent of adult
Americans believe their parents
have long-term care insurance,
while only 31 percent of senior
Americans polled said that they
currently have a long-term care
insurance policy. Alarmingly, even
those numbers are deceiving. 

“Industry estimates put the fig-

ure closer to 10 percent,” said
Susan Morisato, chief actuary
with Bankers. “This is astonish-
ing, because it shows that people
are not fully aware of the need for
supplemental insurance in order
to maintain a high quality of life.”

Without appropriate financial
planning, seniors or their children
will have to take responsibility for
long-term care costs. According to
the American Council of Life
Insurance in a June 18, 2004
press release, “About one-in-five
Americans 65 and older-and
nearly half of those over 85-need
assistance with everyday activi-
ties. Over the next 30 years, that
population will more than double
to 80 or 90 million, dramatically
increasing the number of individ-
uals needing long-term care ser-
vices and placing a huge strain on
families who will need to provide
caregiving.”

“It’s a difficult topic for families
to broach,” said Morisato. “No one
wants to think about aging, but
parents and adult children must
talk about their health plans in

order to protect families in the
case of long-term care.”

Helen Foley and Jamie Cox,
agents in the Tacoma, Wash.,
Bankers branch office, suggest the
following tips to start a family
conversation about long-term care
needs:

• Know what you are talking
about 

Do your research on long-term
care insurance and know the facts
so you can talk knowledgeably
about the topic and help educate
your parents if needed. Know
what benefits are included in a
long-term care insurance policy
and how it differs from Social
Security and Medicare. 

• Have a goal
Decide in advance how you

would like the conversation to end
in order to know the conversation
was beneficial. It can be as simple
as agreeing on another time to
talk or as detailed as laying out a
future financial plan, or planning
to meet with a financial advisor. 

• Provide examples
Describe specific instances of

what happened to people you have
known when they were faced with
a long-term care decision. This
shows that you are approaching
them out of concern, rather than
having them think you are inter-
vening in their private issues. 

For more information about
long-term care planning, call 1-800-
231-9150 or visit http://www.
bankers.com.

Families Not Discussing Long-Term Care Costs
by Gerard M. Kelly

(NAPSA)—As the joyous holiday
season rapidly approaches, the
United Spinal Association is very
pleased to announce that we have
expanded our membership to all
Americans with a disability of the
spinal cord.

For more than 57
years, the United
Spinal Association
was the Eastern Par-
alyzed Veterans As-
sociation. While we
have changed our
name and our mem-
bership criteria, we

continue to serve our nation’s veter-
ans with disabilities. Our Wounded
Warrior project, for example, pro-
vides benefits counseling and direct
assistance to our brave injured sol-
diers returning from Iraq and
Afghanistan to our country’s mili-
tary hospitals for rehabilitation. We
think it is important, and we
believe you will agree, that our
newest wartime heroes know that
they have the thanks of a grateful
nation for their service.

Our decision to welcome nonvet-
erans of all ages from every corner
of this nation to our group was a
natural one. Since the earliest days
of our existence after World War II,
along with helping paralyzed veter-
ans obtain benefits and readjust to
civilian life, we have pursued better
access for all persons who use
wheelchairs to housing and trans-
portation, and we have invested in
research for better health care
treatment today, and for a cure for
spinal cord paralysis tomorrow.
Our work over the years has helped
all Americans who need to use a
wheelchair or an electric scooter
because of a spinal cord disability.

So, if you have experienced a trau-

matic spinal cord injury or a central
nervous system disease such as mul-
tiple sclerosis, or if your child has a
congenital spinal cord condition, we
invite you to learn more about us at
www.unitedspinal.org.

There you may order one of our
free pamphlets on topics ranging
from disability etiquette to protec-
tion against housing discrimina-
tion or our newest brochure, “Fire
Safety For Wheelchair Users At
Work and At Home.” You can read
about our work on health care
issues with national impact for
wheelchair users, or search what
we believe is the finest assistive
technology database in existence
for the type of wheelchair or piece
of equipment you may need.

These are just a few examples
of the many tangible United
Spinal Association membership
benefits. Membership in United
Spinal is free of charge, and inter-
ested persons may enroll online at
www.unitedspinal.org or by call-
ing our membership hotline at
800-404-2898.

Gerard M. Kelly is the Execu-
tive Director of the United Spinal
Association.

A Group For Those With Spinal Cord Disabilities

Give yourself a free and a very
useful holiday gift—join the
United Spinal Association.Gerard M. Kelly

(NAPSA)—Every year close to
four million college freshmen
leave home. Many of their parents
discover that, after 18 years of
child-rearing, they may have
peace and quiet but they miss
having their kids at home. 

“The dilemma parents face is
how to stay in touch and be part
of their children’s lives, while still
giving the kids their space,” says
Dr. Andrea Van Steenhouse, psy-
chologist and author of “Empty
Nest...Full Heart: The Journey
from Home to College.” “The good
news is that technology like
instant messaging and e-mail can
help.” 

Dr. Van Steenhouse says the
Internet makes it easier to ease
the pain of separation and stay in
touch. Nearly two-thirds of people
age eighteen to twenty-seven have
used IM and nearly all of them
use e-mail. Both offer great ways
to communicate with young people
on their level.

Instant messaging is like e-
mail except messages are sent in
an “instant,” so conversations
happen “live.” It’s faster and eas-
ier than sending e-mail. You can
even play games and send digital
pictures over IM. The most popu-
lar free IM service is MSN Mes-
senger, which you can get at
MSN.com. The site also has a free
e-mail service, Hotmail, so it can
be a good place to get started.

Explained one student: “Talk-
ing online is so much easier than
having to pick up the phone and
wonder if the person you’re calling
is even home.”

While students may not admit
they’re struggling with living on
their own, many do. A quick note
from a parent can go a long way
toward helping freshmen make
the transition.

“The Internet is a wonderful
way for parents to feel involved in
their children’s lives and maintain
contact with them in a way the
child feels comfortable with,” says
Dr. Van Steenhouse. “With instant
messaging or e-mail, kids can
quickly get that vital information
only parents seem to know, like
how to work the laundry!” 

Dr. Van Steenhouse’s top five
tips for parents include:

1. If you don’t have e-mail or
IM, get it. You can sign up for free
Hotmail and MSN Messenger
accounts at msn.com. 

2. E-mail and IM are read
more eagerly if kids can expect
positive news.

3. Kids may use e-mail and IM
to communicate new ideas to their
parents—even if it’s head shaving,
tattooing or changing majors! Use
IM and e-mail to ask your kid for
more information and to find out
more about what’s going on in
their lives.

4. Non-intrusive questions,
such as “how was your weekend?”
may yield more sharing answers.

5. In addition to chatting, you
can send news stories, photos,
even video.

Technology Helps Fill An Empty Nest

E-mail and IM can bridge geo-
graphical distances and gladden
parental hearts.

(NAPSA)—A new year can
mean new styles—and a new you.
According to celebrity makeup
artist Jeanine Lobell, looking
glamorous in 2005 is easy with
just a few simple steps. 

“Be bold this year and try new
things,” she advises. “Glamour is
in. So are bold colors with femi-
nine touches. With a few helpful
hints, these looks can be easy to
pull off.” 

In Lobell’s view, all you really
need are a few “key items” and an
understanding of how to balance
your makeup. Her main tips:

• Brushes—Start fresh with
new ones. “New, well-cared-for
brushes will help your cosmetics
last longer and make it easier to
apply this year ’s new vibrant
colors,” Lobell says. And don’t
forget to wash makeup brushes
every four weeks or so for
hygienic purposes. 

• Lips—The number one tip
for lips is a great red lipstick.
“Red is bold and exciting,” Lobell
says. “A classic red can actually
carry you through the entire year.
Just be sure that you don’t overdo
your look.” In other words, creat-
ing glamour doesn’t necessarily
mean wearing more lipstick.

• Applying Makeup—If you do
go the red lipstick route, Lobell
warns, your eyes should be more
subtle. “If you highlight both eyes
and lips, they compete against
each other and you’ll look like
you’re wearing too much makeup.”

• Smiles—Lobell says one of
the best ways to brighten your
look is to brighten your smile. “It’s
hard to pull off red lipstick or bold
colors without bright teeth. I rec-
ommend Crest Whitestrips Pre-
mium to my celebrity clients. In
just one week, they give you
whiter teeth for up to a year.

“It can be easy for women to
start the New Year with their best
face forward,” says Lobell. “It just
takes a brilliant lipstick, clean
brushes and a more confident,
beautiful white smile.”

For more information, visit
www.whitestrips.com.

New Looks For The New Year

A New Year’s makeover can be
easy and inexpensive.

***
No man will make a great leader
who wants to do it all himself, or
to get all the credit for doing it.

—Andrew Carnegie 
***

***
There was a time when we
expected nothing of our chil-
dren but obedience, as opposed
to the present, when we expect
everything of them but obedi-
ence.

—Anatole Broyard 
***

***
While the fates permit, live hap-
pily; life speeds on with hurried
step and with winged days the
wheel of the headlong year is
turned.

—Seneca 
***

***
We act as though comfort and
luxury were the chief require-
ments of life, when all that we
need to make us happy is some-
thing to be enthusiastic about.

—Charles Kingsley 
***




