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(NAPSA)—According to the Acad-
emy of Cosmetic Dentistry (AACD),
interest in tooth whitening has
grown 300 percent in the past five
years and is now the number one
most requested cosmetic procedure
among patients both under and over
50 years of age. From the latest
advances in expensive in-office pro-
cedures to the newest in affordable
drugstore options, the whitening
market does not show signs of slow-
ing, but how do consumers in search
of a whiter smile choose? 

New York-based dentist to the
stars, Dr. Gregg Lituchy, knows
what it takes to have a great, white
smile and also believes that regard-
less of lifestyle, people are more
capable than ever to achieve one.
Famous for working on the smiles
of mega-watt celebrities including
Courtney Cox-Arquette, Naomi
Campbell, Cindy Crawford, Christy
Turlington and Heidi Klum, Dr.
Lituchy stresses that it’s no longer
necessary for people to spend huge
amounts of money to whiten their
teeth because there are so many
over-the-counter options.

When choosing a whitener in
the shopping aisle, Dr. Lituchy
has some words of advice to help
consumers, and says that lifestyle
and efficacy are key considera-
tions. The latest innovations to
enter the market are nighttime
whiteners from companies includ-
ing Crest, Colgate and Rem-
brandt. 

“One of my top recommenda-
tions for those looking to whiten
while they sleep is Crest Night
Effects,” says Dr. Lituchy. “This
product works over 14-nights
because of the LiquidStrip Tech-
nology™ that holds the whitening
gel to the teeth so that it does not
wash away, which is key to
achieving optimum results. It also

is clinically proven to provide
twice the whitening of Colgate
Simply White Night*.”

For those who can afford more
expensive treatments, Dr. Lituchy
suggests The Zoom!, an in-office
whitening system that takes
about an hour and a half and may
cost up to $1,500. Porcelain
veneers are also an alternative if
people are looking to drastically
change the appearance of their
smiles. Referred to as “the Rolls-
Royce of the dental industry” by
insiders, veneers can cost up to
$1,800 a tooth in some instances.

According to Dr. Lituchy, who
takes great pride in the confidence
his patients exude when showing
off their new smiles, whitening
your teeth and achieving great
results is no longer an intimidating
luxury. Thanks to the emergence of
products like Crest Night Effects,
anyone can clear through the clut-
ter and wake up with something to
really smile about. 

*Average whitening improvement
over 14 nights. Colgate Simply White
Night is a registered trademark of the
Colgate-Palmolive Company. 

Celebrity Dentist Helps Consumers Cut 
Through The Whitening Clutter

THE GREAT WHITE SMILE—It’s
no longer necessary to spend
huge amounts of money to get it.

Scent Of A Killer
(NAPSA)—Best-selling author

Christiane Heggan plunges her
readers into the threatening world
of the Russian mob in her new
suspense novel, Scent of A Killer
(MIRA Books, $6.50).

New York photog-
rapher Jenna Mey-
erson is reveling in
the afterglow of the
first major exhibit of
her work when her
ex-husband, Adam
Lear, appears just as
the gallery is clos-
ing. Jenna’s surprise

turns to concern when Adam
reveals the real reason for his
visit. The ex-New York D.A., now
lead counsel for a major technol-
ogy firm, suspects that his com-
pany’s chief competitor is engag-
ing in acts of fraud—and he
thinks Jenna has the photographs
to prove it.

When Adam is found dead in
Central Park, the police believe his
death is a random act of violence,
but Jenna suspects that the crime
may have something to do with
Adam’s investigation. Determined
to discover the truth, she turns to
an old, mutual friend of the couple,
P.I. Frank Renaldi, for help.

A former FBI agent assigned to
a Russian mafia task force, Frank
at first suspects Adam’s new wife
of complicity in the murder, but as
soon as he begins to make
inquiries, he uncovers evidence of
the involvement of the Brighton
Beach mob. When an attempt on
Jenna’s life sends her into hiding,
Frank’s only hope of keeping her
alive is to find the mob boss and
stay one step ahead of a hired
killer who will stop at nothing to
get what he wants.  

Scent Of A Killer is available
wherever paperbacks are sold, or
through www.mirabooks.com.

(NAPSA)—Here ’s a snack
that’s perfect for the holidays or
any special occasion—the Buck-
eye. You might have heard of this
chocolate-lover ’s treat, but have
you ever wondered where it got its
name? This unique snack has a
history just as rich as its flavor.

Candy buckeyes are named
after the shiny, dark nuts of the
Buckeye Tree—the official state
tree for Ohio. The state’s original
settlers found it to be an unfamil-
iar tree in the forest, and adopted
it as a symbol of Ohio heritage.
These pioneers carved the soft
buckeye wood into troughs, plat-
ters and even cradles. Today,
buckeye trees are prominent in
the Ohio River Valley, and are
known for being resilient and
hearty.

The nuts of the tree, which are
actually mildly toxic, were given
their name because of their
resemblance to the eyes of white-
tailed deer. Folk wisdom says that
carrying a buckeye nut in your
pocket brings good luck (but you
might not want to try that with
the candy variety).

So, the next time you bite into
one of these treats, remember that
you’re discovering a tiny taste of
Ohio. To discover more about the
state, or for free travel information
and maps, visit www.Discover
Ohio.com, or call 1-800-BUCKEYE. 

Peanut Butter Buckeyes 

Centers
2 cups sifted confectioner’s

sugar
3/4 cup creamy-style peanut

butter
1/4 cup unsalted, melted

butter
1/2 tsp. vanilla

Coating
8 ounces (11/3 cups) good-

quality semisweet
chocolate chips

2 tsp. solid vegetable
shortening 

Mix peanut butter, vanilla,
melted butter and confec-
tioner’s sugar. Use a large
spoon to mix ingredients into a
stiff dough. Roll the dough into
1-inch balls on a wax paper-
lined cookie sheet. Chill until
hard and insert a toothpick into
the top of each ball. Combine
chocolate bits and shortening
and melt in the top of a double
boiler. Using the toothpicks, dip
each ball into the chocolate,
leaving a small patch of peanut
butter (about 1/4 of the center)
showing. Place the coated cen-
ters on the wax paper and
remove the toothpick. Chill for
2 hours before serving and
store in refrigerator. 

A Chocolate Lover’s Treat from Ohio

by Dr. James B. LaValle
(NAPSA)—People who believe

they have a fat chance of losing
weight may want to look at the
diet process from a new perspec-
tive. Rather than focusing solely
on calories, carbohydrates or fat,
people should pay attention to
what drives their desire for cer-
tain foods—and a chief culprit is
stress.

When chronic stress occurs,
the adrenal glands
release the hormone
cortisol  in large
amounts. Cortisol is
a potent signal to the
brain to increase our
appetites and crav-
ings for pleasurable

foods, or “comfort foods” such as
sugar, fat and alcohol.

In addition, cortisol affects
body chemistry, making it harder
to lose weight—no matter how
much (or how little) we eat. For
example, cortisol interferes with
serotonin, one of our brain’s mood
chemicals, leading to a depressed
feeling and a drive for more com-
fort foods.

As a result, we take in more
calories and burn off less—so we
gain weight—and we tend to gain
it specifically around our bellies
(which increases our risk for
hypertension, diabetes and heart
disease).

So What Can You Do?
To decrease stress and stress-

related weight gain, first you need
to learn to manage your stress
levels. Exercise, use meditation or
have a quiet place to retreat to

when you’re stressed out. Eat a
diet that’s low in refined sugars or
foods that have a low glycemic
index to help decrease the stress
of blood sugar fluctuation. Eat
meals at regular times each day
(it’s best not to eat after 7 p.m.).
Drink plenty of quality water dur-
ing the day to minimize the fa-
tigue commonly seen around mid-
day and early afternoon.

Dietary supplements may also
help decrease stress and keep the
excess weight off. A new supple-
ment called Relora® is an all-nat-
ural patented formula of two plant
extracts. In multiple human stud-
ies, Relora has been shown to
decrease stress, anxiety, and cut
cravings for comfort foods by nor-
malizing cortisol levels. For more
information, visit www.relora.com.

Dr. James Lavalle, Pharmacist
and Naturopathic Medical Doctor,
is the author of Cracking the
Metabolic Code: 9 Keys to Opti-
mal Health.

Cravings For Comfort Foods:The Stress-Fat Connection

New supplements help cut crav-
ings for sweets.

(NAPSA)—Small changes in
your office can translate into big
gains in personal and office pro-
ductivity. They can also make jobs
easier and promote better busi-
ness results, according to experts
at Xerox Corporation. Here are
seven things to do to shape up
your office. 

1. Protect your information.
Install the latest virus protection
and operating system updates, use
security solutions that secure con-
fidential data on digital copiers,
printers and multifunction devices
and consider storing critical files
off-site in a repository. 

2. Grab attention with color.
Color in written materials helps
businesses attract new customers,
present an image of quality and
makes a memorable impression.

3. Clear out clutter. If you
must save papers, use a multifunc-
tion device, which copies, prints,
scans and faxes, to scan them into
electronic files or e-mail.

4. Control costs. Document
handling processes built around
outmoded manual operations can
drain profitability. Ask an expert
to evaluate your current technol-
ogy and make recommendations
based on employee use, equip-
ment downtime and document
output. 

5. Trade out old technology.
Replace equipment that’s unreli-
able, outdated or requires costly
supplies for economical new models. 

6. Clear out “cobWebs.”
Evaluate your Web site. Is the
information current? Is it easy to
navigate and print the information
for reference?

7. Think green. Being envi-
ronmentally friendly is financially
smart. Power down at night; use
energy-saving features on office
products.

More information on boosting
workplace productivity is available
from the experts at Xerox Corpora-
tion at www.xerox.com/office and
from those at the Information Work
Productivity Council, an indepen-
dent group of companies and acade-
mics that have joined to study work
productivity and profitability, at
www.iwproductivity.org.

Seven Steps To Success For Businesses
Small To Large

***
He can compress the most
words into the smallest idea of
any man I know.

—Abraham Lincoln
***

***
Her only flair is in her nostrils.

—Pauline Kael
***

***
Some people stay longer in an
hour than others can in a week.

—William Dean Howells
***

***
Her hat is a creation that will
never go out of style. It will look
ridiculous year after year.

—Fred Allen
***
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