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Test Your Knowledge
(NAPSA)—If you have pur-

chased a home, chances are you
have heard about title insurance.
Take this quiz to see how much
you know—or think you know!

True or False? Look below for
answers.

1. I don’t need title insurance
for myself because if there were a
title problem they would have
found it by now.  

2. I bought lender’s title insur-
ance. That should protect me.

3. I’ve never heard of anyone
collecting a claim, so I don’t need
title insurance.

4. In my state, it’s the law that
you must have title insurance.

5. Title insurance is expensive. 
Answers
1. False. Many things can cloud

a title, including failure to pay child
support, alimony, taxes, parking
tickets, and even the subcontractors
for that home improvement. 

2. False. Only owner ’s title
insurance protects your interests
in the property. If there is a prob-
lem with the title, only owner’s
title insurance will pay your legal
fees to resolve it. 

3. False. The title industry paid
$460 million in claims in 2002.
Title companies find problems
with the title in 25 percent of all
transactions, and work to clear
them up before issuing title insur-
ance, thus reducing claims.

4. False. While most lenders
require that you purchase lender’s
title insurance to protect their
investment, there is no require-
ment by the state to do so. 

5. False. You pay for owner’s
title insurance once at closing and
it protects you for as long as you
have an interest in the property.
By contrast, you pay homeowner’s
insurance annually.  

For more information on why
you need title insurance, visit
www.alta.org. 

(NAPSA)—The trend for portable
grooming is booming as women strug-
gle to make the most of their day in
the most efficient way. In today’s
world of on-the-go lifestyles and hec-
tic 24-hour schedules—including
exercise, work and family—women
are searching for reliable, convenient
ways to feel fresh and more confi-
dent during the day. 

In a recent national online sur-
vey, two-thirds of women said that
they wish they could feel fresher
in professional, social and intimate
situations. Studies have proven
that when women feel good about
themselves and their appearance,
their confidence increases and
their performance improves. The
question is with such full sched-
ules, how do women manage to
keep that “shower fresh feeling”
throughout the day?

Enter products designed for the
purse rather than the bathroom.
You no longer have to take a medi-
cine cabinet with you to freshen up
during the day with manufactur-
ers focusing on mini-sized, travel
versions of their products pack-
aged to fit perfectly in your purse. 

Try these simple “Grooming on
the Go” time-saving suggestions
and products to keep you looking
great and feeling fresh during
your nonstop days. 

• Carry a travel toothbrush in
your purse. A quick brushing
between meals—even without
toothpaste—can help reduce the
pasty residue on your teeth.

• Use feminine deodorant
spray during the day. An esti-
mated three-fourths of women feel
that feminine deodorant sprays
are a convenient and discreet way
to freshen up. A new option is FDS
Pursonals, a portable, no-mess
solution that comes in a cute,
petite package and fits easily in a
purse or gym bag.

• Trial sizes make life less try-
ing. No longer just for vacationing,
trial and travel sizes of your
favorite products are essential to
making it through any day. Cos-
metic companies are also getting
into the act with all-in-one travel-
size compacts.

• Look at new options for
brightening your look. Colgate
Simply White provides an on-the-
go option for whitening teeth by
eliminating uncomfortable trays
and sticky strips. This tiny bottle
the size of a nail polish can be
applied in between business meet-
ings to easily and effectively help
whiten your teeth.

• Buff up your look. Keep your
shoes looking like new by carrying a
shoe marker to cover up any “tired”
spots before walking into a big
meeting. Available in small travel
sizes, this purse addition can keep
you looking smart and confident.

Refreshing News For Women On The Go

A compact, portable spray can
help women feel fresh and femi-
nine all day.

(NAPSA)—To train America’s
soldiers for escalating global con-
flicts throughout the world, the
U.S. Army operates extensive war
game training exercises to simu-
late real world combat and ensure
U.S. military preparedness in the
21st century. Although these exer-
cises take place throughout the
world, the Army operates a first-
class warfare training facility in
California, designed to prepare
Army units for desert warfare
conflict. For more information
about the National Training Cen-
ter, visit www.Irwin.Army.Mil.

Parkland Plastics has devel-
oped a select line of wall and
ceiling paneling systems that
uniquely address moisture and
mold issues while still providing
a durable, decorative and cost-
effective product. Clinical testing
has shown that the paneling sys-
tems also effectively prevent
mold growth. The panels, match-
ing moldings and rivets are
available at national home
improvement stores such as Do
it Best, Home Depot and Lowe’s.
To learn more, call Parkland at
800-835-4110 or go to www.park
landplastics.com.

Termidor® termite insecticide

is considered by experts to be the
most effective of  a group of
newer liquid treatments. Termi-
dor allows termites to forage in a
treated area, then unknowingly
pass the insecticide on to other
termites during normal activity.
This ensures that even termites
that don’t directly come into con-
tact with a treated area will still
be wiped out. It is the only treat-
ment using this unique “Transfer
Effect™” action, and is the only
one that consistently wipes out
100 percent of termites. For a
list of these professionals, home-
owners can visit www.Termidor
Home.com.

by Katie Brown
(NAPSA)—Photo Chic is an up

and coming fashion and craft trend
that celebrates the personal

panache in all of us.
It’s the simple style of
combining software
and your favorite
photos with unique,
everyday items and
fashion accessories.
Here’s how:

1) Choose the
ideal photo. You may need to edit
and enhance your photo first. I use
Microsoft’s Picture It! because it’s
the easiest photo-editing software
I’ve found for getting rid of annoy-
ing red-eye and wrinkles, adding a
flash and airbrushing imperfec-
tions. Now comes the creative
part. Change a color photo to black
and white or give it a romantic,
antique look (otherwise known as
“sepia”). You can even add distor-
tion, stamps, or your own artistic
touch to give your photos the per-
sonal look you desire. Next, put it
in a colorful border. 

2) Personalize out of the ordi-
nary items with the photos. Con-
sider making a diaper bag for a
new parent using a picture of the
new baby, or make a textbook
cover or school bag for your daugh-
ter using photos of her friends.
Check out “how-to” Web sites—
http://photos.msn.com, www.per
sonalcreations.com/ or www.craft
shelf.com/products/1/3 for tote
bags, baby bibs and other items
that would make great gifts. 

Another easy Photo Chic tip is

to use iron-on transfer computer
paper to print the photos. Then the
pictures can be affixed to various
items: party placemats; personal-
ized clocks; purses; baby clothes;
aprons; CD covers; even boxers.

Iron-on photo paper can be
found at office superstores for
about a dollar a sheet. 

3) Photo Chic Fashion. Some
stylish Photo Chic gifts include a
Wingard leather key chain, which
can be purchased at Embrey
Papers, and an embossed Coach
bookmark—each with room to
insert a picture of your loved one.

For additional tips and re-
sources on creating Photo Chic
gifts for all occasions, see www.
microsoft.com/Katie or look for
Picture It!  at local software
retailers.

• Ms. Brown is author of
Katie Brown Decorates: 6 Styles,
12 Rooms, 126 Projects and host
of The Katie Brown Show on E!’s
Style Network.

Photo Chic Tips

Picture this: A personalized
present made with a photograph
and your ingenuity.

Brown

Automotive Retailing Today at www.autoretailing.org.
United States Postal Service site at www.usps.com.
Peterson’s Test Prep-SAT Online a t  www.Petersons.com. 
The Seafarers International Union (SIU) at www.seafarers.org.
Remarkable Women Awards at www.abc.com.
IndyMac Bank at www.Apply.IndyMacBank.com.
The Institute of Inspection, Cleaning and Restoration Certification
(IICRC) at www.iicrc.org.
Jim Henson’s Animal Jam at  www.henson.com. 
Job Shadow Day at www.jobshadow.org.
TIAA-CREF Tuition Financing at www.tiaa-cref.org/tuition.

Check Out
These Web Sites:

***
The real measure of your wealth is how much you’d be worth if
you lost all your money.

—Anonymous
***

***
Language is what makes peo-
ple human, and it is the primary
way we have of knowing who
other people are.

—Janet Malcolm
***

America’s earliest known
carousel dates back to 1799 in
Salem, Massachusetts. It was
advertised as a wooden horse
“circus ride.”




