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by David Satcher, M.D., Ph.D. 
(NAPSA)—It’s no secret that

America is getting fat. Americans
are supersizing their way into
lives riddled with the health prob-
lems—diabetes, heart disease and
cancer—that obesity breeds.  

Diseases attributable to over-
weight and obesity are costing our
nation more than $120 billion
annually and, tragically, over
300,000 preventable deaths per
year. Left unabated, obesity will
overtake tobacco as the leading
cause of preventable death in this
country.

A recent study published in the
Journal of the American Medical
Association documents that the
trend is continuing. It showed
that among adolescents aged 12 to
19, the percentage of overweight
increased to almost 16 percent in
1999-2000, compared to 10.5 per-
cent when previous estimates
were made in 1988-94. Among
children between the ages of 6 and
11, there was an almost fifty per-
cent increase in overweight from
less than a decade ago.  

Now is the time to take a hard
look at the foods our children are
eating at school.

Just over a year ago, when I was
U.S. Surgeon General, we released
the Surgeon General’s Call to
Action to Prevent and Decrease
Overweight and Obesity. In that
report, we identified the school
environment as a critical setting to
begin tackling this epidemic. It is
penny-wise and pound-foolish when
schools, faced with budgetary con-
straints, have to cut physical edu-

cation and nutrition education pro-
grams. Studies have shown that
physical activity and good nutrition
improve students’ academic perfor-
mance, concentration, mood and
discipline.

Schools need our support to
help them deliver the kind of edu-
cation—academic, nutrition, and
fitness—children will need to suc-
ceed in their adult lives. 

That is why I chaired the
Healthy Schools Summit, a
groundbreaking collaboration of
more than 35 national education
and health organizations and gov-
ernment agencies taking action to
improve the health of our nation’s
children. Because she sees this as a
critical issue to our country’s
future, Mrs. Laura Bush served as
Honorary Chairman. The Summit
mobilized participants from almost
every state to act as catalysts for

positive change at the local level.
These leaders have now returned
home with the information, energy,
and tools necessary to begin mak-
ing a difference. They will support
schools in establishing programs
aimed at creating life-long healthy
eating habits and physical activity
patterns that will help each child
reach his or her true potential—the
greatest investment we can make
in our future. 

Maybe it’s a leap to look at our
spending $120 billion a year treat-
ing the consequences of obesity
and connect that to the fact that
schools can’t afford to provide
physical education classes and
nutritious, appealing food offer-
ings. But that is the challenge we
as a nation must face. For once we
connect these two realities, we can
consider redirecting the money
that we’re spending on treating
diseases caused by overweight and
obesity to spending the money on
preventing these conditions in the
first place, creating more opportu-
nities for us all to lead more pro-
ductive lives. That means giving
schools the tools they need to pro-
vide students with nutritious food
options, physical education, and a
head start to a healthy lifestyle.

• David Satcher, M.D., Ph.D.,
former U.S. Surgeon General, is
Chairman of the Healthy Schools
Summit and Director of the new
National Center for Primary Care
at the Morehouse School of Medi-
cine in Atlanta, Georgia. For
more information on how to cre-
ate healthier schools,  go to
www.actionforhealthykids.org.  

Healthy Schools, Healthy Kids

It is penny-wise and pound-
foolish when schools, faced with
budgetary constraints, have to
cut physical education and nutri-
tion education programs.

(NAPSA)—One in seven Amer-
icans lacks health insurance of
any kind. If you don’t think this is
a serious problem, keep reading,
because the risks of having no
health coverage are great for both
the uninsured and for all Ameri-
cans. Many of the nation’s most
prominent organizations—includ-
ing AARP, United Way of Amer-
ica, the AFL-CIO and the U.S.
Chamber of Commerce—are com-
ing together to raise public
awareness about the issue and
dispel eight common myths about
the uninsured. 

“Just about everyone has a
friend, neighbor or family member
who does not have health insur-
ance,” says Risa Lavizzo-Mourey,
M.D., M.B.A., president and CEO
of The Robert Wood Johnson
Foundation, the largest health
foundation in the country and the
leader of the Cover the Uninsured
educational campaign. “Not hav-
ing insurance takes a terrible toll
on the physical and financial
health of individuals, as well as on
the health of our national econ-
omy. That’s why Americans from
every walk of life and point of view
should care about this problem.”

Dr. Lavizzo-Mourey, also a
practicing physician, explains
eight common myths about the
uninsured:

Myth 1: 
Not  many  Amer i cans  a re

uninsured.
Not true. The U.S. Census

Bureau reports that more than 41
million Americans do not have
health insurance. That’s one out of
every seven Americans. 

Myth 2: 
Most uninsured people are

unemployed.
Not true. Nearly eight out of 10

uninsured people are in working
families, but are either not offered
health insurance benefits or can-
not afford to pay their portion of
the cost.

Myth 3: 
There are no serious health

consequences when someone lacks
health insurance. 

Not true. Uninsured women
with breast cancer and men with
colon cancer are twice as likely to
die from these diseases as insured
people with the same health
problems. 

Myth 4: 
The uninsured can always get

care if they really need it.
Not true. Unfortunately, unin-

sured people delay getting care,
live with illnesses longer and even
die younger than those with
health insurance.

Myth 5:
There is no economic risk to

going without health insurance. 

Not true. Not having health
insurance is a leading cause of
personal bankruptcy, because
most families cannot afford to pay
for medical care out of pocket. 

Myth 6:
The number of uninsured has

not increased over the past decade.
Not true. The number of unin-

sured has increased by nearly 10
million over the past decade, and
rose by 1.2 million between 2000
and 2001. 

Myth 7:
The number of uninsured Amer-

icans does not affect those who
have health insurance.

Not true. No one is immune
from the consequences of so many
Americans not having health cov-
erage. While many hospitals pro-
vide charity care to uninsured
patients, studies show that in-
sured patients often pay for this
care indirectly through higher
charges. Moreover, the large num-
ber of uninsured patients often
overwhelms hospital emergency
rooms and other health facilities.

Myth 8:
The uninsured are mostly care-

less young people.
Not true. Three out of four unin-

sured adults are over the age of 25.
In fact, middle-aged and older
Americans are among the fastest
growing group of Americans with
no health insurance coverage.

To learn more about the issue,
find resources for the uninsured,
or add your voice to the growing
number of Americans who are
speaking out for their uninsured
neighbors, go to www.CoverThe
Uninsured.org.

Dispelling Myths About Health Insurance

(NAPSA)—Not only don’t real
women have a Barbie-like shape, it
turns out they don’t particularly
want to.

That’s one of the things discov-
ered by a recent survey of how
women really feel about life, work,
family and body image. The study
also asked celebrities how they
“keep it real.” Here are a few of
the findings.

• Family comes first. Sixty-four
percent of the women surveyed said
they put their family’s needs before
their own—but they don’t view that
as a bad thing. Two out of three feel
happiest and most fulfilled spend-
ing time with family. Celebrities, it
appears, are no different. Actress
Camryn Manheim may have won
an Emmy but she prefers keeping
it real by watching the award show
on TV with friends and family.

• A little indulgence is good.
Only 17 percent of women sur-
veyed said they felt guilty if they
indulged themselves. Says WNBA
superstar Lisa Leslie, after a day
at the spa, “I feel relaxed, cen-
tered and I can once again focus
on what’s real.”

• Women go for comfort, happi-
ness and serenity. Outward appear-
ances are less important than com-
fort and inner peace. Seventy-one
percent of women care less about
what size they wear than about
how their clothing fits and feels.
Boxer Laila Ali and tennis phenom
Serena Williams say spirituality is
the key. 

• Women value nurturing and
are good at it. Women feel they
have better interpersonal skills
than men, with 66 percent saying
women are better parents. For
celebrities, nurturing often trans-

lates to charity. Malcolm in the
Middle star Jane Kaczmarek says
she stays grounded by giving “as
much money as I can, especially to
child-based charities.” Soccer
superstar Mia Hamm even started
her own foundation to honor her
late brother. She says friends,
family and working at her founda-
tion helps her keep in touch with
what matters.

The survey, called Carefree
Coverage Plus “Women Get Real,”
found that real American women
work hard and know what mat-
ters—and it’s not size.

What Women Really Want

Plus-size model and TV person-
ality, Emme, enjoys “slipping into a
pair of sweats, boiling a pot of tea,
turning off the phone and allowing
myself a few moments of peace
and quiet.”

(NAPSA)—The “Engaging
Youth in Lifelong Service,” a
report released by Independent
Sector and Youth Service America
found that adults who engaged in
volunteering in their youth give
more money to charity and volun-
teer more time than adults who
began their philanthropy later in
life. The report reveals that the
community service ethic instilled
in youth influences the giving and
volunteering patterns of adults
across every age group and
income. To learn more about Inde-
pendent Sector or the “Engaging
Youth in Lifelong Service” report,
visit www.independentsector.org.

Last year, nearly 47 million
people filed their taxes electroni-
cally using IRS e-file. The IRS
expects the number will increase
significantly this year. Free File,
new in 2003, will allow at least 60
percent of individual taxpayers to
e-file their taxes, free. Check
www.irs.gov or www.firstgov.gov
to find out if you qualify for Free
File. The IRS has never charged a
fee to use e-file but most Web sites
and tax software programs cus-
tomarily charge fees ranging from

$7 to $30. For more information
on IRS e-file, visit www.irs.gov.

Teaching children to dress
themselves can help kids build
confidence and give them a sense
of independence. Videos and
DVDs such as the recently
released Elmo’s World: Head to
Toe With Elmo use characters
kids know to help make getting
dressed seem fun. Kids take a trip
to the shoe store with Elmo, learn
how to make a “magical” hat and
chat with a fuzzy pink jacket. For
more information and parenting
tips visit the Web site www.
sesameworkshop.org/parents. 




