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(NAPSA)—For many Ameri-
can, few things consume the mind
more than the battle to manage
weight. Evening newscasts regu-
larly deliver more and more evi-
dence that obesity has reached
epidemic levels. And on the heels
of those worrisome newscasts,
there is the endless parade of
commercials for “miracle, lose-
weight-quick-and-keep-it-off” pro-
grams or pills.

Yet Americans keep taking it
off and putting it back on, or not
taking it off at all after following
untested and sometimes danger-
ous weight loss products and fad
diets.

The reality, according to the
Surgeon General and leading
health organizations, is that safe,
effective weight loss, “healthy
weight loss,” occurs gradually—
between one-half and two pounds
a week. In fact, at least three fac-
tors identify healthy weight loss
programs:

• Gradual weight loss rather
than rapid shedding of pounds;

• A realistic behavior modifica-
tion program that encourages peo-
ple to eat better and move more—
behaviors that can last a lifetime;
and

• A focus on loss of fat, while
maintaining or building lean mus-
cle mass and bone density.

According to Dr. Gilbert Kaats,
director of the Health and Medical
Research Foundation, some diets
can do more harm than good,
exposing unsuspecting dieters to
dangerous health risks. “People
should demand that their weight
loss programs promote slow,
healthy weight loss that depletes
fat while protecting or increasing
bone and lean muscle mass,” he
says.

One of the weight-control pro-
grams that meets these standards
is the Body Solutions Weight Loss
System, which Dr. Kaats and his
team of highly qualified co-investi-
gators have researched extensively.

“Weight loss should not rely on
magic potions that offer quick
rewards for little effort. The goal
for dieters should be to lose
weight by doing some of the same
things they will have to do in
order to maintain their weight
loss,” states Dr. William Squires,
Professor of Biology at Texas
Lutheran University and one of
Kaats’ co-investigators. “In short,”
Squires continues, “weight loss
should be a practice session for
continuing weight maintenance.”

Body Solutions has developed a
three-phase program that goes
beyond simply losing scale weight.
This healthy weight loss system
combines nutritional supplements
with a behavior modification pro-
gram to encourage healthy weight
loss. The company’s products are
designed to improve body compo-

sition by helping people reduce fat
while maintaining or increasing
muscle mass and bone density. 

“Body composition—the rela-
tionship between bone density,
lean muscle and fat—is the key to
successful and healthy weight
loss,” says Dennis Pullin of Hous-
ton’s St. Lukes’ Hospital, another
of Kaats’ co-investigators. “Our
research on the Body Solutions
system shows that those who take
the supplements and follow the
behavior modification guidelines
consistently improve their body
composition. In fact, the studies
we have conducted have repeat-
edly found that following the Body
Solutions system is not only safe,
but enables 85 to 95 percent of
study participants to improve
their lean-to-fat ratios.”

In all of their independent clin-
ical trials, Kaats’ research team
use an FDA-approved technology
called Dual-Energy X-ray Absorp-
tiometry, or DEXA, to measure
the body fat, bone density and
lean mass of participants in the
Body Solutions clinical trials.

“The DEXA test provides accu-
rate measures of these three key
components of a healthy weight
loss system,” Kaats says. “When
dieters add or preserve lean mus-
cle and bone mass while losing
weight, they’re strengthening
their bones and improving their
immune system, increasing their
metabolism while getting firmer
bodies. And these changes will also
increase the odds of maintaining
lost weight. In short, a healthy
weight loss system provides a
pathway to optimal health.”

For more information about
Body Solutions and its research
program visit the company’s Web
site at www.bodysolutions.com.

How “Healthy” Is Your Weight Control Program?

A “healthy” weight loss pro-
gram should promote a loss of
body fat, with gains in bone den-
sity and lean mass.

(NAPSA)—America’s young-
sters are back to school—but par-
ents have an important homework
assignment of their own: ensuring
that their cars can keep young-
sters on the road to safety. 

Every day, parents ferry car-
loads of children—their own and
other families’—to and from
school and other activities. Too
many, however, will overlook one
of the most important safety
checks they should make before
setting out on carpool duty—
checking their tires.

A study by the National High-
way Traffic Safety Administration
(NHTSA) at the U.S. Department
of Transportation found that
about one of every four passenger
cars on U.S. roadways are driving
with one or more substantially
underinflated tires. NHTSA esti-
mates that proper tire inflation
could help save up to 80 lives and
prevent up to 10,000 injuries each
year—yet some 60 percent of
drivers do not know that they
should check their tire pressure
once a month. Half of all drivers
don’t even know how to find the
correct tire pressure for their
vehicle.

“Improper tire inflation results
in thousands of accidents each year.
We must send the message that
proper tire maintenance can save
lives,” says Tennessee Attorney
General Paul Summers, Chair of
the Safe Trip Campaign, a nation-
wide public awareness campaign
on tire safety sponsored by the
state Attorneys General and state
offices of consumer protection.
Some Safe Trip tips to help you:

• An underinflated tire may
not be obvious and can’t always be
detected with a visual check.
Check tire pressure in all four

tires at least once a month with a
tire gauge, available for as little
as $3 to $5 at auto-parts stores.

• Check your tire pressure
when tires are cool.

• Use the automaker’s recom-
mended tire pressure. This is
printed on a placard that usually
appears in the vehicle’s doorjamb,
inside the fuel-filler door, or on
the inside of the glove box lid.

• If the tire pressure is too
high in any of the tires, slowly
release air by gently pressing on
the tire valve with the edge of
your tire gauge until you get to
the correct pressure.

• If the pressure is too low,
note the difference between the
measured tire pressure and the
correct tire pressure. At a service
station, add the missing pounds to
each tire that is underinflated. 

• Check all tires to make sure
they have the same air pressure,
unless otherwise specified.

• Perform a monthly tread
check. Take any penny and put it
in the grooves of your tire with
Lincoln’s head down. As you look
at it from the side, if you can see
the top of Lincoln’s head, you need
new tires.

• Don’t overlead your car—it
puts added stress on your tires.
For more tire safety tips, visit
www.safetrip.org.

Back To School Car Safety: Check Your Tires

Check your tire pressure when
tires are cool, experts advise.

(NAPSA)—In the hygiene-
conscious world of teenagers, a
dissolvable oral care strip is mak-
ing a welcome appearance in the
halls of high schools across the
country. Teens are embracing new
melt-in-your-mouth oral care
strips which provide an instant
clean-mouth feeling on-the-go. 

What’s the lure of the popular
pint-sized breath-blasters called
Cool Mint Listerine PocketPaks™?
The word used most often by teens
is “intense.” And while gums and
mints often cause unwelcome dis-
tractions in the classroom, the oral
care strips are noiseless and dis-
creet, and aren’t frowned upon by
school officials. Ellis Mass, Product
Manager of Pfizer Consumer
Healthcare says, “Even school jani-
tors love the product because they
don’t have chunks of gum stick
underneath their brooms and the
pile of little wrappers to sweep up.”

And it’s not only the teenagers
who are concerned with a clean-
mouth feeling. At some point in
time everybody is affected with
bad breath. Americans spend an
estimated $3 billion per year com-
bating the problem.

Approximately 85 percent of
bad breath originates in the
mouth and much of it is caused by
germs. This bacteria feeds on bits

of food left on teeth and tongue
after meals which gives breath its
foul smell.

The oral care strips kill germs
on contact for a clean-mouth feel-
ing up to 90 minutes. Alluding to
the high popularity among teens,
Sena Baligh, special-events direc-
tor of the under-21 club One
Seven said, “We thought, what
can we (allow) instead of gum that
will make them happy and won’t
be sticky?” The pint-sized wonder
seemed the way to go.

For Teens, A Tiny Oral Care Strip Delivers

A postage stamp-sized oral
care strip that packs a big wallop
is now popular with teenagers.

(NAPSA)—From Rock Around
the Clock to Bad Day at Black
Rock to Rock ’n’ Roll High School,
the movies have long been a place
for cinematic geologists who are
interested in all sorts of rocks.

These days, the most famous
rock to hit Hollywood—body slam
is more like it—is The Rock, who
jumped from supporting player in
The Mummy Returns to full-
fledged action star in The Scor-
pion King. However, several other
rocks have been rolled out onto
the silver screen, including:

• Most inescapable rock—
That would be Alcatraz, pene-
trated by Nicolas Cage and Sean
Connery in The Rock.

• Hunkiest rock—How about
Rock Hudson in the lustful ro-
mance Giant?

• Funniest rock—Easy: Chris
Rock, a major part of the action in
Lethal Weapon 4.

• Most swaggering rock—
Jailhouse Rock, featuring that
rebel rock rouser, Elvis Presley.

• Most patriotic rock—Ply-
mouth Rock, which plays a sort of
rockin’ role behind Daniel Day-
Lewis and Winona Ryder in The
Crucible.

• Most heroic rock—He may
not have been the first wrestler to
cross over to film, but in his star-
ring debut The Rock left the com-
petition in the dust. The dust of
ancient Egypt, that is, where The
Rock rules in the titular role of
The Scorpion King.

Now available on VHS and
DVD (as well as a special
DVD+CD soundtrack edition, with

never-before-released live tracks),
The Scorpion King kicked the 2002
summer movie season into high
gear with explosive battle scenes,
larger-than-life characters and
mind-blowing action and stunts.

The DVD is packed with excit-
ing original content, a making-of
documentary, conversations with
The Rock and Scorpion King
director Chuck Russell and a shot-
by-shot segment that follows the
intricately choreographed fight
scenes from storyboards to chore-
ography to rehearsal.

The Scorpion King is available
on DVD from Universal Studios
Home Video for an estimated
retail price of $26.98 ($39.98 for
the DVD+CD edition) and $22.98
for the VHS. To learn more about
the film, you can visit the Web site
at www.the-scorpion-king.com.

Rock, Rock ’Til You Drop With DVD Movies

The Scorpion King, starring
The Rock, is now available on
DVD and video.

To remove fish odor from your
hands, rinse them in fresh
squeezed lemon juice or herb
vinegar.

The first mailbox was created
by Thomas Brown in 1810. Brown
later served as governor of
Florida.

***
Any authentic work of art must
start an argument between the
artist and his audience.

—Rebecca West
***




