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(NAPSA)—If you’re a small-
business owner, you understand
that the security and dependabil-
ity of business information and
tools directly relates to your liveli-
hood. If information is lost or
tainted, your ability to make effec-
tive decisions and respond quickly
in day-to-day operations is com-
promised. Office XP, the latest
version of Microsoft Corp.’s popu-
lar productivity suite, delivers
new features designed to give you
the peace of mind you need.

Get a “Do Over” 
Unfortunately, many of us

experience annoying computer
errors that impede our progress
and can result in lost work. Now
you can breathe easier in these
situations because of a new fea-
ture in Office XP called Document
Recovery. With Document Recov-
ery, users are given the option to
recover their Word, Excel, Access
or PowerPoint files when an error
occurs, so they won’t waste pre-
cious time recreating a file.

Be Part of the Solution
When an error occurs, you can

report it to Microsoft, where trou-
bleshooters will help determine
the cause of the software issues.
They can provide you with infor-
mation about the error or a way
to work around it. This coopera-
tive effort results in a superior
product based on continued cus-
tomer feedback.

Glean Information From
Other Users

You can take advantage of
numerous Web-based resources
that provide time-saving tips,
how-to articles, and tricks and
other help, as well as user groups
that provide advice from Office
experts. Other resources are also
available, such as the Template

Gallery, which provides hundreds
of professionally designed tem-
plates that can be accessed and
edited from within Office. These
tools and more can be found on
the Office Web site at http://
www.office.microsoft.com/.

Maximize Team Efficiency
SharePoint Team Services is

another offering that helps small
businesses manage efficiency. The
team Web site building tool helps
teams manage information and
activities by providing a place to
share documents, calendars,
announcements and other post-
ings. A variety of Internet service
providers are hosting SharePoint
Team Services. To find a provider,
see http://www.microsoft.com/
frontpage/sharepoint/faq.htm and
click on the SharePoint Web Pres-
ence Provider Referral page link.

Microsoft ’s Office Web site
(http://www.microsoft.com/office)
has more information to help you
discover and use all the latest fea-
tures of Office XP.

New Office XP Features Save Time And Effort

A popular suite of office soft-
ware has been updated with a
host of new features.

Find Your Family
A New Dentist

(NAPSA)—Each year more than
43 million people relocate. They get
a new home, but often lose their old
neighborhood network of contacts,
including healthcare providers.

In unfamiliar territory, many
consumers turn to the phone book
to search for a new family physi-
cian and dentist. However, this
tool may not be the most reliable
source of information.

To help, the Academy of General
Dentistry, an organization of gen-
eral dentists dedicated to continu-
ing education, provides resources
for those looking for a new dentist:

•By calling 1-877-2X-A-YEAR
toll-free, callers connect with
three Academy general dentists.

•By visiting www.agd.org, con-
sumers can find a dentist and
search 300 oral health topics.

“We want to help families that
relocate connect with a new den-
tist, one they will feel comfortable
visiting,” says Howard Zuckerman,
DDS, MAGD, Academy president.

Work With Your Dentist For
The Best Dental Care:

•Share a complete medical
history. This boosts the quality of
dental procedures and prevents
harmful drug interactions.

•Be honest about your life-
style choices. Do you use to-
bacco? Do you consume many soft
drinks? Your dentist can tell.

•Become involved in your
oral health care. Ask about den-
tal procedures and get all ques-
tions answered.

•Resolve concerns. First talk
to your dentist. To file complaints,
contact your local dental association.

•Get a second opinion or
find a new dentist. Start with a
consultation, meet the dental team
and then schedule an appointment.

(NAPSA)—For the average
consumer or small-business
owner, acquiring computer soft-
ware poses an important decision.
In most cases there’s not much
time to waste or money to burn on
the transaction. But buyers
should beware—the lowest-priced
programs aren’t necessarily the
best bargains.

Microsoft Corp., a leading cru-
sader in the effort to protect intel-
lectual property, has recently intro-
duced the How to Tell Web site,
http://www.microsoft.com/piracy/
howtotell. The site provides tools
that will aid consumers in deter-
mining whether their Windows
operating system software on their
new PC is genuine.

How to Tell provides several
services designed to direct con-
sumers to useful information:

• Translation into over 30 lan-
guages worldwide.

• A simple click-through tour
that helps consumers examine
whether their Windows operating
system software is genuine.

• Information on Microsoft
anti-counterfeiting features, such
as certificates of authenticity
(COA) and edge-to-edge hologram
CDs.

• Links to nearly 100 of Micro-
soft’s OEM partners’ Web sites
worldwide. These Web sites pro-
vide additional information for
consumers who have questions
about the Microsoft Windows
operating system.

• Local software piracy news.
Software piracy, which is the

unauthorized copying, reproduc-
tion, use or manufacture of soft-
ware, can harm consumers and
businesses in many ways. Pirated
software can sometimes contain
viruses and is often missing key
software code. And those who
acquire counterfeit software are
ineligible for technical support.

Closer to consumers’ pocket-
books, however, is the cost of
piracy, which the Business Soft-
ware Alliance (BSA) reports
resulted in a worldwide economic
loss of $11.75 billion in 2000. The
study also reports that, in 2000,

37 percent of business software
applications in use worldwide
were unlicensed, an increase from
36 percent in 1999.

“Microsoft is determined to
provide education and protection
for our consumers against soft-
ware piracy,” said Orlando Ayala,
group vice president of the
Worldwide Sales, Marketing and
Services Group at Microsoft. “We
are very excited about the How to
Tell Web site and how it may help
consumers across the world
acquire genuine Microsoft Win-
dows with their new PCs and
avoid spending good money on
bad software.”

Here are a few additional steps
consumers can take to shield
themselves from being robbed by
software pirates.

• Be mindful that honesty isn’t
everyone’s policy. Counterfeit soft-
ware is widely available.

• Get names and phone num-
bers of those you’re dealing with.
Save receipts, program informa-
tion and other documents.

• Be a comparison shopper.
Rock-bottom prices sometimes
spell trouble. It’s okay for a pro-
gram to cost less than a manufac-
turer’s recommendation, but if it’s
a lot less, that should raise a red
flag.

Consumers and Microsoft re-
sellers can receive help in distin-
guishing between bogus Windows
operating system software and the
real thing by visiting the How to
Tell Web site at http://www.
microsoft.com/piracy/howtotell.

Don’t Get Duped Into Getting Fake Software:
Seek Help On How To Tell Web Site

Pirated computer software is
no bargain.

(NAPSA)—Since its arrival on
store shelves in May 2001, an
over-the-counter tooth whitening
system has been giving consumers
a reason to smile. Now even the
product’s makers are beaming—
the Good Housekeeping Institute
has honored the system with one
of its 2002 Good Buy Awards.

“We’re thrilled and proud to be
chosen as one of this year ’s best
new products by the Good House-
keeping Institute,” said Val Bog-
dan-Powers, U.S. Brand Manager
of Crest Whitestrips. “It’s excit-
ing to see that our goal of bring-
ing an affordable and effective
tooth whitening option to con-
sumers across the country has
been recognized.”

Crest Whitestrips provides
noticeable results in just 14 days.
How it works is simple: the sys-
tem uses clear, flexible strips
coated with a whitening gel that
stick to your teeth. They are worn
twice a day for 30 minutes at a
time and can help whiten smiles
anytime, anywhere—while show-
ering, driving, talking on the
phone, etc. The system contains
the same enamel-safe whitening
ingredient—hydrogen peroxide—
that dentists have been using for
years.

According to the Good House-
keeping Institute, Crest White-
strips received one of the presti-
gious awards due to its ingenuity,
value and exceptional perfor-
mance. The tooth whitening sys-
tem was among the thousands of
consumer products tested by the
Institute as part of the Seventh
Annual Good Buy Awards pro-

gram. Each product chosen for the
awards must fulfill the following
criteria: satisfy a well-established
household need; be innovative in
technology or design; be affordable
to Good Housekeeping readers;
and perform well in Institute
tests.

Other 2002 Good Buy Award
winners include: Remote Control
Smoke Alarm from First Alert,
Strollerstand from Parentwise,
Good Grips Angled Measuring
Cups from Oxo, Arctica Refrigera-
tor from GE Profile, 3M Inflata-Pak
Air Cushion Packaging and Steam
‘N Press Da 75 from Rowenta.

Crest Whitestrips retails for
about $40 per box and is available
online at www.whitestrips.com
and at mass/food/drugstores.

Tooth Whitening System Earns “Good Buy” Award

Crest Whitestrips, a revolu-
tionary over-the-counter tooth
whitening system, has been
named one of the year’s best
products by the Good House-
keeping Institute.

Lincoln was the first presi-
dent to be photographed at his
inauguration.

In some parts of the world, it is
believed that placing an acorn on a
window sill will prevent the house
from being struck by lightning.

(NAPSA)—Can you really make
peace with anyone? That is the sub-
ject of a fascinating new book that
shows how you can end any con-
flict—whether it’s an office tiff or a
10 year rift. In his book, called Make
Peace With Anyone, legendary behav-
iorist Dr. David J. Lieberman shows
how to bring people back together,
no matter how hopeless the situa-
tion. The step-by-step techniques
also explain how to get anyone to
forgive you for anything—no mat-
ter what you’ve done. 

Americans love ready-to-eat
cereal. According to ACNielsen, we
consumed more than 2.7 million
pounds of it last year. Cheerios,
America’s first ready-to-eat oat
cereal, was first distributed and
marketed in 1941 as a convenient
alternative to hot oatmeal. Today it
celebrates 60 years of gracing break-
fast tables across the nation.  Within
the first year of availability, 1.8 mil-
lion cases of Cheerios sold, quickly
becoming America’s favorite cereal.
When introduced, Cheerios was
packaged in the now-familiar bright
“Cheerios yellow” box, but was called
“Cheerioats” at the time. In 1945,
the name was changed to Cheerios.

For a classic woman, Yves Saint
Laurent offers elegant and sophis-
ticated choices. The legendary
Opium fragrance is a spicy and
exotic potion of cloves, coriander,

tangerine and plum captured in a
red lacquered bottle. For a more
modern take on the Yves Saint
Laurent woman, Tom Ford has cre-
ated Nu, a new scent that unfolds
gradually: a base of incense; a heart
of wild orchid; and top notes of
sparkling bergamot. And for the
romantic woman, Yves Saint Laurent
offers Paris, the scent named for the
city of lights and based on the most
romantic gift: roses.

A delicious no-fuss chocolate
mousse can be whipped up in min-
utes by melting a half cup of semi-
sweet chocolate chips with a half
stick of Shedd’s Spread Country
Crock Spreadable Sticks and two
tablespoons of seedless raspberry
preserves over medium heat. Stir
frequently and let cool. Fold a cup
of whipping or heavy cream,
whipped, into the chocolate mixture.
Spoon into serving dishes and chill
for at least two hours.


