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(NAPSA)—A nationwide cam-
paign has been launched by the
National Prostate Cancer Coalition
(NPCC) called “Get in the
G.A.M.E.—Get All Men Educated
about Prostate Cancer Clinical Tri-
als” to help men with prostate can-
cer understand that clinical trials
may be an important option to con-
sider. Talking with a doctor about
clinical trials is particularly impor-
tant for men with recurrent disease
who are at risk for or already suf-
fering from bone metastases
(spread of cancer to the bone). Clin-
ical trials advance science in the
areas of disease they study and in
some cases provide access to poten-
tial new therapies.

“We’re conducting our Get in
the G.A.M.E.—Get All Men Edu-
cated initiative because a recent
survey of prostate cancer patients
shows that only a very small per-
centage of patients—about 12 per-
cent of men with prostate cancer—
know that clinical trials are an
option,” said NPCC CEO Richard
N. Atkins, M.D. “Clinical trials
examine the safety and benefit of
experimental drugs to find new
treatments for prostate cancer
aimed at extending and improving
quality of life and ultimately a
cure. It’s important for men to ask
their urologist or oncologist about
trials that may be helpful.”

Prostate cancer is the most
commonly diagnosed cancer in
America among men, with more
than 218,000 new cases expected
to be diagnosed in 2007. Approxi-
mately one in six men is diag-
nosed with prostate cancer in his
lifetime, and all men with
prostate cancer are at risk to
develop bone metastases.  

What many people don’t realize
is that bone metastases are one of
the most frequent causes of pain

in people with cancer and may
lead to severe skeletal complica-
tions, such as fractures, spinal
cord compression resulting in
paralysis, need for surgery to
bone, and need for radiation to
bone for pain palliation.    

The survey, Cancer Clinical
Trials Awareness and Attitudes in
Cancer Survivors, conducted by
the Coalition of Cancer Coopera-
tive Groups and Northwestern
University, polled nearly 2,000
U.S. cancer survivors and found
that as few as one in 10 cancer
survivors reports ever being made
aware of trial opportunities dur-
ing treatment. For those patients
who reported participating in clin-
ical trials, the survey found that
92 percent of participants had a
positive experience with their clin-
ical trial.

“This survey tells us that we
need to do a better job of informing
men about clinical trials that may
make a difference in how their dis-
ease is managed in helping deter-
mine the potential benefit of new
agents,” said Matthew Smith,
M.D., Ph.D., assistant physician,
division of hematology/oncology,
Massachusetts General Hospital,
Boston, Mass. “We are currently
conducting clinical trials to evalu-
ate the potential for an investiga-
tional therapy to prevent and treat
the bone metastases in men with
prostate cancer.”

“Education about and, when
appropriate, participation in clini-
cal trials is so important—that’s
why we are encouraging dialogue
between men with prostate can-
cer, their families and their physi-
cians,” noted Atkins.

To learn more about relevant
prostate cancer clinical trials, go to
www.rising-psa.com or call (800)
536-8604 (hosted by Amgen, Inc.). 

Get in the G.A.M.E.—Get All
Men Educated about Prostate
Cancer Clinical Trials has been
made possible by financial sup-
port from Amgen, Inc. 

Quick Facts: Prostate Cancer in the U.S.
• More than 218,000 new cases of prostate
   cancer are expected to be diagnosed in 2007.
• More than 27,050 deaths will occur due
   to prostate cancer in 2007.
• Approximately one in six men is diagnosed 
   with prostate cancer in his lifetime, and all 
   men with prostate cancer are at risk to 
   develop bone metastases.

Quick Facts: Bone Metastases
• More than 10 million people worldwide have
   bone metastases.
• Approximately 452,000 people in the
   United States suffer from cancer with 
   metastases to the bone.
• Approximately 50-80 percent of all those
   diagnosed with carcinoma are predicted to
   have metastases to bone at the time of their
   death.
• Certain cancers, like breast, prostate, thyroid
   and lung, are more likely to spread to the bone
   than others.

Why there is a need for clinical trials:
• Only a very small percentage of patients—
about 12 percent of men with prostate cancer—
know that clinical trials are an option.
• As few as one in 10 cancer survivors reports 
ever being made aware of trial opportunities
during treatment.
• For those patients who reported participating
in clinical trials, the survey found that 92
percent of participants had a positive
experience with their clinical trial.

To learn more about relevant prostate cancer  
clinical trials, go to www.rising-psa.com or call 
(800) 536-8604 (hosted by Amgen, Inc.).

Get In The G.A.M.E. (Get All Men Educated About Prostate Cancer Clinical Trials) Program
Helps Men With Prostate Cancer Get The Information They Need About Clinical Trials 

(NAPSA)—Planning a family
vacation may take some time, but
it can be a fun experience for every-
one involved. With a little expert
advice and an early start, you and
your family can plan a memorable
vacation. And there’s no better
place to start than with some prac-
tical tips from MSNBC.com travel
expert John Frenaye, on behalf of
the Disney Rewards® Visa® Card
from Chase. 

“As a father of three, I know
how crazy planning a family vaca-
tion can be,” said Frenaye.
“Whether you have one child or
five, there are proven ways to cut
back on the stress of planning a
great vacation, maximize your
budget and ensure that your fam-
ily time together is unforgettable.”  

Here are some of Frenaye’s tips
for planning a family vacation
that pleases everybody: 

•Involve the kids—Your
ideal vacation may not be exactly
what your children have in mind.
It’s a good idea to get their input
at the very start of the planning
process so they have a stake in
making things go right.

•Take the time to research
and think things through—The
better the grasp you have on
where you are going and what you
want to do there, the more enjoy-
able the experience will be. The
Web is a great place to get up-to-
date information, as are travel
guidebooks.

•Don’t forget to build in
some downtime—Flexibility is
the key when traveling with kids.
Everyone will have a better time
if they have a chance to do their
own thing, whether it is reading a
book or hitting the beach.

•Watch your budget—It’s
easy to overspend while on vaca-
tion. But by keeping an eye out for
incentives, discounts and other
special deals, you can often have a
great time for less.

•Book smarter—Traveling in
the off-season or the almost off-
season can go a long way towards
reining in those costs. Plus, there
are sure to be fewer crowds.

•Loyalty  can pay—If  a
Disney trip is in the works for you
and your family, a flexible
rewards card such as Disney
Rewards Visa Card from Chase
can provide all kinds of benefits.
The card offers interest-free
financing towards trips to Walt
Disney World® Resort and other
great Disney destinations, as well
as special benefits good inside and
outside the parks. 

•Crowd control—If you end
up going at a busy time, there are
some basic ways to avoid the
worst of the crowds. A key one:
When visiting a national park or
museum, take the less-traveled
route. Go left when you enter—
most people will go right. And go
deep—most visitors stop at the
first thing they see. 

“The family vacation is an
incredible opportunity for parents
and children to have fun and enjoy
each other’s company,” said Jenny
Cohen, vice president of consumer
relationship marketing for The
Walt Disney Company. “Disney
Rewards Visa offers flexible
rewards with no blackout dates
and special cardmember bene-
fits—like private character meet-
and-greet events at both Walt Dis-
ney World® and Disneyland®—to
make it even easier for families to
create lasting vacation memories.”
For more information, please visit
www.disneyrewardsvisa.com.

Tips To Help Families Plan 
A Truly “Magical” Vacation

The family vacation is an incredi-
ble opportunity for parents and
children to enjoy each other’s
company.

(NAPSA)—If you think you
don’t have enough life insurance,
you are not alone. Over 40 percent
of American households say they
don’t have enough life insurance
and about one in four plans to
shop for coverage, according to
LIMRA International. 

“Life insurance is part of a
complete financial plan that pro-
tects you and your family in the
event of a loss,” says David Black,
president and CEO of U.S. life
insurance operations for RBC
Insurance. “It should be updated
regularly, particularly around
major life events such as marriage
or the birth of a child.”

Here are some tips if you’ve
decided to take the plunge.

• Know how much insurance
you need and why you need the
protection. Use an online tool like
the one at rbcinsurance.com to
help calculate your family’s in-
come, debts and expenses.

• Choose life insurance that
fits your needs. Term life insur-
ance provides protection for a spe-
cific period, typically 10-30 years.
Cash value life insurance, which
includes whole life, universal life
and variable universal life, has a
savings element that can be used
for loans, retirement income or
education expenses.

• Understand your policy. Make
a list of questions to ask your agent
or the insurance company. The pol-
icy is a legal contract; know its
terms before you sign it. 

• Research the insurance com-
pany to make sure it’s stable and
reputable.

• Be honest when answering
questions about your medical or
family history. This will minimize
the risk of a claim being delayed
or denied.

For more information, please
visit www.rbcinsurance.com.

Tips For Choosing The Right Life Insurance

HAVING A CHILD AND GETTING MARRIED
are good times to update your
insurance.

(NAPSA)—Many hospitals give
out a single-use hospital gown
known as the Bair Paws system.
It provides full coverage while
warming patients with a warming
unit. This warmth helps reduce
patient anxiety and ward off
hypothermia, one of the most fre-
quent, preventable surgical com-
plications. Visit bairpaws.com.

**  **  **
An up-to-date home inventory

list can ensure a speedy insur-
ance settlement in the event of a
loss. The Chartered Property
Casualty Underwriters (CPCU)
Society suggests updating the
inventory every time you redeco-
rate. To learn more or to find a
CPCU Society member, visit
www.cpcusociety.org.

**  **  **
Pharmacists continue to serve

as frontline, one-on-one resources
to consumers with questions about
over-the-counter medicines. How-
ever, as more consumers rely on
the Web for health-related guid-
ance, they should know that sim-
ple, trustworthy and relevant edu-
cational resources are available to
help them make informed deci-
sions and achieve the maximum
health benefits from their OTC
medications. One such educational
resource is a Web portal dubbed
Answers in the Aisles: Clearing

Confusion About OTC Medications
at www.AnswersintheAisles.com.

**  **  **
Shriners of North America is

an international fraternity based
on fun and fellowship, with
approximately 400,000 members
from 191 chapters in the U.S.,
Canada, Mexico and the Republic
of Panama. The fraternity
founded and supports Shriners
Hospitals for Children. To learn
more about joining Shriners, visit
www.shrinershq.org.

**  **  **
Nominations are being

accepted for the 2007 Experience
Works Prime Time Awards. To be
considered for a state’s outstand-
ing older worker or America’s Old-
est Worker, applicants must be 65
or older and work for pay at least
20 hours per week. For more infor-
mation, visit www.experience
works.org or call (866) 397-9757. 

***
Men’s natures are alike, it is
their habits that carry them far
apart.

—Confucius
***

***
The recommendation for a
healthy heart may one day be
exercise, eat right and laugh a
few times a day. 

—Michael Miller, M.D.,
F.A.C.C.

***

***
Imagination is not a talent of
some men but is the health of
every man. 

—Ralph Waldo Emerson 
***

***
Laughter is the most healthful
exertion. 

—Christoph Wilhelm
Hufeland 

***


