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(NAPSA)—If you are one of 78
mill ion baby boomers in the
U.S.1, you may be hearing a lot
about how to become an expert
at managing your stock portfolio
or your cholesterol, but how good
are you at managing your inti-
mate relationship?

A new survey conducted by
Harris Interactive® and sponsored
by Cialis® (tadalafil)2 explores how
baby boomers’3 emotional4 and
physical intimacy5 has evolved
over time. The survey reveals that
only half of boomers surveyed are
satisfied with the physical inti-
macy in their relationship, and
both sexes (41% men, 43%
women) desire more emotional
intimacy.

With so much room for
improvement, it may be time for
baby boomers to assess their own
Relationship IQ (rIQ), which may
help couples gain insight they can
use to improve their relationship.

According to the survey, about
one of three boomers say they
have sex once a week or more—
but nearly two out of three
boomers wish they had sex that
often.6

“For a lot of boomers, sex is
expected, anticipated and valued,”
said Dr. Joy Browne, clinical psy-
chologist. “Boomers want emo-
tional and physical intimacy, yet
many are unclear about what to
do when they don’t have the hap-
piness, success and closeness in
the bedroom that they view as
their birthright.”

There are barriers to physical
and emotional intimacy. Erectile

dysfunction (ED) is one of the
obstacles that may affect boomer
men, especially as they age. For
some couples, ED has an impact
on both partners and can ulti-
mately affect a couple’s overall
relationship.

“Without recognition and
appropriate treatment, ED can
cause serious harm in a relation-
ship, but it does not have to be a
barrier,” said Dr. Bob Berkowitz,
clinical sexologist. “There are
treatments available and a man
and his partner should consider
talking to a doctor.”

According to Drs. Browne and
Berkowitz, the cornerstone of a
successful relationship is actively
communicating and listening so
that problems can be raised and
openly discussed. Dr. Berkowitz
added, “Couples should make
time for one another, make time
away from work and remove bar-
riers to spending quality time
together.” For more tips, visit
www.cialisrIQ.com.

Cialis® is approved for the
treatment of erectile dysfunction
and is the only oral ED tablet clin-
ically proven to work up to 36

hours. Cialis is available by pre-
scription only and is not for every-
one. Men taking nitrates, often
used for chest pain, should not
take Cialis. Such a combination
could cause a sudden, unsafe drop
in blood pressure. The most com-
mon side effects with Cialis were
headache, upset stomach, delayed
backache or muscle ache.  As with
any ED tablet, in the rare event of
priapism (an erection lasting more
than four hours), men should seek
immediate medical attention to
avoid long-term injury. Men
should not drink alcohol in excess
with Cialis.

Cialis does not protect a man
or his partner from sexually
transmitted diseases, including
HIV. In rare instances, men tak-
ing prescription ED tablets
(including Cialis) reported a sud-
den decrease or loss of vision. It’s
not possible to determine if these
events are related directly to the
ED tablets or to other factors. If a
man has a sudden decrease or loss
of vision, he should stop taking
any ED tablet and seek immedi-
ate medical attention. Men should
discuss their medical conditions
and all medications with their
doctors to ensure Cialis is right
for them and that they are
healthy enough for sexual activity.

Individual results may vary.
Cialis has not been studied for
multiple attempts per dose.
Cialis is not indicated for rela-
tionship improvement. For full
patient information and/or full
prescribing information, visit
http://www.cialis.com.

Relationship Tips From The Experts:

• Don’t be afraid to discuss your intimacy needs.

• Spending “couple time” will improve your 
relationship.

• Remember, relationships require maintenance!

• Visit www.cialisrIQ.com for more tips and to 
take the Relationship IQ quiz.

Sexual Revolutionaries Mature: 
Baby Boomers Seek Relationship Satisfaction

Note to Editor: This content was funded and reviewed by Lilly ICOS LLC.
✁

1 U.S. census bureau data 2005 (The baby boomer generation was born between 1946 and 1964).  Accessed at http://www.census.gov/Press-
Release/www/releases/archives/facts_for_features_special_editions/006105.html 
2 Cialis® is a registered trademark of Lilly ICOS LLC.
3 “Baby boomer” refers to survey participants aged 40-70.
4 Emotional intimacy is defined as the nonphysical components of personal connection in close romantic relationships, like mutual communi-
cation and understanding, as well as the sharing of personal hopes, fears and desires with each other.
5 Physical intimacy is defined as physical closeness such as hand-holding, kissing, cuddling, and sexual intercourse.
6 rIQ Survey Results Report, Harris Interactive, sponsored by Lilly ICOS LLC. The survey was conducted online by Harris Interactive on
behalf of Lilly ICOS LLC among 1,012 men and 1,013 women ages 40 to 70 in committed (five or more years) romantic relationships within
the United States between March 27 and March 31, 2006. Figures for education, age, sex, race/ethnicity, region and income were weighted
where necessary to bring them into line with their actual proportions in the population. Propensity score weighting was also used to adjust for
respondents’ propensity to be online.
With pure probability samples, with 100 percent response rates, it is possible to calculate the probability that the sampling error (but not other
sources of error) is not greater than some number. With a pure probability sample of 2,025 adults, one could say with a 95 percent probability
that the overall results have a sampling error of +/- 3.2 percentage points and +/- 4.4 percentage points each for the men and women samples.
Sampling error for the various sub-sample results is higher and varies. However, that does not take other sources of error into account. This
online survey is not based on a probability sample and therefore no theoretical sampling error can be calculated.

(NAPSA)—Most consumers are
quick to upgrade to the latest
computers, cell phones and music
players as technology gets more
sophisticated—but when it comes
to televisions and DVD players,
many viewers are still stuck in
the last century.

“The analog TV system we
have in the U.S. is more than 50
years old,” explains Andy Parsons,
spokesman for the Blu-ray Disc
Association, which is working to
bring high-definition home enter-
tainment into the mainstream. “In
the next year or two, people are
going to see some exciting prod-
ucts that will make living rooms
feel like movie theaters.”

What’s driving this change? In
a word, content. TV broadcasters
are offering more high-definition
programming via satellite and
cable. And, movie studios are
preparing to release their movies
on high-capacity discs, such as
Blu-ray discs, making it possible
to buy, rent and view Hollywood
favorites in high-definition. People
who get to see a true HDTV setup
showing the latest Hollywood
blockbuster at their local electron-
ics stores can see the difference in
quality immediately.

“HDTV will catch on when peo-
ple see that they can buy movies
and games in the new format,”
says Parsons. Movie discs using
the Blu-ray format are expected to
appear in stores beginning in
June. Shoppers can expect to find
favorite titles such as “Crash” and
the “Terminator” series available,
with more and more high-defini-
tion discs coming to stores
throughout the summer.

The improvement in quality,
Parsons says, is comparable to
what viewers noticed when they
switched from VHS tapes to
DVDs. “When you watch a video
tape today, you really notice how

poor the picture is compared to
your DVDs—and you don’t have
the menus and all of the added
features that you do with DVDs,”
he explains. “The shift to HDTV
and high-definition discs will be
just as dramatic.”

Shoppers can expect to see discs
and players with competing for-
mats, Parsons says, and they’ll
need to consider what they’re get-
ting for their money. For instance,
he explains, they should ask ques-
tions about the breadth of games,
movies and other products avail-
able, so they don’t get stuck with a
format with no future. Blu-ray
Disc, for example, is partnering
with major movie studios, music
publishers and game developers,
and plans to deliver the industry’s
broadest range of home entertain-
ment content. In addition, the
players will play all of your exist-
ing standard-definition DVDs.

Today, it might be hard to
imagine what impact the new
high-definition discs and TVs will
have on our home entertainment
viewing. However, Parsons says,
“In a few years it will be hard to
remember that we once thought
DVDs were the coolest movie for-
mat around.”

For more information about
Blu-ray discs, visit www.blu-ray
disc.com.

HD Brings Theater-Quality Viewing To Living Rooms

Blu-ray Disc players offer users the
opportunity to watch movies in
high-definition clarity in the com-
fort of their own home.

(NAPSA)—A nationwide Settle-
ment has been proposed in a class
action alleging that Allstate vio-
lated Federal Civil Rights laws in
connection with its use of credit
report information to price per-
sonal lines insurance policies. All-
state denies it did anything wrong
and the Court made no determi-
nation that Allstate did anything
wrong.

Before any Settlement bene-
fits are provided, a Hearing will
be held by the United States Dis-
trict Court for the Western Dis-
trict of Texas on December 18,
2006 to decide whether or not to
approve the Settlement. More
information on the Settlement
can be obtained by calling (866)
817-6514, going to the Web site
at www.creditusesettlement.com,
or writing to DeHoyos Settle-
ment, P.O. Box 9000 #6428, Mer-
rick, NY 11566-9000.  

The Settlement Class affects
people that meet several criteria: 

• Black/African American or of
Hispanic or Latino origin; who are

• Currently or formerly in-
sured under an Allstate homeown-
ers, automobile, condominium or
renters insurance policy, and were
charged more than the lowest pre-
mium based on their credit infor-
mation; or

• Applied for an insurance pol-
icy from one Allstate insurer but
were issued a policy by another
Allstate insurer based on their
credit information;

• Received a notice with their
insurance policy that 1) Allstate
used credit information in deter-
mining the outcome of their rates
and/or policy; 2) explained that
they did not qualify for lower
rates or a specific policy based on
their credit information; 3) ad-
vised them of their rights under
the Fair Credit Reporting Act. 

If the Settlement is approved,
Allstate will: 1) implement a new
insurance scoring formula; 2) pro-
vide information to Class Mem-
bers who complete request forms
explaining how to obtain a policy
that is priced using this new
insurance scoring formula; 3)
make this new insurance formula
publicly available; 4) make a credit
education program available
designed to benefit Class Mem-
bers; 5) implement an “appeals”
program for customers to appeal
insurance scores in extraordinary
circumstances; 6) increase the
percentage of its multicultural
national media spend; 7) make
one-time monetary payments to
eligible Class Members who com-
plete request forms.

Class Members have the right
to object to the Settlement. The
objection deadline is November 6,
2006. In order to object or to get
more information on the Settle-
ment, you may call (866) 817-
6514, visit www.creditusesettle
ment.com, or write to DeHoyos
Settlement, P.O. Box 9000 #6428,
Merrick, NY  11566-9000.  

Class Action Lawsuit Settlement Affects 
African-American, Hispanic Or Latino Allstate Policyholders

(NAPSA)—While certain
motor oils may lose their effec-
tiveness after a few thousand
miles, others are designed to last
for a very long time. ExxonMobil
makes an oil, Mobil 1 Extended
Performance, that is actually

guaranteed to protect and per-
form for up to 15,000 miles. For
more information about car care,
visit www.mobiloil.com.

The smallest plane ever flown is the Bumble Bee Two, designed
and built by Robert H. Starr of Arizona. It was 8 ft., 10 in. long with a
wingspan of 5 ft., 6 in.

***
Our highest endeavor must be to develop free human beings who,
of themselves, are able to give purpose and direction to their lives.

—Rudolf Steiner 
***

First Lady-to-be Abigail Adams was referring to tea when she
called a popular American import “that bainful weed.”




