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(NAPSA)—A national survey has
revealed that most American men
age 50 and over do not recognize the
symptoms of enlarged prostate, also
known as benign prostatic hyper-
plasia (BPH), as health issues unless
they pose a “very severe” disruption
to their lives. 

In fact, nearly 70 percent of men
surveyed would change their daily
routines to compensate for the need
to urinate frequently rather than
seek medical attention. 

The findings, released by the
Men’s Health Network (MHN),
bring to light the need for better
education and earlier detection
about this non-cancerous condition
of the prostate, which potentially
interrupts the urine flow. Enlarged
prostate affects more than 50 per-
cent of men over age 60 and as
many as 90 percent of men over
age 70, but many may remain
undiagnosed because they believe
the symptoms are part of aging. 

In addition to the national
survey, MHN is launching Back
to Life Without Interruptions
(www.nointerruptions.com), a cam-
paign to encourage men age 50 and
over to see a physician if they uri-
nate every two hours or more and
not to accept these types of inter-
ruptions. The campaign, sponsored
by sanofi-aventis, a member of the
sanofi-aventis Group, offers a toll-
free call in number 1 (866) 543-
6461 (MHN1) ext. 116, where men
can learn more about the symp-

toms of BPH and receive a free
campaign brochure. 

“Men tend to put off seeing a
physician until their urinary symp-
toms become intolerable. It is well
recognized that men should seek
medical attention earlier, not only
because the treatments are sim-
pler, but the outcomes are more
favorable,” said Urologist Jerry H.
Singer, MD. “If left untreated, uri-
nary symptoms associated with
enlarged prostate or BPH, such as
frequency, urgency, nocturia, hesi-
tancy, intermittency, weak urinary
stream and feeling of incomplete
bladder emptying, could put them
at risk for additional problems,
such as bladder infections, or even
kidney damage.”

According to the national sur-
vey, nearly five percent of men
have not seen a doctor about their

prostate symptoms. Further, more
than 50 percent of respondents
said the number of times they uri-
nate has increased in the last 10
years, yet many indicated that
they have not addressed this prob-
lem with their doctor. In some
cases, men indicated they would
wait up to one year, if ever, before
visiting a doctor to discuss the uri-
nary symptoms associated with
enlarged prostate. 

“When I recognized the num-
ber of times I would go to the
bathroom significantly increased,
I figured it was just a common
sign of aging, and waited to seek
medical attention,” said Steven
Silverman, MD, Ob/Gyn, and a
BPH patient. 

“But the symptoms started to
disrupt my everyday life, work
and intimacy. As a practicing
physician myself, I learned I could
manage my urinary symptoms. If
I had realized this sooner, I would
not have waited as long to seek
advice from my urologist.” 

BPH is a non-cancerous pro-
gressive disease in which prostate
cells grow more rapidly than nor-
mal and cause the prostate to
become enlarged. It affects more
than eight million men in the
United States.

Men and their partners can
learn more about BPH and its
symptoms by calling 1 (866) 543-
6461 (MHN1), ext. 116 or log on to
www.nointerruptions.com.
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(NAPSA)—Approximately one in
eight babies is born prematurely in
the United States and that number
has been rising steadily. According
to a recent study published in the
American Journal of Nursing, pre-
mature babies can exceed, on aver-
age, $200,000 in hospital costs dur-
ing the first year of life. 

These rising costs are expected
to become a bigger issue due to the
increase in multiple births resulting
from advances in assisted reproduc-
tive technologies. Also, because of
advances in prenatal and neonatal
care, more of the low-birth-weight
infants born in the U.S. survive,
increasing health care costs. 

A Rising Public 
Health Concern

Prematurity is now the leading
cause of death within the first
month of life and second-leading
cause of infant death. The rate of
preterm births and low-birth-
weight births has increased over
the past decade. Most dramatic is
the disparity in rates of prema-
ture births among different races
and ethnicities due to poor socio-
economic conditions and lack of
access to health care among low-
income families. Given that 37.3
percent of the working poor are
uninsured, restricting the avail-
ability of Medicaid is also
expected to decrease access to pre-
natal care and drive up overall
health care costs. 

What Women Can Do
Prematurity risk is known to

be responsive to early and fre-
quent prenatal care, but often,
those most at risk don’t have
access to adequate care. The
increase in premature births and
current discussion about cutting
Medicaid has led the March of
Dimes (MOD) to begin a five-year
campaign to raise public aware-
ness and address the problem.

MOD advises women of childbear-
ing age to reduce some of their
risk factors, including:
• Strive for optimal health.
• Take a multivitamin daily (folic
acid is known to prevent birth
defects if taken before and after
conception).
• Avoid alcohol, tobacco and ille-
gal drugs.
• Achieve your ideal weight be-
fore getting pregnant.

MOD also advises pregnant
women and those who know them
to understand the signs and
symptoms of preterm labor and
know what to do if symptoms
appear. Those symptoms include:
• Contractions every 10 minutes
or more.
• Pelvic pressure.
• Low, dull backache.
• Cramps similar to your period.
• Abdominal cramps with or with-
out diarrhea.

For more information, visit the
March of Dimes Web site at
www.marchofdimes.com. For a copy
of the American Journal of Nursing
study, visit http://www.nursingcen
ter.com/library/JournalArticle.asp?
Article_ID=591301.

Little Babies, Big Costs

There are ways to reduce the
chances of having a premature
or low-birth-weight baby.

Finding A Title Company
(NAPSA)—Closing your loan—

or going to settlement, as it is
often called—varies from state to
state, and even within the same
county or city. Settlements may be
conducted by lenders, title insur-
ance companies, escrow compa-
nies, real estate brokers or attor-
neys for the buyer or seller.

Many states give buyers the
right to select the closing com-
pany. You are free to use
whichever title or escrow company
you prefer; you do not have to use
the one recommended by your real
estate agent or lender. In fact, you
may save money by shopping for
your settlement or title agent.

The title company works to
make sure the transaction goes
smoothly. This includes such ser-
vices as: working with the lender
to pay off old mortgages; fixing any
problems with the title; obtaining
information on taxes and other
fees needed at closing; acting as an
escrow agent; and acting as a third
party in the transaction.

Remember, whether you’re pur-
chasing your first home or your
fifth, the day of closing should be
a time of celebration. While you’re
busy packing, ordering phone ser-
vice and scheduling movers, it’s
comforting to know that skilled
title professionals are busy work-
ing behind the scenes to make
sure your closing runs smoothly.

The American Land Title Asso-
ciation (ALTA) provides a search-
able database of ALTA member
companies which can conduct your
settlement. To learn more, visit
the Consumer Information section
of www.alta.org.

Feline Friends
(NAPSA)—Cats first purred their

way into human hearts thousands
of years ago and have been treasured
companions and soul mates ever
since. Whether impish kittens, regal
adult cats or serene seniors, felines
play an important role in the lives

of millions of
Americans—and
a new book cele-
brates the “catti-
tudes” that make
us smile.

From playful
and hilarious ac-
counts of life with
cats to heart-
warming tales of

cat courage, healing and learning,
each touching story in “Chicken Soup
for the Cat Lover’s Soul” (Health
Communications, $12.95) celebrates
the special bond people share with
their four-legged friends.

With laughter and tears, read
“tails” of a Russian blue who com-
forts his mourning owner by faith-
fully bringing her flowers; a Devon
rex with extraordinary talents,
including playing the piano; and a
three-legged kitty who befriends a
lonely third-grade girl, transform-
ing her world and inspiring her
future success in life.

A portion of the proceeds from
the sale of the book will go to the
Humane Society of the United
States. This nonprofit organiza-
tion is a mainstream voice for ani-
mals and protects all animals
through legislation, litigation,
investigation, education, advocacy
and fieldwork.

To learn more, visit the Web
site at www.hcibooks.com.

(NAPSA)—James Bond always
preferred them shaken, not
stirred. Martinis, that is. The icy
cocktails with the frosted long-
stemmed glass have been at the
top of the cosmopolitan bar scene
for many years and they are
increasingly “hot” today. 

The demand is so intense that
one popular lounge offers guests
over 60 martinis to choose from. 

“Some people like them with a
twist, some with olives, onions,
up, neat, dirty, gin, vodka and
beyond. However they like them,
we have them, and they can enjoy
them amidst the sunset and the
stars,” said Calvin Wu, head bar-
man of JW’s lounge, located on the
40th floor of JW Marriott Hotel
Shanghai at Tomorrow Square.
Wu continued, “The basic recipes
are gin or vodka with dry ver-
mouth. Every bartender has his
own secret way they way shake or
stir the ingredients to each cus-
tomer’s taste.” 

There are two basic secrets to
the perfect martini according to
Wu, quality ingredients and the
perfect balance of “quan” (water).
Whether shaken or stirred, the art
of a perfect martini is achieving
the right amount of water and
alcohol. The water cuts the sharp-
ness of the alcohol and adds to the
soft balance of the drink, which in
turn allows the flavors of the
olives or onions to complement the
juniper (in gin) or enhance the
silkiness of the vodka. Only then
will one have the perfect martini.
Some do-it-yourselfers make an
error by trying to achieve that
ultra-chilled affect and chill the
vodka, gin, vermouth, glasses and
even the shaker; over-chilling will

offset the balance of your martini’s
quan. Wu advises you keep some
things at room temperature to
melt enough ice to create the per-
fect balance of water and alcohol. 

You may care to try Wu’s own
signature martini:

JW’s 360° Martini

60 ml Stoli Vanilla 
15 ml Sour Apple Pucker
15 ml Butterscotch
1 pc Red Cherry

Shake with ice (or stir) and
strain into a chilled 5.75-
ounce cocktail glass and add a
red cherry.

JW’s Lounge can be a great
place to enjoy nightly jazz and
spectacular views of Shanghai and
an excellent setting for sipping a
perfect martini.

Marriott International, Inc. is a
leading lodging company with
more than 2,600 properties. For
more information or reservations,
see www.marriott.com. 

More To Choose From Than Shaken Or Stirred

There are more ways to make a
marvelous martini than many
people realize.

(NAPSA)—Touring tires com-
bine the durability and smooth
ride qualities of all-season tires
with the handling power of per-
formance tires. For instance,
Uniroyal makes a Tiger Paw
Touring tire. It’s designed to pro-
vide long tread life while not com-
promising on all-season capabili-
ties or handling. For more
information, visit the Web site
www.uniroyal.com.

You may be sitting on big sav-
ings. If you’re stuck in an auto
insurance rut, simply letting your
current policy renew and renew
and renew, you could benefit from
checking if you could save by
switching to a new company. The
quickest and easiest way to shop
for new insurance is by comparing
rates at InsWeb’s online market-
place. Learn more at www.InsWeb
Auto.com.

According to a recent survey
by Farmers Insurance Group,
more than 10 percent of drivers
admit they have intentionally cut
off other drivers or have wanted
to force them off the road during
the past year. Aggressive driving
such as speeding, tailgating,
unsafe lane changes, failing to
signal intent to change lanes or
other forms of negligent or incon-
siderate driving often escalate
into what has commonly become
known as road rage. For more
information about Farmers, visit
www.farmers.com.




