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(NAPSA)—It can be easy to
throw a holiday party that you
have time to enjoy, too. That’s
good news, because even people
with a gift for entertaining some-
times avoid throwing holiday get-
togethers, wrongfully assuming
they’re too much work. 

The key is to make two lists
and check them twice. Here are
some tips:

To-Do List
• Two Weeks Ahead—Shop for

your party supplies. Make any
freezable hors d’oeuvres or
desserts.

• One Week Ahead—Shop for
all but the most perishable ingre-
dients you’ll need. 

• Two Days Ahead—Buy fresh
produce.

• One Day Before—Freshen
the powder room with candles,
festive soaps and hand towels.

• An Hour Before—Set out any
food that is to be served at room
temperature. Open wine that
needs to breathe. If you are serv-
ing food that needs to be heated,
remove it from the refrigerator.

Shopping List
• Party Supplies—Be sure to

have decorations, cocktail nap-
kins, disposable baking and serv-
ing trays, trash bags and foil
wraps for leftovers.

• Food—Take advantage of
preprepared foods to save time in

the kitchen. Use prewashed, cut let-
tuce, peeled and cut carrot sticks,
bottled dips, and artisan rolls from
the baker. For an easy appetizer
(such as the one pictured above),
cut up Hillshire Farm summer
sausage and arrange on a tray with
precut cheese cubes, crackers and
fruit. 

Also, prepare a number of
favorite holiday recipes that can be
made ahead of time and reheated
before the party starts. That way
you can have an impressive, varied
menu without being rushed the day
of the get-together.

Delicious dishes, whether you
make them yourself or rely on
convenience foods,  are what
really make a holiday party fes-
tive. Try this favorite recipe: 

Lit’l Smokies in BBQ Sauce

1 pkg. (16 oz.) Hillshire
Farm Lit’l Smokies (any
variety)

1 bottle (12 oz.) BBQ sauce

1. Pour sauce in baking dish
or crock-pot and add Lit’l
Smokies.

2. Bake in 350°F oven for 30
minutes or heat in crock-pot
for 2 hours.

3. Serve hot.
For more party recipes, visit

www.hillshirefarm.com.

Planning Your Holiday Party

Plan To Have Fun—It can be easy to throw a great holiday party. It just
takes a little planning.

(NAPSA)—Researchers are
testing new, innovative ap-
proaches to treating men with
advanced prostate cancer, includ-
ing investigational cancer vac-
cines and targeted therapies.
Prostate cancer is the second-
leading cause of cancer death in
American men.

“I know from experience that
men need to learn about all their
options,” said Virgil Simons,
founder of The Prostate Net, a
prostate cancer advocacy organi-
zation. “Particularly for men with
advanced prostate cancer where
options are very limited, knowl-
edge is power. Talk to your doctor
about the latest breakthroughs
and about the opportunity to par-
ticipate in clinical trials of new
investigational drugs.”

Prostate cancer is treated with
surgery, radiation, hormone ther-
apy or some combination of treat-
ments. Some new approaches to
treating men with prostate cancer
are being studied in clinical tri-
als. One of these is APC8015
(Provenge), which is designed to
trigger a patient’s own immune
system to seek out and destroy
prostate cancer cells. A nation-
wide, placebo-controlled clinical
trial now seeking participants will
determine if APC8015 can help
men with advanced prostate can-
cer fight the disease by stimulat-
ing their bodies’ natural defenses.
APC8015 is investigational,
meaning that the U.S. Food and
Drug Administration has not
approved it.

“Carefully conducted investiga-
tional studies are the fastest and
safest way to find treatments that
may work in treating the disease,”

said Simons. “Oftentimes, partici-
pation in a clinical trial is a way
for a man to receive the highest
standard of care through receipt
of a novel therapy and close moni-
toring of his condition.”

There are risks to participating
in a clinical trial. Not every
patient who receives active ther-
apy may benefit from the treat-
ment. It is important to discuss
with your doctor whether or not
benefit can be gained from being a
part of a clinical trial. 

To participate in the APC8015
(Provenge) trial, men must have
hormone refractory prostate can-
cer (cancer that has progressed
despite hormone therapy), a Glea-
son Score of 7 or lower, have no
current cancer-related pain and
meet certain other eligibility crite-
ria. If you or a loved one would like
more information on this study,
please call 1-866-4-PROSTATE (1-
866-477-6782). 

For more information on
prostate cancer, please visit The
Prostate Net online at www.pro
state-online.com or call 1-888-4-
PROSNET.

A New Prostate Drug Study

Prostate patients may benefit
from new drug research.

(NAPSA)—Many young Ameri-
cans are entering a contest in
which everybody wins. All
entrants get special T-shirts and
the chance to help educate their
fellow teens and ’tweens on an
important subject. Called “Get
The WORD Out!,” the contest
asks entrants to express their
feelings about something just
about everybody wants: respect. 

It’s part of the Epilepsy Foun-
dation’s campaign to increase
awareness of the condition—some-
times called seizure disorders—
and to encourage better treatment
of young people with it.

Many celebrities, such as Gar-
celle Beauvais-Nilon of “NYPD
Blue” and “The Jamie Foxx Show,”
are encouraging young people to
learn more about epilepsy and to
treat those who have it as they
would treat anyone else.

The contest is designed to help.
Contestants between 10 and 18
can send a poem, an essay, a song,
a drawing, a photograph or a spo-
ken recording expressing their
ideas about respect. You can
choose your voice. The Foundation
respects the fact that everyone
has his/her own style and talents.
You can find the best way to do
your thing. Your contest entry
should explore your thoughts and
observations about acceptance,
tolerance and respect, particularly
as it relates to young people.

Entrants will be judged by how
imaginative and creative the
entry is; how well it articulates
the spirit of the campaign; how
effective it communicates its mes-
sage; and how well the entrant
used the selected medium.

Every entrant gets a “Get the
WORD Out!” T-shirt. Winners in
the 10 to 13 and 14 to 18 age
groups get digital cameras. Some
entries may appear on the Foun-
dation’s Web site and four Grand
Prize winners get a home imaging
kit with a digital camera, printer
and more.

Entry forms and more informa-
tion are at www.entitledtores
pect.org. All entries must be
received by midnight, November
30, 2004.

To learn more about epilepsy,
see www.epilepsyfoundation.org. 

Fight Ignorance—Win Prizes
Teens Need To Know

• Nearly half the teens surveyed have not 
even heard or read about epilepsy.
• Only 20 percent know someone who has 
epilepsy.
• Over two-thirds would not know what to 
do if someone had a seizure.
• Nearly four in 10 think kids with 
epilepsy are likely to get picked on or 
bullied more than other kids.
• Nearly a third are not sure whether 
they’d tell their friends if they had 
epilepsy.
• Forty-four percent are not sure if they 
would date someone with epilepsy.
• Forty-three percent are unsure whether 
people with epilepsy should have children. 
• Nearly half think epilepsy may be 
contagious.
• More than half say people die from 
seizures and nearly one in five say 
epilepsy is a mental illness. Neither is true.

(NAPSA)—If you’re looking for
ways to wrap up your gift giving,
it may help to consider this fact:
One of the most popular gifts to
give is a donation on a loved one’s
behalf. In fact, charitable giving
in the U.S. has reached historic
levels in past years (well into the
hundreds of billions of dollars),
and much of that money has been
donated by people on the behalf of
others, during the holidays.

Often, when you make a dona-
tion as a gift, the group you
donate to will give you a small
present or card that you can wrap
and give to someone, meaning
you’ll still have a tangible gift to
give. For instance, the insurance
company AFLAC runs a charita-
ble program in which people can
buy a highly recognizable stuffed
duck (a likeness of the company’s
popular mascot). The proceeds go
to help pediatric cancer patients.

More than 65,000 plush ducks
have been purchased at the com-
pany’s Web site, raising more than
one million dollars for the AFLAC
Cancer Center and Blood Disorders
Service of Children’s Healthcare of
Atlanta. The money is used to fund
treatment of disease and research. 

Pediatric cancer affects mil-
lions of children every year. While
many pediatric cancers are treat-
able, the diseases are often fatal.
Common pediatric cancers range
from different types of leukemia
to lymphomas, bone cancers, liver
cancers and brain cancers.

The insurance company also
holds a holiday duck sale which
starts November 1, 2004. Gift
shoppers can visit Macy’s depart-

ment stores to find special, lim-
ited-edition AFLAC Holiday
Ducks dressed in festive Christ-
mas attire or call Macy’s toll free
at 800-282-8800. To date, more
than 100,000 holiday ducks have
been sold, raising more than half
a million dollars for pediatric
hospitals. 

In the summer of 2003 and
again in 2004, the AFLAC Duck’s
philanthropic work moved into the
area of high school baseball with
the AFLAC All-American High
School Baseball Classic. The focus
was still the same—continue to
raise money to fund pediatric can-
cer treatment and research. Chil-
dren’s hospital of Southwest
Florida in Fort Myers was the
beneficiary of the 2003 high school
classic, while the Division of Pedi-
atric Oncology at Johns Hopkins
Hospital in Baltimore was the
2004 classic beneficiary.

For more information, visit
www.aflac.com.

Gifts That Keep On Giving

Introduced in 2000 as a brand
icon, the AFLAC duck plays an
increasingly visible role as the
company’s philanthropic symbol
for pediatric cancer treatment
and research.

Free Web Sites Level
The Playing Field

(NAPSA)—For most businesses,
the information superhighway is a
path to success—providing access
to a world of customers. Fortu-
nately, new technology is making it
inexpensive and easy for just about
everyone to get a Web site—even
companies with limited resources.

Although graphic designers still
charge as much as $26,000 to cre-
ate a custom site, new options have
brought the cost of a full business
Web site down into the hundreds
for small businesses and in some
cases, free. The “e” in e-commerce
doesn’t have to stand for expensive.

FreeSitesDirect.com, for exam-
ple, creates sites loaded with more
than 30 of the most important fea-
tures necessary on a business Web
site, including a custom domain
name, shopping cart, business e-
mail and secure online payment.
Companies pay no design fees for
a Web site customized to their
business.

Business owners can get more
hands on control with do-it-your-
self Web builders such as Site
sounder.com. They offer profes-
sional-looking templates and
“point-and-click” technology. Even
without any programming or
design skills, a business can be
online for less than $20 a month.

Online Web builders such as
these give small companies and
entrepreneurs an affordable way
to find new customers and make
greater profits doing online sales.

For people who just want a
simple personal site, Blinkz.com
provides free Web sites without
the business tools.

The “e” in e-commerce doesn’t
have to stand for “expensive.”

***
Success and failure are both
greatly overrated. But failure
gives you a whole lot more to
talk about.

—Hildegard Knef
***

***
Better keep yourself clean and
bright; you are the window
through which you must see the
world.

—George Bernard Shaw
***

***
Go confidently in the direction
of your dreams. Live the life you
have imagined.

—Henry David Thoreau
***




