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(NAPSA)—Medication errors
are the eighth in leading causes of
death in the United States—
higher than motor vehicle acci-
dents, breast cancer and AIDS—
an alarming statistic to patients
who entrust their lives to doctors,
nurses, pharmacists, hospitals and
pharmaceutical companies on a
daily basis.

To address this issue, the
healthcare and pharmaceutical
industries are looking to barcod-
ing technology—applying bar-
codes to drugs, at the individual
unit-dose level—to help ensure
the correct prescription and
dosage are administered to the
intended patient.

Bar codes are used in every
industry imaginable—food, retail,
automotive—to manage inventory,
track products and streamline effi-
ciencies. Now, barcoding technol-
ogy will be used to help save lives.

Within the last year, the U.S.
Food and Drug Administration
(FDA) announced plans to pro-
pose a ruling to mandate barcode
labeling on human drug products
and medical devices to help
reduce the number of preventable
drug errors in the U.S. This pro-
posal has the entire healthcare
industry concentrating efforts on
formulating new policies, proce-
dures and products.

At the forefront are pharmaceu-
tical companies like American
Pharmaceutical Partners, Inc.
(APP), a specialty drug company
that manufactures more than 120
injectable product formulations for
the hospital market. APP has
taken the initiative to help hospi-
tals reduce medication errors by
barcoding all of its products well
before the FDA imposes mandates.
In fact, APP plans to have all bar-
coding initiatives completed in
January, 2003.

“We believe it is our responsibil-
ity as a leading pharmaceutical

manufacturer to provide health-
care facilities with the tools needed
to take all preventative measures
to increase patient safety,” said
Patrick Soon-Shiong, M.D., chair-
man, president and chief executive
officer.

Here are five quick tips on how
you can take an active role and
AVOID medication errors:

• Ask about your medication—
Find out what the drug does, when
it should be taken, dosages, etc.
Have discussions about multiple
prescriptions, drug interactions
and side effects. If the appearance,
color or smell is different, ask your
nurse or pharmacist to double-
check the prescription.

• Vocalize concerns—Ask ques-
tions and have discussions with
your healthcare professionals. Be
aware of your treatment, proce-
dures and surroundings.

• Organize—Keep a running
list of prescriptions, dosages, times
administered and foods eaten.

• Inquire—Take charge of your
illness, research treatments and
procedures.

• Develop relationships—Get
to know your healthcare profes-
sionals—doctors,  nurses and
pharmacists.

Increasing Patient Safety, Reducing Medication Errors
#1 Healthcare Priority For Everyone

A nurse at a Carilion Health
Systems hospital uses barcoding
technology to ensure patients’
records match with the drug and
dosage prescribed.

(NAPSA)—A new program on
prostate cancer, the most com-
monly diagnosed cancer in U.S.
men, is now available to help the
189,000 who will be diagnosed with
the disease this year.

The CD-ROM Prostate Cancer:
Your Decision Notebook® can help
these men make the difficult deci-
sions they face. It provides accurate
information to assist in choosing a
treatment that best meets their
medical and personal needs. 

With the multitude of diagnostic
and treatment information avail-
able, men face a decision-making
process that can be overwhelming.
David Crawford, MD, Professor of
Surgery/Radiation Oncology, Uni-
versity of Colorado, says, “The pro-
gram provides a very balanced view
of the many diagnostic and treat-
ment options. I encourage patients
to see it.”

Retired U.S. Army Lt. Colonel
Harry Harris, a survivor, says, “It
is so difficult for men who have
just found they have prostate can-
cer to know what to do. This CD is
a godsend.”

African-American men are
more likely to be diagnosed with,
and die from, prostate cancer than
Caucasian Americans. “I’ve seen
African-American men do nothing
because they were afraid. This
interactive tool gives them com-
prehensive patient-friendly infor-
mation” says U.S. Air Force Tech
Sergeant (Ret.) Norwood Sloan, a
12-year survivor. 

Prostate Cancer: Your Decision
Notebook® is available from Health-
Mark Multimedia for $39.95, online
at www.yourdecisionnotebook.com
or from 877-PCA-CALL.

New Help For Men With
Prostate Cancer

A new CD-ROM can help men
make key decisions associated
with prostate cancer.

(NAPSA)—It’s finally easy and
inexpensive for families to display
great prints made from digitally
captured pictures of the kids.
Here are some easy tips for get-
ting the most out of your digital
pictures, from the experts at Sony.

First, the best prints start with
the best images. When taking pic-
tures of people, zoom in on your
subjects and get down on the kids’
level, focusing in on the most
important thing and keeping
background clutter minimal.
When capturing travel shots,
zoom out so you see the whole
vista. Use your flash any time you
want brighter or more even
light—even if it’s outdoors.

Second, get the prints made as
soon as possible after the event
you want to remember. If you
thought that there was no easy
way to get top quality prints out of
your digital camera to share with
Grandma, think again. Now
there’s help as close as the corner
store. Do it yourself professional-
quality digital printing can be
found in photofinishing shops,
drugstores, and other retailers,
and it’s easy, fast and inexpensive.

For example, a recent trip to a
local shop to make prints from a
CD proved that even the most un-
technological user can use the new
touch screen of Sony’s PictureSta-
tion digital photofinishing systems
to get bright, colorful prints in
minutes. The system lets you pick
your format—floppy discs, CDs,
compact flash, PC cards, or mem-
ory stick media. You choose the

pictures you want by just touching
them as they’re displayed thumb-
nail size in an array on the color
screen, and you select what size,
from wallets to 8x10s, you want
for each image. Then, you take the
images one by one, touching the
screen to tell the system if you
want the photo cropped, zoomed,
rotated or brightened up. Print as
many pictures of each image as
you like. Digital printing has
never been easier. 

The last tip is to find a way to
file your digital images so you can
easily access them. One helper is
to get an index print of the
thumbnails to store with your dig-
ital media for future reference.
Some of the kiosks will provide
these. Just like setting up a shoe-
box in the attic, taking a few
moments to organize a digital
photo filing system is something
you’ll be glad you did.

To locate a Sony PictureStation
system near you, please visit
www.sony.com/digitalphotography
and enter your zip code.

Your Digital Camera—Tips To Focus On

PHOTO NEWS FLASH—Use
your flash any time you want
brighter or more even light—even
if it’s outdoors.

(NAPSA)—A recent survey re-
vealed that when it comes to what
makes you look and feel attrac-
tive, men and women are in com-
plete agreement: nothing beats
soft, sexy skin. 

“A touch can be brief or pro-
longed, feather-light or heavy-
handed. No matter what the type,
touch can have powerful emo-
tional effects—both positive and
negative,” says Dr. Timothy Per-
per, author of Sex Signals: The
Biology of Love. “Because touch
can communicate what words can-
not, there are times when the feel
of soft skin can affect our emo-
tions towards others.”

The Olay Body Cleansing Sur-
vey took an in-depth look at how
both men and women feel about
soft skin—their own and their
partner’s. The study revealed that:

• 89 percent of women feel
more attractive when they have
silky skin they can bare. Eight out
of ten eligible bachelors are
enthusiastic admirers of women
with soft skin.

• 95 percent of women aged 25
to 34 strongly feel that soft skin
makes them attractive to their
male counterparts, and they’re
right. In fact, when given the
option, more 25-to-34- year-old
men prefer women to have touch-
able skin rather than to lose a few
pounds.

• 65 percent of women hide dry,
rough skin. Not surprising, consid-
ering seventy-five percent of men

think that “alligator skin” makes a
woman less attractive. 

Seeing how important soft,
sexy skin can be, make sure that
your skin is soft to the touch. Of
course, regularly moisturizing to
achieve silky skin is one thing,
but you have to make sure that
you’re getting skin clean, too. The
good news is, whether you prefer
using a body wash or a bar soap,
there are several options that
give you clean, soft skin. One
great choice is Olay Complete
Body Wash, which contains a
combination of Vitamin E, A and
B3 enriched moisturizers that hy-
drate skin and rinse clean with-
out leaving a heavy residue. For
those who prefer using traditional
bar soap, the classic Olay Skin
Care Bar provides a creamy
lather that also nourishes the
skin without leaving it tight and
dry after rinsing.

For more information, please
log on to www.olay.com.

Men and Women Come Clean 
About Feeling Sexy

(NAPSA)—While domestic vio-
lence may never touch your home,
the issue has reached the work-
place at every level.

Fifty-six percent of corporate
leaders say they know an employee
at their company who has been
affected by the issue, according to a
survey conducted by RoperASW for
Liz Claiborne Inc. as part of the
company’s 11-year domestic vio-
lence awareness campaign. Accord-
ing to corporate leaders, when
domestic violence affects one
employee, the effects are felt com-
pany-wide. Many leaders believe
that domestic violence has a harm-
ful effect on employee attendance
and physical safety.

Experts say there are steps you
can take to raise awareness of the
issue in your own workplace. For
example:

• Encourage your employer to
contact the National Workplace
Resource Center on Domestic
Violence (415-252-8900) for tech-
nical assistance and materials
on domestic  violence in the
workplace.

• Talk to your Human Resour-
ces department about using posters
and brochures, newsletter articles,
employee training and/or brown-
bag seminars to educate employees
about domestic violence.

• If you suspect a coworker
may be suffering from abuse,
encourage her to talk to an out-
side expert or someone at work
whom she trusts. She can contact
the National Domestic Violence
Hotline, 1-800-799-SAFE, for
information and local referrals.

You may want to ask your em-
ployer about having the number
posted around the office.

Most big companies have made
some effort to address the issue of
domestic violence with their
employees: 78 percent of Fortune
1,000 leaders offer domestic vio-
lence counseling or assistance to
their employees, according to the
Liz Claiborne survey. But many
corporate leaders hesitate to say
they should play a major role in
solving the problem.

“Domestic violence is every-
body’s problem, and everybody
needs to help solve it—even CEOs,”
says Paul R. Charron, Chairman
and CEO of Liz Claiborne Inc.

To learn more about the issue
of domestic violence and Liz Clai-
borne Inc.’s efforts to stop it, visit
www.loveisnotabuse.com.

Domestic Violence At Work Is Everybody’s Business

A recent survey found that:
• Most corporate leaders now rank 
domestic violence on par with terrorism 
(68 percent) as a major issue that affects 
society.

•  They identified domestic violence as a 
major social issue (66 percent in 2002; 57 
percent in 1994).

• They are also more likely to say that 
they are aware of employees affected by 
domestic violence (56 percent in 2002, 40 
percent in 1994).

• Yet few think that corporations should 
play a major role in addressing the issue 
(12 percent in 2002 and 1994).

This study was conducted by RoperASW via telephone, among a sample of 100
senior executives in Fortune 1000 companies across the United States. The
results presented are representative of the views and opinions of this population
of senior executives within a margin of sampling error of +/- 9.8 percentage
points on the totals.

***
Freedom is nothing else but a
chance to be better.

—Albert Camus
***

***
The only sure thing about luck
is that it will change.

—Bret Harte
***




