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(NAPSA)—A company that
once encouraged beer drinkers to
“know when to say when” has
launched a new effort to promote
responsible drinking.

The Anheuser-Busch website—
NationofResponsibleDrinkers.com
—uses social media to encourage
adults to pledge to drink responsi-
bly. The pledge is threefold:

•Respect the legal drinking
age

•Enjoy responsibly and know
when to say when

•Be or use a designated driver.
Each pledge is populated on an

interactive map, showing those
who have taken the pledge in
their communities, along with
their photos or avatars. Adults
taking the pledge can also share
their commitment through Face-
book and encourage friends to do
the same. The campaign also
includes billboards, point-of-sale
materials and other resources.

“With close to half a billion
adults on Facebook, we see an
enormous opportunity to expand
our reach to newer generations of
adult drinkers—most of whom
came of age after ‘Know When to
Say When’ and our earlier respon-
sible drinking campaigns,” said
Kathy Casso, vice president of
Corporate Social Responsibility
for Anheuser-Busch. “We’re look-
ing to the future of alcohol respon-
sibility, and we see the potential
in social media and its ability to
bring together adults and encour-
age them to make smart choices.”

Since ‘Know When to Say
When’ debuted in 1982, Anheuser-

Busch and its wholesalers have
invested more than $930 million
in advertising and community-
based programs that promote
responsible drinking and prevent
underage drinking and drunk
driving.

The latest government data
shows that drunk-driving fatali-
ties fell to their lowest level since
alcohol record-keeping began in
1982 (52 percent decline from
1982 to 2010).

“We’ve made significant prog-
ress in the past three decades, but
there’s more we can do. That’s
why we encourage adults to
pledge and join the Nation of
Responsible Drinkers,” Casso
added.

To take the pledge, visit Nation
ofResponsibleDrinkers.com.

A New Effort Promotes Responsible Drinking

Anheuser-Busch promotes ID-
checking in this 1990 ad.
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(NAPSA)—Learning to be more

of a “saver” than a “spender” can
often start with small steps that
take you in a new direction and
help you to acquire new habits.

If you struggle with finding
money to save, here are some
ideas you may have overlooked:

• Put aside your loose change
each day. Saving just $1 a day will
yield you $365 in a year.

• Cut your phone bills. For less
than $10, you can buy a prepaid
cell phone and pay only by the
minute. Unless you have medical
issues that can require emergency
calls, you may even want to con-
sider canceling your land line.

• Do your best to avoid unnec-
essary bank fees. For instance, by
avoiding bounced checks, over-
drafts and ATM fees, the $20–$40
you normally spend each month
could save you $240 to $480 each
year.

• Bring lunch to work. Spend
$2 a day on making lunch at home
instead of eating out for $5 a day,
and before you know it you’ve
saved $780 in one year.

• Track your spending. You
might not realize where your
money is going. Keep a receipt for
everything you spend in one
month. At the end of the month,
separate them into categories.

This process can often help you
see where you can you trim excess
spending without radically chang-
ing your lifestyle. Many people
find that entertainment and din-
ing out are two areas where mod-
est cuts can lead to significant
savings over time.

To learn more, visit www.
primerica.com.

Mr. Addison is Primerica’s Co-
Chief Executive Officer and Chair-
man of Primerica Distribution.

Surprising Ways To Add To Your Savings

By doing your best to avoid
bounced checks, overdrafts and
ATM fees, you could save any-
where from $240 to $480 each
year.

(NAPSA)—Safety on the road is
no accident. For example, when a
warning light illuminates on a car’s
dashboard, it is alerting you to a sit-
uation that requires your attention.

While not all warning lights
are a sign that disaster is immi-
nent, no warning indicator should
ever be ignored.

That’s the word from the
experts at AAA, who encourage
motorists to read their owner’s
manual and know what each of
the warning lights in their vehicle
means.

To help, they offer the following
tips:

Oil Pressure Light
The oil pressure light is usually

an oilcan symbol or the word
“OIL.” It comes on when there is a
drop in engine oil pressure. Of all
the warning lights, the oil pres-
sure light indicates the greatest
potential for serious mechanical
damage.

If the oil pressure warning
light comes on and stays on, pull
off the road at the earliest safe
opportunity, shut off the engine
and call for assistance.

Engine Temperature Light
The engine temperature light

is usually a thermometer symbol
or the word “TEMP.” It comes on
when the engine temperature is
unsafe for your vehicle. Unless the
engine temperature is quickly
brought under control, major
damage may occur.

If there are any signs of a cool-
ing system leak, pull off the road
at the earliest safe opportunity,
shut off the engine and call for
assistance.

Be careful when opening the
hood in the presence of steam, and
never remove the radiator cap
when the engine is hot.

Charging System Light
The charging system light is

usually a battery symbol or the
word “ALT” or “GEN.” It comes on
when the vehicle electrical system
is no longer being supplied power
by the alternator.

If this light comes on, shut
down all unnecessary electrical
loads such as the radio, heater or
air-conditioning, then drive the
vehicle to a repair facility immedi-
ately for further inspection.

Check Engine Light
The check engine light comes on

when there is a problem affecting
the vehicle’s exhaust emissions.

If the light comes on and stays
on, make an appointment with an
auto repair shop to have the prob-
lem checked in the near future.

However, if the check engine
light begins flashing repeatedly,
the catalytic converter is over-
heating. Should this occur, drive
the vehicle to a repair shop imme-
diately for further diagnosis.

Disregarding a flashing check
engine light could start a fire,
destroy the catalytic converter
and result in necessary repairs
that could easily exceed $1,000.

To learn more, visit www.AAA.
com or call (800) AAA-HELP. To
locate an AAAApproved Auto Repair
shop, visit www.AAA.com/repair.

Warning Lights Send MessagesYou Can’t Ignore

Responding to your car’s warning
lights can help to keep you on the
road to safety and savings.

Building Self-Esteem
(NAPSA)—Many tweens and

teens are hit especially hard during
adolescence as they face the “Trifecta
of Awkwardness”—braces, acne, and
vision-correction.

“Children today are growing up
faster than they used to,” says
Michele Borba, Ed.D., internation-
ally recognized expert on children,

teens and parenting. “Many par-
ents are seeing that the stress
from peers—and insecurities
about appearances—now begins
at a younger age.

“The desire to do well in school
and sports, while being accepted
socially, is a natural part of child-
hood development,” says Dr. Borba.
“Not being able to play sports or
worrying about how they look can
leave many teens feeling anxious,
stressed out and unhappy.”

Studies have shown that teens
who wear contact lenses receive
benefits beyond simply correcting
their vision—improving how they
feel about their physical appear-
ance, acceptance among friends
and ability to play sports. For chil-
dren who initially disliked wear-
ing glasses, contact lenses also
made them more confident about
their academic performance.

Many eye care professionals
recommend daily disposable con-
tact lenses, like 1-Day Acuvue
Moist Brand Contact Lenses, as
the healthiest option for teens.
Parents should talk to their teens
and then talk to their eye care
professional about the best course.
For more information, visit
www.Acuvue.com.

Parenting expert Dr. Michele
Borba gives advice to parents
on how to improve their teens’
self-esteem.

Note to Editors: ACUVUE® and 1-DAY ACU-
VUE® MOIST® are trademarks of Johnson & John-
son Vision Care, Inc.

Important information for contact lens
wearers: ACUVUE® Brand Contact Lenses are
available by prescription only for vision correction.
An eye care professional will determine whether
contact lenses are right for you. Although rare, seri-
ous eye problems can develop while wearing contact
lenses. To help avoid these problems, follow the wear
and replacement schedule and the lens care instruc-
tions provided by your eye doctor. Do not wear con-
tact lenses if you have an eye infection or experience
eye discomfort, excessive tearing, vision changes,
redness or other eye problems. If one of these condi-
tions occurs, contact your eye doctor immediately.
For more information on proper wear, care and
safety, talk to your eye care professional and ask for
a Patient Instruction Guide, call (800) 843-2020 or
visit www.Acuvue.com.

(NAPSA)—More and more
brides and grooms are discovering
a delightful new twist on an old
wedding tradition.

Bridal registries have long been
the way for engaged couples to
identify exactly what they need—
and want—to start their lives
together. Traditionally, young cou-
ples who were establishing a home
together created a registry chock-
full of household items. Nowadays,
however, many couples prefer a
new registry trend that can help
turn the honeymoon they envision
into a well-planned reality.

The increasingly popular hon-
eymoon registry lets friends and
family help the bride and groom
afford a trip to Fiji, the Caribbean
or anywhere in the world they
dream of going. Instead of pur-
chasing an impersonal set of flat-
ware or risking a duplicate gift,
wedding guests can now con-
tribute to unique experiences that
can help make a couple’s honey-
moon all the more memorable,
such as sponsoring a couple’s mas-
sage, a sunset cruise, a snorkeling
excursion or a helicopter tour.

As one bride, Lisa Dexter John-
son, put it: “Our honeymoon in
Hawaii was a once-in-a-lifetime trip
that we will always cherish. Our
friends and family loved the idea of
being able to help us create memo-
ries that will remind us of them.”

The only major honeymoon reg-
istry service that also offers full-
service, complimentary travel
planning is 1-800-Registry. It’s a
free online registry that makes it
simple to select unforgettable hon-
eymoon gifts. The company will
even contribute $200 to get the
honeymoon fund started.

In addition, couples can make
the most of their honeymoon trip
with some proper planning:

•Start early. The sooner you
decide where you’re going and
where you’re staying, the more
likely you are to get what you want
at a good price. It will also give you
time to arrange for passports and
visas—this may take time, espe-
cially if a name change is involved.

•Go later. Many couples take
the time right after their wedding
to settle in and unwind and plan to
take their honeymoon trip when
they have more time or more
money or when the destination is
less expensive or less crowded.

•Get to know the destina-
tion. Check out the weather, the
amenities and the costs. You can
consult with a 1-800-Registry
Honeymoon Specialist for all the
destination details.

You can create a honeymoon
registry, view a registry or learn
more at www.1800registry.com or
by calling (800) 256-4920.

Honeymoon Registry A Popular Option

You can help a couple you care
for to afford the honeymoon of
their dreams.

A beaver can hold its breath for
about 45 minutes.




