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(NAPSA)—A government pro-
gram, available since 2009, is help-
ing homeowners who are struggling
with their mortgage payments. Yet
many homeowners who could be
helped by the Making HomeAfford-
able Program do not know that
these free resources exist.
To inform homeowners about

the program’s resources, the Ad
Council, in partnership with the
U.S. Department of the Treasury
and the U.S. Department of
Housing and Urban Development
(HUD), recently launched a new
phase of their Foreclosure Preven-
tion Assistance public service
advertising (PSA) campaign.
According to the Q2 2011 data,

one in 11 homeowners nationwide
has missed two or more mortgage
payments. Not sure where to turn
or who to talk to, many struggling
homeowners delay conversations
about their mortgage concerns
and enter foreclosure without ever
reaching out for assistance. The
new PSAs notify homeowners fac-
ing mortgage trouble that options
other than foreclosure are avail-
able, and the sooner they act, the
more options they have for the
best possible outcome.
Homeowners can call 888-995

HOPE (4673) to speak with a
HUD-approved housing expert to
discuss the solutions that are
available based on their individ-
ual circumstances. In addition,
the campaign website, Making-
HomeAffordable.gov, serves as an
online resource for options other
than foreclosure.
Created pro bono by Schafer

Condon Carter, a Chicago-based
advertising agency, the PSAs aim
to inspire homeowners to reach
out for help as soon as possible.
Struggling homeowners have
more options today in preventing
foreclosure than ever before.
“The Making Home Affordable

Program has already assisted over

a million homeowners,” said HUD
Secretary Shaun Donovan. “Hous-
ing counselors are ready to con-
tinue their work with homeowners
to discuss specific solutions for
their mortgage problems.”
“While the housing market is

still distressed, the Administra-
tion’s programs have helped to
establish better standards for the
mortgage industry. As a result,
struggling homeowners have more
options today than ever before,”
said Treasury Secretary Timothy
Geithner. “We are continuing to do
everything we can to help stabilize
the market and to ease the burden
on struggling homeowners.”
The Ad Council will distribute

the new PSAs to more than 33,000
media outlets nationwide. The
new advertisements build on the
successful nationwide campaign
first launched last year between
Treasury, HUD and the Ad Coun-
cil. The PSAs will air in advertis-
ing space donated by the media.
Learn more at MakingHome

Affordable.gov and 888-995-
HOPE (4673).

Free Resources To Help Prevent Foreclosure

Struggling homeowners have
more options today in preventing
foreclosure.

KnowYour Home’s Value
(NAPSA)—Whether you’re

thinking of buying, selling, remod-
eling or just wondering about the
value of your home, you need to
know local market conditions—the
picture may be brighter than you
thought.
To help, the home and real

estate experts at Hanley Wood
Market Intelligence have a new
tool. Visit www.builderonline.com,
click the blue Local Housing Data
tab, enter your zip code, and you’ll
see graphs and charts depicting
values for your local market.

Jonathan Smoke, executive
director of research for Hanley
Wood, says, “Healthy markets have
the following traits: a growing job
market, favorable demographic
trends, a diverse and educated
workforce, subsiding foreclosure
activity, and positive quality of life
factors.”
For remodeling, see how to

maximize your return on invest-
ment at www.costvsvalue.com.
According to Remodeling maga-

zine, the three projects with the
highest return this year are fiber
cement siding, entry door replace-
ment, and attic bedroom remodel.
Visit www.costvsvalue.com to see
32 more remodeling projects and
their worth at resale.

Your home may be worth more
than you know. A newly available
online tool can help you tell.
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(NAPSA)—There is good news
for caregivers. Resources are avail-
able that are designed to help them
manage the stress that can often
accompany their role. In the United
States, more than 65 million care-
givers spend an average of 20 hours
each week providing care for people
who can’t fully care for themselves.
While this compassionate act is
emotionally rewarding, it can take
a toll on caregivers, leading to
stress and potential burnout.

A self-assessment
for caregivers

Here are a few questions to ask
yourself about your caregiver
experience. As a caregiver, do you:
•Worry that your overall

health is spiraling downward?
•Believe that the only choice

you have is to provide care for
someone?
•Neglect your own personal or

physical concerns?
•Experience exhaustion or

depression much of the time?
•Notice that your eating habits

have changed—eating more or
less than normal?
•Make adjustments to your

work schedule or take significant
amounts of time off from work to
be a caregiver?
•Feel like the relationship with

the person you’re caring for is
strained—where you are increas-
ingly impatient and frustrated?
•Worry about the financial

commitment of your caregiving?
•Feel overwhelmed with your

situation, but are not sure how to
make it better?

Providing caregivers
with care

Carole Crook of Georgia
answered “yes” to many of these
questions during the nine years
she cared for her husband James,
who was diagnosed with Alz-
heimer’s disease. She decided she
wanted to keep him home for the
rest of his lifetime, but as his
health deteriorated, she reached a
point where she didn’t know where

to turn. That’s when she looked
into a program called “Solutions
for Caregivers,” provided through
James’ former employer.
Solutions for Caregivers is

designed to provide the support
that caregivers need. Through the
program, nurses assess a family’s
situation and needs, develop a
care plan and discuss recommen-
dations with the whole family.
The program connected Carole

with a care manager named
Audrey, who sent a nurse to their
home to conduct an assessment.
“She checked out James and

his blood pressure. She wrote
down all my questions and did a
thorough job with it,” Carole said.
“It took maybe two weeks to get
the results back. After that, every-
thing fell right on into place.”
Audrey worked with Carole

and James for five months, pro-
viding support prior to James
passing away. Her imprint re-
mains with Carole to this day.
“Ms. Audrey, she was doing her

job, but she just seemed like, ‘I
know you and I will take care of
you.’ She did above and beyond. I
am so glad my path crossed with
her path,” Carole said. “She became
like a personal friend. She was so
understanding and so nice. I just
can’t give her enough praise and
she did everything so thoroughly.”
You can learn more about care-

giver support at WhatIsSolutions
ForCaregivers.com.

Helping Caregivers Manage Stress

There’s a program to provide the
support that caregivers need.

(NAPSA)—For information
about treatment options for severe
knee or hip pain and to read sto-
ries from real patients who have
experienced joint replacement,
visit www.AnatomyofMovement
Experience.com.

* * *
The FDA has found numerous

weight-loss products labeled as
“dietary supplements” that are
tainted with hidden prescription
drugs and other harmful ingredi-
ents. Consumers are urged to
beware of products that guarantee
results. To learn more, visit www.
fda.gov/healthfraud.

(NAPSA)—TV makers are gear-
ing up for the bigger picture by mak-
ing bigger TVs. For example,
Mitsubishi now manufactures the
world’s largest mass-produced TVs,
with screens that are up to four times
larger than a typical 46-inch TV.

* * *
Celebrating its 20th anniversary,

Elizabeth Taylor’s fragrance, White
Diamonds, is available in a holiday
gift set. Learn more at the White
Diamonds counter at Macy’s or
macys.com.

* * *
Liz Claiborne Inc. has been work-

ing to end domestic violence on col-
lege campuses, offering a free college
curriculum online. You can get fur-
ther information at www.loveisnot
abuse.com andwww.loveisrespect.org
or by calling (866) 331-9474.

* * *
The latest video games provide

kids with fun new ways to interact
with favorite characters. Three of
this year’s favorite games are “Puss
In Boots,” “SpongeBob Surf & Skate
Roadtrip” and “The Penguins of
Madagascar.”

* * *
Commercial airlines serve just

450 airports in the U.S., while pri-
vate jets can fly to more than 5,000.
Business jets also fly faster and
arrive at destinations more quickly
than even direct flights. To learn
more about private jet travel solu-
tions, visit www.flexjet.com.

* * *
Anewdigitalmovie standard called

UltraViolet is a cloud-streaming ser-
vice that lets you store copies of pur-
chased films and TV shows, redeem
and manage them through services
like Flixster.com and watch them on
any device. Learn more at www.
UVVU.com and www.ultraviolet.
flixster.com.

* * *
“U.S. consumers have always pre-

ferred cork,” said Peter Weber, exec-
utive director of the Cork Quality
Council. “Now wineries are return-
ing to cork because of quality improve-
ments in cork and emerging prob-
lems with artificial closures.” Learn
more at www.facebook.com/100
PercentCork and www.100percent
cork.org.

In addition to the Franklin stove, Benjamin Franklin is said to have
invented a rocking chair with a fan, an early version of swim fins and
the armonica, a type of musical instrument made of glass bowls.

Muscles in the human body (640 in total) make up about half of the
body weight.
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