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(NAPSA)—It’s taken a team of
fashion experts, mathematicians
and computer scientists to find a
solution to the fit issues that con-
cern nearly 60 percent of Ameri-
can women: plus-size women who
wear size 12 and up.
The team spent nine months

fitting real women, issuing exten-
sive surveys and analyzing the
data. It took over 10,000 in-person
fittings of bras, pants and tops,
and 1.25 million surveys among
plus-size women, to find a work-
able solution to this fashion prob-
lem. The solution? Fashion
Genius, technology that gives
plus-size women what they have
always craved: easy access to
fashion that caters to their unique
body shapes and style preferences.
Pieces That Fit And Flatter
The proprietary research con-

ducted during the Fashion Genius
research and development phase
reveals that there is a strong cor-
relation between the way plus-size
women describe their shape, their
weight distribution and what
areas they look to conceal. When
it comes to finding pieces that fit
and flatter, 93 percent of plus-size
women say they want to conceal
their tummy, while 63 percent say
they want to conceal their arms;
when buying jeans and pants, 65
percent report problems with gap-
ing at their waist.
An Individualized Approach
Only one in eight are happy

with the fit of their bras, with cup
shape, shoulder strap and band
lines cited as major issues.
Sonsi and its sister brands

Lane Bryant, Catherines and
Fashion Bug have launched Fash-
ion Genius, a breakthrough tech-
nology that will give plus-size
women an individualized ap-
proach to the fit issue.

Creating Your Own Profile
Plus-size women can use Fash-

ion Genius to create their very
own personalized style and fit pro-
files by taking a simple survey
about their body shape and style
preferences. Once completed, each
woman will be offered a personal-
ized Style Profile and have the
opportunity to style and purchase
outfits from products recom-
mended specifically for her.
Fashion Genius will become a

plus-size woman’s new personal
stylist, offering up product recom-
mendations that fit and flatter her
figure and style. She can create
outfits just for her from these rec-
ommended products, along with
shoes and accessories from Sonsi’s
300+ brands (well-known brands
such as Lane Bryant, Kiyonna,
Sydney’s Closet, IGIGI by Yuliya
Raquel, and Sealed With a Kiss
Designs). Fashion Genius can be
found at www.Sonsi.com and
www.LaneBryant.com.

Technology Offers Flattering Solutions

Technology is making it easier
for women to find clothes that fit
and flatter their figures.

(NAPSA)—Drivers should use
the changing seasons as a
reminder to engage in routine tire
maintenance.
If you’ll be driving “in areas that

typically experience harsh win-
ters,” suggests Chuck Yurkovich,
vice president of global technology
for Cooper Tire & Rubber Com-
pany, “consider replacing all-season
tires with a product made specifi-
cally for that climate. The key is to
have those discussions with a
trusted dealer before the first
storm hits.”
The company has been a proven

winter tire brand for decades, pro-
viding high-performing and exten-
sive product lines that cover more
than 90 percent of vehicles, such as
the Weather-master S/T2 and the
Discoverer M+S. All its winter tires
include a patented snow groove
technology for the higher traction
of “snow on snow” versus “snow on
rubber.”
Even if an area does not typi-

cally receive harsh winter weather,
according to Yurkovich, it’s impor-
tant to conduct routine tire mainte-
nance checks as the seasons
change. Cooper Tire also advises:

Drive cautiously:
•Double the distance when

braking anytime conditions are
not dry.
•Do not assume a four-wheel-

drive vehicle will stop faster than
a two-wheel-drive vehicle.
•Always reduce speed during

winter conditions.
•When getting winter tires,

replace all four to achieve the
handling and traction benefits.
•Check the owner’s manual to

see how the vehicle should be ser-
viced in cold weather.

Examine tread:
•For winter-weather driving,

the more tread depth, the better.

Tire tread depth should be more
than 2⁄32 of an inch deep all around.
To check tread depth, insert the
edge of a penny into the tread
with Lincoln going in headfirst. If
the top of his head is covered by
tread, there’s at least a minimum
acceptable amount; if the top of
his head is visible, the tire is worn
out and it’s time to replace it.
•While examining the tread,

look for signs of uneven wear or
damage such as cuts, cracks,
splits, punctures and bulges.

Test air pressure: Underin-
flation creates excessive stress on
the tire, while overinflation can
cause uneven wear in addition to
handling and braking issues.
•Check the a ir pressure

regularly.
•Follow the guidelines found

in the vehicle’s owner’s manual
or tire placard (or sticker). A
common myth is that the tire
pressure listed on the sidewall is
the optimal pressure; in reality,
it’s the maximum pressure.
Should any of these checks

reveal the need for maintenance,
take your car to a tire dealer for a
professional inspection. For more
information on proper tire mainte-
nance, visit www.coopertire.com.

Prepare ForWinter Driving Before Jack Frost Arrives

Air pressure should be checked
when the tires are cool, not hot
from driving even a mile.

(NAPSA)—Interest is circulat-
ing in fans that do more than
improve indoor air quality. Home-
owners may be reluctant to settle
for just a standard ventilation fan
when the latest fans also offer
lighting options to help beautify a
room and safely navigate it.

Ventilation and Ambience
For example, the NuTone

LunAura Collection offers a light-
ing option to create a relaxing, spa-
like atmosphere in a bathroom.
In addition to its incredibly

quiet and powerful ventilation, the
ENERGY STAR®–qualified NuTone
LunAura offers bright task light-
ing as well as soothing blue LED
night lighting to enhance the ambi-
ence of a room in need of additional
ventilation. Its innovative technol-
ogy helps to create a calming
atmosphere and is much more
visually appealing than standard
fan and fan/light combinations.
The soft lighting offers the con-

venience and safety of a functional
night-light while simultaneously
showcasing a contemporary look
that can be a central design focus
and an immediate conversation
starter.

A Soft Blue Hue
NuTone LunAura comes in

two clear light panels (round,
square/diamond) which give the
appearance of natural glass when
the LED light is off. When turned
on, the panels become a beautiful
soft blue hue.

This hue allows one to more
easily get back to sleep after a
middle-of-the-night visit to the
bathroom. It also features a 36-
watt GU24 main light for bright-
ness and efficiency.
The product has an HVI-certified

110 CFM air movement rating and
a nearly silent 0.7 Sone rating. In
addition, more than 50 BROAN and
NuTone ENERGY STAR–qualified
ventilation fans are designed,
engineered, manufactured and
customer supported in the U.S.A.

For More Information
For more information, visit

www.NuTone.com.

Illuminating the Latest Ventilation Options

Choosing the right ventilation
fan, one featuring a soft blue
hue, can make an artistic state-
ment while supplying superior
ventilation.

(NAPSA)—It’s not often that a
gift can actually give someone a
second chance at life. However,
organ, eye and tissue donations do
just that.
Currently, more than 111,000

people in the United States are on
the waiting list to receive a life-
saving organ. Last year, organ
donors made more than 28,000
transplants possible. And the need
for organ donors grows each day.
Here’s how you can register to

become a donor:
•Enroll with Your State

Registry. Signing up to be a donor
is a state-specific process, and
laws related to donation vary. You
can learn more about the donation
process in your state and sign up
on your state’s registry by visiting
www.organdonor.gov.

•Indicate Your Consent on
Your Driver ’s License. Most
states allow you to declare your
organ donation status on your
driver’s license. The next time you
renew your license, you may be
able to register as an organ donor
on the spot. Check with your
state’s department of motor vehi-
cles to see if this is an option in
your state. In some states, you can
also sign up online.

•Notify Your Family and
Friends. If you want to make the

commitment to give the “gift of
life,” it is helpful to tell your fam-
ily and friends. Notify the people
close to you about your decision to
become an organ, eye and tissue
donor so they can support and
verify your wishes if needed.

•Declare Your Intent on
Documents. To add further veri-
fication to your decision to become
an organ, eye and tissue donor,
include donation in advance direc-
tives, such as your will and living
will.
To learn more, visit www.

organdonor.gov.

Organ Donation: Giving The Gift Of Life

Many states al low you to
declare your donation status on
your driver’s license. Check
with your state’s department of
motor vehicles.

Traveling Light
(NAPSA)—If you would rather

avoid long airport lines and
checked-luggage fees, there is an
economical travel option. Consider
shipping gifts, clothing and other
belongings to your destination.
Here are a few tips from

FedEx:
•Before shipping luggage, con-

tact your destination to ensure
that someone can accept and se-
curely store your luggage.

•Visit a FedEx office location
or one of its shipping centers to
obtain sturdy boxes, tie-on tags
and a luggage-shipping bag.
•Ensure that your shipping

label is securely attached. Place
additional address labels on and
in luggage.
•For shipping regulations, to

calculate shipping rates and to
create and print shipping labels,
visit www.fedex.com.
•Shipping luggage outside the

U.S.? Call 1-800-GO-FedEx to ask
about regulations and duties.

One way to avoid luggage fees
is to ship your belongings in
advance.

(NAPSA)—If you or someone
you know could benefit from infor-
mation on domestic violence, visit
www.PurplePurse.com for tips on
easy ways to spot abuse, what to
say to help a friend in need and
where to turn for more guidance
and resources.

* * *
Research shows that replacing

calorie-containing sweeteners like
sugar with low- or no-calorie
sweeteners can lead to calorie
reduction and help manage
weight. To learn more, visit
www.foodinsight.org.

* * *
The Trafalgar Custom Belt

Program lets shoppers choose belt
color, leather type, buckle and
monogram style. It makes a great
gift. You can see the entire selec-
tion online at www.Trafalgar
Store.com or call (800) 971-4920 to
learn more.




