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A Destination That’s
Big On Family Fun
(NAPSA)—It’s not always easy

to find a vacation destination that
has something for everyone in the
family. There is, however, a city in
Texas that offers just that.
Whether you’re looking for

family fun at world-class theme
parks or the thrills of NFL or
MLB teams, Arlington, Texas, has
it—and more.

The city is home to both the
Dallas Cowboys football team—
and the world-class Cowboys sta-
dium—and the MLB Texas Rang-
ers baseball team.
For those seeking active family

fun, there’s the Six Flags Over
Texas theme park—with the
largest roller coaster in Texas—
and Six Flags Hurricane Harbor
water park.
Located between Fort Worth and

Dallas, it’s at the crossroads of seven
major highways, several Amtrak
train routes and two major airports.
To get the latest on events and spe-

cial deals, visit www.arlington.org.

Spectator sports and family-cen-
tered recreation are both avail-
able at a single Texas destination.

(NAPSA)—Many people are
finding that their fundamental
ideas about retirement are chang-
ing. For example, for generations
of Americans, the right time to
retire was usually linked to age
65. Today, however, a new num-
ber has emerged in its place—the
amount of personal savings.
On the new road to retirement,

Americans can now retire only
when they feel they can afford to
do so. That’s one of the key find-
ings of a new study by the
Bankers Life and Casualty Com-
pany Center for a Secure Retire-
mentSM (CSR).
The study, which focused on

middle-income Americans between
ages 47 and 65 with incomes
between $25,000 and $75,000,
found that 67 percent thought that
they would be in a better financial
position than they are now and
more than half (52 percent) are not
confident that they have saved
enough to live comfortably on in
retirement.
As a result, the retirement con-

fidence of boomers is fading as
their retirement accounts fail to
rebound, their home values
remain low and their savings
dwindle. This is also propelling a
majority to delay their retirement
by an average of five years.

It’s Not Too Late
The good news is that it’s not

too late for boomers to create an
achievable retirement plan. The
CSR study outlines five steps
you can take to improve your
retirement:
1. Set a clear retirement goal

with realistic expectations.
Envision what a personally sat-
isfying retirement would look
like and be realistic about the
amount of money you will need
to live the retirement lifestyle
you want. Consider if you would
be willing to work part-time or

pursue a second career to sup-
plement your income beyond age
65.
2. Save for retirement at

work. Take full advantage of your
401(k) plan. Contribute at least
up to the amount that your
employer matches. If a 401(k) is
not available, consider alterna-
tives such as an IRA or annuities.
3. Plan for retirement risks.

The three important financial
risks to consider are long-term
care, inflation and longevity—out-
living your money. Make sure
your retirement plan includes a
solution to address all three.
4. Practice healthy living.

Take care of yourself physically
now so that you can fully enjoy
your retirement years. Keeping fit
will also help reduce health care
costs down the road.
5. Seek advice from a retire-

ment professional. Whether you
have $5,000 or $500,000, retire-
ment planning can be complex.
Consider speaking with a profes-
sional adviser to create a financial
plan that supports your vision of
retirement.

To learn more or view the com-
plete report, visit www.CenterFor
ASecureRetirement.com.

Creating An Achievable Retirement Plan

Whether you aspire to retire in
five or 15 years, it’s not too late
to create an achievable plan.

(NAPSA)—Obtaining decorative
lenses including colored contacts
and novelty or costume lenses
without a prescription is danger-
ous. And circle lenses, which are
one of the latest fads with teenage
girls, are not FDA approved and
may cause serious eye-health risks.
Websites often advertise deco-

rative contacts as if they were cos-
metics, fashion accessories or toys.
With whimsical, playful packag-
ing and names like Dolly Eyes,
their targets are often teens and
young adults.
For this reason, the American

Academy of Ophthalmology is
warning parents and teens that
purchasing any contact lenses
without an eye examination and a
prescription from an eye care pro-
fessional such as an ophthalmolo-
gist—a medical eye doctor—can
cause serious eye disorders and
infections, which may lead to blind-
ness. Even if someone has perfect
vision, he or she needs to get an eye
exam and a prescription from an
eye care professional in order to
wear any kind of contact lens.
“Most people believe that deco-

rative lenses do not require the
same level of care or consideration
as a standard contact lens because
they can be purchased over the
counter or on the Internet. This is
far from the truth,” says Thomas
Steinemann, M.D., professor of
ophthalmology at Case Western
Reserve University in Cleveland
and a clinical correspondent for the
American Academy of Ophthalmol-
ogy. “In fact, permanent eye dam-
age can result from buying con-
tacts without a prescription. Many
of the lenses found online or in
beauty salons, novelty shops or in
pop-up Halloween stores are not
FDA approved and are being sold

illegally. All contact lenses are
medical devices that require a pre-
scription and proper fitting by an
eye care professional.”
In 2005, a federal law was

passed that classified all contact
lenses as medical devices and
restricted their distribution to
licensed eye care professionals.
Illegal sale of contacts can result
in civil penalties of up to $11,000
per violation. Consumers should
only buy decorative contact
lenses from an eye care pro-
fessional or a seller who asks for
a prescription.
Laura Butler of Parkersburg,

W.V., purchased decorative lenses
from a souvenir shop while on
vacation. “I was unaware of the
dangers involved in buying these
lenses over the counter or of the
harm that could result,” Butler
said. “After wearing the contacts
for a total of 10 hours, I experi-
enced extreme pain in both eyes.
Because I had not been properly
fitted by an eye care professional,
the lenses stuck to my eyes like a
suction cup. Removing them
resulted in a corneal abrasion and
a painful infection. I was in severe

pain and on medication for four
weeks and couldn’t see well
enough to drive for eight weeks. I
now live with a corneal scar, vision
damage and a drooping eyelid. I
want to share my story in the
hopes that others will not have to
live through this nightmare.”
To protect the eyes, an eye care

professional measures each eye in
order to properly fit contacts for
the patient. There is no such thing
as a “one size fits all” contact lens.
Lenses that are not properly fitted
may scratch the eye or cause blood
vessels to grow into the cornea.
Additionally, the eye care profes-
sional instructs the patient on
appropriate contact lens care.
Lenses that are not cleaned and
disinfected increase the risk of eye
infection. Not all patients are good
candidates for contacts (prescrip-
tion or decorative lenses). Patients
who have frequent eye infections,
severe allergies, dry eye that is
resistant to treatment, a very
dusty work environment, or an
inability to handle and care for
the lenses may not be suitable
candidates for contacts. An eye
care professional can assist in
helping patients make a decision
that is right for them.
For more information on the

safe wearing of decorative lenses
as well as regular contacts, visit
www.geteyesmart.org.

About EyeSmart:
EyeSmart®, the American Acad-

emy of Ophthalmology’s public
education program, works to edu-
cate the public about the impor-
tance of eye health and to
empower patients to preserve
their healthy vision by providing
the most trusted and medically
accurate information about eye
diseases, conditions and injuries.

American Academy Of OphthalmologyWarns Parents AndTeens About
Buying Decorative Contact LensesWithout A Prescription

Websites often advertise decora-
tive contact lenses as if they
were cosmetics, fashion acces-
sories or toys, but contacts are
medical devices.

(NAPSA)—Nearly one-third of
pharmacists across the country
feel that the biggest change in the
pharmacy industry compared to
the previous generation is the
growth and implementation of
automated technologies, according
to the Next-Generation Pharma-
cist Profile.
The study, conducted by 360

Intelligent Marketing, aimed at
understanding the direction of the
pharmacy industry and surveyed
pharmacists nationwide.
The pharmacists were asked

what changes they foresaw for the
future of the industry and 26 per-
cent thought they would spend
greater time consulting and car-
ing for patients in the coming
years. This could potentially be
attributed to the aging population
and its anticipated effect on
health care, putting greater em-
phasis on the need to closely man-
age medications.
In addition, half of the respon-

dents indicated that these future
changes in consulting and other
areas would require the use of
automation. They see automation
as a tool that enables pharmacists
to enhance their consultative roles.
Fifty-five percent of respon-

dents indicated that as pharma-
cists, they most enjoy speaking
with patients, but feel that they
have the least amount of time to
do so. The majority chose this spe-
cific career path because of their
desire to help others.
The annual study was commis-

sioned by Parata Systems, a
leader in pharmacy automation
that allows pharmacists to be “out
in front” of the counter and con-
sulting with patients.

“What’s most fascinating about
these survey results is that there
is so little time for consulting with
patients—despite it being one of
the most important aspects of a
pharmacist’s job, in addition to
being their favorite,” said Parata
Systems CEO Tom Rhoads.
“Automation helps to streamline
workflow and increase efficiencies
in pharmacies so that pharmacists
can spend less time counting pills
and more time with patients. In
turn, medication errors are re-
duced significantly through ro-
botic dispensing.”
Survey respondents included

pharmacists from every setting
including regional and national
chains, independent or community
pharmacies, long-term care facili-
ties, health systems and institu-
tions, and Department of Defense
and Veterans Affairs pharmacies.
For more information on the

Next-Generation Pharmacist
program, please visit www.next
generationpharmacist.com, or
visit www.parata.com to learn
more about Parata Systems.

Automation To Benefit Patient Care

Automation can help pharma-
cists spend more time getting to
know their patients’ needs.

The world’s biggest jack-o’-lantern was carved from an 827-pound
pumpkin in California in1992.

All bodies of water are subject to the tide-producing forces of the sun
and moon, but only when oceans and continents meet are the tides
great enough to be noticed.

When you cross from the Atlantic to the Pacific through the Panama
Canal, you are heading in a southeasterly direction.
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