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(NAPSA)—Many retailers have
found that, in times of economic
uncertainty, email marketing can
be an excellent way to reach
potential customers.

There are many reasons why
email marketing has proven to be
a successful sales tactic for retail-
ers. A few are:

•Email marketing offers prac-
tical, cost-effective and results-
driven solutions that enable
retailers to promote merchandise
and hot sales.

•The ability to segment a list
enables a business to target its
email marketing campaigns by
key demographics, including age,
buying patterns and location.

•Email marketing allows for
campaign optimization and in-
creased efficiencies by testing the
effectiveness of an email distribu-
tion mid-campaign and making
corrections as needed.

Campaigner®, a popular email
marketing service that offers seg-
menting and a user-friendly inter-
face, suggests the following tips to
retailers who would like to try
email marketing but don’t know
where to begin:

•Target your customers. A good
email service can segment your
list by past purchases to match
your subject line and product
links to what the customer wants
to buy.

•Segment your lists. Segment-
ing a customer list based on typi-
cal order size can help you create
targeted emails for low, average
and high spenders.

Using these sublists can help
you personalize offers for each
group with the right incentives to
entice potential customers to fill
their carts a bit fuller this year.

•Make geography an asset. If
you’re near a college campus, sort
your list by state or zip code to
identify customers who are out of
the area. For example, by seg-
menting the list, you can target
students with “move-in” specials
for dorm room essentials and par-
ents for hotels and restaurants.

•Connect with your customers.
Identify the most loyal customers
and personalize campaigns to
make them aware of your latest
offers. For example, you can
include a loyalty promotion, like
free shipping or presale notices.

•Keep it simple. Skip the need
to learn layout and photo manipu-
lation software by using a service
like Campaigner that offers a
complete, user-friendly interface
and good back-end reporting.

Keep in mind, these tips can
work throughout the year. Done
correctly, email marketing allows
you to become (and remain)
visible to customers and prospects
with highly targeted messages,
at a minimal cost, that deliver
measurable results.

To learn more, visit www.
campaigner.com.

Tips On Using Email Marketing Effectively

A process called segmenting
allows a business to target its e-
mail marketing campaigns using
information such as age range,
buying patterns and location.

by Sean Slovenski, CEO of
HumanaVitality

(NAPSA)—Have you ever gone
to see your doctor for an annual
checkup and received—in addition
to your blood pressure and choles-
terol readings—a speech from
your doctor about changes he/she
would like to see you make to your
diet and exercise routine?

Often you leave the doctor ’s
office inspired to do better but by
lunchtime you’ve lost your resolve
and instead of a salad you are
making a run for fast food.

Sometimes it seems we know
the right steps to take but when it
comes to actually making a
change, we can’t find the motiva-
tion. Why? Because behavior
change is a very complex process.
That explains why nearly two out
of three American adults are still
overweight or obese, 60 percent
don’t exercise and more than 20
percent still smoke. And why 90
percent of those who join health
and fitness clubs stop going
within the first 90 days.

Incentives No Longer Just For
Hotels and Airlines

What can be done to help busy
people make healthier lifestyle
choices? What if you received a
wellness incentive to help rein-
force your progress? Incentives
entice us to fly certain airlines,
stay at particular hotels and use
specific credit cards—incentives
can help us make better health
choices, too. The majority of 1,000
adults in a July 2011 survey for
HumanaVitality (http://www.
humana.com/vitality), a compre-
hensive wellness, rewards and
loyalty solution, said they should
be rewarded for making healthy
choices. And 59 percent said they
would like to be rewarded for
exercising. Furthermore, research
demonstrates that healthy
rewards solutions work. A 2010
study from the American Journal

of Health Promotion shows that
individuals who regularly partici-
pated in the vitality solution
experienced shorter and fewer
hospital stays than those who
didn’t participate and weren’t
very engaged in vitality.

Parents Motivated by Vacations

The secret to successful incen-
tives is personalization. While
some participants of loyalty solu-
tions like instant gratification
and choose to redeem points for
several small rewards, others like
to save points for bigger items.
Parents today are most moti-
vated by the ability to rack up
points for vacation packages,
working toward a much deserved
break.

HumanaVitality offers partici-
pants more than 600,000 rewards
to choose from, giving individuals
the ability to find rewards that
will motivate them personally to
take small steps that lead to
meaningful behavior changes over
time.

You May Be Healthier
Than You Think

You may be making choices
that positively affect your health
without realizing it. Having an
understanding of the good things

you are already doing will help
you make these choices more
often. For example, parents whose
children play on an organized
sports team receive points for
this healthy behavior through
HumanaVitality. Also, by using a
compatible pedometer, Humana-
Vitality will give you points for
every step you are already taking.

Entire families can benefit
from incentives to make healthy
choices. On top of the wellness
reasons, there are also lasting
family bonding benefits. In the
same way that you look to rack up
frequent flier miles and hotel
points, you should start seeking
ways to increase your heath, and
the health of your family. Wellness
solutions provide people with the
much-needed push to take these
steps with an eye toward being
rewarded for their efforts.
• Sean Slovenski is CEO of

HumanaVitality. He has been a
prevention and wellness industry
leader for over 22 years. He pio-
neered the delivery of wellness
coaching online, by inventing the
first of its kind online personal
coaching product. He also co-
founded Hummingbird Coaching
Services, a leading positive psy-
chology-based coaching company,
serving as CEO.

Encouraging Healthy BehaviorsWith Incentives And Rewards

Get set, go: Take steps now for a healthier life and you may be
rewarded more than you realize.

(NAPSA)—There are many
practical and freely available re-
sources that can help with Social
Security benefits and retirement
planning. One popular resource is
AARP’s Social Security Benefits
Calculator, which can help you
assess your circumstances and
compare estimated benefit scenar-
ios. Learn more at www.aarp.
org/readyforretirement.

* * *
Vocalocity, unlike most VoIP

suppliers, specializes in small
businesses and it ’s entirely
focused on helping them succeed
and grow. You can learn more and
get a free quote at www.vocalo
city.com or by calling (877)
VOCALOCITY.

* * *
At www.peoplesavingpets.org,

you can find tools and resources to
help save pets’ lives, such as an
adoptable pet locator and a low-
cost spay/neuter clinic locator, and

find opportunities to volunteer
and donate to animal welfare
organizations.

* * *
As part of digital cable service,

the Movies On Demand option
offers a wide selection of popular
theatrical movie titles. To see
what’s playing now and what’s
coming soon to On Demand, visit
www.rentmoviesondemand.com.

(NAPSA)—Pain and disability
can be reduced, a recent govern-
ment study concluded, with “com-
plementary and alternative ther-
apies for back and neck pain (e.g.,
acupuncture, massage and spinal
manipulation).” To learn more,
visit the Foundation for Chiro-
practic Progress at www.yes2
chiropractic.com.

* * *
A great way to safeguard high-

risk prescription and over-the-
counter medications may be with
NuTone’s new and improved line
of locking medicine cabinets,
recessed security cabinets and
lockboxes. Learn more at www.
NuTone.com or call (888) 336-3948
or (800) 558-1711.

***
I am rather inclined to silence, and whether that be wise or not,
it is at least more unusual nowadays to find a man who can hold
his tongue than to find one who cannot.

—Abraham Lincoln
***

***
Public sentiment is everything. With public sentiment, nothing
can fail; without it, nothing can succeed.

—Abraham Lincoln
***

***
Whenever I hear anyone arguing for slavery I feel a strong impulse
to see it tried on him personally.

—Abraham Lincoln
***

***
I have stepped out upon this platform that I may see you and that
you may see me, and in the arrangement I have the best of the
bargain.

—Abraham Lincoln
***

***
On the floor I am more at ease. I feel nearer, more a part of the
painting, since this way I can walk around it, work from the four
sides and literally be in the painting.

—Jackson Pollock
***

***
Why do people think artists are special? It’s just another job.

—Andy Warhol
***

***
Underlying the whole scheme of civilization is the confidence men
have in each other, confidence in their integrity, confidence in
their honesty, confidence in their future.

—Bourke Cockran
***

***
Danger breeds best on too much confidence.

—Pierre Corneille
***
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