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(NAPSA)—Since making their
debut in 1946, baby boomers have
created tremendous social change
in the United States, with their
epic numbers and independent
spirit impacting everything from
politics to pop culture, transform-
ing the makeup of the American
family and workforce, and ushering
in a new wave of consumerism and
societal norms. As the first boomers
turn 65 this year, the generation
will once again make history.
At a rate of 10,000 a day, or one

every eight seconds, boomers are
becoming eligible for Medicare,
marking the beginning of the
largest member surge since the
program’s inception and creating
an even greater need for Medicare
education for first-time enrollees.
Those new to the program may

feel overwhelmed by the process of
sorting through their options for
Medicare coverage, but resources
are available to help boomers nav-
igate the Medicare maze, notes
Tom Paul, chief executive officer
of UnitedHealthcare Medicare &
Retirement.

“It is critical that boomers, and
everyone eligible for Medicare,
take the time to educate them-
selves on all available coverage
options in order to make a confi-
dent health care decision,” said
Paul. “As a generation that’s been
the target of marketing campaigns
since childhood, boomers are
known for being savvy consumers.
They should put those skills to use
as they shop for Medicare coverage
that will meet their health needs
and also fit in their budget.”
The first step to being a smart

Medicare shopper is to under-
stand the program’s four main
parts, or the ABCs of Medicare:
•Part A helps pay for inpatient

care in hospitals, skilled nursing
facilities or hospice and for home
health care if certain conditions
are met.
•Part B helps pay for med-

ically necessary outpatient ser-
vices such as doctor visits. Part A
and Part B together are referred
to as Original Medicare.
•Part C is also known as

Medicare Advantage. These plans
are offered by private insurers,
such as UnitedHealthcare, and
are approved by Medicare to pro-
vide all Part A and Part B ser-
vices. These plans often include

prescription drug coverage and
other additional benefits.
•Part D plans are offered by

private insurers and provide cov-
erage of both brand-name and
generic prescription drugs.
Once they’ve mastered the

basic structure of Medicare,
boomers should ask a few key
questions to help lead them to the
coverage that’s right for them:
•What medications do you cur-

rently take?
•Are you open to switching

doctors, hospitals or pharmacies
based on a Medicare Advantage
and/or a Part D plan’s network?
•Do you want coverage of addi-

tional services such as vision or
dental care?
•How much are you willing or

able to pay out of your own
pocket? Are you willing to pay a
monthly premium if other out-of-
pocket expenses, such as co-pays
when you need to visit a doctor,
are lower?
•If you enroll in Original

Medicare, do you want a Medicare
supplement plan, sometimes
called a Medigap plan, to help
cover the costs that Original
Medicare doesn’t cover?
Most adults can apply for

Medicare during an Initial Enroll-
ment Period that begins three
months before the month of their
65th birthday and ends three
months following the month of
their birthday. All Medicare bene-
ficiaries can make changes to their
coverage during the Annual Elec-
tion Period from Oct. 15 to Dec. 7.
For more information about

Medicare, visit www.Medicare
MadeClear.com and www.Medicare.
gov, or call (800) MEDICARE (TTY
1-877-486-2048) 24 hours a day,
seven days a week.

10,000 A Day: Baby Boomers Make Medicare History

Baby boomers are becoming eli-
gible for Medicare and should
take the time to educate them-
selves about the program.

(NAPSA)—One American auto
company is taking the green
movement to a new level—build-
ing more-efficient green products,
such as an engine that saves fuel.
Here’s how:

Giving Gasoline
Injection a Shot

A key contributor to the en-
gine’s fuel efficiency is something
called direct injection of gasoline.
This system precisely delivers a
fine mist of fuel directly into each
cylinder for optimal performance,
economy and emissions. Unlike
port-fuel-injection engines that
spray fuel in the intake system,
the direct-injection system puts
the fuel exactly where it needs to
be for combustion.
The result is an unmatched

combination of responsive power
with responsible fuel efficiency.

Where to Find It
Called the EcoBoost engine, it’s

in Ford F-150 pickups where its
365 horsepower and 420 lb-ft of
torque provide best-in-class tow-
ing capability of 11,300 lbs com-
bined with up to 20 percent fuel
economy savings. The 2011 F-150
EcoBoost carries an EPA rating of
16 mpg in the city and 22 mpg on
the highway, making it the best
combination of capability and effi-
ciency among light-duty full-sized
pickups.
In addition, the first North

American four-cylinder EcoBoost
engine, a 237-horsepower 2.0-liter,
is in the Explorer SUV and Edge

CUV, while the stylish Ford Flex
has an EcoBoost and the new Tau-
rus full-size sedan is available
with an advanced 2.0-liter Eco-
Boost four-cylinder engine ex-
pected to deliver best-in-class
highway fuel efficiency of at least
31 mpg.
Responsive performance is

assured, as the direct injection
plus a turbocharger enable this
engine to deliver a projected 237
horsepower across a broad rpm
range.
EcoBoost engines are funda-

mental to the Ford strategy of pro-
viding technologically advanced,
high-output, smaller-displacement
power trains that deliver excep-
tional fuel economy and uncom-
promised performance.

Learn More
For more information on these

engines, see www.ford.com.

New Engine Gives Resources A Big Boost

It’s a fine mist it’s gotten cars
into: Putting a mist of fuel exactly
where it’s needed means some
engines are better for the vehi-
cles they’re in and the environ-
ment the vehicles are in.

(NAPSA)—Many investors are
tempted to put money into the
next “hot” investment deal, espe-
cially when friends and family are
buying it. That may not be a good
idea.
“Our brains tell us that when

people around us are all doing
something, it must be okay. But
when it comes to investing, follow-
ing the herd can be costly,” says
Gerri Walsh, acting president of
the FINRA Investor Education
Foundation. “Some criminals ex-
ploit this type of behavior—known
to psychologists as ‘social consen-
sus’—by committing affinity fraud.
They target groups that look or act
like themselves.”
“For instance, they might share

the same background or ethnicity
or belong to the same church,”
Walsh continued. “The criminals
offer the group an investment
opportunity that sounds too good
to be true—usually because it is.
The group invests and ends up los-
ing its money.”
One of the worst cases involved

Greater Ministries International, a
Ponzi scheme that used religion to
scam investors across the country.
“The way they put it was very

interesting,” said Joseph P. Borg,
director of the Alabama Securities
Commission, whose office played a
major role in breaking up the
scheme. “This was God’s Social
Security program for Christians.
In essence, God was guaranteeing
the investment and you would
double your money in 17 months.”
Borg said Greater Ministries

came into Alabama and convinced
local pastors they needed to be
affiliated with the Florida church.
By investing in Greater
Ministries’ African gold, platinum
and diamond mines, as well as
cargo ships and foreign currency
trades, churchgoers would receive
a portion of the profits. The rest
would fund missions abroad and
charities.

“When you have church leaders
saying, ‘We’ve looked at this. We
believe this is good. You can make
money on Earth and gain credit in
heaven at the same time’...well,
your trust factor is so high, your
suspicions are so low, skepticism
no longer exists,” Borg said.
When it was all over, Greater

Ministries had stolen almost $580
million from nearly 28,000 people.
The criminals went to prison.
Fortunately, there are simple

steps you can take to protect your-
self from affinity fraud:
•Learn to spot red flags.

Beware if emphasis is placed on the
popularity of the investment rather
than on critical specifics—that is,
why it’s the right fit for your finan-
cial objectives, how it makes money
and how it can lose money. To learn
about other fraud red flags, visit
www.SaveAndInvest.org.
•Ask questions. Is the in-

vestment registered with the state
securities regulator or the U.S.
Securities and Exchange Commis-
sion (SEC)? Is the seller registered
with FINRA, the SEC or the state?
•Check the answers. Don’t

just take the seller’s word for it.
Check the information you receive
with the proper authorities.
•Learn more at www.

SaveAndInvest.org/55Plus.

Don’t Fall For Affinity Fraud:
Ask And Check BeforeYou Invest

According to Gerri Walsh, acting
president of the FINRA Investor
Education Foundation, when it
comes to investing, following the
herd can be costly.

(NAPSA)—Comcast’s Internet
Essentials program provides fam-
ilies with children who receive
free school lunch as part of their
enrollment in the National School
Lunch Program with low-cost
Internet service and a low-cost
computer. For information, visit
www.internetessentials.com (En-
glish) or www.internetbasico.com
(Spanish) or call (855) 846-8376
(English) or (855) 765-6995
(Spanish).

* * *
The Cottonelle brand of toilet

paper has introduced new de-
signer roll covers, featuring three
fashion-forward designs inspired
by the latest trends. Visit www.
RespectTheRoll.com and learn
how to get a Cottonelle brand
designer roll cover.

(NAPSA)—The Avon Walk for
Breast Cancer series has raised
more than $400 million through
the dedication of more than
150,000 participating women and
men across the country. For breast
cancer statistics, breast health
resources and information on how
to get involved, visit www.avon
walk.org or call (888) 541-WALK
(9255).

* * *
Like all medical procedures,

LASIK has risks and benefits, say
experts at the American Refrac-
tive Surgery Council. Some med-
ical conditions preclude LASIK. A
checklist to help determine if you
are a candidate for LASIK can be
found at www.americanrefractive
surgerycouncil.org.

* * *
The Hereditary Angioedema

Association is working to promote
awareness of a painful and
disfiguring hereditary disease.
Learn more about the condition
and treatment options from your
doctor and from the HAE Associa-
tion at www.haea.org or (866) 798-
5598.

***
When you are through changing, you are through.

—Bruce Barton
***

***
Faced with the choice between changing one’s mind and prov-
ing that there is no need to do so, almost everyone gets busy on
the proof.

—John Kenneth Galbraith
***

***
They must often change, who would be constant in happiness
or wisdom.

—Confucius
***

***
Change always comes bearing gifts.

—Price Pritchett
***

***
The circumstances of the world are so variable that an irrevo-
cable purpose or opinion is almost synonymous with a foolish
one.

—William H. Seward
***




