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(NAPSA)—These days, young
children are among the fastest
growing segments of the Internet
population, and parents are realiz-
ing that computers can be a help-
ful tool in their child’s learning
process. In a recent poll of parents
with children ages two through
five, more than 95 percent of
respondents felt that computers
can enhance a young child’s learn-
ing, and will be a significant part
of their education in the future.    

One of the biggest names in
children’s entertainment, Disney
Online, now offers a safe, new ad-
free online subscription product
where children can enjoy fun and
engaging games and activities that
are regularly updated and encour-
age learning through play. Called
Playhouse Disney Preschool Time
Online, the product was developed
in conjunction with education
experts to provide interactive
entertainment that also helps
preschoolers develop important
kindergarten readiness skills.      

Hosted by “Bear” from televi-
sion’s “Bear in the Big Blue
House,” Preschool Time Online
helps children develop in multiple
skill areas by taking kids on an
adventure through sequenced
learning activities. Children can
learn and practice social skills,
thinking skills, early academics,
ethical development, daily living
skills, computer skills, imagina-
tion and self-expression.

Key features include:
• Learning with popular char-

acters from Playhouse Disney
shows including JoJo, Stanley,
Mickey and Friends and Winnie
the Pooh

• A sequence of well-rounded,
interactive activities such as puz-
zles and games that challenge the
child based on performance

• Development of kindergarten
readiness skills, including letter
and number recognition and color
and shape identification

• Updates every two weeks
that provide a constant source of
new, fun learning activities

• A Parents’ Corner where
adults can manage multiple chil-
dren’s profiles and track their
child’s activity

To subscribe to Playhouse Dis-
ney Preschool Time Online, or
access a free trial, log on to
www.preschooltime.com.

Kids Learn While They Play

A Web site can help your children
learn.

(NAPSA)—There’s hopeful
news for the more than 35,000
children and adults who develop
life-threatening diseases of the
blood or immune system, includ-
ing leukemia, lymphoma and
genetic diseases each year. 

For many of these individuals,
the best hope for a cure is a mar-
row or blood cell transplant from a
volunteer donor or donated cord
blood unit. 

In one such case, Jerry Arreola,
a 46-year-old San Antonio, Texas,
resident and longtime employee of
the U.S. Postal Service (USPS) felt
compelled to make two marrow and
blood cell donations for a recipient
he didn’t know and thought he
would never meet. Postal workers
who make similar donations refer to
this as “delivering the gift of life.”

To date, more than 25,000 USPS
employees have joined the National
Marrow Donor Program© (NMDP)
Registry through the Delivering
the Gift of Life campaign. Of the
25,000 Postal employees who have
joined the NMDP Registry, more
than 60 have made life-saving mar-
row donations. 

The USPS is the first organiza-
tion to add 25,000 donors to the
Registry, which helps match donors
and recipients through a worldwide
network. 

The Postal Service joined forces
with the NMDP, The Marrow
Foundation and 3M in 1997 to
establish the Delivering the Gift
of Life Campaign. This campaign
focuses on building awareness of

the need for unrelated volunteer
marrow donors and recruiting vol-
unteer donors for the Registry.

A marrow or cord blood trans-
plant requires careful matching of
patient and donor tissue types.
Although a family member is the
most desirable donor, 70 percent of
patients do not have a matched
family donor. The NMDP and its
funding partner, The Marrow
Foundation®, make transplants
possible for these patients.

The NMDP connects, supports
and informs patients, donors,
physicians and researchers in 30
countries.

The Marrow Foundation sup-
ports this work by building rela-
tionships with individuals, corpo-
rations, and other organizations
to recruit volunteer donors and
raise funds to support scientific
research, public outreach and
financial aid for marrow trans-
plant patients and their families. 

During National Marrow
Awareness Month and throughout
November, the world’s transplant
community makes a special effort
to recognize the 10 million indi-
viduals who have registered as
volunteer stem cell donors. This
includes participants from 56
donor registries in 41 countries
and 38 cord blood banks in 21
countries. 

In the United States, the
NMDP plays a key role in facili-
tating life-saving transplants.
Through the efforts of NMDP Net-
work donor centers and recruit-
ment groups, the NMDP Registry
includes more than 5.9 million
donors and 45,000 cord blood
units available to serve patients
around the world. 

Tissue type is inherited, so a
patient is more likely to find a
match within their racial or ethnic
community. The NMDP makes a
special effort to register potential
donors who identify themselves as
Black or African American, Ameri-
can Indian or Alaska Native, Asian,
Hawaiian or Pacific Islander, and
Hispanic or Latino. 

The NMDP facilitates more
than 2,200 transplants annually
and has provided more than
20,000 patients a second chance
at life. Alice Masticola, 44, of
Louisville, Kentucky, is one of
those 20,000, thanks to Jerry
Arreola’s “Delivering the Gift of
Life.”

To learn more, visit the Web
site at www.marrow.org.

Postal Service Puts Its Stamp Of Approval On Marrow Donor Effort

Jerry Arreola, left, delivered the
gift of life to Alice Masticola.

(NAPSA)—The holidays are a
busy time, full of joyful gatherings
of family and friends. But for those
who have experienced the death of
a loved one, the holidays can seem
much more daunting, especially
stressful and lonely. For those
affected by the recent hurricanes
that devastated much of the South,
this holiday season may present an
even greater sense of loss.

While it may be a struggle,
there are things that can be done
to ease the grief and make coping
less difficult. The National Funeral
Directors Association (NFDA)
offers the following suggestions for
the bereaved to help them better
cope with the holiday season:

Take care of yourself, both
physically and mentally. Don’t
be afraid to set limits. The holiday
season is busy enough that it can
exhaust anyone, but if you are
shouldering an extra burden of
grief, it only makes it more unap-
pealing. Get enough sleep, eat
well and take time out for your-
self. Think about what family tra-
ditions you want to take part in
and what may be too much, and
don’t be afraid to say no to activi-
ties that may overwhelm you.

Share your memories with
others. Speaking about your
loved ones and sharing remem-
brances can often help alleviate
some of the pain of the season. If
it helps, take part in a memorial
or remembrance service at your
local place of worship or family
funeral home. Spending time with
others who understand what
you’re going through is often a
great source of comfort.

Above all, do what’s right
for you. Your family and friends

care about you, and will likely
offer advice about what they think
is best for the grieving process.
Don’t forget to do what feels most
comfortable for you. If volunteer-
ing at a local hospital or food
pantry helps you heal, then seek
out opportunities in the commu-
nity. If stepping back from a more
active role in your family’s celebra-
tory activities is the best way, let
them know. It is perfectly natural
to need time and space to honor
your feelings and the memory of
your loved one. But don’t forget to
seek out your family and friends
for support. You are not alone.

For additional information,
visit www.nfda.org or contact your
local NFDA funeral director about
holiday aftercare programs. NFDA
funeral homes around the country
are participating in a national con-
sumer education program, For A
Life Worth CelebratingSM, in an
effort to help consumers make
informed decisions related to
funeral service.

Managing Grief During The Holidays

YOU ARE NOT ALONE—It’s perfectly
natural to need time to honor your
feelings, but don’t forget to seek
out family and friends for support.

(NAPSA)—Clothes have the
power to change the way women
look on the outside and can affect
the way women feel on the inside.
An updated version of Mark
Twain’s adage might even be “the
clothes make the woman.” This is
especially true when you’re get-
ting ready for an interview, when
feeling positive about who you are
can pay off with the ultimate divi-
dend—a good job.

The idea that being well dressed
can literally help transform some-
one’s life was the inspiration behind
the creation of the not-for-profit
organization Dress for Success®,
which uses donated business attire
to help disadvantaged women seek-
ing employment in today’s competi-
tive marketplace. The women who
successfully land a job discover they
are capable of not only getting back
into the workforce, but also staying
employed and building an opportu-
nity to develop their careers and
enrich their lives by participating in
the organization’s career workshops
and seminars.

“We couldn’t offer that support
without the help of everyone from
local communities to major corpo-
rations,” says Joi Gordon, chief
executive officer of Dress for Suc-
cess Worldwide.

“Everyday citizens donate suits
and companies help us to provide
women with important employ-
ment counseling and career devel-
opment programs,” Gordon said.

“In the shared goal of empower-
ing women to lead more confident
lives, Stayfree® brand recently
donated $100,000 to Dress for Suc-
cess. Stayfree® brand also enlisted
celebrities such as Courteney Cox
and Star Jones Reynolds to design
one-of-a-kind butterfly T-shirts
that were auctioned off on eBay
with all proceeds going to Dress
for Success. They truly understand

the importance of helping women
achieve their potential. Even their
new butterfly logo perfectly repre-
sents the power of positive change
that we encourage!” she added.

According to the interview
experts at Dress for Success,
whether you’re entering the work-
force for the first time or already
have an impressive resume, it’s
always smart to keep these work-
force fashion tips in mind:

• No matter what you wear,
your clothes should always be neat
and clean. Remember, even casual
attire should never look sloppy.

• Don’t forget to look down!
Shoes should be in good condition
and, like clothes, should be appro-
priate for an office atmosphere.

• When investing in basic
pants, skirts and shoes for work,
you can never go wrong with
black. It’s always appropriate, ver-
satile for all seasons and works
with all other colors.

• Even though many offices are
“business casual,” an interview
requires more formal dress. A
simple skirt or pantsuit is usually
the right choice. And don’t over-
accessorize—less is definitely more.

To find out more about Dress
for Success, log on to www.dress
forsuccess.org. 

How To Dress To Feel Your Best

When you’re out in the workforce,
it’s important to be able to dress
in a professional manner.

(NAPSA)—Homeowners can
apply faux finishes to their walls
to create a personal look in
rooms. For instance, Behr Paints’
newest introduction, Bellagio
Faux, is available in 27 different
color combinations. People can
mix the paint with crushed white
beads to infuse their own per-
sonal flair into a space. It is avail-
able at The Home Depot stores.

Replacing a stove’s old drip pans
with new ones could reduce energy
costs. For instance, Range Kleen
Drip Pans have been shown to save
$50 a year in energy costs or $1,000
over the life of the average stove.
The drip pans reflect heat from the
burner or coil and speed up cooking
time. For more information call 1-
888-391-2020 and mention the
phrase, “kitchen corner.” You can
also visit www.rangekleen.com.




