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(NAPSA)—Taking a simple step
can go a long way toward helping
your health. While many people
research their doctors so they will
feel comfortable and confident with
the health care they receive, few do
the same for their pharmacists. 

Unfortunately, studies suggest
patients forget 80 percent of what
the doctor tells them about their
medication once they leave the
office, and half of what they do
remember is incorrect. 

“People should apply the same
standards they use when selecting
a doctor to their choice of phar-
macists,” said Terry Burnside,
president of Medicine Shoppe
International, Inc., a nationwide
franchise pharmacy system. “The
pharmacist-customer relationship
should be a comfortable one,
where the customer can ask ques-
tions and feel confident about tak-
ing medications.”

To find the right pharmacist,
consider visiting local pharmacies,
asking friends and family for rec-
ommendations or researching
pharmacies that are industry lead-
ers in quality care.

Spending time to select both a
quality doctor and pharmacist will
help strengthen the entire health
care team. When a doctor and phar-
macist work in sync, errors and
potential problems can be identified
and resolved quickly. With the aver-
age senior taking between four and
six prescription medications on top
of two or more over-the-counter
medications, the importance of a
good doctor-pharmacist relationship
should not be overlooked.

Look for a pharmacist who:
1. Is willing to proactively ex-

plain your medications to you,
including potential side effects and
dosage instructions.

2. Is eager to develop a rela-
tionship with you and make you

comfortable sharing your med-
ical history.

3. Identifies possible drug
interactions, cost-saving alterna-
tives or potential side effects and
will work with your doctor when a
medication switch might be
needed.

4. Takes time to answer your
health and medication questions.

5. Visits with you personally,
rather than you just seeing a
technician.

Many people have found phar-
macists who focus on personal
attention and quality counsel at
Medicine Shoppe Pharmacies. In
fact, according to a survey by
Wilson Health Information, they
consistently rank first in overall
customer satisfaction. Survey re-
spondents also ranked them at the
top in the ability to speak with a
pharmacist about questions or
concerns, obtain information about
medications and avoid side effects,
get clear instructions and receive
help with insurance problems.

Spending time researching
pharmacists when you are well
can help you get the time, consid-
eration and care you need when
you are ill. 

For Quality Health Care, Pick The Right Pharmacist

It’s a healthy idea to find a phar-
macist who will work with you to
best meet your needs.

(NAPSA)—“A little unexpected
decorative twist, like an Art Deco
style chair in a room filled with tra-
ditional 18th century antiques,
brings a room to life,” says Pauline
Vastardis of the Moorestown, N.J.
interior design firm that bears her
name. “Count on a surprising fabric
pattern or color to do the same,”
says Vastardis. 

“Seamlessly, you can add a
charming, retro 1950’s style fabric
in hot greens, oranges or pinks to
invigorate a neutral palette in a
contemporary, minimalist setting.
Many of today’s fabric collections
interpret ’50s patterns in quieter
color combinations as well, making
the trademark circles and geometric
motifs fit within traditional decor.”
In the Waverly Metropolitan fabric
collection, Grand Central’s circles
and squares on a checkerboard jac-
quard come in Popsicle, featuring
fuchsia, lime and orange as well as
in Pewter, that combines gray, black
and beige.

“It’s exciting to bring the ener-
gy of the ‘50s to freshen a classic
club chair,” says designer Ingrid
Bjelland Leess of New Canaan,
Conn. Vastardis suggests, “Paint
the wood on French-style shield-
back chairs to match a color in the
upholstery and couple the chairs
with a traditional table to achieve
a striking dining room.” Consider
painting the chairs in one of the
Waverly fabric Spa colors—mist,
chocolate or cream—and the walls
in another to create a coordinated,
memorable decor, punctuated by a
pattern like Columbus Circle.

“In the original hot colors, peo-
ple tend to use these vintage style
patterns in more casual spaces like
breakfast rooms,” says Leess. 

“In muted tones, the motifs
are more sophisticated and can
suit any room.” She notes that
“Danish modern is so in vogue
right now,” and adds, “Fabrics in
the 1950s were designed for the
simple, clean lines of Danish
modern furniture.”

Vastardis observes that “The
pendulum has gone as far as it
can with trimmed-up and fussy
interiors. Before styles again
reach center ground, expect them
to swing to simplicity in the
extreme, which is where we are
heading now.” The beauty of the
whimsical, graphic ’50s motifs is
that they are at home with the
entire range.

For more information about
Waverly, visit www.waverly.com or
call 1-800-423-5881.

1950’s Style Décor Runs Circles Around The Rest 

Fuchsia, lime and orange—the
Waverly Popsicle colors—are typi-
cal of the 1950’s style fabrics in
the Metropolitan collection. Floor
pillows in Soho Stripe and Grand
Central join the larger pillow in the
chair, in Columbus Circle.

A P-Nutty Idea
(NAPSA)—Here’s one diet you

can really stick to. The 2005 U.S.
Dietary Guidelines urge Ameri-
cans to eat nutrient-dense foods,
control calories and choose health-
ful unsaturated fats. Fortunately,
you can incorporate these princi-
ples into a diet program built
around one of America’s favorite
foods—peanut butter. 

Not your typical fad diet, The
Peanut Butter Diet emphasizes
whole grains, lean meat products,
low-fat dairy, and includes eight to
10 servings of fruits and vegeta-
bles every day. Best of all, you can
eat four to six tablespoons of
peanut butter every day as part of
this calorie-controlled diet.

Full of “good” unsaturated fat
and key nutrients like protein and
fiber, this diet helps keep you feel-
ing full. Maybe that’s why a Har-
vard study found that dieters who
used some healthy fats from foods
like peanut butter in their diets
were more successful over the
long-term.

Spread a tablespoon of peanut
butter on whole-wheat toast for a
snack with four big grams of fiber,
or dip chopped veggies and fruits
in melted peanut butter to load up
on nutrients.

For  more  in fo rmat ion  on
The Peanut Butter Diet, visit
www.peanut-institute.org.

Research shows peanut butter
helps dieters “stick” to their
weight loss plans.

(NAPSA)—Taking part in
activities that clean, beautify
and improve communities actu-
ally makes people feel safer,
according to a recent survey.
This spring, volunteers nation-
wide will rally together to clean-
up, green-up and fix-up their
neighborhoods during Keep
America Beautiful’s Great Amer-
ican Cleanup ™,  the nation’s
largest annual community
improvement program. 

This year marks the 20th
anniversary of the event, which
takes place from March through
May. President George W. Bush
serves as Honorary Chair for the
third consecutive year, with Mrs.
Laura Bush joining him this year
as an Honorary Chair.

A recent Keep America Beauti-
ful survey revealed that 89 per-
cent of community leaders report-
ing 2004 Great American Cleanup
results indicated that their volun-
teers “felt safer” in their commu-
nities after participating in the
Cleanup activities.

During the 2004 program, 2.3
million volunteers collected 150
million pounds of litter and debris;
planted 5 million flowers and bulbs;
cleaned 6,500 miles of rivers, lakes
and shorelines; and collected 1.2
million tires for recycling. In fact,
one tire can attract 10,000 mos-
quitoes and increase the threat of
West Nile Virus. Collecting and
removing tires reduces this threat. 

“The 20th anniversary of our
Great American Cleanup marks a
milestone for creating and main-
taining clean communities as vol-
unteers rally together to elimi-

nate litter, graffiti and blight
that plague local environments,”
said G. Raymond Empson, presi-
dent of Keep America Beautiful.
“By showing their commitment
through hands-on activities, vol-
unteers are providing the solu-
tion to sustaining a healthy qual-
ity of life for everyone.”

Support for clean communities
continues to grow, as many com-
panies are sponsoring volunteers’
efforts. The 2005 Great American
Cleanup® National Sponsors are:
American Honda Motor Company,
Inc., Cingular Wireless, Firestone
Complete Auto Care & ExpertTire
& Tires Plus, GLAD® ForceFlex
Trash Bags from The Glad Prod-
ucts Company, SPARKLE® Paper
Towels from Georgia-Pacific Cor-
poration, Pepsi-Cola Company,
The Scotts Company, Troy-Bilt®,
Waste Management, Inc. and Wm.
Wrigley Jr. Company; Educational
Partner: Rubber Manufacturers
Association.

To volunteer or to find out more
information, visit www.kab.org. 

Volunteers Rally for Clean, Safe Communities

Volunteers can enjoy fixing up
their communities—and then
enjoy living there more.

(NAPSA)—While sports and
energy drinks help athletes rehy-
drate after a long workout, if con-
sumed on a regular basis they
can damage teeth. These bever-
ages may cause irreversible dam-
age to dental enamel, potentially
resulting in severe tooth decay
according to a study reported in
the January/February issue of
General Dentistry, the Academy
of General Dentistry’s clinical
journal.

The first-ever comprehensive
directory of chronic kidney dis-
ease sites on the Web is at
www.KidneyResource.com. Devel-
oped by Ortho Biotech Products,
L.P., in partnership with leading
patient and professional organiza-
tions in the U.S., this site gives
physicians, patients and care-
givers immediate access to more
than 60 Web sites and provides
those at risk for chronic kidney
disease access to a free, self-
administered anemia-screening
test, AnemiaPro™, which lets peo-
ple check their blood at home.

Seventy million Americans
complain of joint problems. Three
steps that can help are ex-
ercising, watching your weight

and taking supplements such as
Nature Made TripleFlex which
contains glucosamine and chon-
droitin. For more information,
visit www.arthritis.org.

Researchers at the University
of Washington School of Dentistry
say glycyrrhiza herbal extract
(GX) in Cankermelts-GX med-
icated discs, developed by Ora-
health USA, Inc., shows promise
as the first clinically proven over-
the-counter medication to speed
the healing process and relieve
the pain of canker sores. For
more information, visit www.
orahealth.com.

(NAPSA)—One way to make
your home more marketable is by
creating your own garden pool.
Most homeowners can complete
this project in an afternoon and
fill the pool the next day. To learn
how, visit the QUIKRETE® Web site
at www.quikrete.com or call 1-
800-282-5828.

Wallpaper can add style and
elegance to any room in your
home. Wallpaper hanging may
be easier than you think if you
follow a few tips from the pros
and use the right tools. For tips
on hanging wallpaper,  visit
www.zinsser.com or call 732-469-
8100.




