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(NAPSA)—In an effort to con-
front growing concerns for patient
safety, hospitals are looking for
new ways of training their
employees—and changing their
culture in the process. 

According to the Institute of
Medicine’s 1999 report, “To Err is
Human: Building a Safer Health
System,” up to 98,000 people die
each year from medical errors,
placing medical errors among the
top eight causes of death in the
United States. Almost 22 percent
of Americans report that they or a
family member have experienced a
medical error of some kind. These
errors cost the healthcare industry
$29 billion each year, which is a
substantial economic burden. 

Patient safety initiatives have
typically focused on procedures and
technology within hospitals to pre-
vent medical errors. More recently,
however, hospitals are turning
toward a different approach.

“When you learn that more
than 90 percent of all medical
injuries and errors are partially
caused by a core group of behav-
iors, you realize that hospitals
need a different style of training,”
said Deanna Parsons, director of
risk management for Cabell Hunt-
ington Hospital in Huntington,
W.Va. “Healthcare facilities also
need a training program that will
complement existing patient
safety initiatives.”

Several hospitals nationwide are
implementing SafeStart Health-
care, which is a patient-safety
training program that focuses on
how human behaviors impact
patient and employee safety. Safe
Start was created by PRIMEDIA
Healthcare in Dallas and uses real-
life examples to show employees
how subtle behaviors can con-
tribute to medical errors. 

“Once our employees completed
the SafeStart course, we saw the
benefits begin to extend beyond
the workplace environment,” said

Patricia Moss, risk manager for
Athens Limestone Hospital in
Athens, Ala. “Those of our nursing
staff who have completed the

training now strive to keep safety
first in mind, not only with
patients, but also for themselves
at work and at home. The training
has benefited not only our patients
but our employees themselves.”

Traditionally, healthcare employ-
ees are hesitant to report “near
misses” or close calls out of fear of
punishment or negative reaction.
According to Barbara Crim, who is
a registered nurse and was involved
with the development of SafeStart,
that culture is changing. 

“SafeStart changes the health-
care culture by creating a non-
punitive environment focusing on
teamwork and fostering a culture
of openness, which results in
enhanced employee morale,” said
Crim, healthcare administrator
for PRIMEDIA Healthcare. “This
program shows employees that
hospital management cares about
safety issues and demonstrates
that nurses and other clinicians
have a substantial impact on
their patients.”

“Culture is a critical component
in patient safety,” said Brian
Shea, senior manager and patient
safety lead for Cap Gemini Ernst
& Young in Cambridge, Mass.
“Culture is the key that unlocks
the benefits of everything we do to
enhance the quality and safety of
patient care.”

More information on patient
safety training issues is available
at www.safestarthealthcare.com.

Hospitals Prescribe New Safety Training Program

Several hospitals nationwide
are implementing a

patient-safety training
program that focuses on

how human behaviors
affect patient and
employee safety. 

(NAPSA)—Global efforts to
fight disease and improve public
health have been helped signifi-
cantly by the humanitarian efforts
of one American industry.

The pharmaceutical industry’s
health spending in developing
countries rivals that of the World
Health Organization. In 2002, the
pharmaceutical industry donated
more than $800 million in medi-
cines to the developing world. Since
1998, that amount is more than
$2.7 billion.

More important, the collabora-
tion among pharmaceutical com-
panies and their partners—many
of the world’s leading humanitar-
ian, academic, governmental, mul-
tilateral and community-based
organizations—have benefited
tens of millions of people living in
more than 100 developing coun-
tries around the world.

The battle against AIDS is one
area that enormous strides have
been made in. Here are some of
the industry’s contributions,
according to PhRMA (Pharmaceu-
tical Research and Manufacturers
of America). 

• Boehringer Ingelheim dona-
ted medication that prevents
mother-to-child transmission of
HIV in 36 developing countries for
five years.

• Merck enhances Botswana’s
national response to AIDS in the
areas of education, care, support
and treatment by $50 million.

• Bristol-Myers Squibb initi-
ated a five-year, $115 million pro-
gram to address the needs of
women and children affected by
AIDS in countries in Southern
and West Africa.

• Abbott created a multi-mil-
lion dollar program to improve

local health care services for chil-
dren affected by AIDS and provide
HIV counseling and education in
Tanzania, Burkina Faso, India
and Romania.

• Pfizer donated training for
health care workers and medicine
to fight life-threatening oppor-
tunistic infections in 12 African
nations and Haiti.

• Novartis provided psycholog-
ical care to AIDS orphans and
counseling training in Tanzania.

• Johnson & Johnson trained
people in Thailand in the benefits
of touch and infant massage to the
overall well-being of orphaned and
abandoned HIV-infected babies
and children.

• GlaxoSmithKline began a
program in 27 developing nations
that helps community-based orga-
nizations deliver HIV education,
prevention, care and support.

From the original decision to
contribute medicine, a company’s
commitment often expands to
include the creation of networks,
training, tools and infrastructure
needed to administer the medicine
or implement preventive measures. 

Key Partners In Global Health Battle AIDS

Many pharmaceutical compa-
nies pledged to remain involved
until the diseases they are fight-
ing have been eradicated.

Don’t Let Rain Dampen
Your Summer Fun At

The Pool
(NAPSA)—With all of the rain

homeowners have had this year,
now is the best time to learn how
to keep algae from taking over
your swimming pool.

Algae grow in gutters, ponds
and other water-holding fixtures
surrounding a home. After a rain
(or several days of rain), growing
algae turns into spores. As the
water drains, existing algae
spores dry and can be easily
blown into your swimming pool,
causing the water to become less
than attractive.

BioGuard, one of the leading
manufacturers of pool and spa
products, offers these simple tips
to ensure the comfort and enjoy-
ment of your swimming pool
throughout the swimming season:

• Use a program approach to
pool care, one that incorporates a
weekly preventative algaecide

• Weekly shock routine to
eliminate unwanted contaminants

• Maintain a good sanitizer
level (range) 1-3 ppm

By following these three easy
steps, you can prevent excessive
algae infestation in a year where
algae could be a threat all season.
Bring a water sample to a Bio-
Guard dealer for a computerized
analysis of your swimming pool
water.

For more information on the
proper use of pool and spa mainte-
nance products, visit www.bio
guard.com or consult your yellow
pages. 

Algae Haul: It can be easy to
keep green slime out of your
swimming pool.

(NAPSA)—Where do you turn
when you want to achieve a goal?
For many people, the best way to
level the playing field may be to
get good advice from a coach.

Many people now have coaches
to help them form a game plan in
their personal and professional
life. Basically, coaching is helping
people increase their life skills or
performance. 

Coaches are experts in listen-
ing and working with people to
find their optimal point of view or
perspective and create strategies
to support them in reaching their
goals.

“A life or business coach works
with people to identify, clarify and
achieve goals,” says Judy Feld,
MCC, President, International
Coach Federation. “Some people
may want help in working on a
life change or a career change.”
People for whom a coach may be
helpful include:

•Individuals who no longer
have a job or whose jobs have
become untenable because of eco-
nomic circumstances;

•Individual business profes-
sionals who face challenges main-
taining their businesses;

•Individuals who now want to
re-evaluate their life goals or per-
haps set goals to make significant
life changes; and

•Individuals who have worked
in one career for a long period of
time and now want to explore
other possibilities.

Others may want support in
beginning a business or changing
the focus of their business. Every
coach has a different approach, so

when looking for a coach, find
someone you can feel comfortable
talking to on a weekly basis.

A life or business coach should
also be someone you can trust and
feel safe being honest with.

A good place to start the search
for a coach may be the International
Coach Federation (www.coach
federation.org),  the coaching 
professional association. Or you can
try www.coachreferral.com, a data-
base of life coaches.

International Coach Federation
is the largest worldwide non-profit
professional association of personal
and business coaches. ICF estab-
lishes and administers standards
for credentialing professional coaches
and coach training programs. ICF
also provides a process for an ethi-
cal conduct review of its members.
For more information, visit
www.coachfederation.org or to speak
to ICF Executive Director Dan
Martinage, call 1-888-423-3131.

Need Help With A Game Plan? Consider A Coach

If you need help with your
game plan, a coach may be able
to map out a course of action.

***
Mediocrity knows nothing higher than itself, but talent instantly
recognizes genius.

—Arthur Conan Doyle
***

***
In the field of observation, chance only favors minds which are
prepared.

—Louis Pasteur
***

***
Deliberate with caution, but act with decision; and yield with gra-
ciousness or oppose with firmness.

—Charles Hole
***

***
A disciplined conscience is a
man’s best friend. It may not be
his most amiable, but it is his
most faithful monitor.

—Henry Ward Beecher
***

***
Conscience is the root of all true
courage; if a man would be
brave let him obey his
conscience.

—James Freeman Clarke
***

***
Character and personal force
are the only investments that
are worth anything.

—Walt Whitman
***


