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(NAPSA)—When it comes to
feeding their children, parents
certainly have the best intentions.
But many have busy lifestyles
that don’t always allow enough
time for grocery shopping, meal
planning or cooking. Others may
not be aware of the healthiest
ingredients or cooking methods,
and may rely on fatty or starchy
foods as the basis for meals. Cou-
pled with the picky eating habits
that seem to be so prevalent
among kids, it’s no wonder that
children are usually not eating as
well as they should.

Age-Old Habits
• Younger children often have

a number of foods that they refuse
to eat. Children can be particular
not just about how a food tastes,
but about temperature and tex-
ture, too. And trying to get kids to
eat their vegetables can be a real
exercise in persistence.

• Most kids prefer foods that
are tasty and high calorie, and
these tend to be foods that are
also inexpensive, widely available
and often more convenient to eat. 

• Older kids are frequently on
the run, which may mean not only
a lot of convenience items and fast
foods, but erratic mealtimes, too.
Sometimes a few extra minutes of
sleep in the morning are more
enticing than a healthy breakfast
before school.

According to Luigi Gratton,
M.D., clinical physician at Univer-
sity of California, Los Angeles,
there are some tactics that par-
ents can take with their kids to
help them to eat better.

“Setting a good example is a

good first step,” says Gratton.
“Parents should make every
attempt to demonstrate healthy
eating habits with their kids, and
this includes having regular
mealtimes.” He also notes that
kids are more likely to eat
healthy fruits and vegetables
when they take part in food shop-
ping and preparation.

Winning Strategies
Children are also more inclined

to eat healthy foods when they are
offered frequently and regularly.
Repeated exposure to vegetables,
for example, is just one way to
encourage your family members to
try new foods. It also helps to
make foods visible and available.
Try keeping a bowl of fresh fruit
on the kitchen counter, or put
crunchy, cut-up vegetables in the
refrigerator.

Another approach for increasing
intake of vegetables is by adding
them to familiar foods. Cooked,
pureed vegetables can be added to
pasta sauce, for example, which
boosts nutrition and reduces the
overall calories in the dish. Cooked
vegetables can also be added to
soups, stews, casseroles and meat
loaves—adding both nutrition and
flavor.

Appropriate snacking is fine
for growing kids, and well-chosen
snacks can help to meet nutri-
tional needs. But if snacking
means sugary or salty empty-
calorie items, consider offering
fruits, vegetables, nuts or soy
nuts, yogurt or low-fat pudding
instead.

Smooth Things Over
Kids also enjoy smoothies, and

products such as Herbalife’s new
line of protein shakes—designed
to be mixed with milk—provide a
tasty way to help kids meet their
vitamin and mineral needs for
the day as a snack or part of a
healthy meal. A bit of protein
helps to curb appetite and limit
frequent snacking on less healthy
items.

Despite parents’ best efforts,
children’s diets may still fall short
in certain key nutrients. “A daily
multiple vitamin and mineral sup-
plement can help to round out any
potential shortfalls in the diet, and
can act as a safety net,” says Grat-
ton. “Look for age-appropriate
products, which target the needs
for the particular age of the child.”

For more information on chil-
dren’s nutrition products, visit
www.Herbalife.com.

Setting A Good Nutritional Example For Kids

There are a number of ways par-
ents can help their children eat
healthier.

(NAPSA)—Whether you’re
escaping for a long weekend or
looking for a weeklong getaway,
$50 million in renovations has
helped make one historic resort a
top choice among travelers. Here’s
a closer look:

Thoroughly Modern Spaces
After closing its doors for a

period of time, The Greenbrier, an
award-winning resort in the
Allegheny Mountains of West Vir-
ginia, reopened with a flourish. 

The renovations of this National
Historic Landmark, also known as
America’s Resort, include updating
63 guest rooms with new marble
bathrooms that have soaking tubs
and walk-in showers, while room
decor was updated under the direc-
tion of renowned designer Carleton
Varney. Guests now find welcom-
ing spaces complete with patterned
fabrics and pastel wallpapers,
executive-style desks with large
workspaces, and new furniture.
Renovations in all of the resort’s
721 guest rooms include new bed-
ding and linens, large plasma-
screen televisions and enhanced
bathroom amenities. 

Dining Experience
The resort’s culinary offerings

are part of the renovation effort
with the opening of Hemisphere, a

new restaurant with a globally
influenced tasting menu, and 38°80,
a unique cocktail lounge slated to
open in late summer. Guests can
expect introductions to new tastes
and textures paired with the finest
meats, poultry, produce and seafood
from around the globe. 

On The Green And Off
With three championship

courses and the Golf Digest Acad-
emy, The Greenbrier is a leading
golf destination. But the resort
also offers more than 50 other
recreational activities, including
indoor and outdoor tennis, tours of
its former Cold War-era Congres-
sional bunker on property, fal-
conry, fishing and off-road driving.

Serious Relaxation
The resort’s 40,000-square-foot

spa uses nearby natural sulphur
springs and natural local minerals
to provide a truly relaxing—and
rejuvenating—experience. 

For more information on the
resort, visit www.greenbrier.com.

Getting Away In Style

World-class golf, a nationally
renowned spa and $50 million in
renovations greet visitors at one
award-winning resort, which has
been housing guests since 1778.

Guests get up close and personal
with the majestic falcon at The
Greenbrier’s Falconry Academy.

(NAPSA)—To get the best deal
on insurance, many people consult
an insurance agent or broker. But
did you know that there are differ-
ent kinds of insurance agents and
brokers—and the one you choose
can make a big difference in the
type of service you get and the
choices you’re offered?

Here’s the difference:
Captive agents and brokers.

Captive agents work with a spe-
cific insurance company, and as
part of their business agreement
with that company, they can offer
only that company’s insurance
products. They may also be re-
quired to sell other products from
that company, such as annuities
and investment plans. 

Independent agents and bro-
kers. Independent agents and bro-
kers can offer products from many
insurance companies. This helps
them better serve your interests, as
they can review multiple options to
find a policy and rate that’s right
for you. Insurance rates vary from
company to company. Independent
agents can put together a cus-
tomized insurance plan. 

If you’re ready to contact an
independent agent to talk about
saving money on car insurance,
here are a few things to consider: 

Has your life situation
changed recently? Many factors
determine auto insurance rates,
not just vehicle year, make, model,
body type and engine size. If you’ve
recently moved, gotten married,
had a birthday or experienced a
similar life milestone, mention this
to an independent agent or broker.
You may be eligible to save money
on your car insurance.

Is your car getting older?
You don’t always need the same
level of physical damage coverage
on older cars as on newer ones. If
you drive an older car, an inde-
pendent agent or broker can
advise you on what level of cover-
age makes the most sense. Rais-
ing your deductible could save you
money each year, too. 

Do you have another type of
vehicle that also needs cover-
age? If you have a motorcycle,
boat, RV or other “toy,” you might
save money by having it covered
by the same company that insures
your car. Talk to an independent
agent or broker about it.

Another plus to working with
an independent agent or broker is
their ability to offer guidance for
all your insurance needs—auto,
home, life, business and more.
They can customize a package of
policies just for you. 

To learn more or to find an
independent agent or broker, visit
driveinsurance.com.

Are All Insurance Agents The Same?

Some insurance agents repre-
sent just one company while oth-
ers represent a lot of companies,
possibly enabling you to get a
better deal.

(NAPSA)—For less than a dollar
a year per employee, U.S. businesses
can provide their workers with a sim-
ple cancer screening test that could
save tens of thousands of lives every
year and cut medical costs, too, if
widely used, says the American
College of Gastroenterology.

**  **  **
A school called Babson College

requires all freshmen to run a busi-
ness. It supplies funds so students
can gain practical experience with
the business world. Babson is ranked
first in entrepreneurship by U.S.
News & World Report. To learn
more, visit babson.edu.

**  **  **
A great way to get youngsters

into the mood for learning, many
parents and teachers have found,
is to have them dress for school
success, says the maker of IZOD
school uniforms, which are avail-
able at www.jcpenney.com/uni
forms. 

**  **  **
Some magazines are making

an effort to provide readers with
accurate and useful information
about diabetes. For example, a
recent issue of Figure magazine
contained an article that offered
helpful tips for keeping your blood
glucose level in check. Visit
www.FigureMagazine.com for
more information. 

**  **  **
Personal comfort is just one of

the benefits of a retractable
awning. The shade from your
awning can reduce heat gain
inside your home by as much as
77 percent, lowering indoor tem-
peratures by 15 degrees. For more

information, visit www.eclipse
awnings.com. 

**  **  **
If you have multiple sclerosis

(MS)—a chronic, progressive ill-
ness that affects the nerves in the
brain, spinal cord and other parts
of the central nervous system—
you may want to talk with your
doctor about developing neutraliz-
ing antibodies (NAbs) to your
treatment.

**  **  **
Although the American Obe-

sity Association says 30.4 percent
of children ages 12 to 19 are over-
weight and the prevalence of obe-
sity within this age group has
more than doubled over the past
25 years, there is hope. For
healthy eating and exercise tips,
visit www.jennycraig.com.

**  **  **
Jason Hayes, hair and wig

designer for Broadway stage and
Hollywood screen productions,
says, “I recommend a gentle prod-
uct that contains targeted mois-
turizers and helps eliminate dan-
druff: Head & Shoulders
Sensitive Care.” For more infor-
mation, visit the website at
HeadandShoulders.com. 

**  **  **
Today’s heating, ventilating

and air-conditioning systems, such
as the Echelon™ 5T Series 15+
SEER air conditioner from Cole-
man, offer a variety of features,
including two-stage cooling, Whis-
perDrive™ technology and humidi-
fiers, to increase comfort and
improve indoor air quality. Learn
more at www.colemanac.com or
(877) 874-7378.

***
Golf tips are like aspirin. One
may do you good, but if you
swallow the whole bottle, you
will be lucky to survive.

—Harvey Penick
***

***
Happiness is a long walk with
a putter.

—Greg Norman 
***

***
You know what they say about
big hitters...the woods are full
of them.

—Jimmy Demaret 
***

***
Golf is an easy game...It’s just
hard to play.

—Unknown 
***

***
The mind messes up more shots
than the body.

—Tommy Bolt 
***




