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(NAPSA)—For many consumers,
their choice of vehicle represents a
personal statement—saying some-
thing about who they are and what
they do. In fact, the vehicle that one
drives is such a reflection of one’s per-
sonality that many drivers take their
point of pride to the next level with
automotive accessories. Fortunately,
a special design award helps identify
which vehicles leave room for imag-
ination. 

The Specialty Equipment Mar-
ket Association (SEMA) named
the most accessory-friendly car,
truck, SUV and hybrid at the
SEMA Show, the world’s largest
automotive specialty equipment
trade event where new products
and trends are revealed each year. 

“We believe that the vehicle
you drive should fit you like a
glove,” said Peter MacGillivray,
SEMA VP of marketing and com-
munications. “From your person-
ality, your style and your taste …
your automobile should be as
unique as you are.”

The SEMA Design Awards
underscore all the fantastic
choices that consumers have when
customizing their vehicles. And
while every vehicle on the road
can be personalized, the SEMA
program steers consumers to the
most accessory-friendly vehicles. 

The winners for 2007 include:
• The Ford Shelby GT 500 in

the car category. The vehicle that
is celebrated by car buffs is being
made even cooler with accessories
and specialty products. 

“Our attitude about vehicle
personalization is just pure enthu-
siasm,” said John Clinard, west-
ern regional manager, Ford Motor
Company. “We share that with
people who buy our cars and with
those who buy SEMA accessories
and parts to put on our cars.”

• The Toyota Tundra in the
truck category. The newly re-
designed Tundra allows drivers to
make the truck their own.

“Vehicle accessorization is
becoming more and more impor-
tant to our customers, especially
with trucks,” commented Brian
Smith, corporate manager of truck
operations for Toyota Motor Sales
USA. “Toyota has always been
very supportive and interested in
vehicles accessorization.”

• The Jeep Wrangler in the
SUV category. DaimlerChrysler
has a long history of partnering
with specialty equipment compa-
nies so that consumers have
unlimited access to and options of
accessories and products. 

“The big advantage that SEMA
offers DaimlerChrysler is putting
us together with providers and
bringing quality parts to market,”
said Scott Brown, Daimler-
Chrysler Group Communications,
West Coast. “They enable us to
work with the accessory compa-
nies early and, ultimately, the cus-

tomer wins with higher quality
accessory.”

• The Chevrolet Silverado
Classic Hybrid in the hybrid cate-
gory. The first full-size pickup to
utilize hybrid technology has
become the benchmark in SEMA’s
newest design award category. 

“The collaboration between
Chevrolet, General Motors and
SEMA is very valuable,” says Dale
Sullivan, regional sales marketing
manager, Western Region, Gen-
eral Motors. “We gain a lot of
accessory ideas and product ideas
to give the consumers what they
really want.”

The Specialty Equipment Mar-
ket Association is the authorita-
tive source for research, data,
trends and market growth infor-
mation for the specialty auto parts
industry. The industry provides
appearance, performance, com-
fort and technology products for
passenger and recreational vehi-
cles. For details, call (909) 396-
0289 or visit www.sema.org and
www.enjoythedrive.com.

You Are What You Drive

The SEMA Design Awards identify the most accessory-friendly vehicles
on the road: (clockwise from top left) the Ford Shelby GT 500, Toyota
Tundra, Chevrolet Silverado Classic Hybrid and Jeep Wrangler.
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(NAPSA)—For many students,
college can be a crash course in
learning how to manage their per-
sonal finances.

Freshmen, in particular, often
fall short when it comes to finan-
cial literacy, especially with credit
card companies a popular fixture
on the majority of college cam-
puses. Eager to establish con-
sumer loyalty, credit card mar-
keters often dispense “freebies” to
students in the way of water bot-
tles or T-shirts in exchange for
their signature on a credit card
application. The downside for
many of these students is a long-
term lesson on credit card debt.

A recent survey by Sallie Mae
found that more than half of col-
lege students accumulated more
than $5,000 in credit card debt
while in school. Of the 13,000
respondents, one-third piled on
more than $10,000 in credit card
debt while in school. Only 19 per-
cent said they did not acquire any
credit card debt during college. 

“Living within your means can
be a challenge at any stage of life,”
says Martha Holler, spokesperson
for Sallie Mae, the nation’s leading
saving- and paying-for-college
company. “Too often, however, the
convenience of a credit card makes
it all too easy to purchase unneces-
sary items. 

“Using credit and incurring
high debt can mean you pay more
in interest—often a lot more—
than the cost of your original pur-
chase,” she adds.

To help students become more
debt savvy and establish respon-
sible money management prac-
tices, Sallie Mae created 
www.SallieMae.com/BeDebtSmart. 

The Web site offers valuable
tools and resources for both stu-
dents and parents, with informa-
tion organized into various con-
sumer life-stages, including those
about to enter college, students
ready for graduation and con-
sumers beginning to repay their
student loans. 

Among  the  content  users
will find on the site is Sallie
Mae’s 1-2-3 approach, as well as
information on the 10 rules of
smart credit management, what
to do if you are having financial
difficulties in school, credit scams,
guarding against identity theft
and the new laws regarding bank-
ruptcy and student loans.

To learn more about how to be
debt smart, visit the Web site at
www.SallieMae.com/BeDebtSmart.

Managing Debt In College Can Be A Real Test

According to a recent survey,
more than half of college stu-
dents accumulated more than
$5,000 in credit card debt while in
school. 

(NAPSA)—It can feel like forever
before the dark skies and nippy
weather of winter begin to subside.
But as that last snowflake finally
melts, there seems to be something
in the air. It’s spring fever! Whether
you are escaping a long winter, long
hours at work, or are just looking to
get the kids out of the house, plan-
ning a spring vacation can be the per-
fect way to alleviate the restlessness
that comes with the changing of the
seasons.

With proper planning, a spring
vacation can be stress-free and
affordable. Taking advantage of
credit card rewards can save time
and money when planning your
vacation destination. 

Recently, Southwest Airlines and
Chase Card Services announced the
new Rapid Rewards Visa Sig-
nature® and Visa® Business Card
products. Southwest Airlines Rapid
Rewards Visa Signature and Visa
Business cardmembers will now
receive eight Rapid Rewards cred-
its with their first purchase and up
to eight additional credits for bal-
ance transfers within the first 90
days. That’s up to 16 credits—
enough for a roundtrip Award!
Plus, every year on your Cardmem-
ber Anniversary, you will receive
two Rapid Rewards credits.

Other benefits also include
Double Reward Dollars for every
one dollar spent on Southwest Air-
lines flights, Southwest Airlines
Vacations package purchases and
Rapid Rewards Preferred Hotel
and Rental Car Partner pur-
chases. Through everyday spend-
ing, those extra Reward Dollars
can really add up! 

Because Southwest Airlines
offers valuable vacation package
specials and service to 63 destina-

tions, you can let your spring
fever take you virtually anywhere! 

Some great spring travel desti-
nations are:

Austin, Texas—Austin is a
city with serious heart and soul.
Cosmopolitan yet unpretentious,
you and your family can enjoy live
music at the famed “Guitar
Town,” or check out the local shop-
ping scene in Austin’s SoCo area. 

Las Vegas, Nevada—There’s
always something to do or see in
Vegas. From bright lights to fabu-
lous shows, Vegas is a city famous
for its opulence. Treat yourself to
a lavish night out on the town or
pamper yourself at one of the
city’s famous spas. 

Orlando, Florida—Orlando is
the premier vacation spot for fam-
ilies with young children. Enjoy
fun in the sun at the country’s
most renowned amusement parks.

For additional information
about Southwest Airlines and the
Southwest Airlines Rapid
Rewards Visa Signature and Bu-
siness Card products, visit
www.southwest.com/visa.

Southwest Airlines Rapid Rewards Visa Signature
and Visa Business Card Launch

Rewards programs can help
drive down the cost of family
vacations.

(NAPSA)—A new dietary sup-
plement may be eggs-actly what
the doctor ordered. Called “hyper-
immune egg,” the patented nutra-
ceutical is produced naturally by
grain-fed hens that lay eggs that
are scientifically fortified with 26
antibodies and other immune
factors. 

The superenriched eggs are for-
mulated into a powder called i26,
which is consumed by itself or
blended into a variety of different
health products for sports perfor-
mance, weight management, chil-
dren and pets. 

“i26 is a very exciting whole-
food supplement that could make
a great difference in the health of
millions of Americans,” said Dr.
Adrienne Buffaloe, an environ-
mental medical specialist. “The
unique qualities of these eggs con-
tribute to a strong human immune
system—and a healthy immune
system is the best defense for
maintaining peak health and
reducing one’s risk of disease.” 

According to Buffaloe, the sup-
plement can increase energy lev-
els, improve cardiovascular, diges-
tive and circulatory health,
support healthy and flexible
joints, and promote a sense of
well-being. 

Clinical tests on hyperimmune
eggs by clinicians at the U.S.
Army, Beth Israel Deaconess Med-
ical Center in Boston and at Cor-
nell University in New York have
revealed that the enriched whole-
food nutrient is safe, effective and
has no side effects. 

Dr. Leonard Seltzer, a pediatric
allergy specialist in Wilmington,

Del., takes it and raves about his
increased energy. He recommends
it to his patients. 

“I advise patients that hyper-
immune eggs are superenriched
eggs using state-of-the-art tech-
nology not unlike the advance
used to make healthier nonfat dry
milk from whole milk. Science is
simply advancing the quality of
nature and we are all better off if
we take advantage of these discov-
eries,” said Seltzer. 

Pain management expert Dr.
Robert O’Dell of the Arizona Back
Institute in Phoenix, Ariz., says he
finds the supplement boosts his
energy, gives him deep restful
sleep and makes him less prone to
colds and aches and pains. 

A chewable form of the supple-
ment comes in banana and French
vanilla flavors. For more informa-
tion, call (888) 896-9591 or visit
www.defendmyhealth.com. 

While The Egg Came First, This Supplement Delivers

Technology has created a new
whole food formula that doctors
say gives people more energy
and fewer colds.

***
If thou wilt make a man happy,
add not unto his riches but take
away from his desires. 

—Epicurus
***

***
It is neither wealth nor splen-
dor, but tranquility and occu-
pation, which give happiness. 

—Thomas Jefferson
***

***
Happiness is a perfume you can-
not pour on others without get-
ting a few drops on yourself. 

—Ralph Waldo Emerson
***

***
A happy youth, and their old
age Is beautiful and free.

—William Wordsworth
***




