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(NAPSA)—A firsthand account
can drive a lesson home. That’s
the idea behind a campaign that’s
sending a young man across the
country to talk to students about
drunk driving. 

According to data from the
National Highway Traffic Safety
Administration, in 2005, 16,885
people were killed in alcohol-
related crashes—an average of
one almost every half hour. A dis-
proportionately high number of
victims killed each year are teens. 

Brandon Silveria was almost
one of them. When he was 17, he
endured a three-week coma after
being involved in a drunk-driving
accident. Since his rehabilitation,
Silveria has devoted himself to
speaking at high schools about his
experience and encouraging peo-
ple under the legal drinking age to
make the right decisions about
alcohol. Although his speech has
been permanently impaired, Sil-
veria’s presentation delivers a
resounding message on the dan-
gers of underage drinking and
drunk driving.

He tells his story under the
auspices of The Century Council,
a not-for-profit organization dedi-
cated to fighting drunk driving
and underage drinking. Silveria’s
mission is supported by Diageo,
the world’s leading spirits, wine
and beer company.

Silveria and his father, Tony,
tour America’s high schools to edu-
cate students—over 2 million to
date—about the dangers and con-
sequences of underage drinking.
Three video messages focusing on
back to school, spring break and
prom/graduation are available to
keep his story alive throughout the

school year. The videos have won
the education field’s prestigious
Chris award and a FREDDIE first-
place in the American Medical
Association’s International Health
& Medical Film Competition.

“Brandon has a very powerful
story to share with young people.
Our hope is that his story will
help save lives,” said Guy Smith,
Diageo executive vice president.
“We do not want the business of
anyone under the legal drinking
age. Period.” 

Diageo is a founding member
and major supporter of The Cen-
tury Council, an organization
funded by the country’s leading
distillers committed to developing
programs to combat drunk driving
and underage drinking. These pro-
grams include Ask, Listen, Learn;
Cops in Shops; Alcohol 101 Plus;
The Blood Alcohol Educator; Ready
or Not; and the Prom/Graduation
preparation kit. 

For more information, visit
www.centurycouncil.org/under
age/brandon.html.

Helping Curb Teen Drunk Driving

High school students are getting
a firsthand account on the dan-
gers of drunk driving. 

Get Your Toes Ready
(NAPSA)—If you want terrific

toenails to make the most of your
favorite sandals, it’s time to treat
yourself to a pedicure.

Some women prefer to give
themselves a pedicure. That’s
because they don’t want anyone to
see their embarrassing, thick,
ugly, discolored toenails, which
could be a sign of a nail fungus, a
common foot health problem.

There is a solution for anyone
who wants more attractive toes—
a Fashion ToeNail Accents Kit
from Kiss. 

The thin, pre-decorated plastic
toenails last up to 10 days and,
because they are so flexible and
short, they look very real and feel
very natural. They have a self-tab
for easy application and come in
Hot Pink, French Manicure and
French Manicure with Flowers. 

For those with damaged or
missing natural toenails, there’s
medical-grade nail glue, a safe
hypoallergenic formula. For more
information, visit www.kissusa.
com.

Are your feet sandal ready? If
not, you may want to explore pre-
decorated, plastic toenails that
are easy to apply.

Personal Finances
(NAPSA)—When it comes to

managing your household income
and expenses, it can help to han-
dle your personal bookkeeping the
way that professionals do—with
proper accounting tools, instead of
just sticking receipts in envelopes.
Not only can this mean less has-
sles come April 15, but it can give
you more free time for the things
you enjoy.

One helpful tool is the Dome
Household Budget File. This bud-
get book includes pockets for filing
bills, receipts, etc. It also contains
money-saving budget information,
plus national averages for com-
parison purposes.

Another useful item is the Dome
Tax Deductions File, an easy-to-use
record of all personal tax-deductible
expenses. It simplifies the filing of
federal and state tax returns for
individuals, and has pockets for
storing important papers.

Both books are undated, so you
can start using them whenever it
suits your accounting purposes. To
learn more or to browse the com-
pany’s catalog of books and soft-
ware, visit www.domeproducts.com.

Applying a business mentality to
personal finances can make
bookkeeping easier.

(NAPSA)—More and more fam-
ilies may be enjoying big-screen
entertainment at home—thanks
to the latest advances in afford-
able projection equipment.

That’s because projectors aren’t
just for the office anymore. Today’s
bright projectors move easily from
the boardroom to the backyard—
delivering big-screen fun whether
watching movies, playing games or
even viewing family photos.

Most home theater projectors
can cost thousands of dollars and
require professional installation
services and a dedicated screen-
ing room to truly enjoy the expe-
rience. This just isn’t a practical
solution for many consumers.
And as you discover new ways to
enjoy projectors at home or on
the road, you’ll want a projector
that meets your fun needs and
your budget needs.

Now is the time to rethink how
you use projectors. Projection
screen sizes can be in excess of
300 inches. Imagine throwing a
sheet up in the backyard to watch
your favorite movie with family
and friends while barbecuing by
the pool. Or connecting your pro-
jector to a gaming console such as
an Xbox 360 to enjoy large-screen
gaming during the neighborhood
tournament.

Hit The Road
Why wait until you get home to

view your vacation photos when
you can share the day’s snapshots
with your family and friends dur-
ing dinner? When you take your

projector with you on the road, it’s
possible to simply download digi-
tal photos to a notebook computer,
connect your projector and—
voila!—everyone can share in your
new memories.

So how do you choose the right
projector for you? To maximize
your projector enjoyment experi-
ence, you should consider features
such as brightness, resolution,
portability and a price range that
fits your budget.

• Brightness—With all-digital
projectors, brightness is univer-
sally measured in ANSI lumens.
If you are planning to use your
projector primarily for home
movies and only occasionally for
presentations, then a brightness
level of 1,500 ANSI lumens will
meet your needs. If you would
like to use your projector in
brightly lit meeting, family or
gaming rooms, then a brightness

level between 1,800 and 2,500
ANSI lumens will deliver the
most dynamic experience.

• Resolution—A native resolu-
tion is essentially a measurement
of the number of pixels being pro-
jected. A multiuse projector usu-
ally has one of the following reso-
lutions: SVGA (800x600) or XGA
(1,024x768).

Using your projector for de-
tailed images, viewing small fonts
or when a large screen size is
required, an XGA native resolu-
tion is your best bet. An XGA reso-
lution will project more pixels and
therefore a more detailed image
than its SVGA alternative. For a
basic presentation or movie pro-
jector that will not be projecting
onto large screen sizes, a resolu-
tion of SVGA will be suitable.
However, if you do use SVGA for
larger screen sizes, you may
notice some pixelation or grid
squares. 

The bottom line is, you don’t
have to spend a lot of money to
get a projector with all the attri-
butes you desire. For example,
the Dell™ 1800MP projector offers
high brightness of up to a maxi-
mum of 2,100 ANSI lumens, XGA
resolution, portability at just 41⁄2
pounds—and a price tag that fits
into most entertainment budgets.

With a single purchase, you
can start enjoying the large-
screen benefits of a projector for
movies, gaming or photos, any-
where you want to enjoy them. To
learn more, visit www.dell.com.

From The Boardroom To The Backyard, Projectors Brighten Up Any Occasion

A portable projector makes it
easy to enjoy large-screen pre-
sentations of photos, movies or
games.

A Symphony Of
Antioxidants

(NAPSA)—Antioxidants are
beneficial substances found in
foods and supplements that help
keep you healthy by protecting
cells in your body from the damag-
ing effects of free radicals, pollu-
tants and other insults. Some
antioxidants are essential nutri-
ents, like vitamins C and E and
the minerals selenium and man-
ganese, but foods and a multivita-
min supplement contain a whole
symphony of antioxidants that are
only now being fully understood.
Antioxidants protect plants from
oxidative damage, just as they help
protect your body from damage.
Research studies on antioxidants
can sometimes be confusing, but
this may be because research gen-
erally tests one antioxidant at a
time, as a treatment rather than
preventative measure. Researchers
agree that everybody should con-
sume lots of fruits and vegetables,
in order to get the benefits of a
whole array of antioxidants that
work together as a team. But most
people don’t eat the right amount
of fruits and vegetables, and
adding a multivitamin to your
daily routine helps provide insur-
ance that you’re getting the antiox-
idants you need.   Additional bene-
fits can also be derived by taking
antioxidant supplements. The
smart choice is to eat the best diet
you possibly can and add supple-
ments to complement those efforts.  

(NAPSA)—Homeowners with
wells can purchase test kits and
send samples to a qualified lab for
analysis. The lab can suggest
remedial measures, if needed, say
experts at HouseMaster, leaders
in the home inspection industry.
To learn more, visit www.house
master.com/homedefects.

**  **  **
A product called Expertise 3P

was created by Clarins specifi-
cally to protect your skin against
indoor, outdoor and electromag-
netic pollution. The lightweight
mist can be used throughout the
day and worn over makeup. Visit
www.clarinsusa.com. 

**  **  **
A growing number of shipping

providers supply importers with
Web-based tools that enable them
to take control of the supply chain
and intelligently leverage the infor-
mation at their disposal. To learn
more, visit www.dhl-usa.com.

**  **  **
In an effort to make education

affordable for all students, David-
son College has developed a finan-
cial aid policy that eliminates the
need for loans—making Davidson
the first national liberal arts col-
lege to eliminate student debt for
its graduates. To learn more, visit
www.davidson.edu. 

**  **  **
When putting your home on

the market, consider replacing
kitchen and bath faucets to con-
vey a clean, fresh look. Pegasus®

offers a variety of styles and fin-
ishes, such as brushed nickel and
chrome, that will help provide an

updated look. For more informa-
tion, visit www.pegasusinfo.com. 

**  **  **
The best drainage systems are

parallel to the footing, just below
the foundation wall, where water
is most effectively collected and
discharged away from living
space. Form-A-Drain from Cer-
tainTeed serves as a superior
groundwater drainage and radon-
reduction system. For informa-
tion, visit www.certainteed.com.

**  **  **
Shriners Hospitals’ research

program has internationally
renowned scientists, as well as
affiliations with several notable
universities, including Harvard,
McGill, University of Texas Med-
ical Branch and the University of
California. 

**  **  **
Automobile manufacturers are

offering 60 models of alternative
fuel automobiles—up from just 12
models for sale in 2000. For more
information on advanced fuel-sav-
ings technology, visit autoal
liance.org. A complete list of avail-
able autos can be found at Discov
erAlternatives.com.




