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(NAPSA)—Brides-to-be often
envision a gala wedding, a la Brit-
tany Murphy’s, while working
with a budget that includes college
loans and a first mortgage. While
the luxury honeymoon is tough to
get for a steal, a savvy planner can
create stunning invitations with-
out spending a fortune.

Initially attracted by price,
wedding planners make the deci-
sion to use do-it-yourself (DIY)
invitations based on time, flexibil-
ity and design. This style of invi-
tations caters to couples who want
to send a customized, quality invi-
tation without a lot of cost and
hassle.

Masterpiece Studios, creator of
the Treasure Masters brand of
imprintable invitations, has expe-
rienced a significant increase in
the number of weddings served.

“Two strong consumer trends
have worked in our favor,” notes
marketing and creative director
Tamra Sundboom. “In the recent
economy, imprintable invitations
have become much more visible
and our kits fit well with the do-it-
yourself trend that is sweeping the
nation.”

About a fifth of Masterpiece
Studios’ users list “crafts” as a
hobby in response to an Internet
survey about their interests. 

“We’ve found that as the use of
computers for other crafting proj-
ects—such as scrapbooking—has
become popular, consumers have
become comfortable and enthusi-
astic about using their computers
for more than just word process-
ing,” says Sundboom.

Available in eight designs,
Treasure Masters invitation kits
include 50 invitations with match-

ing foil-lined envelopes and 50
fold-over note cards with
envelopes. Easy-to-follow print-
ing instructions are enclosed,
along with log-in information
to access an interactive Web
site: www.tmoccasions.com. 

At the site, users are led
through font color and style
choices, plus verse options to cre-
ate truly customized invitations
while following proper layout and
wording etiquette. Wedding plan-
ners can use a 12-month schedule
feature to compose and manage
the guest list, automatically calcu-
late ceremony and reception guest
attendance, and keep track of gifts
received and thank-you notes sent.

Distinctive invitation embellish-
ments such as satin bows, overlays
and rhinestones are also available.
Invitations may be purchased sep-
arately in groups of 25 and note
cards in packages of 50. OfficeMax
offers a variety of designs and kit
options for creating invitations
for showers and rehearsal din-
ners, as well as response cards,
save-the-date cards, and mar-
riage announcements.

Do-it-Yourself Invitations Are
The Latest Trend In Weddings

Brides-to-be are creating invita-
tions using a PC, unique Internet
software and a printer.

Good News In Peanut Butter
(NAPSA)—More and more peo-

ple are eating peanut butter for
health but not all know the differ-
ences between traditional and
“natural” peanut butter. 

Both types must contain a min-
imum of 90 percent peanuts, with
no artificial sweeteners, colors or
preservatives. Some blends add a
small amount of sugar or salt but
nutrient content is very similar.

To stabilize traditional peanut
butter and eliminate separation,
manufacturers may add less than
1 or 2 percent partially or fully
hydrogenated oil. 

In a study at the U.S. Depart-
ment of Agriculture, Dr. Tim
Sanders said, “Consumption of
peanut butter should not be of
concern to individuals monitoring
trans fat intake since levels were
barely detectable.” 

So name your favorite—creamy,
crunchy, “natural” or traditional—
and choose for taste. Numerous
studies say all are great choices to
eat daily for health.

For more information, visit
www.peanut-institute.org.

Numerous scientific studies say
peanut butter can be a great nutri-
tional choice in a healthful diet.

Best Shut-Eye Secrets

(NAPSA)—Here’s a wake-up
call about sleep problems. More
than 70 million Americans looking
for a good night’s sleep spend
more than $2.5 billion a year on
over-the-counter and prescription
sleeping aids. Yet these sources of
relief can have side effects from
dependency to sleepy-driving to
debilitating depression. 

Here are some suggestions for
anyone who suffers from occa-
sional sleeplessness:

• Drink something warm be-
fore you go to bed. 

• Stay away from caffeine,
nicotine and alcohol at least four
to six hours before bed.

• Create a relaxing bedtime
ritual. 

• Only use your bed for sleep-
ing. Refrain from using your bed
to watch TV, pay bills, do work or
read. So when you go to bed your
body knows it is time to sleep.

• Try a natural sleep aid. One
aid, called RESCUE SLEEP®,
calms your restless mind, provid-
ing natural relief of occasional
sleeplessness caused by stress
and repetitive thoughts. It is a
new combination of the Bach
Flower Remedies used in 66 coun-
tries around the world for over 70
years. RESCUE SLEEP fast-act-
ing spray is non-sedative, so
users wake up feeling refreshed,
not groggy. Find Rescue Sleep in
your natural health food store or
nationally at GNC. Go to
www.rescuesleep.com/coupon for
a printable coupon.

• Finally, get up and go to bed
the same time every day. When
your sleep cycle has a regular
rhythm, you will feel better.

Good night.

Crafty No-Sew Costumes
(NAPSA)—You don’t need a

fairy godmother to magically
transform pajamas, thermals and
sweats into spectacular costumes
without sewing a stitch. It takes
little more than pixie dust and
ingenuity:

• Fairy princess and ballerina
costumes use a tee and leotard with
a yard of tulle gathered at the waist.
Add glittery trim to neckline and

cuffs and a flower-covered headband.
• For superhero and wizard

costumes, use felt for a no-sew
cape to wear over thermals or
pajamas. Decorate with felt
cutouts or bold embellishments.

• Make animal and flower cos-
tumes using long johns dyed in
fun colors. Add butterfly wings
and spider legs. Attach puppy dog
and kitty cat ears and petals to
headbands.

• To add embellishments,
secure skirt gathers at waist,
shorten hems, and for zipless clo-
sures, try no-sew VELCRO® brand
Fabric Fusion.

For more Halloween tips, visit
www.velcro.com/consumer.

It’s easy to make costumes at
home.

(NAPSA)—Approx imate ly
600,000 cars were water damaged
during 2005’s hurricanes and
tropical storms. It may surprise
you to learn that many of these
autos are now flooding the mar-
ket—and a number of consumers
are being taken for a ride.

Experts say that each year,
unscrupulous auto sellers round
up thousands of cars that have
been “totaled” by floods and resell
them to car buyers. Typically,
flood-damaged cars show little, if
any, sign of physical damage—
making them prime targets for
unscrupulous sellers to clean up
and put back on the road. A few
inexpensive cosmetic repairs, and
these vehicles can be sold at sig-
nificant profits. Fortunately, there
are ways to keep from buying a
waterlogged wreck:

•Look For Damage—Examine
the trunk, glove compartment and
beneath the seats and dash for
mud, rust or water damage. Discol-
ored, faded or stained carpet and
upholstery can be a sign of flood
damage as well. Be certain the car-
peting fits well and matches the
interior of the car. If it doesn’t, it
may be replacement carpet used to
cover up water damage.

•Get A Free Flood Check—You
can run a free check for flood dam-
age at www.carfax.com/flood or
NICB.org.  

•Check The Car ’s History—
Ask for a detailed vehicle history
report before you buy. The reports
can reveal hidden problems from a
car’s past, including whether it

was in a flood or whether a car
was registered/titled in at-risk
areas during floods or hurricane
seasons. If the seller does not have
a report, you can get the car ’s
Vehicle Identification Number
(VIN) and run one yourself at a
Web site such as www.carfax.com.
The site searches a database of 4.5
billion vehicle records to provide
detailed history reports on virtu-
ally every car or light truck regis-
tered since 1981.

•Test It Out—Test the lights,
windshield wipers, radio, cigarette
lighter and other electronic fea-
tures to be certain they work.
Also, check that all the gauges
work. These items are often the
first things damaged by floods. 

•Follow Your Nose—Sit in the
car and pay attention to its smell.
Do you smell a musty odor or
dampness? If so, flood damage
may have occurred. 

For more information or to run
a vehicle history report, visit
www.carfax.com. 

Looking Out For Water-Damaged Used Cars

Vehicle history reports can alert
used-car buyers to whether a vehi-
cle has been damaged by a flood. 

(NAPSA)—Americans from dif-
ferent political groups and walks
of life have united behind the
need to increase clean, domestic
energy production. A growing
number now support the use of
nuclear energy and many have
joined the Clean and Safe Energy
Coalition—also known as the
CASEnergy Coalition. Members
include the United States Cham-
ber of Commerce, the Interna-
tional Brotherhood of Teamsters
and the American Council of
Health and Science.

**  **  **
Research shows that children

are most receptive to guidance
during their preteen years. By
the time they become teens, chil-
dren usually have less interest in
conversing with or listening to
parents. To strike a chord with
preteens, Clyde Otis III created
the award-wining “MusicTALK-
ING: Volume 1” CD and Tune
Trivia, a way to spark important
conversations with song lyrics.
For more information, visit
www.musictalking.com.

**  **  **
According to a recent survey, a

majority of Americans (55 percent)
own at least five power tools and 23
percent own 10 or more. In addition
to power tool ownership, the survey
revealed that nearly 46 percent of
people have increased their power
tool collections in the last decade.
The survey was commissioned by
PORTER-CABLE, which is cele-
brating its 100th anniversary. For
more information, call 1-888-848-

5175 or visit the Web site at
www.porter-cable.com.

**  **  **
While widescreen monitors

were considered an unaffordable
luxury a few years ago, consider-
able price drops by major vendors
such as ViewSonic have made 19-
and 20-inch widescreens much
more affordable. Whether you
measure productivity in words
typed, pictures edited or facts
found, upgrading to a widescreen
LCD can help you achieve more in
less time. For more information,
visit www.viewsonic.com.

**  **  **
Legendary quarterback Brett

Favre—along with 48 million
other men and women—has sen-
sitive teeth. To treat his condi-
tion, he now uses Sensodyne
twice a day, with some winning
results. To help spread the word,
Favre leads a nationwide Senso-
dyne Search for America’s Most
Sensitive, an 18-city tour and
interactive onl ine campaign
meant to show people how easy
it can be to stop the pain of sensi-
tive teeth. For more information,
visit www.SensodyneSearch.com. 

***
Music was my refuge. I could
crawl into the space between
the notes and curl my back to
loneliness. 

—Maya Angelou 
***

***
All the sounds of the earth are
like music. 

—Oscar Hammerstein
***

***
In music one must think with
the heart and feel with the
brain. 

—George Szell 
***

***
You are the music while the
music lasts. 

—T. S. Eliot 
***

***
Look at the stars sometimes.
They are only notes. They are
music. 

—Pat Conroy 
***




