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(NAPSA)—Americans lead
longer and healthier lives than
ever before. In fact, the U.S. Cen-
sus Bureau reports people age 60
and older now account for 16 per-
cent of the population, or about one
in every six Americans.

This growing group of older
Americans has a number of spe-
cific needs and has become a
strong consumer force—one that
contributes to virtually every
aspect of the economy, ranging
from healthcare to real estate.

The 2000 Census of Population
and Housing reports almost 10
million older Americans own their
own homes. Analysts expect many
of them to purchase new resi-
dences in the near future. The
trend is called downsizing. It
refers to the process by which
many older people choose their
new homes. 

Real estate organizations such
as Century 21 Real Estate Corpo-
ration—which among national full
service real estate firms, ranks
highest in overall satisfaction for
first time home buyers and high-
est in overall satisfaction with
Internet services provided to
home sellers—and its System
members now specialize in help-
ing older home buyers who want
to downsize.*

The CENTURY 21® Mature-
MovesSM program trains real estate
agents to work with older Ameri-
cans, helping them find new
homes that meet their unique
needs and wants.

“Because many older home buy-
ers have been out of the real estate
market for decades, it’s important
to listen closely to them and
explain everything, to help reduce
the anxiety many of them feel
about purchasing a house,” says
CENTURY 21 agent Sherri Goss. 

Goss says older buyers may
focus on the safety of a house—
including an attached garage so
they can walk directly from the
car to the house. Other safety fea-
tures of interest are well-lit stairs,
wider doorways and a ground
level entrance. 

The CENTURY 21 MatureMoves
program recommends the following
tips for older Americans who plan
to downsize:

• Neighborhood—Look for
areas with well-lit roads and side-
walks, a neighborhood watch pro-
gram and convenient shopping
and medical resources.

• House Exterior—Single
level homes with gardens and
attractive landscaping are gener-
ally favorites of mature buyers.

• Bathroom—Look for easy-
grip faucets and a walk-in shower
or tub.

• Kitchen—Homes with easy
to reach cabinets, rounded coun-
tertop corners and matte surfaces
can be best for seniors.

In addition, older Americans
may benefit from having low-level
carpeting or hardwood floors.

To locate a nearby CENTURY 21
office, visit www.Century21.com.

The Maturing Home Buyer

Older home buyers have wants
and needs different from many
younger people in the market.

*J.D. Power and Associates 2001 Home Buyer/Seller Satisfaction
StudySM. Study based on responses from 3,252 home buyers and sellers.
Study conducted for Cendant Corporation by J.D. Power and Associates.

Making TV Pay
(NAPSA)—“Hey, did you watch

‘Survivor’ last night?”
That kind of water cooler con-

versation could actually be your
entrée to a new world of TV enter-
tainment, one in which knowledge
of the previous night’s primetime
shows can be turned into valuable
prizes.

A Web site called RewardTV
offers TV viewers the chance to
flex their mental muscles by play-
ing  games that ask them to recall
specific details of the previous
night’s programming, including
commercials. The more questions
you get right, the more points you
win—points that can be cashed in
for the chance to win DVD play-
ers, movie tickets, gift certificates,
TV memorabilia and more.

Here’s an example from
“Friends”: What did Rachel do at
the doctor’s office? a. Hit on the
substitute doctor; b. Steal her
sonogram picture; c. Run out with-
out paying; d. Gasp at nurse’s out-
fit. (Answer: a.)

All you have to do is log on,
register and play. You get up to
five games each day, plus any
bonus games, typically for special
events like the Super Bowl and
Oscars, if available. To learn
more, visit www.rewardtv.com. 

A popular Web site lets you
earn rewards based on your
knowledge of recent TV trivia.

(NAPSA)—May is National
Arthritis Month. According to the
Centers for Disease Control and
Prevention, nearly 43 million
Americans—one in six people—
suffer from arthritis. That number
is expected to increase to nearly
50 million by 2020. Sufferers have
found some relief in physical ther-
apy and acupuncture. Over-the-
counter pain relievers and pre-
scription drugs offer help as well,
but with serious side effects such
as liver disease, stomach prob-
lems, and even heart attacks.

Now, exciting new develop-
ments coming from Harvard Med-
ical School may hold the key for
many with immune-related
arthritis, including rheumatoid
arthritis (RA) and some forms of
osteoarthritis (OA). Research com-
pleted by Dr. David Trentham,
the foremost authority in this
field, shows that small doses of
type II collagen derived from
chicken sternum cartilage, in its
undenatured (naturally occurring)
form, works with the body’s
immune system to promote joint
health and improve joint mobility
and flexibility.

In one study, 28 patients with
severe RA took undenatured type II
collagen for three months and
showed substantial improvement,
while four recovered completely. To
date, six human clinical studies
support the efficacy of undenatured
type II collagen in the treatment of
arthritis. Unlike traditional med-
ications, no side effects were
observed in any of these studies.

Dr. Trentham contends these
results can also be applied to OA.
Over the years, physicians have

found many RA drugs are effec-
tive in treating OA. According to
Dr. Trentham, inflammation and
swelling in both RA and OA often
has the same root cause. Undena-
tured type II collagen reduces
that inflammation and swelling,
allowing joints to begin repairing
themselves.

Importantly, when consumers
shop for this new product, Dr.
Trentham emphasizes, “Type II
collagen must be in its native
(undenatured) form to be effec-
tive.” Protected by worldwide
patents, UC-II™ is the only native,
undenatured type II collagen sup-
plement on the market. All other
type II collagen products are
either denatured or hydrolized;
their molecular structure has
been changed through chemical or
high-temperature processing, ren-
dering them ineffective.

UC-II also works well in tan-
dem with glucosamine and chon-
droitin, addressing a significant
cause of arthritis, while glu-
cosamine and chondroitin provide
building blocks for joint repair.
Together they can significantly
improve the quality of life for
those who suffer from this debili-
tating disease.

Manufactured by InterHealth
Nutraceuticals, UC-II is a nutri-
tional supplement available
through chiropractic offices and at
vitamin and health food stores
across the country, including Vita-
min World. Look for the UC-II
name or logo on the bottle. For
more information about this and
other top-quality nutritional ingre-
dients, visit the company’s website
at www.InterHealthUSA.com.

Harvard Breakthrough Brings Relief 
To Arthritis Sufferers

Here’s news that may move many: A dietary supplement may go a
long way toward easing arthritis symptoms.

(NAPSA)—Know any women on
the cusp of using haircolor to blend
away gray but who are uneasy
about taking the plunge? Here’s a
tip for those nervous Nellies: Look
for a demi-permanent haircolor for-
mulation containing natural ingre-
dients like aloe, chamomile and
ginseng, to name a few.

Admitting it’s time to hide those
intrusive grays is the first step to
curing “I’m-not-going-gray” denial.
After all, almost 55 percent of all
women use at-home haircolor, so
it’s safe to say coloring at home has
become a regular part of their
beauty regimen along with daily
moisturizer and exercise.

To help get over the apprehen-
sion of using haircolor for the first
time, experts at Clairol Natural
Instincts offered to dispel some
common gray hair myths:

MYTH: If I pluck my gray
hairs, they won’t grow back.
Shelve this myth. Plucking gray hair
may be a temporary solution for
those with a few scattered grays,
but the hair does eventually grow
back gray. 

MYTH: Demi-permanent
haircolor can’t hide my gray.
Simply not true. Demi-permanent
haircolor, like Natural Instincts,
blends away gray on hair that is
up to 40 percent gray. Its no-lift

formulation enhances your own
natural color, so there is no notice-
able root line. Color results last
up to 24 shampoos.

MYTH: Haircolor will dry
out my hair and make it dull.
Actually, the opposite is true.
Many at-home haircolor kits are
gentle and moisturizing, and even
leave hair healthier-looking than
before coloring.

MYTH: My gray hairs are
“wiry” and difficult to control.
Gray hair is the same texture as
non-gray hair. It appears “wiry”
and uncontrollable because, next
to its melanin-filled counterparts,
a single gray strand seems to have
a different texture—that’s why
women say gray hairs “stick out.”
Colored hairs act the same way,
but are less noticeable because
they’re more pliable.

Debunking Common Gray Hair Myths

Skippers, blues, coppers and hairstreaks are all kinds of
butterflies.

***
Man is a gregarious animal, and much more so in his mind than
in his body. He may like to go alone for a walk, but he hates to
stand alone in his opinions.

—George Santayana
***

The first nickelodeon—now
called a movie theater—was
established in McKeesport, Penn-
sylvania, in 1905 by John P. Har-
ris and Henry Davis.

It should happen to you:
According to one survey, there
are now a record number of bil-
lionaires in America—nearly 200.




