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(NAPSA)—Despite major
efforts to educate the public on
the clear and present dangers of
smoking over the past 40 years, a
new survey conducted by the
American Legacy Foundation and
GlaxoSmithKline Consumer
Healthcare, the industry leader in
smoking cessation, reveals that
many smokers still harbor pro-
found misperceptions about the
effects of smoking and the treat-
ments designed to help them quit.

While smokers are aware that
smoking can lead to serious
health problems such as lung
cancer, many underestimate the
risks of getting the disease from
smoking. The survey found that
two out of three smokers under-
estimate the chance of develop-
ing lung cancer compared to a
non-smoker and four in 10 incor-
rectly believe that developing
lung cancer depends more on
genes than anything else. Fur-
thermore, the survey found that
up to a third of smokers mistak-
enly believe that activities such
as exercise and taking vitamins
can “undo” most of the effects of
smoking.

Misperceptions about the effects
of nicotine found in cigarettes
remain at the forefront. Nearly 85
percent of survey respondents
either were unsure or incorrectly
believe that nicotine caused cancer,
emphysema or heart attacks. 

Nicotine-related misperceptions
can prevent consideration and
appropriate use of smoking cessa-
tion aids such as nicotine replace-
ment therapies (NRT). While
smoking has been proven to cause

cancer, heart disease and lung dis-
ease, NRTs are not known to be
associated with any serious harm-
ful effects. In fact, more than 76
percent of smokers surveyed incor-
rectly believe or were unsure
whether NRT products such as the
gum, patch and lozenge were just
as addictive as cigarettes. Of the
smokers in the survey who had
previously tried quitting with NRT
products, 76 percent were not
using it as directed.

“What is alarming about these
survey findings is that so many
smokers are still so misinformed,”
said Dr. Cheryl Healton, president
and CEO of the American Legacy

Foundation. “Proven cessation
treatments like nicotine replace-
ment therapy continue to be
underutilized and we believe
these misperceptions are partly to
blame. These findings point to the
fact that more needs to be done to
educate and inform smokers.”

Smoking remains the leading
preventable cause of death in the
U.S. and currently 44.5 million
adults smoke. The only proven
way to reduce the threat of
tobacco-related disease is to quit
smoking, and many smokers need
help to quit successfully. About
40 percent make an attempt to
quit each year, but about five per-
cent succeed. 

For many smokers, quitting
smoking requires more than
willpower alone. Smokers making
a quit attempt should utilize smok-
ing cessation clinics and group sup-
port meetings in their communities
to help understand what to expect
and how to handle the tough situa-
tions when quitting. In addition,
smokers who use NRT products
such as the nicotine gum, patch
and lozenge, can double their
chances of successfully quitting
versus cold turkey. In fact, new
research published in a recent
issue of Thorax confirms NRT
helps “real-world” smokers quit by
doubling the odds of successfully
quitting long-term and support the
findings of more than 100 other
randomized clinical trials.

Smokers interested in learning
more about cigarette addiction
and making a quit attempt can
visit www.way2quit.com for more
information. 

Additional Misperceptions About 
Smoking Cessation Treatment

• Two-thirds incorrectly believe or do not know
   if nicotine gum, patch and lozenge can cause
   cancer.
• Almost all survey respondents (92 percent)
   incorrectly believe or do not know whether
   smoking while wearing the nicotine patch can
   cause heart attacks.
• Seventy percent incorrectly believe or are
   not sure whether nicotine replacement products
   are designed to make you feel sick if you
   use them and smoke a cigarette.
• Seventy-seven percent incorrectly believe
   or are not sure whether smokers who used 
   nicotine replacement products are just as 
   likely to fail as people who quit cold 
   turkey/unassisted.

Smokers interested in learning more about
cigarette addiction and making a quit attempt
can visit www.way2quit.com for more 
information.

New Survey Shows Smokers Still Unaware Of Smoking Risk

(NAPSA)—If you’re like many
Americans with employer-spon-
sored health insurance, you face
“open enrollment season” each
year.

Open enrollment is that time
when employees with health bene-
fits are able to switch to a differ-
ent employer-sponsored health
insurance plan or change their
coverage levels. 

Open enrollment can be an
opportunity to save money and
improve the care you are eligible
to receive. But this year, you may
have your work cut out for you. 

The average cost of health
insurance has increased over 80
percent since 2000, according to
the Kaiser Family Foundation. At
the same time, more and more
employers—especially smaller
businesses—are canceling their
group health coverage entirely,
shifting more costs to workers.

With trends like these, what
can employees do to save on
health insurance costs? Here are a
few suggestions:

Consider Going It Alone
Don’t assume that an em-

ployer-sponsored health plan is
your only option. You might be
better off buying your own plan.
There is a broad variety of indi-
vidual and family health insur-
ance plans available that might
better fit for your personal needs
and budget.

“To save money on any pur-
chase, you need to know what’s
available in the market,” says
eHealthInsurance executive Bruce
Telkamp. “It’s the same with
health insurance. Health insur-
ance agents can help you save
money by introducing you to the

different health plans available
from the major health insurance
companies in your area.”

Cut Kids’ Costs
Employers typically cover less

of the monthly health insurance
premium for dependents than
they do for employees. Some don’t
cover dependents at all. You may
be able to save money by remov-
ing dependent children from your
policy and buying them their own
plan.

Consider An HSA
Ask your employer if they offer

an HSA-eligible health plan
option. These are health insur-
ance plans specifically designed to
be used with Health Savings
Accounts. Employer and employ-
ees can make pretax contributions
to these accounts, which can be
used to pay for qualified medical
expenses or saved and invested on
a tax-advantaged basis for the
future.

Learn More
For more information about

your health insurance, visit
eHealthInsurance.com.

Cutting Health-Insurance Costs

Shopping for health insurance on
the Web could save time and
money.

(NAPSA)—According to a recent
survey by NPD research group, toys
are expected to be among the top
three gifts this holiday season. Many
of them will add an important edu-
cational element to play-time while
still being fun for kids.

From infants to toddlers, edu-
cational toys can help shape chil-
dren’s minds, letting them acquire
new skills while improving on
their existing ones—and the mar-
ket is stocked with toys for all
skill levels and age groups.

When looking for the best toy
this gift-giving season, here are
some tips to consider when
searching for educational toys:

Think Age
Find an educational toy that will

not only challenge the child men-
tally but will be enjoyable for his
age group. For instance, Brian the
Brain is great for children 8 and
up. It incorporates The Concise
Encyclopedia from Britannica with
voice recognition technology to
respond to verbal prompts, provid-
ing an interactive “roommate” for
children. Not only an academic
aide, the toy also asks questions
concerning the child’s likes and dis-
likes, using responses to personal-
ize conversations and to tell jokes.

Think Skills
Whether it’s numbers, reading

or motor abilities, there are toys
out there that can help develop
any skill. The Award-Winning 18-
Inch Skill Teaching Doll is a good
choice for kids 2 and up—an age
group that often needs assistance
developing motor skills. Chosen
by Nickelodeon Jr. magazine as a
“Best Toy,” this interactive teach-

ing doll provides audible encour-
agement for children as they prac-
tice seven fine developmental
motor skills.

Think Safety
Check out the quality of the

materials and design of each toy.
If shopping for toys for an infant,
you may consider the Giant
Curiosity Cube a safe choice. It
meets the U.S. federal toy safety
standards for lead. Designed for
ages 6 months to 3 years, this toy
combines play with learning by
rewarding children’s curiosity,
developing motor skills and teach-
ing shape and color recognition. 

Think Budget
Remember, there’s a wide vari-

ety of toys for those sticking to a
tight budget. The Child’s First
Science Kit, for example, can be
an affordable, high-quality option
to give to children who are eager
to explore.

Find More
For more information on the toys

used here and to see other award-
winning toys, visit www.Ham
macher.com or call (800) 421-9002.

Finding Toys That Teach

This holiday season, parents are
working to give the gift of knowl-
edge to their children.

(NAPSA)—If you’re searching
for a gift that’s a bit off the beaten
path this holiday season, a travel-
themed present may be just the
ticket.

These types of gifts celebrate a
spirit of adventure and do so in
ultimate comfort with timeless
style. They deliver life-enhancing
travel experiences from the exotic
to the sublime:

• A Guide to the Good
Life—To get your loved ones
dreaming about taking that jour-
ney of a lifetime, try giving a sub-
scription to a travel magazine
such as The Affluent Traveler. It
can make a great stocking stuffer
and is chock-full of destination
ideas—from all-encompassing
beach resorts to legendary hotels
in the heart of European cities—
as well as tips for people who love
to travel and explore in style.

• Day of Decadence—Send
her (or him) to the sensual Man-
dara Spa at Paris Las Vegas for a
day or a weekend. Traditional
Balinese techniques induce pure
relaxation and serenity.

• Into the Rain Forest—
Immersed in the rain forest
nearby volcanic mountain ridges,
the lavish five-star Occidental
Grand Papagayo overlooks the
spectacular coast in Costa Rica.
Eco-tours, scuba diving and deep-
sea fishing abound.

• Hit the Nines—A paradise
found for golfers, the highly cov-
eted Dreams Los Cabos Suites
Golf Resort & Spa (Cabo San
Lucas, Mexico) beckons. And
nearby are six additional signa-
ture, championship courses!

• Set Sail in High Style—The
elite, Italian vessels of Silversea

capture the allure of a sea journey
at its finest. Expect exotic ports,
superb cuisine and exceptional ser-
vice for the most discerning trav-
eler.

• For Jet-Setters Only—
The destination doesn’t really
matter when you book your
loved one on Eos, a private jet-
like airline for those who enjoy
celebrity treatment.

• Talk the Talk—Wherever
they go, the pocket-sized Lingo
Voyager III provides audio and text
display translation of 20 languages
with more than 400,000 words and
46,000 phrases. It also has a calcu-
lator, currency converter, radio,
alarm, calendar and recorder.

For more luxury travel gift
ideas,  visit  www.theaff luent
traveler.com. A portion of every
booking made at the site until
December 31, 2007 will be
donated to Autism Speaks.

Travel Gifts Take Off

A “travel experience” is the per-
fect gift for those who already
have everything or are difficult to
buy for.

***
Skill and confidence are an
unconquered army.

—George Herbert
***

***
Your future depends on many
things, but mostly on you.

—Frank Tyger
***

***
Never bend your head. Hold it
high. Look the world straight
in the eye.

—Helen Keller
***

***
For the great benefits of our
being—our life, health and rea-
son—we look upon ourselves.

—Marcus Annaeus Seneca
***

***
The future is not in the hands
of fate, but in ours.

—Jules Jusserano
***




