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(NAPSA)—Volunteering is not
just good for individuals, it’s good
for businesses, too.

As more businesses recognize
the importance and value of being
socially responsible, corporate com-
munity involvement is on the rise.
Many companies recognize that an
official volunteer program not only
enhances the company image, but
strengthens teams, improves
morale, and makes it easier to
attract and retain employees.

However, because large compa-
nies often have thousands of
employees, it has been challeng-
ing to promote and manage volun-
teer opportunities on a nationwide
scale. That has changed ever since
a small nonprofit started making
it easier for everyone, including
corporations, to make a difference
through volunteer work.

Companies that are looking to
foster volunteerism now have an
online resource. VolunteerMatch
has developed a Web site that
helps anyone find a fulfilling way
to volunteer. 

Interested volunteers simply
visit www.VolunteerMatch.org
and enter their ZIP code to get a
customized list of all the available
volunteer opportunities. 

The program’s business ser-
vices—specifically designed to
meet the volunteering needs of
socially committed businesses—
rely on the same network and
technology that have already gen-
erated nearly 3 million volunteer
matches to over 40,000 nonprofit
volunteer organizations in just
eight years. 

As a result, volunteer-minded
companies like Target and Exelon

rely on VolunteerMatch to engage
employees in volunteer service,
while other companies such as
REI partner with VolunteerMatch
to mobilize their customers to get
involved. 

Target’s volunteer program is a
key component of the company’s
philanthropic structure at both
the national and local level. 

Last year, Target team mem-
bers and retirees donated more
than 315,000 hours of service and
completed over 7,000 community-
based projects in the areas of edu-
cation, the arts, social services
and disaster relief. 

As a VolunteerMatch partner,
the company uses the nationally
acclaimed nonprofit service to pro-
vide a network of volunteer oppor-
tunities to its employees within
the company’s headquarters, and
an online tool to manage and eval-
uate its volunteer activity. 

Recreational Equipment, Inc.
(REI), a national retail cooperative
providing quality outdoor gear and
clothing, is dramatically expanding
its ability to connect customers

with opportunities for environ-
mental stewardship through a
new partnership with the online
service. 

REI currently works with more
than 400 nonprofit groups and
clubs focused on conservation and
access to outdoor recreation. Vol-
unteerMatch provides a link on
the REI.com home page, under
the Get Out There tab, to a
nationwide network of volunteer
opportunities. 

Since any nonprofit or tax-
exempt organization can list volun-
teer opportunities within the net-
work for free, companies are
ensured access to the latest, most
up-to-date volunteer opportunities. 

In fact, Exelon’s entire 17,000-
strong workforce has access to
this diverse network, meaning
any Exelon employee can receive a
list of volunteer opportunities
matched to individual interests
and location. Employees can also
track employee volunteer efforts,
which is important to the com-
pany’s efforts to recognize and
reward exceptional volunteers.

The company will provide a
total of $50,000 in grants to the
nonprofit organizations where the
winners volunteer. It’s the com-
pany’s way of sharing its commit-
ment to the community with its
employees.

VolunteerMatch will help
Exelon identify candidates for this
award and simplify the applica-
tion process. As more than 1,000
employees have already signed up
to volunteer and reported nearly
20,000 hours of service, there is
unlikely to be a shortage of de-
serving candidates.

Volunteering Is Good For You And Good For Business

Finding a volunteer opportunity
is easier than you might imagine
and many companies are helping
employees do just that.

(NAPSA)—Scientists looking
for a way to improve eye health
have made some interesting dis-
coveries. Research has shown that
vitamins and minerals (vitamins
C and E, beta-carotene, zinc and
copper) can reduce the risk of age-
related macular degeneration
(AMD) by 25 percent and of mod-
erate vision loss by 19 percent.

The Age-Related Eye Disease
Study 2 (AREDS2) study will add
lutein, zeaxanthin and the omega-
3 fatty acids DHA and EPA to
determine if these nutrients
decrease a person’s risk of pro-
gression to AMD, which often
leads to vision loss. Previous stud-
ies have suggested these nutrients
may protect vision.

“Vision loss from AMD is an
important public health issue.
This study may help us find a bet-
ter way to treat this devastating
disease,” said Elias A. Zerhouni,
M.D., director of the National
Institutes of Health (NIH).

AMD damages the macula. As
the disease progresses, it blurs
the patient’s central vision. AMD
can take two forms, wet and dry.
Wet AMD is caused by the abnor-
mal growth of blood vessels under
the macula. This leads to rapid
loss of central vision. Wet AMD is
considered to be more severe than
the dry form. Dry AMD, the more
common form, occurs when the
light-sensitive cells in the macula
slowly break down. Untreated dry
AMD can progress into wet AMD.

Paul A. Sieving, M.D., Ph.D.,
director of the National Eye Insti-
tute (NEI) at NIH, said, “Nearly 2
million Americans have vision
loss from advanced AMD, and
another 7 million with AMD are

at substantial risk for vision loss.
In the study, we found a combina-
tion of vitamins and minerals
that effectively slowed the pro-
gression of AMD for some people.
Now, we will conduct this more
precisely targeted study to see if
the new combination of nutrients
can reduce AMD progression even
further.”

Emily Y. Chew, M.D., study
chair and deputy director of the
Division of Epidemiology and
Clinical Research at the NEI,
said, “The AREDS2 study is seek-
ing 4,000 people between 50 and
85 years of age with AMD in both
eyes or advanced AMD in one eye.
They must be available for yearly
eye examinations for at least five
years. Until we get the results
from AREDS2, we encourage peo-
ple with AMD to visit their eye
care professional to see if they
need to take the AREDS vitamin
and mineral formulation. This
alone could save more than
300,000 people from vision loss
over the next five years.”

For more information, visit
www.nei.nih.gov/AREDS2 or call
(877) AREDS-80 [(877) 273-3780].

New Research On Preventing Vision Loss

A new study is under way to dis-
cover if certain nutrients can
decrease a person’s risk of AMD,
which can lead to vision loss.

***
It’s hard to beat a person who
never gives up.

—Babe Ruth
***

***
You can do anything in this
world if you’re prepared to take
the consequences.

—W. Somerset Maugham
***

***
It is almost impossible to watch
a sunset and not dream.

—Bern Williams
***

***
So long as they don’t get violent,
I want to let everyone say what
they wish, for I myself have
always said exactly what
pleased me.

—Albert Einstein
***

***
Misfortune shows those who are
not really friends.

—Aristotle 
***

(NAPSA)—During the 2006
NASCAR season,  Nicorette ,
NicoDerm® CQ® and Commit®

launched the QUIT Crew smoking
cessation program for NASCAR
teams, officials and media. A total
of 186 participants from five dif-
ferent teams as well as NASCAR
officials and media enrolled in the
program.  

This year, Nicorette plans to
continue expansion of the QUIT
Crew program through partner-
ships with additional NASCAR
teams and organizations. Quit
smoking support will also be
available to NASCAR fans attend-
ing races at the Nicorette Win-
ner’s Circle Exhibit. Fans can find
information about the Nicorette
racing program, quitting smoking,
and the products to help them by
visiting www.quit2winracing.com.

This season’s sponsorship for
Nicorette will be showcased by a
total of four special paint schemes
with Jeff Gordon and the No. 24
Hendrick Motorsports DuPont
Chevrolet. The four paint schemes
mark an increase from Nicorette’s
two paint schemes with the No. 24
team in 2006. Nicorette will
remain a yearlong associate spon-
sor for Gordon and Hendrick
Motorsports throughout 2007.

This season’s four special
Nicorette paint schemes will be
run at Las Vegas Motor Speedway
on March 11; Chicagoland Speed-
way on July 15; Richmond Inter-
national Raceway on September 8;
and Atlanta Motor Speedway on
October 28. The 2007 special
paint scheme features a design by

famed motorsports artist Sam
Bass.

“After a tremendous first year
in 2006 with Jeff and Hendrick
Motorsports, we are looking for-
ward to these four special
Nicorette paint schemes on the
No. 24 car in 2007,” said Steve
Kapur, Senior Brand Manager,
Promotional Marketing at Glaxo-
SmithKline Consumer Health-
care. “With this increased spon-
sorship, we hope to bring more
visibility to our QUIT Crew efforts
as we look to help more individu-
als quit smoking.”

The QUIT Crew program pro-
vided participants with the proper
use of the Nicotine Replacement
Therapy products Nicorette, Nico-
Derm CQ and Commit as well as
one-on-one counseling from smok-
ing cessation experts.  

“I am proud to be involved with
a sponsor such as Nicorette that
focuses on making a difference in
people’s lives and helping people
achieve better health by quitting
smoking,” said Gordon. “Nicorette
has been an excellent sponsor and
I look forward to an even better
season in 2007.” 

NASCAR Steers Fans Away From Cigarettes

A NASCAR program could help
pit crews and racing fans quit
smoking.

(NAPSA)—Here’s sweet news:
You may get extra enjoyment eat-
ing your favorite treats because
they can now be made with or-
ganic sugar. 

The sugar is produced in accor-
dance with the most stringent
organic standards and certified
organic by Quality Assurance
International. It is grown and
milled using natural methods to
replenish the soil and protect the
Earth’s natural resources. It’s also
grown without the use of pesti-
cides and is minimally processed
using a special single-crystalliza-
tion process that preserves the fla-
vor of the sun-sweetened sugar
cane. The result is a sugar with
wholesome sweetness and only 15
calories per teaspoon. 

With a light blonde color and
hint of molasses flavor, C&H® Cer-
tified Organic Sugar provides a
naturally delicious, sweet taste
and the same performance and
quality in food and recipes con-
sumers have come to expect from
the company’s conventional sugars. 

Apricot Oatmeal Cookies

1⁄2 cup organic butter,
softened

1⁄2 cup organic vegetable
shortening

2 cups C&H® Organic
Granulated Sugar

2 large organic or farm-
fresh eggs

11⁄2 tsps. pure vanilla extract
2 cups organic rolled oats,

finely ground
2 cups organic white or

wheat flour 
1⁄2 tsp. salt
1 tsp. baking powder
1 tsp. baking soda
1⁄2 cup organic rolled oats

11⁄2 cups organic dried
apricots, coarsely chopped

2 cups organic pecans, wal-
nuts or almonds, chopped

Preheat oven to 375° F and
place rack in center position.
Beat butter and shortening
with sugar until light and
fluffy. Add eggs, one at a time,
beating well after each addi-
tion. Stir in vanilla. Grind oats
in a blender or food processor
until fine, then combine to-
gether with flour, salt, baking
powder and baking soda.
Gradually stir flour mixture
into butter mixture. Fold oats,
apricots and nuts into batter
and drop by heaping table-
spoons, about 2 inches apart,
onto lightly greased baking
sheets. Bake 10-12 minutes, or
until golden. Cool 2-3 minutes,
then remove to a rack to cool
thoroughly before serving.
Store in an airtight container
at room temperature. 

Yields approximately 4 dozen
large cookies. 

You can find more recipes and
information online at www.ch
sugar.com.

Sweet Treat With A New Twist

Many bakers believe cookies
made from organic sugar have a
“sunny” hint of molasses flavor.

Note to Editors: This release is for states west of the Mississippi.




