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(NAPSA)—You can protect
your pets and your family from
hidden dangers. Consider the case
of  Christopher Ronan. He was
just like any other four-year-old
boy—playful, energetic and happy.
His mother, Jennifer, like any par-
ent, did everything she could to
protect him. However, there was
one threat she didn’t know
about—diseases that can be
passed from pets to people. 

“My son, Christopher, a nor-
mal, healthy boy, is now partially
blind in one eye,” said Jennifer.
“His blindness was caused by a
roundworm infection that he con-
tracted from a public sandbox.”  

Parasite infections, of which
the most common are roundworm
and hookworm, can be transmit-
ted from pets to people, often
through exposure to contaminated
waste and soil. Public parks,
sandboxes, your own backyard—
any place where animal waste is
present—can become potential
hazard zones for children.

After Christopher’s diagnosis,
Jennifer took up the cause of edu-
cating other parents about the
potential risks of parasitic infection. 

“It’s important to me to make a
positive outcome of our experience
by making sure it doesn’t happen
to anyone else’s child,” said Jen-
nifer. “Telling our very personal
story will hopefully make people
stop, listen and learn what they
can do to prevent the spread of
parasites like roundworm that can
harm our children.”   

Today, Christopher is a normal
seven-year-old, who enjoys play-
ing with his dog and spending
time with his friends and family.
However, his vision loss will never
be restored.
Public Service Announcement

In an effort to raise awareness
of how pets may transmit disease
to family members, Jennifer
recently teamed up with the vet-
erinary members of the American
Animal Hospital Association and
Merial, a leading animal health
company. Together they created a
public service announcement enti-
tled “Protect Your Pets. Protect
Your Family,” airing throughout
the U.S. to inform consumers
about the dangers of parasite
infections and educating them on
how they can protect both their
pets and their families.  

Tips on Protection
According to Dr. Michael

Rubinstein, clinic director of the
Humane Society of New York,
“Prevention is simple and it
begins with keeping your pet
worm-free and healthy.” He offers
the following tips:    

•Visit Web sites like www.Stop
Worms.com to learn how to pre-
vent pets from transmitting
potentially dangerous worms to
you and your family.

•Take your puppy or kitten to
the veterinarian for deworming at
an early age and adhere to a regu-
lar deworming schedule to pre-
vent subsequent infection.

•Ask your veterinarian about
Heartgard Plus® (ivermectin/
pyrantel), a product that treats
both roundworms and hookworms
as well as protects against heart-
worm disease. 

•Clean up properly after pets,
especially around the home and
lawn. Use tools for cleanup to
avoid direct contact with pets’
waste and wash hands immedi-
ately after cleanup.

•If you have a sandbox in
your backyard, make sure to
keep it covered to prevent neigh-
borhood pets from using it as a
litter box.

•As children are particularly
vulnerable to intestinal parasites,
help them understand the dan-
gers of ingesting or coming in con-
tact with feces or potentially con-
taminated soil.

•Make sure to carry towelettes
to wipe children’s hands fre-
quently after playing in a park,
public sandbox, etc.

A Mother’s Warning: Protect
Your Pets, Protect Your Family

Christopher Ronan lost the
vision in one eye to a parasitic
infection he caught in a public
sandbox.

(NAPSA)—By harnessing the
power of NASCAR, the effort to
help millions of Americans quit
smoking has just picked up
speed.

Smoking Statistics
In the United States, an esti-

mated 25.6 million men and 22.6
million women are smokers.
According to the American Heart
Association, however, more than
four in five smokers say they want
to quit. Each year, about 1.3 mil-
lion smokers do quit. In addition
to reducing the risk of lung cancer,
benefits of quitting include:

• After one year off cigarettes,
the excess risk of heart disease
caused by smoking is reduced by
half. After 15 years of abstinence,
the risk is similar to that for peo-
ple who’ve never smoked.

• In five to 15 years, the risk of
stroke for ex-smokers returns to
the level of those who’ve never
smoked.

With good smoking cessation
programs, 20 to 40 percent of par-
ticipants are able to quit smoking
and stay off cigarettes for at least
one year. Combining interventions
such as physician advice and fol-
low-up with nicotine gum and
behavior modification may in-
crease success rates.

Nicorette and NASCAR
Nicorette®—the popular stop-

smoking aid—has signed on to be
an associate NASCAR sponsor for
the 2005 season. As a result, the

key message of kicking the habit
will be delivered—at more than
200 miles per hour—to more than
75 million racing fans across the
country.

GlaxoSmithKline Consumer
Healthcare, maker of Nicorette,
nicotine gum, NicoDerm® CQ®

nicotine patches and Commit®

nicotine lozenges, will also part-
ner with NASCAR to help the
general public learn how they can
lead smoke-free lives.

“In racing, first is a good
thing, so we’re excited to partner
with GlaxoSmithKline Consumer
Healthcare as the first quit-
smoking product sponsor in
NASCAR,” said Casey Mears,
driver of Chip Ganassi Racing

Team’s No. 41 Target Dodge
Charger. “It’s great to work with
a sponsor that not only helps us
but the fans as well.”

Quit-Smoking Resource
GSK Consumer Healthcare will

be reaching out to NASCAR fans
that want to quit smoking at 23
races this season via its Winner’s
Circle exhibit, with the theme
“Quitting is Winning.” Addition-
ally, “Quitting Crew” is a new
reality Web-based program intro-
ducing five NASCAR fans who are
quitting on GlaxoSmithKline’s
quit-smoking products.

More information about the
NASCAR quitters and quitting
smoking is available at www.
quit.com.

A Quit-Smoking Message, Delivered At More Than 200 Miles Per Hour

Thanks to a new sponsorship agreement, more than 75 million
NASCAR fans are now getting an important quit-smoking message at
this season’s races.

A New Project Sings The Praises Of The National Anthem
(NAPSA)—An effort to restore

respect and appreciation for the
national anthem is striking the
right chord with many people.

The National Anthem Project,
a multi-year effort to reteach
Americans “The Star-Spangled
Banner,” is led by the National
Association for Music Education
(MENC). Mrs. Laura Bush serves
as Honorary Chairperson. 

The campaign launch comes on
the heels of a recent Harris Poll
that shows two out of three Amer-
icans don’t know the words to
“The Star-Spangled Banner” and
many are unaware of the histori-
cal events that inspired the pen-
ning of the song. 

This finding prompted MENC,
the world’s largest arts education
association and the only one that
addresses all facets of music edu-
cation, to spearhead the project
and shine the spotlight on the
importance of school music pro-
grams, given that this is where
most Americans learn the national
anthem and other patriotic songs.

“Recent budget cuts to school
music programs have silenced our
nation, cutting off students from
access to learning about our coun-
try’s historical traditions,” says
John Mahlmann, Executive Direc-
tor, MENC. “Music in schools pro-
vides the platform for citizenship
that stays with us for a lifetime.”

One goal of the campaign is to
change the practice of Americans
listening to a soloist perform the
anthem, particularly at special

events, and to encourage everyone
to sing the anthem together. 

The nationwide initiative is sup-
ported by the Jeep brand, the proj-
ect’s National Presenting Sponsor. 

“As the Jeep brand is deeply
rooted in American traditions and
values, we are excited about the
opportunity to be a part of the
National Anthem Project and to
join the National Association for
Music Education in this mission
to restore America’s voice,” said
Dieter Zetsche, President and
Chief Executive Officer of the
Chrysler Group. 

The project is led by the proj-
ect’s official musical ambassadors,
The Oak Ridge Boys and is sup-
ported by leading organizations
across the country, including The
Girls Scouts of the U.S.A., The
American Legion and The History
Channel. 

“Today our country is calling on
our music educators to restore

America’s voice,” said Mahlmann.
“We want to remind all Americans
to cherish our national treasures
and to celebrate our unity and val-
ues in song.”

This multi-faceted campaign
will include curriculum efforts in
schools across the country, special
performances and alliances with
professional sporting events, pub-
lic service announcements and
special events in cities nationwide.

For more information visit the
Web site at www.thenational
anthemproject.org.

The Star-Spangled Banner
1814

Words by Francis Scott Key,
Music by John Stafford Smith

O say, can you see, by the dawn’s early 
light,
What so proudly we hailed at the twilight’s 
last gleaming?
Whose broad stripes and bright stars, 
through the perilous fight,
O’er the ramparts we watched, were so 
gallantly streaming?
And the rocket’s red glare, the bombs 
bursting in air,
Gave proof through the night that our flag 
was still there.
O say, does that star-spangled banner yet 
wave,
O’er the land of the free, and the home of 
the brave?

The National Anthem Project is
under way to help reteach
Americans the importance of
“The Star-Spangled Banner.”

The Romans wrote all numbers using some combination of only
seven symbols: I for 1, V for 5, X for 10, L for 50, C for 100, D for 500
and M for 1,000.

Three Ivy League stadiums have been NFL home fields. The
Philadelphia Eagles played at the University of Pennsylvania’s
Franklin Field from 1958 to 1970, the Boston Patriots at Harvard in
1970, and the New York Giants at Yale Bowl in 1973 and 1974.




