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(NAPSA)—With 80 percent of
smokers trying their first ciga-
rette before age 18, public health
leaders are increasingly concerned
about youth smoking—and they’re
taking action. Recent efforts have
focused on stopping marketing
campaigns that some say are
specifically geared toward getting
minority children to smoke new
kinds of flavored cigarettes. 

According to the American
Legacy Foundation, such market-
ing strategies are in violation of the
Master Settlement Agreement,
which prohibits marketing of
tobacco products to minors. The
group cites various tobacco indus-
try promotions and products that it
says make the industry’s intentions
to target minority youth clear. 

For instance, Kool Mixx is
Brown & Williamson hip-hop pro-
motion for its Kool menthol ciga-
rettes. The company hosted Kool
Mixx DJ competitions in major
urban markets across the country.
The same company manufactures
Kool Smooth Fusions, which are
menthol-flavored cigarettes with
the following names: Caribbean
Chill, Midnight Berry, Mocha
Taboo and Mintrigue. 

The American Legacy Founda-
tion and other key public health
officials including former Surgeon
General David Satcher and former
Secretary of Health and Human
Services Louis Sullivan maintain
that Williamson adopted packag-
ing and ads that depict young
African Americans and cultural
symbols of hip-hop to attract
young smokers. In addition, the

group says DJ competitions are
particularly popular with youth. 

In 2004, attorneys general from
34 states, the District of Columbia
and Puerto Rico wrote to Brown &
Williamson demanding the com-
pany end the Kool Mixx promotion.
In addition, Illinois Attorney Gen-
eral Lisa Madigan, Maryland
Attorney General Joseph Curran,
Jr. and New York Attorney General
Eliot Spitzer sued the company for
violations of the Master Settle-
ment. Brown & Williamson settled
the suits and agreed to pay $1.46
million to four organizations, with
the money being devoted to youth
smoking prevention initiatives. The
company also agreed to restrictions
on all future Kool Mixx promotions. 

The American Legacy Founda-
tion partnered with the National
African American Tobacco Preven-
tion Network, the National Center
for Primary Care at the Morehouse
School of Medicine, and the
National Latino Council on Alcohol
and Tobacco Prevention to fight the
new marketing campaigns. 

Minority youth ages 12-17 in
middle and high school smoke
menthols at rates much higher
than white youths. Among African-
American youth, nearly 75 per-
cent who smoke, smoke menthol;
among Hispanic youth, nearly 53
percent smoke menthols; and 54
percent of Asian youths smoke
menthols. It’s thought that draw-
ing attention to these new market-
ing campaigns may help curb
these disturbing numbers. 

To learn more, visit the Web
site www.americanlegacy.org. 

Protecting Youth From Tobacco

(NAPSA)—Car enthusiasts
across the country are revved up
over the new trend in 2005’s vehi-
cles: increased power.

Automakers have made power
and speed a top priority in many
of their new-model vehicles—and
phrases such as “that thing got a
HEMI®?” have raced into the car
fan’s vocabulary.

Industry experts say perhaps
nowhere is the auto market’s
newfound need for speed (and
power) more plainly demon-
strated than in the popularity of
the reintroduced HEMI engine.
The legendary engine that pow-
ered muscle cars of the 1960s has
been re-engineered and reborn as
a modern high-performance and
fuel-efficient power plant known
as the 5.7-liter HEMI V-8.

The first HEMI was introduced
by Chrysler in 1951 and produced
180 hp (an impressive output for
the time). The first cars to carry
the new engine were the New
Yorker and Saratoga lines.
Between 1951 and 1953, HEMI
engines were offered on the
Chrysler, DeSoto and Dodge.

Consistent with its predeces-
sors, the modern HEMI is elegantly
simple—even to “nongearheads.”
It achieves power, fuel economy
and emissions goals with a design
that is uncomplicated and cost
effective. 

The newly designed engine is
also extremely versatile. It offers
best-in-class performance in the
Dodge Ram and Dodge Durango
and is configured to be a smooth
premium engine in the Chrysler
300C and Dodge Magnum RT. It
powers the 2005 Jeep® Grand

Cherokee as well. Later this year, it
will be offered on the all-new Dodge
Charger and Jeep Commander.

Fuel economy has also been
improved, but not at the expense of
HEMI performance. Chrysler Group
has developed a Multi-Displace-
ment System (MDS) that deacti-
vates four cylinders when the V-8 is
not needed.

Jeep Grand Cherokee is the first
sport-utility vehicle to offer MDS,
which increases fuel economy by up
to 20 percent.

“The modern HEMI is engineered
to deliver outstanding performance
and reduced noise, vibration and
harshness, resulting in a highly
refined power plant,” said Bob Lee,
VP Powertrain, Chrysler Group.
“Ninety percent of the engine’s
peak torque is available from 2,400
through 5,100 rpm for excellent
performance.”

For more information on the
engine, visit  the Web site at
www.daimlerchrysler.com.

Powering Up The 2005s

The new-car lineup for 2005 fea-
tures powerful engines and
plenty of horsepower.

(NAPSA)—Not only can wines
add to even the most ordinary
meal, they can enhance the
intense flavors found in grilled
foods. Woodbridge Select Vine-
yard Series Ghost Oak Char-
donnay offers lively mango, pear
and pineapple flavors that pair
well with pork chops, veal or hal-
ibut. The velvety blackberry and
vanilla flavors of the Red Dirt
Ridge Cabernet Sauvignon taste
great with grilled steak and
portabello mushrooms. Clay Hol-
low Merlot is considered a perfect
match for filet mignon and Fish
Net Creek Old Vine Zinfandel’s
peppery spice and red berry fla-
vors complement hamburgers,
ribs and hearty grilled vegeta-
bles. For tips and recipes, visit
www.woodbridgewines.com and
www.bbqu.net. 

For many cooks, dried soup
mix can be a key ingredient in a
variety of seasonal dishes. It can
be used to spice up everything
from brunch quiche to entertain-
ing dips, allowing cooks to be both
versatile and creative without a
lot of extra work. For recipe ideas
from Knorr Recipe Classics, visit
www.knorr.com.

One example of a carb-friendly
food is California Black Ripe
Olives. Each large olive has just
six calories and only a trace
amount of carbohydrates. In addi-
tion, these tasty morsels have
“the good fats”—healthy monoun-
saturated fats—and no trans fats.
For recipes, information and a
free, personalized calorie and
activity calculator, visit www.
CalOlive.org/calculator.

(NAPSA)—Whether you are
across town or across the country,
at some point, you may face the
inevitable effects of aging on
someone you love. That’s why it’s
important to recognize the issues
before a crisis erupts. Interim
HealthCare offers a free, online
independent living assessment
that helps identify factors that
may place someone’s safety at
risk. You can learn more about
what places someone in an unsafe
situation and receive suggestions
for getting extra help or support.
To learn more, visit www.home
styleservices.com.

How safe is your drinking
water? A thorough analysis test-
ing package is available at an
affordable price from National
Testing Laboratories (NTL),
America’s largest independently-
owned and operated testing labo-
ratory specializing in drinking
water analysis. NTL’s Watercheck
testing packages include tests for
a majority of contaminants regu-
lated by the EPA under the Safe
Drinking Water Act. To learn
more, visit www.ntllabs.com or
call (800) 458-3330.

According to experts at the
American College of Prosthodon-
tists, it’s a good idea to do some
research on the dentist you choose
before undergoing cosmetic dental
treatment. Some dentists may
begin performing a cosmetic pro-
cedure after completing only a
weekend course. In contrast,
prosthodontists are dental spe-
cialists who are recognized by the
American Dental Association
(ADA). They have completed an
additional three years of rigorous
education and training beyond
dental school, focusing on facial

esthetics. For more information
on prosthodontists or to find one,
log on to www.findaprosthodon
tist.com or call 312-573-1260.

External feminine itch can be
caused by many factors. To help
solve this problem, a leading
maker of women’s products has
introduced a new anti-itch gel
which stops painful, burning itch
on contact without a prescription.
Called Summer’s Eve Anti-Itch
Gel, it’s available over the counter.
To learn more, visit www.summer
seve.com.

Fewer than half of Americans
regularly check nutrition food
labels, according to a recent sur-
vey by the American Heart Associ-
ation. Fortunately, there are some
simple ways to look for what your
body—specifically your heart—
doesn’t need in the food you eat.
Two red flags to look for first: sat-
urated fat and cholesterol. As the
nation’s foremost authority on
heart health, the American Heart
Association states reducing satu-
rated fat and cholesterol in the
diet helps reduce the risk of car-
diovascular disease—America’s
number-one killer of both women
and men. To learn more, call 1-
800-AHA-USA1 (1-800-242-8721)
for a free “Shop Smart with
Heart” brochure or log on to www.
americanheart.org.

***
Anger begins with folly, and
ends with repentance.

—Pythagoras
***

***
Whatever is begun in anger ends
in shame.

—Benjamin Franklin
***

***
To rule one’s anger is well; to
prevent it is still better.

—Tryon Edwards 
***

***
Anger is a momentary madness,
so control your passion or it will
control you.

—Horace
***

(NAPSA)—According to some
estimates, 90 percent of Ameri-
cans get treatments for hair
removal. Many others want to get
rid of unsightly veins, age or sun
spots and acne and generally
improve their skin and overall
appearance. If you’re among
them, or would like to be, you
may want to consider trying one
or a combination of cosmetic laser
treatments.

In the hands of dermatologists
and other physicians, these non-
invasive beauty solutions can help
both men and women see how
they look in a new light.

“Whether part of a comprehen-
sive beauty plan or used for one
specific purpose, laser treatments
are an easy way to get a little lift,”
said dermatologist Laurie J.
Levine, M.D. “The beauty of lasers
is that they are less invasive than
traditional plastic surgery options
and require less downtime, dis-
comfort and expense,” she added.

A variety of laser devices and
treatments provide different cos-
metic beauty solutions. These
include:

The Smoothbeam® laser, used to
treat acne, acne scars and smooth
away fine lines and wrinkles.

The GentleLASE® laser for per-
manent hair reduction and treat-
ing leg veins and pigmented le-
sions, such as freckles and age
spots, as well as fine lines and
wrinkles. 

The GentleYAG® for treatment of
vascular lesions such as leg veins
and wrinkles as well as unwanted
hair is especially good for darker
and tanned skin types. 

The Vbeam® for rosacea, facial
and leg veins, scars, stretch marks
and fine lines and wrinkles. Vbeam
provides an effective treatment
with less recovery time than other
pulsed dye lasers.

What makes these laser treat-
ments even more appealing is that
they all use an integrated
Dynamic Cooling Device™ (DCD).
DCD involves a cryagine spray
that cools the skin before the
treatment. “This revolutionary
feature enhances patient comfort
while preserving the skin and
minimizes treatment side effects,”
said dermatologist Eric Siegel,
M.D. “This allows patients to have
less downtime and to feel better
about their treatment.” 

To learn more about cosmetic
laser treatments or to find a
practitioner near you, visit the
Candela Corporation Web site:
www.candelalaser.com.

A Non-Extreme Makeover

A new way to looking and feeling
better may be via a not-so-extreme
makeover with laser treatments.




