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(NAPSA)—One way to keep your
business in the black may be to
concentrate on color. Studies show
consumers react in certain ways to
different colors. Today’s companies
are using those findings when
choosing their official “corporate
colors” to gain better control over
their corporate images and give
them an edge on the competition.

Employee uniforms at some of
the country’s most recognized
companies effectively use colors
to maintain corporate identity,
and to lend employees an image
that is perceived by customers as
competent.

For instance, Staples, the
leading office supply chain,
specifically chose a deep red for
their corporate color and em-
ployee uniforms. Red has been
shown to have an attention-get-
ting effect that’s considered both
dynamic and powerful. In a store
specializing in “office neutral”
product lines, the red is perceived
as “hot and energetic,” and may
even subliminally transmit an
image of employees being ener-
getic and efficient. Not to men-
tion this red makes Staples
employees “easy to find” in all
their stores.

Similarly, Midas Muffler re-
cently used the science of color to
establish their new corporate
identity. They had a unique hur-
dle to overcome, however, regard-
ing their technicians. The public
regularly sees them, which is a
great advertising opportunity for
the company. But these workers’
uniforms get soiled with grease
and grime. A “dirty” employee look
would certainly hinder the Midas
image. So the company focused on
a black color, with additional
attention to gray.

Black is considered a powerful
and bold color, but is also func-
tional, as it hides the appearance
of grease and grime. When gray is
incorporated into the uniform, it’s
said to give the impression of
maturity and professionalism. 

“A big part of a company’s over-
all image is found in the look of its
employees,” says Robert Isaacson,
Marketing Director at UniFirst, a
leading provider of uniforms and
work apparel to businesses of all
types. The company has been
working with companies to en-
hance their employee images since
1936 and are recognized experts
in the industry. 

“With the right color scheme,
employees will be perceived more
positively, identified and recog-
nized more easily and can actually
aid in promoting the business,”
says Isaacson.

For more information visit
www.unifirst.com or call 1-800-
225-3364.  

Enhancing Business Images With Color

True Colors—Studies show
the right corporate colors can
improve a company’s image.

Looking Ahead To 2003
Eye Exams Are Easy-To-

Keep New Year’s Resolution 
(NAPSA)—Every year, approxi-

mately 115 million of us make
New Year’s resolutions. These res-
olutions allow us to see where we
can improve over the next year. 

For the 76 million baby
boomers in the U.S., one impor-
tant (and easy to keep) New Year’s
resolution is scheduling regular
eye exams. 

Regular eye exams help detect
age-related eye diseases such as
macular degeneration, glaucoma
and cataracts, which often have
no warning signs. Early detection
can be key to identifying and
treating these eye diseases.

Macular degeneration, the
leading cause of blindness for peo-
ple over the age of 50, affects more
than 13 million people in the U.S.,
more than cataracts or glaucoma.
Still a little-known disease—two-
thirds of Americans are not famil-
iar with it—macular degeneration
causes loss of central vision,
affecting daily activities like rec-
ognizing faces, driving a car, read-
ing and watching television.

Resolutions are best kept if you
share them with family or write
them down, referring to them reg-
ularly. So be sure to make eye
exams a New Year’s resolution for
the whole family and post your
2003 eye exam schedule on your
refrigerator as a gift to yourself.  

For more information about mac-
ular degeneration or to receive an
eye exam pledge card, visit
www.amdfacts.com or call 800-
AMD-4636. For information on
other eye diseases or conditions visit
www.novartisophthalmics.com/us.

(NAPSA)—This year many fami-
lies will become first time home-
owners, thanks to an unusual source:
the aluminum can. Worth about a
penny, the recycled aluminum can
has generated over 1.8 million dol-
lars through a national recycling
program that benefits one of
America’s favorite charities.

That money helped build more
than 35 Habitat for Humanity homes
thanks to the joint efforts of the
Aluminum Association and Habitat
for Humanity International.

Since the Aluminum Cans Build
Habitat for Humanity Homes
(ACBHHH) program began in 1997,
more than four million pounds of
aluminum cans have been recycled
by and for Habitat affiliates. 

“The ACBHHH program has
made a remarkable difference in
hundreds of communities,” said
Millard Fuller, founder and presi-
dent of Habitat for Humanity
International. “Habitat affiliates
use the program to complete con-
struction on homes. There is so
much need out there. You may be
too old or too young to swing a
hammer, but everyone can recycle.”

A national recycling network
consists of more than 475 Habitat
affiliates around the nation and
2,000 recycling centers. Homes
funded by aluminum can recycling
have been built in Cleveland,
Ohio; Denver, Colo.; Houston,
Texas; Knoxville, Tenn.; Yuma,
Ariz.; and Americus, Ga., as well
as many other locations across the
country.

In Yuma, Ariz., a dedicated
group of senior citizens raised more
than $55,000 through the recycling
program. In Fort Wayne, Ind., sec-
ond grade students held a can drive
that netted around 1,000 pounds of

cans. Homerun slugger Sammy
Sosa supported the program
through a national public service
announcement that aired approxi-
mately 43,000 times.

Since 1976, Habitat for Human-
ity has built more than 100,000
homes around the world. The orga-
nization estimates that over 3.5
million families are in need of sim-
ple housing in America. Those
selected for Habitat homes invest
hours in the home’s construction
and pay a monthly mortgage.

By recycling for Habitat for
Humanity, you can help fulfill a
family’s dream of owning a home.

For more information on the
ACBHHH program visit the Web
site at www.cansforhabitat.org or
call toll-free 1-888-798-CANS.

Feel At Home Recycling To Help Families

Recycled aluminum cans are
helping to build Habitat for
Humanity homes nationwide.
Visit www.cansforhabitat.org to
find out more.

(NAPSA)—For enthusiasts of
popular video games, a tip or
“secret hint” can mean advancing
quickly through a game and open
up whole new dimensions to their
hobby. 

Although there are standard
methods of advancing in these
games, an entire industry has
cropped up to provide tips to
gamers. Often called “tip cards” for
the way they’re packaged, secret
hints now are available on every
box of specially-marked Tony’s
pizza during a sweepstakes in
partnership with Nintendo. Tony’s
products featuring the sweep-
stakes include: Original Crust,
Thin Crust, Super Rise Crust,
Pizza for One and Deep Dish. In
all, 20-25 million boxes of Tony’s
products carry a chance to win.

“Tony’s pizza and Nintendo are
delivering the ultimate combo of
things kids like to do—eat pizza
and play their favorite games,”
said Tere Carral, brand manager,
Tony’s pizza. “Isn’t that why video
games have a pause button?” 

In addition to the tip cards, the
sweepstakes features thousands
of prizes like Game Boy® Advance
video game systems, new Nin-
tendo video games and Game Boy
Advance Game Link® cables.

The sweepstakes, called “Your
Chance to Advance,” brings
together two companies that are a
part of ‘tweens’ lives. 

The tip cards featured in the
“Your Chance to Advance” sweep-
stakes provide secret hints for

games such as Super Mario World®:
Super Mario Advance 2, Legend of
Zelda® A Link to the Past® Four
Swords and Super Mario World® 2:
Yoshi’s Island™. And even better,
the sweepstakes offers a chance to
win these games.

This sweepstakes is another
way the 30-year-old pizza brand
provides extra fun and value to
‘tweens.’

Tony’s has a long-standing his-
tory of providing a variety of
activities for kids and families fea-
tured in Web sites such as tonys
time.com and tonys.com/soccer.

Consumers also can visit
www.tonys.com to find more infor-
mation or register for a chance to
win sweepstakes prizes. Informa-
tion on “Your Chance to Advance”
is in grocery stores and on Tony’s
pizza boxes across the country. To
find out about Game Boy Advance
products visit www.nintendo.com.

A Gaming Tip: Get The Insider Scoop

Any way you slice it, a new
sweepstakes lets kids eat their
pizza and get game tips, too.

(NAPSA)—Investigators across
the country are recruiting partici-
pants for a clinical trial program
to study the effectiveness of a new
once yearly treatment for osteo-
porosis called zoledronic acid.

Osteoporosis has reached epi-
demic proportions. One out of
two American women and one of
eight American men aged 50 and
over will experience an osteo-
porosis-related bone fracture in
their lifetime.

This bone-thinning disease now
affects 10 million Americans. New,
more convenient treatments are
needed for this debilitating disease.

The trials, known as HORIZON
(Health Outcomes and Reduced
Incidence with Zoledronic Acid
ONce Yearly), are being conducted
in 400 trial centers over four con-
tinents with approximately 11,000
patients.

The HORIZON trials are like no
other studies ever conducted. This
is the first program to study a once-
yearly treatment for osteoporosis,
and the first program to study the
prevention of future fractures in
patients who have already experi-
enced an osteoporosis-related hip
fracture. In addition, it is the first
to study a single dose treatment

given once for Paget’s disease.
“Patients need new options that

treat bone diseases like osteoporo-
sis,” said Meryl S. LeBoff, M.D.,
director of skeletal health and
osteoporosis at Brigham and
Women’s Hospital in Boston and
associate professor of medicine at
Harvard Medical School. “We urge
women and men who have osteo-
porosis or Paget’s disease to speak
with their doctors about the condi-
tion and consider participating in
one of the HORIZON clinical trials.”

Researchers are seeking women
between the ages of 65 and 89 who
have osteoporosis, men and
women aged 50 and over who have
a history of a low-trauma hip frac-
ture but could walk prior to the
fracture, and men and women
aged 30 years or older who have
Paget’s disease. If you match these
criteria and are interested in vol-
unteering for any of the Horizon
studies, call 1-877-YHORIZON (1-
877-946-7496) or visit the Web site
at www.horizon.novartis.com for
more information.

Scientists Seek Help With New Osteoporosis Treatment 

This is the first program to
study a once-yearly treat-

ment for osteoporosis

***
Learn to listen. Opportunity
may be knocking softly.

—Frank Tyger
***

***
An honest tale speeds best being
plainly told.

—William Shakespeare,
Richard III

***

***
The past is never where you
think you left it.

—Katherine Anne Porter
***




