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(NAPSA)—A new national edu-
cation campaign—Asthma Action
America—seeks to help the more
than 24 million people in the U.S.
who have been diagnosed with
asthma at some point in their life-
time better understand and man-
age the condition. The campaign,
supported by 18 leading organiza-
tions, is offering a new, validated
test people 12 years of age and
older can use to help determine
whether or not their asthma is
controlled. The Asthma Control
Test™ features five simple ques-
tions that give people a quick and
easy way to help gauge how their
asthma is affecting them. 

Urging people to “put their
asthma to the test” is multi-plat-
inum recording artist Wynonna
Judd. Judd, whose seven-year-old
son also has asthma and whose
cousin died of an asthma attack,
says that after years of living in
denial and suffering repeated
asthma attacks, she finally learned
to take a more preventive approach
to managing her own asthma.

“I didn’t take my asthma seri-
ously, and it would get me into
trouble,” said Judd. “Knowing how
to keep my asthma under control
has made a huge difference in my
life, and I’m passionate about
helping others learn how to do the
same. I’m living proof that if you
take control of your asthma, you
can do anything.” 

Advances in research and pre-
ventive treatment in the past
decade have made asthma a
highly controllable condition, yet
it remains a serious and even
deadly disease for many of those
who have it. 

To take the Asthma Control Test™,
people can visit www.Asthma
ActionAmerica.org or call toll-free
1-800-704-4699 to request the test
by mail. People should use the test
results to develop an appropriate
asthma management plan with their
healthcare professional.

The Asthma Action America
campaign supporting organiza-

tions include: Allergy & Asthma
Network Mothers of Asthmatics;
American Academy of Allergy,
Asthma & Immunology; American
Academy of Pediatrics; American
Association for Respiratory Care;
American College of Allergy,
Asthma & Immunology; American
College of Chest Physicians;
American College of Emergency
Physicians; American Lung Asso-
ciation; American Pharmaceutical
Association; American Thoracic
Society; Association of Asthma
Educators; Asthma and Allergy
Foundation of America; Glaxo-
SmithKline Respiratory Institute;
League of United Latin American
Citizens; National Association of
Chain Drug Stores; National
Business Coalition on Health; 
National Medical Association; and
Public Library Association.

Asthma Action America is a
national asthma education pro-
gram supported by the Glaxo-
SmithKline Respiratory Institute.
GlaxoSmithKline is a research
based pharmaceutical company
and a world leader in respiratory
care. Asthma Action America is a
trademark of the GlaxoSmith-
Kline Group of Companies. 

Asthma Control Test is a
trademark of QualityMetric
Incorporated.

Wynonna Judd and Asthma Action America
Urge Americans to “Put Asthma to the Test”

(NAPSA)—Flooring is one of
the most important and long-last-
ing design elements homeowners
must decide on. 

The current trend is away from
carpet and toward hardwoods and
“naturals” such as stone, marble
and granite, with throw rugs as
accents. However, these materials
can be cost prohibitive and high
maintenance. One solution is lux-
ury resilient planks and tiles,
which look and feel like the mate-
rials they replicate with all the
advantages of vinyl—water resis-
tance, softness underfoot and light
maintenance. 

Deciding between the look of
hardwood or tile is the easy part.
Next, you must consider color and
design. With luxury resilient
planks and tiles—which all have
the same thickness—you can com-
bine the two. 

“Our distributors are reporting a
growing demand for custom floor-
ing installations,” says Kathy
Holdridge, director of communica-
tions for Nafco, a leading luxury
resilient tile brand. “Because all
Nafco tiles and planks can be
mixed and matched, customers are
only limited by their imaginations.” 

If you’re leaning toward a
hardwood look, consider using one
of the following unique patterns: 
• Herringbone—Lay planks in
repeating upside-down and right-
side-up V patterns 
• Parquet—Lay square sections
of planks in alternate directions 
• Staggered—Using 6-inch-wide
planks, lay the end of each plank
next to the middle of the one
above
• Diagonal—Set planks in a

room at a 45 degree angle 
If your choice is tile, consider

using one of the following unique
patterns: 
• Brickwork—Stagger grout
lines by laying the edge of each
tile next to the middle of the tile
above
• Checkerboard —Make  a
checkerboard with two comple-
mentary or contrasting colors
• Pinwheel—Mix two sizes of tiles 
• Tri-Colored—Blend three com-
plementary colors in a room

Finally, add the pièce de résis-
tance: create a stunning entryway
with an intricate pattern of woods
or tiles. For more design ideas
using luxury resilient planks and
tiles, visit www.nafco.com or call
1-800-248-5574.

Your Key Design Element: Flooring

To create this stunning entry-
way, luxury resilient planks were
laid in a herringbone pattern bor-
dered by luxury resilient tiles laid
with a center “dot” accent.

(NAPSA)—Trees are branching
out all across America, 10 million
of them. You’ve probably seen one
without realizing it—in a park or
along a beautifully landscaped
highway. In fact, if the National
Tree Trust lined up all the trees it
planted since 1990, they would
stretch from New York City to Los
Angeles and back. 

To celebrate the National Tree
Trust’s official 10 millionth tree
planting, the Washington, D.C.-
based organization coordinated a
nationwide event aptly named
“Branching Across America.” The
National Tree Trust and its army
of volunteer groups planted a tree
in each state capital city on the
same day—November 21, 2002. 

The locations varied as much as
each city’s landscape and history—
at a park in Indianapolis, a school
in Concord, an arboretum in
Columbus and the State Capitol
grounds in Phoenix.

“Including all 50 states in the
celebration is appropriate because
we wouldn’t have made it to 10
million without the entire country’s
dedication to our cause,” National
Tree Trust President Richard
Keefe said. 

More than 500,000 volunteers
have partnered with the nonprofit
organization and close to one mil-
lion students have grown their
own trees through its programs. 

“The nationwide event will
also help raise awareness of the
importance of trees to communi-
ties across the country, how trees
benefit the environment and how
they can enhance the beauty and

property values of the areas
where they’re planted,” Keefe
added.

Indeed, trees are vital to the
health of our environment. Over a
50-year lifetime, one city tree pro-
vides over $57,000 worth of bene-
fits, from reduced air conditioning
demand to erosion, storm water
and air pollution control. 

The National Tree Trust Web
site now has individual pages for
all 50 states, so people can look at
the impact the organization has
made across the country. To learn
more or find out how you can help
the National Tree Trust plant
trees in your neighborhood, visit
www.nationaltreetrust.org or call
1-800-846-TREE.

10 Million Trees Branching Across America

Turning over a newer leaf, a
national program volunteer has
started planting another 10 mil-
lion trees.

(NAPSA)—A national contest
encourages people to submit
unique uses of Con-Tact products.
The grand prize winner will
receive a home room design
makeover by Susie Coelho, valued
at approximately $10,000. Four
semi-finalists will receive a selec-
tion of Con-Tact Brand products.
Entry forms and the complete set
of rules are available at www.con-
tactbrand.com and at select retail
outlets. To enter, participants
must submit a description in 500
words or less of the project and
how they were able to “Con-Tact
Their Style” along with a photo of
the project. Entrants must mail
their entry to “Con-Tact Your
Style” Contest, PO Box 3695,
Medina, Ohio 44258-3695 or sub-
mit a digital or scanned photo to
the Con-Tact Brand Web site. The
contest runs through June 2003

Once you master the basic
design technique, there are so
many ways to personalize the
miniature Christmas tree and
make it your own, say floral
experts at 1-800-FLOWERS.com.
There are practically no limits to
the variations and sizes you can
come up with. Trim the trees in a
different style for each room.
Smaller variations can be made in
mini clay pots painted gold or

even in recycled tin cans used as
containers. Visit 1800flowers.com
for beautiful holiday gifts, such as
the Holiday Flower Tree.

The world’s first computer-
equipped, completely automated,
“no touch” humidifier delivers up
to 50 percent more moisture than
other humidifiers and doesn’t
need constant manual adjust-
ments. The advanced computer
technology measures the outdoor
temperature and indoor humidity
over 86,000 times a day and con-
tinually adjusts your home’s
indoor humidity to its optimum
level. Called the Aprilaire Auto-
matic Humidifier, it also performs
at a level three times more accu-
rate and four times more reliable
than other humidifiers. To learn
more, see a heating and cooling
contractor or visit www.aprilaire.
com.

(NAPSA)—Valerian’s benefits
are so well documented that the
root of this odorous plant can be
used as a sleep aid, as a mild
sedative, and as a possible alter-
native to taking stronger syn-
thetic sedatives, reports the
World Health Organization. For
more interesting facts about
valerian, visit the American
Botanical Council (ABC), a non-
profit research and educational
organization at www.herbal
gram.org.

Migraine is an intense, throb-
bing headache, usually located on
one side of the head, that affects
30 million people in the U.S, or 12
percent of the population. Approx-
imately 70 percent of all migraine
sufferers are women. For more
information about common
migraine triggers, hints on man-
aging the condition, coping tips
and information, both for diag-
nosed sufferers and for those who
aren’t sure if those bad headaches
are actually migraines, visit
www.axert.com. 

A recent survey of over 1,000
households shows that almost 75
percent of respondents experience
aches, pains, soreness or stiffness
during holiday shopping. Treat-
ment options for osteoarthritis
(OA) range from behavior modifi-
cation to medications like nons-
teroidal anti-inflammatory drugs
(NSAIDs) or cyclooxygenase-2
(COX-2) inhibitors. Another
increasingly popular treatment is
SYNVISC, which can help to
relieve pain associated with OA of
the knee and improve joint mobil-
ity for up to six months. For tips
to keep you on your feet during
the holidays, and more informa-
tion about OA of the knee and
SYNVISC, contact your physi-
cian, call 1-888-793-2486, or visit
us.SYNVISC.com.

***
Do not judge and you will never
be mistaken.

—Rousseau
***

****
Where judgment has wit to
express it, there’s the best
orator.

—William Penn
***




