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(NAPSA)—You know the rou-
tine: Up at dawn, collapse at mid-
night—and an unending, hectic
flurry of activity in between with
school activities, work demands,
dinner menus, cleaning chores,
and a host of other daily duties—
day in and day out. 

Remembering to take a multi-
vitamin isn’t always the top prior-
ity for today’s modern woman. 

However, maintaining stronger
bones and teeth, supporting
immune health and promoting
healthy eyes and skin are just a
few of the many benefits of taking
a daily multivitamin. Despite these
benefits, according to a new survey
from The Alcott Group, even
though 57 percent of women in the
survey claim to take a multi-vita-
min, 75 percent claim to not take
one regularly because they can’t
get into a consistent routine.

“Large pills have turned many
women off to the benefits of a
multi-vitamin, making them less
likely to get the necessary nutri-
ents on a day-to-day basis,” says
Maureen Conway, Director, Nutri-
tion Services & Communications
at McNeil Nutritionals and a reg-
istered dietitian.

“Many women find it difficult
to consistently meet their com-
plete micronutrient needs on a
daily basis which makes taking a
multi-vitamin an important com-
ponent of a healthy lifestyle,” con-
tinues Conway.

A great-tasting, new-to-market
alternative is changing percep-
tions about multi-vitamins.

The makers of the popular
VIACTIV® Calcium Chews have

introduced a great-tasting, easy
alternative to pills: the VIACTIV®

Multi-Vitamin Chew. 
Specifically targeted to women,

VIACTIV® Multi-Vitamin Chews con-
tain 12 essential vitamins includ-
ing vitamins A, C, D and E, thi-
amin, riboflavin, niacin, vitamin
B6, folic acid, vitamin B12, biotin
and pantothenic acid to help pro-
mote immune health, energy acti-
vation, heart health, bone strength,
skin health and eye health. The
chew also contains 20 percent of
the daily value of calcium, and only
contains 20 calories per piece and
4g of carbohydrates.

Individually wrapped chews
allow for ease of use and portabil-
ity, which may help to increase
compliance among women. Even
better, they come in two great fla-
vors—milk chocolate and tropical
fruit splash—making taking a
multi-vitamin a habit hard not to
make.

More information is available
at www.newchew.com.

Vitamins: Hard Habit To Make For Many Women

A great-tasting vitamin chew may
make it easier for women to get
their daily nutrients.

An Oasis Of Luxury 
(NAPSA)—Looking for a little

more togetherness? Try running
away from home—together.

To help, there’s an oasis of lux-
ury in the South Florida sun with
something for singles, couples,
families and groups. 

The first-class amenities at the
Doral Golf Resort & Spa, A Mar-
riott Resort, include a European-
inspired spa, combining old-world
charm with 100 different luxuri-
ous treatments. 

For an unmatched golf experi-
ence, there are five championship
golf courses, including the famed
Blue Monster, host of the PGA
Tour’s Ford Championship. These
courses challenge, inspire and
reward players of every ability.

Then there’s the magnificent
Blue Lagoon water park, featur-
ing a 125-foot slide, waterfalls,
cabanas, beach and boardwalk.
There’s also a full program of
children’s athletic and leisure
activities. 

Located minutes from Miami
International Airport, and famed
South Beach, the resort has been
called an unforgettable experience
for a romantic getaway, dream golf
excursion or a fun family vacation.
For a free brochure, log on to
www.doraltrips.com or call 1-800-
71-DORAL.

One Florida resort is making a big
splash with savvy travelers.

(NAPSA)—Eating a balanced
breakfast can be quick and
healthy. Include nutritious foods
such as whole-wheat toast with
peanut butter, low-fat yogurt or
100 percent fruit juice. Orange
juice contains several vitamins
and nutrients Americans need,
including one of the most power-
ful antioxidants, vitamin C.
Breakfast provides energy and
may boost concentration levels.
Several studies have found that
breakfast consumption can be
associated with an improvement
in academic grades. For informa-
tion on the benefits of citrus and
the State of the American Break-
fast survey, which uncovered cur-
rent trends in breakfast consump-
tion, visit www.floridajuice.com.

The program Beyond Psoriasis:
The Person Behind the Patient is
dedicated to elevating awareness
of psoriasis as a life-altering dis-
ease with significant physical,
psychological and social conse-
quences. To learn more, visit
Beyondpsoriasis.com, a Web site
that provides people with psoria-
sis  information and coping tips

on managing the emotional and
social challenges of this disease.
Beyond Psoriasis: The Person
Behind the Patient is supported
by Genentech, Inc.

To help families determine if an
older relative is still capable of
driving, The Hartford and the
Massachusetts Institute of Tech-
nology’s AgeLab have created a
free 24-page guide called “We
Need to Talk: Family Conversa-
tions with Older Drivers.” To order
the guide, visit www.thehartford.
com/talkwitholderdrivers.

(NAPSA)—Calcium is good for
children’s bones and teeth. Three
servings of dairy a day provide
kids with nine essential nutrients
including calcium, potassium,
phosphorus, protein and the vita-
mins D, B, B12, riboflavin and
niacin. A good way to get kids to
eat more dairy is to serve them
individually wrapped snack
cheese such as Frigo® Cheese
Heads®, which come in string
cheese, Mini Bars and Snack
Sticks. The fun, healthy snacks
can be packed in lunch boxes,
served for breakfast or eaten on
the go. For more information,
visit www.frigocheeseheads.com
or www.3aday.org.

When women experience head,
neck, back and jaw pain, a com-
mon symptom of a heart attack,
only 47 percent of women would
call their doctor and just 35 per-
cent would call 911 or visit an
emergency department, a survey
conducted by the American Col-
lege of Emergency Physicians
(ACEP) reported. The survey was
conducted by ACEP as part of its
“Take it to Heart” campaign,
which is devoted to empowering
women with information about
the signs and symptoms of heart
disease. “Take it to Heart” re-
sources are available at www.
acep.org/takeittoheart. 

A new procedure lets sleep
apnea sufferers finally get a good
night’s sleep. The Pillar Proce-
dure is an FDA-cleared, low-risk
treatment for people suffering

from mild to moderate OSA. The
procedure, usually done on an
outpatient basis, implants three
tiny inserts into the soft palate in
the roof of the mouth. Within a
few weeks, the tissue around the
inserts becomes firmer, prevent-
ing the palate from drooping dur-
ing sleep and blocking the airway.
For more information, visit www.
pillarprocedure.com.

Mice do more than just give
people the creeps. They may carry
health hazards such as salmo-
nella, trichinosis, leptospirosis
and hantavirus. An innovative
new product from d-CON® Roden-
ticides, makes it easier to fight a
rodent problem without the
usual contact or messiness of
handling a dead mouse. The No
View, No Touch™ Mouse Trap kills
the mouse and keeps it concealed
in the trap for a clean and easy
disposal. For more information on
maintaining a mouse-free house,
call d-CON Rodenticides at 1-800-
228-4722.

(NAPSA)—“Emotions, hunches
and fads should play no part in
your investment decisions,”
advises Neil Hennessy, recently
named by Barron’s as one of the
nation’s top 10 mutual fund man-
agers. Hennessy invests using
time-tested stock selection formu-
las, and he maintains that a disci-
plined, consistent long-term focus
is critical to investment success.
The Hennessy Cornerstone
Growth Fund, one of five no-load
mutual funds managed by Hen-
nessy, has outperformed the mar-
ket in both good and bad times,
returning an average of over 15%
per year since inception. Please
call 1-800-966-4353 or visit www.
hennessyfunds.com for more
information.

A popular online toy store fea-
tures enhanced search capabilities
and navigation to help parents
and grandparents locate hard-to-
find specialty toys, engaging edu-
cational toys and the holiday sea-
son’s must-haves. The site, eToys
(www.etoys.com), lets gift-buyers
conduct an advanced search using
multiple criteria, including age (0
to 17 years), gender, price, brand
and character. 

A seemingly common household
appliance has been lifted into the
realm of glamour. Electrolux’s
Trilobite, the world’s first self-pro-
pelled robotic vacuum cleaner, is
designed with a keen sense of style
that has many displaying it in their
homes as a showpiece rather than
relegating it to the hallway closet.
The Trilobite was placed amid
high-end furnishings and one-of-a-
kind designer pieces at a recent
trend show house. The vacuum’s
design has received accolades from
leading design museums worldwide
from London to Paris to New York.
For store locations and more infor-
mation, visit www.electroluxusa.

com or call 877-366-5514.
The key to eliminating foul pet

odors caused by urine is to perma-
nently remove the urine, rather
than simply masking the smell.
Most cleaners don’t eliminate the
urine, which is why a pet stain
that seemed to have disappeared
will begin smelling again, espe-
cially if it gets wet, even from high
humidity. Veterinary clinics, ken-
nels and major dog training acad-
emies across the country now use
a new product called Urine-Off.
For more information, visit www.
urine-off.com. Or call 941-358-
9609. It is also available through
veterinarians, carpet and flooring
professionals. 

A new film, “Lemonade Stor-
ies,” profiles some of the world’s
leading entrepreneurs, including
Richard Branson (Virgin), Arthur
Blank (Home Depot and the Atlan-
ta Falcons), Russell Simmons (Def
Jam) and Kay Koplovitz (USA
Network). They share the secrets
of their success and how their
mothers inspired them. The film
and guide (www.lemonadesto
ries.com) are produced by Babson
College in Wellesley, Massachu-
setts (www.babson.edu)—the
Number One college in the U.S.
for the study of entrepreneurship,
according to U.S. News & World
Report—and by 50 Eggs, Inc. and
Staples, Inc.

(NAPSA)—Nationwide, elemen-
tary-aged students can be found
using the Internet during their
free time to play games, research
homework assignments or read
their favorite magazines. To
reward young “Web Wizards” for
their design skills, Hostway will
present one elementary student
(grade K-5) and one middle school
student (grade 6-8) with a Dell
Inspiron 8600 laptop and each
winning site will receive 12
months of free Web hosting. To
learn more about this contest, visit
www.hostway.com/webwizard.

America’s most ingenious
entrepreneurs will have a chance
to bring their products to millions
of Americans through a QVC trav-
eling tour, called the 2005 Decade
of Discoveries Tour. The top 100
products will be featured on spe-
cial broadcasts set to air in the
summer of 2005. During the
broadcasts, viewers will have a
chance to see and purchase the
items featured on the show. For
tour information, visit www.qv
cproductsearch.com.




