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(NAPSA)—An annual vacation
can sometimes become monoto-
nous, especially if your budget
doesn’t allow for an exotic venue.
This year, consider keeping it
fresh by making photography part
of the adventure.

Viewing your trip through the
lens of a camera can add a fun
and inexpensive twist to the ordi-
nary, while ensuring lasting
memories. And according to
National Geographic photogra-
pher Jim Richardson, you don’t
have to be a pro to take incredi-
ble pictures.

Here are some easy photo tips
from Richardson to help you cap-
ture memories on your next trip:

• If you want to focus on some-
thing small or short, get down low,
very close to it. 

• To add color to a picture,
frame your subject with leaves or
flowers in the foreground and get
really close to them.

• Boring pictures can become
interesting pictures when you
leave stuff out. If the photo is all
about the details, leave out what
might detract.

• Most really good night shots
aren’t taken at night. They are
actually taken at dusk, just after
sundown. Set up your tripod and
wait out the perfectly balanced
moment. 

A great photo can happen any-
where at any time, and now those
vacation shots can land one per-
son the ultimate vacation: a trip
for two to the Greek Isles with
National Geographic Expeditions
and the chance to be featured in
National Geographic magazine in
an ad for Energizer® Ultimate
Lithium batteries. 

Through June 30, aspiring
photographers can visit national
geographic.com/lithium to enter
a photo in the 2010 Energizer
Ultimate Photo Contest. There
are six thematic categories: ani-
mals/wildlife, nature, travel,
people/cultures, weather and
action/energy.

Whether a digital photogra-
phy novice, a proud picture-tak-
ing mom or a longtime photo
enthusiast, all skill levels are
encouraged to enter.

“You don’t have to be an ex pert
or have expensive equipment to
capture a magnificent shot,” said
Richardson, judge for the Ener-
gizer Ultimate Photo Contest.
“Great photography is often about
being in the right place at the
right time and making sure you’re
prepared to capture the moment
when it happens.” 

To learn more tips from Richard-
son, see past finalist and winner
photos and to make a submission,

visit www.nationalgeographic.
com/lithium.

A Fun Twist On The Annual Vacation

Last year’s winning photo in the
Animals/Wildlife category was
shot on a regular point-and-shoot
camera by zoo employee Ruston
Agte of Tucson, Ariz.

National Geographic photographer Jim Richardson offers photo tips
for your next vacation.

(NAPSA)—An advocacy group
called Stop Too Big To Fail is chal-
lenging the assumption that some
financial institutions should be
considered “too big to fail” (TBTF)
and deserve to be “bailed out”
with taxpayer money. As the U.S.
Congress comes closer to passing
legislation for financial reform,
the group argues that meaningful
financial reform is necessary to
address the causes of the eco-
nomic crisis. Legislation must bal-
ance freedom and the exchange of
capital in order to ensure safety
for  consumers.  

A coalition of consumers, Stop
Too Big To Fail advocates that
concrete financial reform means
that small and medium-sized
investors should not be subsidiz-
ing “too big to fail” institutions.
Instead, shareholders and man-
agers within the bank should fully
bear the cost of failure in order to
protect against moral hazard. 

No New Bailouts 
The group opposes new bailout

funds for big banks that will be paid
for by investors and taxpayers. Con-
gress needs to impose limits on
leverage for financial institutions
declared to be “too big to fail,” break
up financial institutions, create tan-
gible financial incentives against
being “too big to fail,” and ensure
that big banks can’t just pass the
costs of reform on to unwitting con-
sumers and small investors. 

“The policies supporting TBTF
are unfair to small investors and
pensioners,” said former Georgia
State Senator Sam Zamarripa,
Stop Too Big To Fail’s spokesper-
son. “Most of the investors who

will pay into the bailout fund
aren’t viewed as TBTF, so will
never be bailed out if they get into
trouble—yet they will be forced to
pay into this bailout fund.” The
organization believes modernizing
the current marketplace is essen-
tial, but  more layers of govern-
ment bureaucracy and more tax-
payer subsidization of failing
institutions will not improve
America’s economic situation.
Furthermore, Stop Too Big To Fail
feels that by perpetuating the
recognition and acceptance of  “too
big to fail” firms, it allows bankers
and investors to be predatory with
taxpayer money.   
The Need For Accountability 

The group believes the key to
financial stability is regulation
that is thoughtful, accountable
and  transparent. Led by Robert
K. Johnson, president, Consumers
for Competitive Choice (C4CC),
and former Georgia State Senator
Sam Zamarripa, Stop Too Big To
Fail is a project of the C4CC, a
diverse national coalition of Amer-
icans who support a strong,
vibrant and consumer-focused
economy that is united in the
belief that the country’s greatest
strength is its ability to dream,
build, innovate and compete. 

To learn more, visit www.stop
toobigtofail.com.   

Taking A Stand Against Bailouts
Advocates contend that small
and medium-sized investors
should not be subsidizing “too
big to fail” institutions. They
oppose new bailout funds for big
banks that will be paid for by
investors and taxpayers.

(NAPSA)—Facing a diagnosis
of breast cancer can be terrifying
for any woman. And that fear is
compounded when the diagnosis is
metastatic breast cancer—cancer
that has spread beyond the
breast. While there is no cure for
metastatic breast cancer, it is
treatable and today, more and
more women are living longer,
fuller lives with the disease.

Still many women with meta -
static breast cancer can feel iso-
lated and neglected by a lack of
information geared toward the
unique issues they face. They are
not alone: In 2007, approximately
155,000 women in the United
States were living with metastatic
breast cancer and by 2011, that
number is expected to increase to
nearly 162,0001.

“Women living with metastatic
disease have different psychosocial
and medical concerns than women
with other types of breast cancer,”
said Jean Sachs, CEO of Living
Beyond Breast Cancer, a breast
cancer organization that assists
women at all stages of diagnosis,
treatment and recovery. “She may
not relate to the term ‘survivor.’ For
women with meta static breast can-
cer, the goal of treatment is to keep
the disease under control for as long
as possible while trying to enjoy the

best possible quality of life.”
Thankfully, the medical com-

munity and support organizations
are turning their attention toward
women living with metastatic
breast cancer and offering their
support.

“What a woman needs to know
once she’s been diagnosed with
metastatic disease is that there
are other people like her,” said
Ms. Sachs. “New programs and re -
sources are cropping up to fill the
information gap and provide criti-
cal support to patients and their
loved ones. Programs like the
Many Faces of Breast Cancer
allow women to meet others who
are facing the same issues they
are, while learning more about
living with this disease.”

The Many Faces of Breast Can-
cer is an educational initiative that

addresses the critical concerns of
both the survivor com munity,
including those with metastatic
breast cancer disease. Sponsored
by AstraZeneca, in partnership
with cancer centers and breast
cancer organizations nationwide,
the Many Faces of Breast Cancer is
connecting wo men with leading
medical experts to address their
unique needs. Through educational
programs and events, these women
and their loved ones are empow-
ered with new information about
breast cancer, treatment options,
nutrition and diet, methods to help
them cope with the disease, and
more. Equally as important, the
program connects these women
with other local women living with
metastatic disease.

The Many Faces of Breast Can-
cer is expanding its reach online,
offering information, links, down-
loadable video and audio talks
with leading breast cancer spe-
cialists and organizations, and
announcements about upcoming
educational events. To learn more
about the Many Faces of Breast
Cancer, visit www.Facebook.com/
ManyFacesofBreastCancer. For
information and support services
for women with metastatic breast
cancer, visit Living Beyond Breast
Cancer at www.lbbc.org.

Finding Support For Women With Metastatic Breast Cancer

The medical community and sup-
port organizations are turning
their attention toward women liv-
ing with metastatic breast cancer
and offering their support.
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***
It is not enough to aim; you must hit. 

—Italian Proverb
***

***
The best armor is to keep out of range. 

—Italian Proverb
***

***
Fall seven times, stand up eight. 

—Japanese Proverb
***

***
If you believe everything you read, better not read. 

—Japanese Proverb
***

All bodies of water are subject to the tide-producing forces of the
sun and moon, but only when oceans and continents meet are the
tides great enough to be noticed.




