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(NAPSA)—Today’s demanding
lifestyles make it a challenge for
couples to feel free to be roman-
tic—particularly for parents. Get-
ting the kids ready for school as
well as preparing for the upcoming
busy season just compounds the
problem. Women, especially, are
feeling the pressure.

According to a new national
survey sponsored by Mirena®,
more women than men admit that
romance is one of the top three
activities they postpone due to
life’s everyday demands. However,
more than 75 percent of both sexes
agree that simplifying their busy,
complicated lives would free them
up to be more romantic. 

“Couples have every intention of
making time for romance, but life
keeps getting in their way,”
explains Dr. Laura Berman, a rela-
tionship expert who is also an
assistant clinical professor of
OBGYN and Psychiatry at the
Feinberg School of Medicine at
Northwestern University, director
of the Berman Center in Chicago
and mother of three children. “For
most couples, it’s not so much a
question of eliminating activities
but rather of simplifying their lives
to become more in tune with their
partner’s needs, and to create the
emotional space for romance.” 

Eliminating The Hassle 
One of the ways both men and

women are able to “simplify” their
lives is to take away the worry and
hassle of contraception. The
majority of men and women sur-
veyed agree that not having to
worry about the hassle of condoms
or taking a birth control pill daily
would help them feel free to be
romantic. 

Mirena® (levonorgestrel-releas-
ing intrauterine system) is a has-
sle-free, reversible contraceptive

that helps couples keep life sim-
ple because there’s no daily,
weekly or monthly regimen to fol-
low. Mirena is 99.9 percent effec-
tive and provides up to five years
of birth control (or less, if you
choose to become pregnant). Stud-
ies show a woman’s chances of
getting pregnant after Mirena is
removed are similar to women
who had not been using any form
of birth control.

“Taking away the worries and
hassles associated with contracep-
tion is one of the easiest ways that
women and men can simplify their
romantic lives and foster more
spontaneous intimacy,” says Mary
Jane Minkin, M.D., clinical profes-
sor of Obstetrics and Gynecology
at Yale Medical School. “Mirena is
more than 99 percent effective,
which makes it as effective as
tubal ligation (sterilization), yet
it’s reversible and can be removed
at any time if a woman chooses to
have another child.”

Mirena is cost-effective in com-
parison to cyclical birth control
methods that require monthly
payments.

To learn more about Mirena,
visit www.mirena-us.com. 

Freedom And Intimacy: Helping Couples Make
(And Keep) A Connection 

A new form of contraception
gives women more freedom in
intimacy for up to five years. 

✁
Note to Editors: While only you and your doctor can determine whether Mirena
is right for you, most women who have a child are typically good candidates for
Mirena. You should not use Mirena if you are at risk for or have a history of ectopic
pregnancy or pelvic inflammatory disease. Common side effects may include
missed menstrual periods or irregular bleeding or spotting for the first 3-6 months.
Thereafter, most women will experience shorter, lighter periods. Some women may
develop a cyst on their ovaries. These cysts usually disappear on their own in a
month or two. Mirena does not protect against HIV (AIDS) and other sexually
transmitted diseases.

(NAPSA)—With the prolifera-
tion of the PC back in the late ’70s,
businesses first started to talk
about the advent of the “paperless
office.” This nirvana office environ-
ment promised a computer at
every desk and the virtual elimina-
tion of all that messy paperwork. 

Suffice to say, the “paperless
office” hasn’t exactly come to pass
as predicted, even though the PC
has indeed become ubiquitous. In-
boxes filled with paper still exist,
but the invention of the scanner
has made it possible to turn paper
documents into digital files.
Indeed, the scanner might prove
to be the most indispensable tool
in the arsenal of a business look-
ing to reduce the “paper drag” on
its productivity.     

Today’s scanners are being
called to do some pretty heavy lift-
ing in business. Many industries,
such as banking, health care and
government, rely on massive
amounts of paper documents every
day. But while all these forms,
medical records or contracts start
with a hard copy, the question con-
tinuing to evolve is what to do with
all those papers. 

To begin with, today’s scanners
are being loaded with amazing soft-
ware that makes them able to scan
just about anything, no matter
what condition the original is in.
VirtualReScan (VRS) is software
developed by Kofax that has
become the de facto standard in the
majority of the scanners available
today. VRS allows users to capture
the absolutely best image available
every time they click “scan,”
regardless of what the document is
or how it is placed into the scanner. 

Specifically, VRS technology
actually straightens and cleans up
the original images automatically.
It does this by inspecting each doc-
ument as it passes through the
scanner to look for inconsistencies.
It also has the smarts to detect if
the page is blank, in which case it
will automatically delete the page
from the digital file. 

The next generation of VRS
(VRS Professional 4.1) adds the
ability to process documents that
were once considered impossible to
scan, such as documents on recy-
cled paper or even heavily dam-
aged images. VRS also offers intel-
ligent color detection and color
saturation features, tapping into
the widely underutilized color
capabilities of nearly all scanners.

So while we may never fully
abandon our love affair with paper
or completely realize the fantasy
world of the “paperless office,” we
can at least take comfort in know-
ing one workhorse is keeping the
dream alive. All hail the mighty
scanner!

You can learn more online at
www.kofax.com.

To Scan or Not to Scan—Is There a Question?
Billionaires And Blondes

(NAPSA)—What do billionaires
really want? USA Today best-
selling author Suzanne Enoch
reveals what they really desire in
her latest comedic suspense novel,
“Billionaires Prefer Blondes”
(Avon Books, $6.99). 

In “Billionaires Prefer Blondes,”
readers are reacquainted with the
hijinks of recovering thief Saman-
tha Jellicoe, who is enjoying a
career and a steamy romance with
billionaire Richard Addison. 

S a m a n t h a
still has the
urge to steal,
but she’s found
other means to
quench that
particular fire
(most of the
time). 

Things are
going well until
she finds out
her father, Mar-
tin Jellicoe, is

alive—she thought he had died in
prison years before. To make mat-
ters worse, Samantha knows he’s
up to no good, and when Richard’s
new piece of art goes missing, she
suspects her father is behind it. 

With her sketchy past, it’s easy
to believe that the police will put
the blame on her—and it won’t be
easy to prove her innocence.
Between keeping her father ’s
return a secret, searching for the
missing painting and saving both
their reputations, Samantha and
Richard’s relationship will be put
to the test like never before. 

Suzanne Enoch has been writ-
ing books since she learned to
read. A full-time writer, she was
born and raised in Southern Cali-
fornia. “Billionaires Prefer
Blondes” is available wherever
books are sold.

(NAPSA)—If you are buying a
new car and want to get rid of
your present vehicle, it can often
be to your benefit to sell the car
yourself. That’s because you can
often get more by selling a car
than you would get for it as a
trade-in. 

Chances are, if your car is over
four years old, a trade-in will only
yield about 25 percent of the mar-
ket value. For many people, the
difference could be several thou-
sand dollars.

However, sometimes you have
to spend a little bit of time and
money on marketing to save a
lot—particularly when it comes to
selling a used car. Here are some
tips: 

•Give the inside and outside a
thorough cleaning or spend the
money to have it detailed. Let no
nook and cranny go overlooked. 

•Gather up all service and
repair records. Be up front about
any incidents to build trust with
any potential buyers. 

•Take lots of pictures. Include
as many details as possible, espe-
cially mileage. 

•Used-car buyers are always
wondering three things: What’s
the mileage? Was the odometer
rolled back? Was the car ever in a
wreck or junked before? 

Usually, you can set a buyer’s
mind at ease by giving him or her
a copy of the vehicle’s history,
such as a Carfax Vehicle History
Report. That way, they won’t have
to take just your word that the
mileage has not been rolled back
or your car has never been flooded
or junked in a wreck. 

•Placing a classified add online
can often be effective. Web-based
classified ads at places such as
AutoTrader.com and cars.com can
help you connect with potential
buyers who live outside of your
immediate area, without eliminat-
ing local buyers. 

Experts recommend using an
online classified site where your
ad stays until the car sells. 

•If you have a home page, cre-
ate your own ad and post it there.
You can scan in pictures and
drawings and a copy of the car’s
maintenance records. You may
even be able to add links to other
services, such as Carfax. 

•If you’re more comfortable
with the low-tech approach, you
can always post flyers around
town, in major traffic areas like
malls or shopping centers and in
community bulletins. 

To learn more about preparing
a detailed history of your car, visit
the Web site at www.carfax.com.

Tips On Selling Your Current Car Yourself 

You can often set a buyer’s mind
at ease by giving him or her a copy
of the vehicle’s history, which
shows whether a car has ever
been flooded or junked in a wreck.

(NAPSA)—The “Patient Active
Guide to Living With Ovarian
Cancer” is made available by The
Wellness Community, a nonprofit
organization dedicated to provid-
ing support, education and hope to
people affected by all types of can-
cer. For more information, visit
www.thewellnesscommunity.org or
call (888) 793-WELL.

**  **  **
Before you even begin to pack,

a smart way to minimize the
wrinkles and financial risks on
your next trip is with travel
insurance. Travel insurance can
help you deal with missed flights,
lost luggage or money, or becom-
ing injured while you’re abroad.
To learn more about travel insur-
ance for your next trip, visit
www.travelsense.org.

In the world of horses, a palomino is a light tan or golden horse
with an ivory or cream-colored mane and tale. A sabino is a roan or
light red horse with a white belly.

The title of the classic Disney film “Fantasia” (1940) means “a free
[musical] composition structured according to the composer’s fancy.”

Because of Medicare, less than 1 percent of Americans 65 and over
are without health insurance, compared with 15 percent of the general
population.




