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(NAPSA)—With Christmas over
and the credit card bills beginning
to pile up, there’s good news for con-
sumers who are looking for a way
to handle overwhelming debt.

There’s now a service that
attempts to lower the debt
through negotiations with credi-
tors. It then works with the client
to make sure lump sum and/or
installment payments are set up.

The company—called JK Har-
ris Financial Recovery Systems, or
FRS—employs negotiators to
assist with problems regarding
consumer debt and to contact
creditors. FRS works to ease any
immediate crises, helps get clients
on a positive payment track and
eliminates debt in the most favor-
able way possible.

Typically, consumers who con-
tract with FRS have fallen behind
in paying bills, such as auto, credit
card, retail purchases or home
mortgages. These delinquencies are
most often the result of divorce, ill-
ness or job loss. The company con-
tacts customers from all walks of
life, including doctors, lawyers, pro-
fessionals and wage earners.

Once a client retains the com-
pany to work on their behalf, FRS
completes a detailed financial
assessment of the client. The ser-
vice then addresses any other criti-
cal issues, and seeks to remedy
them based on initial contact with
creditors.

The company then maintains
regular contact with both the
client and creditors regarding
options to deal with debt issues
and negotiates with creditors to
determine lump sum or install-
ment payment agreements.

Monthly contacts with the
client are maintained to make
sure payments are kept current.
Unlike nonprofit debt consolida-
tors, however, the company does
not collect funds from clients and
then distribute them to creditors.
The clients are in control of all
their payments at all times.

The length of the service con-
tract is for one year, during which
all debt issues are addressed,
assuming the client provides all
necessary information and ad-
heres to a payment schedule.

FRS is part of the JK Harris &
Company family of companies
that comprise one of the nation’s
largest organizations specializing
in tax resolution and debt man-
agement issues.

To learn more, visit the Web
site at www.recoverfromdebt.com
or call 1-800-868-0899.

Service Helps Consumers Dig Out Of Debt

For consumers who fall behind in
managing credit card and other
kinds of debt, there’s a negotia-
tion service that may help.

(NAPSA)—Fun and feminine.
According to those in the know,
these two words will dominate
fashion in the coming year.

To help you get your wardrobe
ready, fashion experts at dress-
barn, a leading retailer and
authority on women’s fashion,
have compiled their annual “Hot
List for 2006”—an outlook on the
upcoming trends.

According to dressbarn’s gen-
eral merchandising manager,
Keith Fulsher, the Top 10 Tips for
building a hot wardrobe for 2006
include:

1. Choose clothing with warm
yet vibrant earth tones, including
blues and peach/oranges.

2. Step into a novelty skirt.
One with fun, flirty patterns can
brighten your mood. Ensure that
it has a full silhouette and special
details, like a ribbon trim or
sequins.

3. Pick out a special embel-
lished top. Who says sequins are
for evening wear? Add a bolero
jacket to your wardrobe but one
with special elements, like bead-
ing or embroidery. 

4. Get in the mood with ro-
mantic blouses made of crinkly
fabric and lace touches to flatter
any figure.

5. Utility bottoms are Cargos
with a twist. Drawstring hems and
zippered pockets create this look.

6. What is old is new again!
Vintage prints return but with
flair, such as sequins and silk-
screened patterns.

7. The casual jacket will be a
hot trend this year. Think tailored

safari jackets with interesting
cuffs and zippers.

8. The peasant dress is the
sexiest item you should own this
year. It will be essential for spring
or summer. Look for a dress in
earth tones and with a full skirt.

9. The crop pant remains a
wardrobe essential. It is perfect in
the winter with boots or in the
spring with sandals. 

10. Accessories can complete any
look in 2006. The theme for jewelry
is natural, natural, natural. Earthy
necklaces and bracelets in wood
and natural stones are a hot look.
For handbags and shoes, look for
brass hardware and wood wedges
and studs. This utilitarian look will
complete any ensemble. 

dressbarn offers quality career
and casual fashion apparel. For
more information, visit www.dress
barn.com.

Flirtatious Looks For A Fashionable Year

This year, simple utilitarian styles
with snazzy touches to make
them stand out will be all the
rage.

by Brig. Gen. J.W. Nicholson, 
U.S. Army (Ret) 

(NAPSA)—“Beautiful.” “Educa-
tional.” “Inspiring.” That’s how
many people describe the com-
memorative cemeteries and memo-
rials maintained overseas by the
American Battle Monuments Com-
mission (ABMC). 

These places are part of our
nat ion ’s  h is tory—perpetual
reminders of our willingness to
help others in need. The Commis-
sion traces its roots back to World
War I, when more than one million
Americans were deployed to
Europe. Many of its cemeteries are
off the beaten path, near famous
battlefields of World Wars I and II.
Others are near tourist centers
that cater routinely to Americans. 

Places of lasting beauty, these
cemeteries can teach history and
inspire feelings of gratitude and
patriotism in visitors of all ages.
ABMC encourages all Americans
to include these splendid shrines
in their travel plans abroad. 

While many traveling in
Europe know about the American
cemetery in Normandy that over-
looks Omaha Beach, few realize
that the Commission also main-
tains cemeteries just as beautiful
in locations such as Cambridge,
England; Paris, France; and
Florence, Italy. 

These lesser-known cemeteries
and commemorative sites also
provide visitors with insight into
the sacrifices Americans have
made in the service of freedom. 

For example, the Aisne-Marne
Cemetery in France holds special
significance in U.S. Marine Corps
history, while the Meuse-Argonne
Cemetery in France is important
in Army history, with over 14,000
soldiers buried there who gave
their lives in the successful

Meuse-Argonne Offensive in 1918. 
Most of those buried or memo-

rialized in the Cambridge Ameri-
can Cemetery outside London died
during World War II in the strate-
gic bombardment of Northwest
Europe or in the Battle of the
Atlantic. 

In the Ardennes American
Cemetery southwest of Liege, Bel-
gium are many who died in the
Battle of the Bulge. Others,
including General George S. Pat-
ton, are buried in Luxembourg
American Cemetery just three
miles east of downtown Luxem-
bourg City. 

ABMC cemeteries are part of
our national heritage. We are
proud to maintain them for the
American people—to honor and
respect the sacrifice of America’s
armed forces, and to fulfill the
promise of General John J. Persh-
ing that time will not dim the
glory of their deeds. 

You can learn more online at
www.abmc.gov. 

Brig. Gen. Nicholson is the Sec-
retary of the American Battle Mon-
uments Commission. 

Commemorative Cemeteries That Inspire And Teach

Many Americans make special
visits to cemeteries and memori-
als abroad to honor U.S. heroes.

(NAPSA)—After a great meal,
moms say they would prefer to
spend quality time with their
families, rather than cleaning up
after them. Many use Dawn
Direct Foam, which TV personal-
ity, chef and working mom Cat
Cora describes as the latest inno-
vation in dishwashing. The foam
absorbs 10 times more grease
than traditional dishwashing liq-
uids and doesn’t sweep grease
from dish to dish, sink or sponge.

For many people, finding the
balance between health and
indulgence can be difficult. How-
ever, making even small changes
to your daily routine can produce
significant body benefits while
still allowing you to treat your-
self. For example, Dunkin’ Donuts
has begun offering “Latte Lite” as
a new option for nutrition- and
calorie-conscious consumers.
Latte Lite has only 70 calories per
10-ounce cup and is sweetened
with SPLENDA® No Calorie Sweet-
ener instead of regular sugar.

Sine-Off Charitable Founda-
tion will provide an unrestricted
educational grant to the Partner-
ship for a Drug-Free America to
support the Partnership’s educa-
tion campaigns targeting meth
abuse across the country. To learn
more, visit www.sineoff.com or
www.drugfree.org. 

Part of the IRS’s willingness to
accept a compromise offer on
unpaid back taxes is based on an
analysis of a person’s financial
standing. It is a complicated

process that involves a debt-to-
asset formula devised by the IRS.
To learn more, visit the Web site
at www.settlebacktaxes.com or
call 800-795-0593.

Well-implemented software
asset management can add signif-
icant cost savings, improve soft-
ware purchasing arrangements,
enable more strategic infrastruc-
ture planning and reduce IT costs.
To learn software asset manage-
ment strategies and to access free
tools, visit www.bsaaudit.com. To
report pirated software, go to
www.nopiracy.com or call 1-888-
NO-PIRACY.

“U.S. businesses are confident
about the strength of the economy
and are actively hiring in antici-
pation of further expansion,” said
Steve Pogorzelski, Group Presi-
dent, International for Monster
Worldwide, parent company of
Monster.com. For advice and in-
formation on hiring trends, visit
http://featuredreports.monster.com/
newyear/.

Living Naturally Q&A
(NAPSA)—Q: We’re expecting

our first child. How can I mini-
mize my baby’s exposure to the
chemicals that seem to be part of
almost everything? 

A: Today, man-made chemicals
are present in most health and
food products. Sometimes they
serve a primary purpose, as with
the active ingredients in a cold
medication. Avoiding chemicals
entirely is probably unnecessary.
Your OB/GYN is the best source of
information on what products are
safe. The drugstore.com™ Web
store has a chemical-free “Natural
Store,” where you will find every-
thing from cleaning supplies to
food and personal care items, as
well as products formulated espe-
cially for babies and young chil-
dren. A new line called “Earth
Mama Angel Baby™” includes
products designed especially for
mothers and new babies.

To make the best choice for you
and your family, educate yourself
about natural products, including
the vitamins, minerals and herbs
they contain. The American Phar-
maceutical Association publishes
its “Practical Guide to Natural
Medicines,” available at the Web
store, www.drugstore.com.

Read the label carefully and ask
your doctor if you have any ques-
tions about any product.

The Baltimore Orioles fran-
chise was originally the Milwau-
kee Brewers. The team moved to
St. Louis in 1902 (as the Browns),
then to Baltimore in 1954.

As part of the National Foot-
ball League, the Rams have
played in four cities: Cleveland,
Los Angeles, Anaheim and St.
Louis.




