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(NAPSA)—Newly issued rec-
ommendations on vitamin D can
help physicians more effectively
address the bone health concerns
of older Americans. According to
research conducted by the Centers
for Disease Control and Preven-
tion, over 70 percent of women
ages 50-70 and nearly 90 percent
of women over 70 do not get an
adequate amount of vitamin D
through food and supplements.
The new set of recommendations
was provided by a panel of experts
convened by the American Med-
ical Women’s Association (AMWA)
in response to widespread vitamin
D deficiency and to help generate
greater understanding of the role
of vitamin D in bone health. 

According to the first ever Bone
Health and Osteoporosis: A Report
of the Surgeon General (2004), vit-
amin D, along with calcium and
exercise, is a key element to main-
taining bone health. Vitamin D
helps ensure that the body ab-
sorbs and retains calcium, which
is critical for building strong,
healthy bones. Vitamin D defi-
ciency has often been linked
directly to osteoporosis, a debili-
tating bone disease that affects 10
million Americans and is esti-
mated to impact one in two Ameri-
cans over 50 by 2020. 

“We agreed that there is a need
for increased awareness of the role
of vitamin D in osteoporosis treat-
ment,” said Felicia Cosman, MD,

clinical director of the National
Osteoporosis Foundation and asso-
ciate professor of clinical medicine
at Columbia University School of
Medicine, and chair of the expert
panel. “These recommendations
will serve to call attention to the
prevalence of vitamin D deficiency
and ensure that patients, particu-
larly women and men over 50,
receive optimal care.” 

In the recommendations, the
panel expressed concern that cur-
rent recommended guidelines on
vitamin D do not provide for opti-

mal bone health and called for an
increase in daily vitamin D intake
from 400 international units (IU)
in adults over 50 to 800-1000 IU.
In addition to the data that found
70 to 90 percent of postmeno-
pausal women are vitamin D defi-
cient, an additional study found
that over half of postmenopausal
women already receiving medi-
cines used to treat osteoporosis
have inadequate levels of vitamin
D, further underscoring the need

for revised treatment guidelines. 
The panel also recommended

that supplements be used as the
primary source of vitamin D for
most individuals. Although over 90
percent of vitamin D can be ob-
tained through sun exposure, the
panel agreed that this is becoming
increasingly difficult as a result of
the widespread use of sunscreen
and protective clothing, due to con-
cerns about skin cancer and other
skin diseases, aging and geographic
limitations. Vitamin D is also found
in a limited number of foods, such
as fatty fish, and in certain fortified
foods. However, many of these
foods are not part of most people’s
diets or must be consumed in large
volumes to meet the requirement,
making supplements the realistic
choice of vitamin D intake for many
older Americans. 

The experts stated that the rec-
ommendations should serve as a
guide for treating patients and are
sufficient for most. However, they
emphasized that vitamin D defi-
ciency should ultimately be
treated on a patient-by-patient
basis, and encouraged patients to
speak with their physician to
determine how much vitamin D is
right for their bone health needs. 

To find out more about the rec-
ommendations and vitamin D’s role
in bone health, talk to your physi-
cian or visit www.amwa-doc.org to
view/download an online patient
brochure. 

Vitamin D And Bone Health

Vitamin D deficiency has
often been linked directly to
osteoporosis, a debilitating

bone disease that affects
10 million Americans and

is estimated to impact
one in two Americans

over 50 by 2020.

By Russ Dalbey, founder and
CEO, The Dalbey Wealth Institute

(NAPSA)—A new trend dubbed
“peer-to-peer” financing is emerg-
ing in the crowded real estate
financing arena and it’s already
more common than most people
think. Simply, instead of borrow-
ing money from a bank or other
financial institution to purchase a
home or small business, private
individuals become the lenders.
Surprisingly, this “new” trend isn’t
so new at all.  

People have been lending money
this way for hundreds of years.
Before banks, if someone wanted to
buy a wagon from their neighbor, or
even a local merchant, the buyer
and seller simply agreed to the price
and the terms, and the buyer made
installment payments directly to the
seller. No bank or lending institu-
tion was involved. Today, these sim-
ple and effective financial arrange-
ments are making a comeback.

The Untapped Peer-to-Peer
Lending Market: 
Cash Flow Notes

Private financing is an attrac-
tive option for many transactions,
particularly real estate. Now a
$350 billion industry, peer-to-peer
seller financing is a growing, global
phenomenon. Already, the sale of
most small businesses incorporates
peer-to-peer lending and one in 13
American homes is purchased
using these cash flow notes.

Currently, there are approxi-
mately $91 billion in privately held
single-family residences and
another $200 billion in commercial
real estate notes. In fact, there are
so many cash flow notes in the
U.S. alone that if you could find
and purchase $1 million worth of
notes every day, it would take more
than 240 years to find them all.

Two Ways to Make Money
Many private lenders would

sell their notes if they knew the
option existed—just like banks do
every day. This creates an enor-
mous profit potential in a hugely
untapped market. 

Most people get started in cash
flow notes by simply matching a
seller—someone who’s holding a
note—with a buyer and then collect-
ing a fee for putting the deal
together with no capital outlay
required. 

Additionally, many investors
are looking to buy these notes. It is
not uncommon to receive returns
of 20 percent or more as well as
immediate monthly cash flow.
Because these notes are secured
by real estate, they are extremely
safe investments.  

Today, thousands of people all
over the country have tapped into
this trend and are making a full-
or part-time salary in the cash
flow note industry. 

For more information, visit
www.dalbeywealthinstitute.com.

Financing Without Banks:What You Should Know

Dalbey: “Peer-to-peer financing—
A ‘new’ trend that isn’t so new at
all.”

(NAPSA)—If you’re having
trouble meeting that special some-
one, it may be time for a new best
friend. Relationship experts say
the right dog could help your love
life. In fact, one study found that
you are three times as likely to
meet someone if you have a dog. 

But if you think any dog will do,
you may be barking up the wrong
tree. Trend watchers say the dog
you choose might say as much
about you as the clothes you wear
or the company you keep. For
instance:

Cheeky Chihuahua
Tinkerbell, the dog who is only

slightly less famous than his
owner, Paris Hilton, has helped
change the way people see chi-
huahuas. Today, many view the
dogs—and their owners—as fun
companions who are always up for
a trip to the latest hot spot. 

The Terrier Type
Terriers tend to be resourceful,

smart, low-maintenance dogs—
and their owners are often the
same way. Walk past a local coffee
shop and you may see a terrier
and his owner relaxing and sip-
ping a cup of house blend (vanilla
triple lattes are not always the
“terrier type’s” cup of tea).

Rowdy Rotties
Ask a rottweiler owner about

her dog and she’ll probably say his
bark is worse than his bite. Many
people say the same is true for
people who own rottweilers—they
may seem intimidating at first,
but they’re big teddy bears once
you get to know them. 

If the theory of dogs and dating
sounds a bit far-fetched, check out
one of the many books on canines
and relationships or a movie like
“Must Love Dogs,” which will be

available on DVD December 20. It’s
a romantic comedy from Warner
Home Video about a pretty and
demoralized divorcee played by
Diane Lane. 

Lane’s character is unwittingly
signed up for an Internet dating
service by her sister. After weaving
through more than one dog of a
date, she meets Jake, played by
John Cusack. He’s smart and
attractive, but Lane passes him
by—and possibly her one chance at
love. What helps bring the charac-
ters back together? Among other
things, it’s their love for a New-
foundland puppy named Mother
Teresa. 

Whether you believe a dog can
help your love life or not, the sta-
tistics are encouraging. The Amer-
ican Pet Products Manufacturers
Association estimates that 73 mil-
lion Americans are dog owners.
Odds are that many of these dog
owners are looking for other dog
owners with whom to start a rela-
tionship, or at least share some
puppy love.

For more information, visit
www.mustlovedogsmovie.com. 

Should Your Love Life Go To The Dogs?

One study found that you are
three times as likely to meet a
potential flame if you have a dog.

by Andy Macdonald, 8-time World
Skateboarding Champion

(NAPSA)—Ever since I was a
kid, skateboarding has had a
rough image. As the eight-time
world champion and star of my
own skateboard video game, I’m
one example to the contrary. 

I see skateboarding more as an
art form than a sport. It’s an oppor-
tunity for kids to use their creativ-
ity, get some exercise and have a
good time. That adds up to a lot of
fun. So much, in fact, that today
there are 13 million skateboarders
in the world—more skateboarders
than Little League players! 

That may be one reason my
video game, Backyard Skate-
boarding, is so popular. It won
Game of the Year for 2004 from
the Academy of Interactive Arts
and Sciences. Another reason may
be that there’s no violence or foul
language. Instead, the game is
packed with creative moves, voice-
overs and tricks that are down-
right funny. In Backyard Skate-
boarding when your player wipes
out, he doesn’t yell expletives.
Instead, he gingerly moans, “Now
that’s gonna hurt.” 

One of the things I like most
about skateboarding is the cre-
ativity it allows for. Some skate-
boarding tricks have silly names,
like the Stale Fish or the Beni-
hana, my trademark trick. The
game includes these pro tricks,
plus other made-up tricks like the
Calculator and the Spatula Mas-
ter. The tricks are especially fun if
they’re played in Molasses Mode,
the game’s term for slow motion. 

Safety is crucial in this sport.

After twenty years I still land on
my head from time to time. So at
the beginning of Backyard Skate-
boarding, kids get to pick out their
own helmet, like the yellow one I
wear, to protect their melon.

Kids also choose a shirt and
griptape design and they get to
decorate their board. The entire
game is about self-expression and
fun—just like the sport of skate-
boarding. 

By refusing to include content
meant for adults—bad language,
graffiti and other questionable
activities—games like this can
help parents realize that most
skateboarders are just your aver-
age, healthy kids out to have a
good time. When I’m on tour I do
my best to prove that skateboard-
ing is good clean fun. By doing so,
I hope to shed some light on skat-
ing’s bad boy image. 

For more information on Back-
yard Sports, go to www.backyard
sports.com. 

Skateboarding Pro Insists That Sport Is Good Clean Fun

Skateboarding is an art form in
one new video game.

(NAPSA)—The best answer to
a home, health or beauty problem
is often the most basic—and may
already be in your cabinets. Help-
ful Hint guru “Heloise,” a purveyor
of such advice for generations,
offers new twists on the simple
home remedies of times past and
their place in the homes of today.
Visit www.simplehomeremedies.
com for a list of helpful hints.

Online banking and bill pay-
ment is the optimal solution for
consumers who want to simplify
their busy lives, especially those
with diverse banking needs,
including bill payment, money
transfer and account monitoring.
To learn more about how you can
simplify household financial man-
agement and get started banking
and paying bills online, visit your
bank’s Web site. For a free pam-
phlet about online bill payment
from MasterCard RPPS, call 1
(800) 256-0856 or send e-mail to
billsonline@mastercard.com. 




