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(NAPSA)—No matter how you
cut it, maintaining a lawn prop-
erly has everything to do with
environmental responsibility. 

As regulations tighten on dis-
posal of grass clippings, savvy
lawn enthusiasts know that a
lawn mower’s performance is just
as important as deciding when to

bag or mulch.
According to the

experts at Honda
Power Equipment—
makers of a com-
plete line of lawn-

care equipment—mulching is a
cost effective and environmentally
sound part of mowing. “Because
mulched clippings return natural
nutrients to the lawn, they reduce
the need for expensive chemical
fertilizers,” said Kristen Delaney
of Honda product planning.
“Mulching also helps maintain
moisture in the soil, extending the
time between waterings.” 

Additionally, mulching diverts
valuable grass clippings from land-
fills, reducing the volume of waste
and saving money for homeowners
in municipalities that charge extra
to landfill yard waste.  

But bagging is sometimes nec-
essary, particularly when grass is
too wet or high.

The new Honda HRX is said to be
the only mower that can bag and
mulch simultaneously. Its Versamow

System is designed to allow the user
to select bagging, mulching, or any
combination of the two configura-
tions by simply rotating the Clip
Director lever. The system also
allows for leaf shredding and direct
rear discharge, with no additional
equipment ever necessary. 

Some people resist mulching
because of the unsightly grass
clumps often produced by mulching
mowers. “The HRX generates very
fine clippings that fall more rapidly
to the soil which reduces the volume
of clippings left on the lawn,” said
Delaney.

M o r e  i n f o r m a t i o n  a b o u t
Honda’s HRX and other power
equipment offerings is available
at www.honda.com.

To Bag Or Not To Bag—Homeowners Want To Know

A new type of mower makes it
possible to bag clippings and
mulch simultaneously. It also
shreds leaves with no additional
equipment.

(NAPSA)—Between work,
social pressures, financial respon-
sibility and striving for physical
fitness, young women struggle to
find balance in their lives. 

A recent nationwide Life Fit-
ness Assessment survey of women
ages 18 to 34 found that just one
in five say they are “very satis-
fied” with their lives and 80 per-
cent are trying to achieve a higher
level of satisfaction. 

This explains why the Kotex®

brand created Find Your Fit by
Kotex®, a sweeping online “life fit-
ness” program that includes an
interactive Monitor, a personal-
management tool that empowers
women to set and achieve their
own life balance goals.

In designing the program, the
nation’s No. 1 feminine-care
brand and an official supplier to
the 2004 U.S. Olympic Team,
responded to young women’s
increasingly comprehensive defin-
ition of fitness and their need for
balance across all aspects of their
lives. The Monitor, developed
with the aid of an advisory panel
of experts, gives young women
tools to achieve a personalized
balance in their lives in four dis-
tinctive “zones”—fitness, family
and friends, fun and future. 

The survey revealed that wo-
men target physical fitness and
future planning as aspects need-
ing the most improvement and
acknowledge they spend the least
amount of time on these areas. 

“With this program, Kotex is
presenting a holistic approach to
women’s fitness to make it work
for the individual,” says Dara Tor-
res, four-time swimming Olympic
gold-medalist, successful TV com-
mentator and fitness zone advi-
sory panelist. 

Adds Jan Yager, PhD, author of

“Friendshifts,” sociology professor
at the University of Connecticut
and the family and friends zone
advisory panelist, “I’m dedicated
to the Find Your Fit by Kotex pro-
gram because I believe I can pro-
vide counsel to women as they
navigate the tricky territory of
personal relationships.”

Additional advisors are come-
dian and actress Cathy Ladman,
representing the fun zone, and
fashion designer and entrepre-
neur Jessica Alpert-Goldman
providing advice in the future
zone.

Online, participants can make
use of an array of resources and
tools that will help them:

• Determine a current and
desired state of holistic personal
fitness through use of the Monitor
tool.

• Choose and customize tools
and resources to track and meet
personal life-fitness goals.

• Talk to experts and peers for
advice or to share successes on the
message boards. 

• Receive a chance to win an
Olympic-sized prize for them-
selves and their friends through a
national sweepstakes.*

Based on a series of questions
and weighted interests, the Moni-

tor visually charts how each visi-
tor incorporates the zones into her
lifestyle. Her current situation is
weighed against her current bal-
ance and appropriate tips are
offered. She can then use the
Monitor to create a personalized
guide to assist in the tracking
process.

For example, if a woman re-
sponds that her family and friends
are most important in her life
right now, yet she doesn’t initiate
contact with these people regu-
larly, the assessment provides
suggestions for how to keep in 
better contact. For more informa-
tion, visit www.Kotex.com. 

*Sweepstakes Information
No purchase necessary. Entry

ends June 30, 2004. Must be
legal female US resident 18 years
or older. For complete rules or to
register, visit www.Kotex.com
or send entries on a 3” x 5”
card, including name,  street
address ,  and  day /even ing
phone, in an envelope to: Find
Your  F i t  by  Kotex  Sweep -
stakes, Box 704, Southport, CT
0689-0704. Void in Puerto Rico
and where prohibited.

Young Women Search For Balance And A Life Fitness Program

A new program may help women
find balance and fitness.

Life Fitness Survey Results
The survey uncovered insights from 500 
respondents, ages 18 to 34. Among them:
• Two in three want to improve their physical-
fitness regime, but they focus only 11 percent 
of their day on this area, less time than for 
other areas of importance.
• Seventy-six percent desire a better financial 
situation and are also seeking more meaningful 
work. 
• Women earning more than $50,000 
annually are more likely to say they are “not 
too satisfied” with their current state of physical 
fitness.  

(NAPSA)—Family gatherings
come in all shapes and sizes. And
while every event has its own
planning requirements, there are
some basic tips you can use for
any type and size of gathering
that will alleviate your stress
without breaking the budget.

“We’ve discovered that most
people think getting together
with family is important, but dif-
ficult. They’re always looking for
new ideas for planning their fam-
ily gatherings with minimal
stress and costs,” comments
Sharon Snawerdt of Modern
Woodmen of America. Modern
Woodmen sponsors a Web site,
www.gatherings.info, that offers
tips on everything from where to
host your gathering to organizing
games or entertainment.

“People can really get intimi-
dated by the idea of entertaining,
whether it’s a large or small gath-
ering, formal or informal,” adds
Patty Sachs, author of “Pick a
Party: The Big Book of Themes &
Occasions.” “No matter what kind
of gathering you’re having or
whether you’re entertaining 10 or
300, you need to be organized.”

Most parties have a purpose—
from the simple Fourth of July
barbeque to an elaborate Mexican
fiesta—which can be translated
into a theme for everything from
the invitations to the menu. 

“Using a theme really adds
fun,” says Sachs, whose Web site,
www.partyplansplus.com, offers a
variety of ideas and merchandise
for theme parties. 

• Get the word out in a unique
way. Use photos, write a jingle, or
mail the invitations in a unique
container. If you want to entice
the kids—mail the invitation to
them and tell them to bring their
parents!

• Put your money where it will
be seen. Guests will notice the

table decorations much more than
wall decorations. So dress up the
seating areas and buffet tables or
counters first.

• Think different for table cov-
erings. Inexpensive white bed
sheets and large rolls of paper
from the office supply stores make
great tablecloths. They’re blank
slates on which kids and adults
can draw or leave messages. 

• Use party pooling. Make an
inventory list of the tableware and
decorations that you, your family
or your friends own.

• Go homemade. Handmade
decorations for everything from
the napkin rings to the placemats
can be charming.

• For casual gatherings, many
people depend on the tried-and-
true potluck. 

Anniversaries, religious celebra-
tions and other more formal gath-
erings can also be prime candi-
dates for hiring a professional or
simply calling, “Help!” But remem-
ber, whatever the gathering, family
party planners need to remember
the ultimate goal—providing an
opportunity for family members to
reunite and celebrate together.

For more tips on planning a
family gathering, visit the Web
site at www.gatherings.info. 

Tips And Cost-Saving Ideas For Family Functions

With a little planning, family gath-
erings can be put together easily
and inexpensively.

(NAPSA)—According to a
recent ABC news poll, “People are
more conscience about having
good health, extending longevity
and leading to a better quality of
life.” The quickest illustration of
this is the surge in organic prod-
ucts. Americans spent more than
$30 billion on organic produce and
cosmetics in the last year, with
many consumers specifically try-
ing to garden the natural way.

Natural/organic gardening has
moved from niche to mainstream.
Many gardeners seek natural and
organic solutions in gardens and
flowerbeds without comprising the
effectiveness that synthetic-based
products provide.

One of the best ways to avoid
pesky weeds, grasses and insects
is to add herb and vegetable con-
tainer gardens to a traditional
mix of flowering annuals on decks
and patios. When using a rich,
organic potting mix with an all-
natural slow-release granular
plant food, smart gardeners find
improved water uptake and reten-
tion for a more vigorous, healthy
start to plant growth. 

On the other hand, pest control
is a difficult subject for natural
gardeners who want results with-
out using potentially harmful
chemicals. Fungus, for instance,
frequently attacks roses and other
plants and flowers. Clever garden-
ers are pretreating plants and
flowers before a fungus appears
with natural products containing
neem oil to slow the advance of
diseases. Insect pests are another
thorn in the gardener’s side and

many are finding that insect
sprays containing natural, botani-
cal pyrethrin protect plants, flow-
ers and vegetables best. 

It’s easy to organically grow
plants, flowers and vegetables free
from insects and disease once you
know what to look for. Today’s gar-
deners don’t have to go far to find
effective natural solutions. In fact,
organic and natural products such
as Garden Safe® Brand can be
found on major lawn and garden
center shelves beside traditional
pesticides and at comparable
prices. Garden Safe Brand offers
potting soils, plant foods, insect
sprays, insecticidal soaps and
fungicides that will help gardeners
maintain a lush, naturally pest-
free environment. For more infor-
mation about natural and organic
gardening, call 1-800-257-3379 or
visit www.gardensafe.com.

Studies: Leaning Towards Natural And Organic Options

An increasing number of con-
sumers are turning to natural,
organic products to promote a
healthier lifestyle.

***

The heart has its reasons that
reason does not know.

—Blaise Pascal

***

***

Patience is the companion of
wisdom.

—Saint Augustine

***

***

I love acting. It is so much more
real than life.

—Oscar Wilde




